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A few Burroughs Machines in the Cost Dept. of the Westinghouse Electric & Mfg. C 
















Westinghouse Proves 
Burroughs Adaptability 


Thousands of America’s livest concerns have adopted the 
Burroughs as their standard equipment. The big Westinghouse 







company is one of them. 






No concern has better facilities to investigate a// machines and 
nore which is best The result of their tests is the use of 68 
Burroughs in the seventeen Westinghouse offices. 












Deturtment the PBorr < In the Factory a different kin of Bur- 














They use six ditlerent zes of Burroughs machines, from 6 
columns capacity in the smallest Burroughs, to 30 columns in the 
§-Duplex—the only machine of its kind in the world. They use 
Visible Printing Burroughs—iow kevboard Burroughs—Noi 
listing Burroughs Calculators—in fact all the Burroughs suited to 







their work. 





From the long Burroughs line of 86 models (in 492 combi- 
nations of features) smaller houses can select a single machine which 
will perfectly fill their needs, however diversifed. You can try 
that machine in your own office, free 









There are individual ‘‘Burroughs Systems Bulletins’’ for about 
20 lines of business, each showing forms, new bookkeeping 
methods, short cuts, etc. On request we will send the Bulletin 
for your particular line, without charge or 








obligation. 











Burroughs Adding Machine Co. 


39 Burroughs Block, Detroit, Michigan. 







Makers of adding and listing machines, listing and non listing 
g 
4 Burroughs Visthle calculating machines--d¢ fferent models in 492 combinations 
Printer of features--$150 to 8950--easy payments if f 





It MEANS something for big in 


like the Westinghouse to standardiz 


on the Burroughs 


Two hundred 


lications are printing this stor 
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Wholesale Typewriter Company 


314-316 Broadway 
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Ramer Re-Manufactured Typewriter 





is doubly efficient. It represents efficiency in the ma- 
chine itself and also efficiency in the organized service 
which the Wholesale Typewriter. Company through its wide 
connections and experience, can give to the dealer. 


In addition to producing re-manufactured typewriters 
which are without question the finest to be had any- 
where, the dealer who buys from the Wholesale Type- 
writer Company is always sure that his orders will be 
filled promptly. There is a complete stock of the ma- 
chines on hand which he wants, every detail in the 
shipping is properly taken care of and the price 1s based 
upon the lowest figure at which an efficient organiza- 
tion with facilities to secure raw material at rock bot- 
tom prices, can turn out a high grade product. 





If you are not already familiar 
with the Ramer Line, get in touch 
with us at once. You will 
understand why — 


Once a Ramer Dealer, 
Alwas a Ramer Dealer 


has become a watch-word in 
the trade. 




















LONDON OFFICE: 136-137 Long Acre, W. C. 





New York City 
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REBUILT 
TYPEWRITER 
COMPANY 


417 South Dearborn St. 


@ Our orders are keeping us on the jump. We rather 
enjoy this sort of jumping. It augurs of success. Dealers 
thruout the world are learning that it pays to play for 
repeat orders. 

@ Thoroughly RENEWED typewriters are the best in 
the long run. A cheap machine is cheap at any price. 


RESULT—lack of satisfacticn, kicks and all its kindred ills. 
q Buy ‘*RETYCO”’ RENEWED typewriters—RESULT 


repeat orders, satisfied customers and a growing business. 


@ We build every machine just a little better than neces- 
sary. We give you the best end of the bargain—make a 


GEO. A. BALDWIN, President 





CHICAGO 
@ All makes, renewed, rentals and in the rough. 


now ready—write us to-day. 








New prices 






































Buy YOUR Platens 


From 








THE AMES & FILSTEAD CO. 


the largest independent concern in the typewriter platen business—we have 
no ‘‘entangling alliances’’—we do not sell typewriters at either wholesale or 


retail. We specialize on platens to the trade only. 


YOU NOW HAVE YOUR CHOICE OF TWO AMFIL PLATENS 


The AMFIL STANDARD NON-HARDENING and our new 
AMFIL SPECIAL—a low priced platen.‘ 

Each of these two platens is produced by the same unique, unapproachable 
Amfil process—the difference in price representing merely a corresponding 
difference in the grade of materials used. 


Remember that the same Amfil service, careful attention and prompt ship- 
ment of orders, is given with either platen. Write at once for full particulars. 


THE AMES & FILSTEAD COMPANY 


Producers of Better Platens for Typewriters 
CHICAGO BOSTON NEW YORK 
508 S. Dearborn St. 161 Devonshire St. 314 Broadway 
DENVER SAN FRANCISCO 


1649 Champa Street 58 2nd Street 
Special Representatives for Great Britain: 
Thrale & Beaumont, Kingsway House, W. C., London 






Yes, We are in 
Boston, too, 


161 Devonshire St. 
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Secor 


Permanent Alignment 





Uniform Inking 








—the only guarantee of perfect typewriting 


The Secor is the first to solve this problem that has puzzled 
manufacturers ever since the advent of the typewriter. It 
possesses more distinctly new ideas and improvements than 
have ever before been offered in one writing and billing ma- 
chine. It will do anything that any standard typewriter will 
do, and will do it better and easier. And with its inbuilt 
decimal tabulator and other time and labor saving devices 
it will do things that no other typewriter will do without 
extra attachments that cost extra money. It is THE FIN- 
ISHED WRITING MACHINE. 


If you want to control the typewriter busi- 
ness in your territory write for our Exclu- 
sive Local Representative Sales Plan stat- 
ing qualifications and territory desired. 


Secor Typewriter Company 
302-304 Broadway, New York 








J une 


6 OFFICE 


APPLIANCES 








Why Not Let Your Ribbons and Carbons 
Advertise Your Own Business-Name?r 


You can get the benefit of absolutely Up-to-the-Minute Quality and at 
the same time help along every line you carry by accepting our offer 
to the trade to imprint the dealer’s name on every order we sell of 


SUMMIT, APEX 


AND 


CYCLO BRANDS 


The reason why consumers are demanding these ribbons and carbons of the dealers is 
precisely the reason why the dealers are demanding them of us; they do the work 
better, cleaner, longer and more economically than any other brands on the market. We 
have recently doubled our capacity to accomodate your demands promptly. Address 


UNION RIBBON & CARBON COMPANY 


CHICAGO OFFICE: 
417 SOUTH DEARBORN STREE’ 































FRONT AND LAUREL STREETS 
PHILADELPHIA 
















Getting Orders By Mail 


* the most fascinating thing in business. It keeps human expectation alive 
every minute. You never know what the next mail will bring forth. You 
can hardly wait to get down to your office in the morning. Your dreams at 
night are of the next day’s mail. The fellow who does not get mail orders, 
doesn't know what the acme of business pleasure is. The great possibilities 
offered by the /etter has more to do than anything else with making Business 
the greatest game men play. But to get results—and the contingent exhilara- 























tion of constant expectancy—you've got to learn the 
fundamental principals of Scientific Letter Writing. There’s no other way 
around. Youcan’t guess atthem. You can’t wish for them. But if you will 
sign and send the attached coupon, we will at once send you a copy of Mr. 
Lytle’s book—the best that has ever been written on this subject. It shows 
you so clearly that you can at once apply the principles it teaches to your 
business. You can’t afford not to have this book, and possibly the best offer 
of all is that we will enter 
your subscription to receive 





tow ee eee ee eee eee eee oe ee et oe 
O. App. 


|- 


THE BUSINESS MAN’S PUBLISHING CO., Ltd. 


. Tit W. Fort Street, Detroit, Mich. 
Gentlemen:—Herewith is $1.50 for which you may enter 
my name to receive BUSINESS for 12 months and also send 
me a copy of LETTERS THAT LAND ORDERS. 
Name 
Address 


City and State.. 


= = = wee ce 


Foreign, $2.50; Canadian, $2.00 





our splendid magazine, BUSI- 
NESS, every month for one year. 
The book alone is easily worth 
$1.50, and the combination is far 
too good to miss. So sign coupon 
and forward with remittance to- 
day. 


Your money back if you want it. 
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VISIBLE WRITING 
























Remington Typewriter Company 


(Incorporated) 


New York and Everywhere 
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When selecting a staple ar- 


ticle which you intend to han- 
die extreme care must be ex- 
ercised to secure goods that 
will satisfy your customers. 
The article should be subjected 
to inspection and criticism as 
strict as you would use in buy- 


ing a house. 


INDELIBA 


RIBBONS 
and 
CARBONS 


are made to stand such tests. 
We welcome opportunities to 
demonstrate the merits of 
Indeliba quality. 

Indeliba Hard Finish Car- 
bon Paper is made for partic- 
ular trade. It is a favorite 
with progressive business men. 

Indeliba Bichrome and Tri- 
chrome Ribbons are made in 
all standard colors, and for 
every make of machine. 

Indeliba goods run true to 
their respective grade. The 
colors are clear. All materials 
used measure up to a stand- 
ard above the ordinary. 

Write us for samples and 
prices. Put our goods to the 


test. 


Indeliba Mfg. Co. 


Rochester, N. Y. 




















| WANT every dealer, every 

branch manager, and every 
purchasing agent to become ac- 
quainted, at my expense, with 
what I consider the best thing 
in typewriter accessories. 


Upon receipt of request, 
written on your business letter- 
head by someone in authority, 
I will send 


ABSOLUTELY 
FREE 


a set of rubber feet which 
fits any typewriter 


A simple little device that will ease up the 
action, increase the resiliency, and make the ma- 
chine stay put in its place on the desk without 
the use of hooks, screws or clamps. 


All I ask in return is an 
expression of your opinion on 
the device. There are no 
strings to the offer. The arti- 


cle will be sent postpaid. 
J. E. GRADY, President 


Typewriter Sundries Co. 


31 West Lake Street, CHICAGO 
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Practically Unanimous! 


‘The Machine You Will Eventually Buy”’ 


Underwood 
Typewriter 








Underwood Typewriter Company 
in orporated 


Underwood Bu:lding = = - - New York 


Branches in All Principal Cities 














That will open up new channels of trade 

boost sales—cut costs—show a substan- 
tial economy in the expense account 
increase the efficiency of your employees 
in taking care of new business. The 


UNDERWOOD 


Revolving Duplicator 


makes as perfect copies as the large power 
machines without requiring special skill, 


expensive appliances or extravagant floor 


room. It is neat, clean and compact 
easy and inexpensive to operate. 
it a boy can economically produce form 
letters, announcements, circulars, price 


With | 


lists, office forms, etc., at the rate of 50 | 


copies a minute. 

The Underwood Revolving Duplicator 
will earn money every day and save 
printing, typewriting and advertising 
Its small cost 


Only $35.00 Complete 


will be saved in a surprisingly short time 
In the light of the recent Supreme Court 
decision it 1s of extreme importance to 
note that the Underwood Duplicator is 
sold absolutely without restriction, 
leaving the customer free to purchase his 
supplies wherever he can buy to the 
best advantage. 


Let us send you specimens of work and 


descriptive booklet 


Underwood Typewriter Co. Inc. 
Dept. B Underwood Bldg., - - New York 


Branches in Principal Cities 
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There is no guess work 
about the 


Goodrich Platen 


In the first 


working out a successful compound,—no 














place, it was a case of 


mean task in itself, and never carried to a 
successful finish until taken in hand by the 
Groodrich factory. 

Typewriter manufacturers will tell how 
well we succeeded and how willingly they 
accepted this Goodrich Platen as the standard. 
Then, too, We Hold Up The Grade. Especial 
needs and requirements provided for in the 
first lost sight of in the 


second and subsequent orders. 





order are never 








@ You can always depend on 
Goodrich Platens being uniform in 
color, cure, resiliency and lasting 
qualities 
THE B. F. GOODRICH COMPANY 


AKRON, Onto 








VIEWS OF OUR RESEARCH AND TEST DEPARTMENT 
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The MOON-HOPKINS Billing Machine 


Although but recently brought upon the market, is 
already installed and saving money in many of the 


Leading Houses in the Country 


NT 4 
FE 











It contains four 


Adding 
Machines 


in one, instantaneous 
ls subtraction, — short 
method _multiplica- 
tion, is motor driven, 


"The 
~ Machine 
That 
Thinks: 





has a first class 


Typewriter 


and is equipped with 
an automatic carriage 
return device. 


The Moon-Hopkins is the embodiment of all the best features of the adding and calculating 
machine art and in addition has new and striking features never before attempted. It will do 
more different kinds of work than any other machine made. It will also do its work in better 
commercial form than any machine now on the market and in less time. 


The ability to transfer numbers or totals from one accumulating register to another, gives the 
Moon-Hopkins precedence over any other machine on the market in its range and capacity for 
different kinds of work, and brings it into closer touch with the commercial world. 


SEND TO THE NEAREST OFFICE FOR PARTICULARS 


MOON-HOPKINS BILLING MACHINE CO. 


Office and Factory: 2235 O'Fallon St. 660 Old Colony Building 
ST. LOUIS, MO, a CHICAGO, ILL. 
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IMR. DEALER 
| Have you ever said 
to yourself 
“It’s no use 
my trying to 
get Brown's 
business in 
carbon paper 
and type- 
writer rib- 
bons. He’s 
buying too 
close—direct 
from the 
manufac - 
turer.” 


You CAN get it 


Write us— and we | 
will tell you how 





























COLUMBIA RIBBON 
& CARBON MFG.CO. 











| 
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Some Stationers 
and Some Office Supply Dealers 
Are Making Money 


Every Minute for Two Reasons 


1—They know what to buy, where to buy 
and how to buy 


2—They know how to sell 


This may sound simple to some of you who read it, but it is not so 

simple as it may sounds. 

More buyers than you suspect never get as much as a “ look-in”’ to in- 

side prices and to the many hidden by-ways of saving money for the 

house in getting goods from the factory or jobber to the consumer, and 

More store managers than you suspect never get anywhere near to the 

hundred-and-one ways of adding a little here and a little there to the 

regular per cent of profit. 

A former clerk for one of the biggest and one of the most advertised 

office supply concerns in the United States during the past four years 

has risen to the position of general manager. 

That man can recite whole pages from the Managers’, Buyers’, Selling 

and Local Advertising articles in MODERN METHODS. 

He is a “‘ live wire.’”” He knows where to look for suggestions that will 
* help bim to Manage, Buy and Sell to the best possible advantage. He 

knows when he is reading one of those articles in MODERN METH- 

ODS that that article was written FOR HIM and he knows how to get 

out of it all the good there is in it for him. 

Every issue ofp MODERN METHODS containes articles carefully pre- 

pared by men who are well paid for their work and that is why they 


do it so well. 

we send you MODERN METHODS one year and 
For $1.00 free and prepaid, a copy of Sherwin Cody’s wonder- 
ful book ‘‘HOW TO DO BUSINESS BY LETTER” or a copy of 
Arthur R. Markel’s great book, ‘COLLECTION LETTERS.” Address 


MODERN METHODS 


38 R. & B. BUILDING DETROIT, MICH 














——$————-—_+ 




















113 West Broadway, New York Cty 











Sell to the Trade 
Only 


We have on hand a general line or all 





makes of typewriters, in the rough, 
complete with all parts, and are now 
making very attractive prices. 
Write immediately or wire for bed- 
/ rock quotations 


- 
‘ 


B. D. Underwood Typewriter Exchange 
170 W. Randolph St. 





Chicago, Ill. 
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ELLIOTT=FISHER 
The Bookkeeping Machine 



















Posts to a loose leaf ledger without 
removing the sheets from the binder. 

The ledger is the common post binder 
of standard size and gauge that can be 
purchased anywhere. 





The Bookkeeping Machine does 
all the writing that the bookkeeper 
has heretofore done with the pen, 
and at the same operation does all 
the adding that the bookkeeper has 
heretofore had to do mentally or with 
machine at separate operations. 





The only exertion the book- 
keeper has today, is to simply operate 
the machine in posting. The ma- 
chine automatically does all the rest 
of the work as it goes along. 

Saves time by 
doing at one 
operation what 
has heretofore 
required many. 


There are no mistakes to hunt 
for at the end of the month. A 
proven (trial) balance is always 
waiting whenever wanted. 

All accounts are always totaled 

accurately totaled to date—both debits and credits. 

Anyone can refer to any account at any time and know how it stands without 
making a single addition. 

Think of these results, with all the records in nice clean machine print, as easy to 
read as a good typewritten letter, and all done at twice the speed of the old fashioned 
way by pen. 

You should have full information about The Bookkeeping Machine. 


Send your name and address now. 














ELLIOTT-FISHER COMPANY 


62 Cedar Street HARRISBURG, PA. 
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THE BYRON WESTON 


FLEXO LEAF 


At No Additional Cost 


Means for You 


Easier Sales 


Increased Business 
Satisfied Customers 


PSX, 


OOS! 
ls A 
) DEER 

bY 


Don’t undervalue the importance 
of a flexible sheet. There is a lot 
to the Loose Leaf game besides 


Binders—Sheets and Indexes 


The binders and indexes may be 
mechanically correct and perfect- 
ly made, yet, if the book is not 


Flat - Opening 


it is not perfect. 




















Ask the opinion of a few large 
users. You will see the possibil- 
ity of the 


WESTON’S FLEXO LEAF 


in your business. 
When you offer 


The P & M Steel Ledger 


and the Flexo Leaf you are offer- 
ing a perfect article. 

This outfit costs no more. Why 
not sell? 


PPP PPPs —_ APPT 
aD PIP PPP PPP PAPA 
- 





3 Perfect Loose Leaf Ledger 
Pg 

; Ask for General Catalog 

; Also Sample of the Flexo Leaf 

} The Plew & Motter Co. 
Center Avenue and W. Monroe St., 

$ CHICAGO =- = - _ ILLINOIS 































SATIN FINISH AND COBWEB 
CARBON PAPERS 


AND 


SATIN FINISH AND GOLD SEAL 
TYPEWRITER RIBBONS 


are continually growing in favor with discriminating user 
the world over. The best of materials, made into tl 
finished product by expert workmen, have given th 
“LITTLE” line a quality that cannot be excelled. Dea 
ers who handle our goods build up a big business on the 

repeat orders. Samples and prices upon request 


A. P. LITTLE 


Main Office and Factory 


ROCHESTER, N. Y. 


Branch Offices: NEW YORK, PHILADELPHIA, PITTSBURGH 
CLEVELAND, WASHINGTON, D.C. 
Distributing Offices for Chicago and the West: 
ROCKWELL-BARNES CO., CHICAGO 
For London and the Continent: WM. HOARE & CO., 
28 Basinghall Street, London, E. C. 
For Australia: SCOTT & HOARE, 426 Collins St., Melbourne. 
The New Y rk Office is ¢ paci iS gr ind yor at 287 B é 
Cor. Reade St., the large - finest and best equipped offi reatway 
world, devoted lely to Typewriter Supplies. Dealers, Typewrit 


Men, Pur ising Agents alway 
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Service © 


me We recover platens—-We have been 
. in the business for years and have 
a long list of satisfied customers. 
































We have two large plants, one in Newark and one in Chicago, 
which can accommodate all your platen requirements. Both plants 
bet are epuipped with the most modern machinery obtainable. The ma- 





chines are accurate and insure perfect grinding to correct diameters. 


The grade of platen material we use is the best that can be 















desired—it cannot be excelled. 

The best of machinery, best of material, and workmen skilled 
in recovering platens form a combination that produces maximum 
efficiency. 


PROMPT SHIPMENTS 
Our superior facilities enable us to handle all orders promptly. 
We guarantee to return your platens within 24 hours after they are 
received. 
Send your platens to the factory nearest you, and thereby save 
transportation charges. 















PLATEN DEPARTMENTS SALES ROOMS 
ek Rs 9: 369 Mulberry Street, 345 Broadway, 
gens are Newark, New Jersey New York 
= 501 Plymouth Court, 437 South Dearborn St., 
: Chicago, Illinois Chicago, Illinois 





S| Amefican. 
p Writing Machine 
CGpony. 


345-347 Broadway. NEW YORK. N.Y. 
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Typewriters at Wholesale 


The kind that are 


“Rebuilt Like New 














ALWAYS PROFITABLE — 
ALWAYS GUARANTEED — 
ALWAYS IN LARGE SUPPLY — 
ALWAYS SATISFACTORY — 
ALIKE TO DEALERS AND USERS. 








WE ARE NOW INSTALLED IN 
OUR NEW HOME 








Inviting your orders— 


General Typewriter Exchange, Inc. 


70 WASHINGTON STREET 
Borough of Brooklyn New York City, U.S.A. 
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How an Ice Company Printed Call-Cards 
Better than the Printer 


HE Providence Ice Company asked its printer for the cut he had 
been using to print call-cards like the one reproduced above. 


‘““What’s up?” asked the printer. 
‘We need more call-cards, and we’re going to print them ourselves—on our Multigraph.”’ 
“Why, man, you can’t do that job on the Multigraph.”’ 


“We're printing other things very satisfactorily 


at a good deal less than you used to charge us.”’ 


“What if you are? 


This job is very different. 


ovr stationery and system-forms, and the like— 


To cover that big flat surface, so it will print black 


without being overloaded with ink, calls for a finer ink-distribution than you’ve got on that blamed little 


machine. 


“Well, we're going to try it, anyway.” 
Multigraph. 
successfully, at less than the previous cost. 


The job was started on the 


named. But it was done 


photographic reproduction at the head of this advertisement 


printed both sides. 


It’s hard enough to do on a cylinder printing-press.”’ 
And the Ice Company man took the plate. 

It was difficult, for the very reason that the printer 
The result is shown by the 
a card approximately 6} x 8} inches in size, 


When the printer was shown that the Multigraph had actually printed the cards, and printed them 


well, he threw up his hands. 


‘That's better than I could have done it,’’ 


We don’t recommend the Multigraph for 
this class of work, because there are so many 
applications that are easier and perhaps more 
profitable 

But we quote the instance because it illus- 
trates what seems so hard to believe—that the 
Multigraph does real printing—printer’s print- 
ing. The machine is so widely known for its 
form-typewriting function that many peopl 
think that’s what we mean when we refer to 
Multigraph printing 

It seems incredible that a machine occupy- 
ing about the space of a typewriter-desk can 
print most of the work you now send to your 
printer—but it’s a fact. 


Ordinary printing, such as stationery, 


system-forms and direct-mail advertising, can 
be done by any young man or woman of aver- 


he said. 


age ability—at a saving of 25% to 75%. And 
many unusual stunts, such as the one recited 
above, are béing done by users who really 
study the resourceful nature of the Multigraph. 

With the distinct pledge that you can’t 
buy a Multigraph unless you need it, we 
hould be glad to send you literature, speci 
mens and data. Write today. Use the coupon. 

Ask us also about the Universal Folding- 
Machine and the Markoe Envelope-Sealer 
two office-devices time and money 
where outgoing mails are larg 


that save 


THE AMERICAN MULTIGRAPH SALES CO. 
Executive Offices: Branches in Sixty Cities 
Diz leph 
1830 East 40th Street Cleveland ee 
European Representatives: The International Multigraph Co., 
59 Holborn Viaduct, London, England; 
Berlin. W-8, Krausenstr, 70 Ecke Friedrichstr 





| ——~| Dealers’ Imprints 
——~Label Imprints 


LL 





What Uses Are You 
Most Interested In? 


Check them on this slip and 
enclose it with your request for 
information, written on your busi- 
ness stationery. We'llshow you 
what others are doing. 


AMERICAN MULTIGRAPH 
SALES CO. 


1830 E. Fortieth St., 
Printing: 
Booklets 
—™ Folders 
~~ En velope-Stuffere 
~———~| H ouse-Organ 


Cleveland 


~_|System-Forms 

___|Letter-Heads 

| Bill- Heads and Statements 

—___ Receipts, Checks, etc. 
Envelopes 


Typewriting: 
___}Circular Letters 

____ Booklets 

En velope-Stuffers 

P rice-lists 

| Reports 

Notices 

Bulletins to Employees 
_\ Inside System-Forms 


| 
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The Machine That Revelationined | 








Modern Accounting 

















Five Machines 
Cembined in One 





eilicke Calculator 


Not an adder—not an adaptation of 
any calculating machine idea—but a 
new machine of specialized usefulness 





Four distinct problems enter the With a Meilicke the need of com 
solution of every interest-bearing puting these problems mentally is 
transaction. First, you determine done away with. A hand move- 
the interest on the principal at the ment takes you from problem to 
given rate; second, you find the date answer— DIRECT. It performs 
of maturity; third, you compute the the four distinct problems peculiar 
interest for the time; fourth, you learn to interest-bearing problems in one 
whether or not it is a legaledate automatic movement. Does the 
for payment. In discounting notes, work of tedious minutes in sec- 
this work is just doubled — each onds —is mechanically infallible 


problem must be figured twice. humanly intelligent. 


FREE “AUTOMATIC CALCULATION 
OF TIME AND INTEREST” 


Here is a book that tells how this wonderful new machine eliminates the 
mental brainwork now associated with the handling of interest-bearing- 
transactions. It exposes the utter wastefulness of duplicated effort. This 
book is of interest and value to employers, executives, managers, 
bookkeepers and accountants everywhere. To 

acquire this book obligates you to noth- —-- 
ing except to read it. The information nna > 


it contains is worth dollars and dollars fF The Meilicke Calculator Co. 





to you. To participate in receiving a : Peoples Gas Bldg., Chicago, Ill. 
copy of this valuable limited edition send = Gentiemen: Iam interested in reading your new'book 
the coupon—TODAY. 1 fccuatinponeto Sbinean aves 
NOM .. ccccccccseces 
I 
M ili k Cal | C | Business Address............ 
e Meilicke Calculator Lo. , 
. \ Nature of Business.............. oes $54 066666 
Peoples Gas Building, Chicago, Ill. 
§ Capacity with Firm .............. 
' 
1 Ws 64-54.6nceesadeonsenaea State eg (eee . 
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FULTON 
SPECIALTIES 


The most complete line of 
rubber stamp goods—The 
highest standard of manufac- 
ture—Largest variety—Low- 
est prices, quality considered. 


SOLD BY THE LEADING DEALERS 
ALL OVER THE WORLD 








FULTON-—Price and Sign Markers. 


New catalog showing complete line 
now being distributed. Copy upon 
request. 


FULTON——Business and Office Out- 
——— 
fits. _Handsomest solid rubber type 
sets made. Put up in polished wood 
boxes with pads and holders ready 


for use. 

FULTON——Rubber Type. All sizes 
and styles. We can duplicate any 
rubber type set made. 

FULTON——Stamp Pads. We sell 
rect to the trade. All discounts are 
yours. 


FULTON——Non-Blurring Wood 


de 


Pads. Best stamp pads ma 


FULTON -Band Daters and Num- 


berers. In all sizes. 


FULTON——Indelible Inks. Abso 


lutely guaranteed. 








FULTON RUBBER TYPE CO. 


128-142 FULTON ST., 
ELIZABETH, N. J. 
Established 1890 
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Y OU can guarantee 
complete satisfac- 
tion to your customers 
and keep a clear con- 
science if you handle the 


WORLD 
TUXEDO 


Typewriter 
Ribbons 


Carbon Paper 


They are made to sat- 
isfy. Dealers find them 
money makers, quick 
sellers and popular. 

Equipped with excep- 
tional manufacturing fa- 
cilities, we are enabled 
to produce a_ superior 
article. The materials 
used in the process of 
manufacture are of the 
highest grade, and are 
put together by men of 
skill and experience. 

Write for our special 
proposition to dealers. 
It is interesting. Goods 
may be put up with your 
imprint if desired. 


International 
Carbon Paper Co. 
206 Broadway NEW YORK 


Western Distributing Branch: 
22 Quincy Street, Chicago 
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BORN OF NECESSITY 
[-Pe&= 
STENOGRAPHER'S NOTE BOOK 


ees 


= Lo 


ye ‘, igi! 





There is an absolute demand---truly born of necessity---in 
every modern, up-to-date office, for a practical loose-leaf 


stenographer’s note book. 
This demand is alone supplied by the use of the @m=/[-Pa= 
Stenographer’s Note Book. 


Irving-Pitt Manufacturing Co. 


Write for Circular No. 1024 Kansas City, Mo. 





20 


APPLIANCES Ww) 


OFFICE 








\S MOAN MAY 








11 4 








ITH the ordinary typewriter, the day's work usually be- 
gins to tire the operator by three o'clock; the constant 
\¥_ strike, strike, strike on the usual heavy-touch machine £40 2 
¥ shows its fatiguing effect in mid-afternoon. But when 
y the operator has the advantage of 
o 

| M h Light {9 “4% 8 
| ONaKrCN Touch 
«there is neither three o'clock fatigue nor closing hour fatigue. SS 4 
4 The Monarch operator doesn’t hammer the keys, she touches 

them. The mechanical principle exclusively incorporated NO 

in the Monarch completes the impression. A feathery touch THREE OCLOCK 

starts it— therefore strength isn’t called for and fatigue doesn’t FATIGUE 
follow. Letters written on the Monarch Typewriter 
\ are uniform in spacing, alignment and color 
\ In addition to the Monarch Light Touch and the exclusive Monarch Rigid Carriage feature, every other important 

improvement of the modern typewriting machine, such as Back Space Key, Two-Color Ribbon Shift, Contained Tabulator, 
\ etc., will also be found in the Monarch. 
N Let us demonstrate Monarch economy of strength, time and money. 
N SEND FOR MONARCH LITERATURE 

Then try the Monarch, to the end that you may know that Monarch merit rests in the machine itself, not merely in 

what we tell you about it. 
\ Monarch Department 
SN Remington Typewriter Company 

(Incorporated) 

y New York and Everywhere 

RQ aun0ww MMMM ng SQA && AAA MMV 
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YOUR LAWYER 


for one consultion may charge you a fee running up into hundreds of dollars. But this wonderful book, Com 
mercial Law Simplified, may save you these many dollars. This book is well bound in cloth; has over 500 
pages; gives the legal rate of interest in every state; has 80 pages of legal forms; a digest of corporation laws 
of every state. This book has never been sold for less than $3.50 (and in one binding $5.00) but it has been 
withdrawn from sale and is now offered only with new or renewal subscriptions to BUSINESS: For on: 
dollar less than this book alone used to sell for, you may secure it and also our splendid magazine 
BUSINESS, for one year. Commercial Law Simplified is a volume that should be on the desk of every Busi- 
ness Man. It should be on your desk—because it will help you in a great many ways almost every 


} Tt 
would be simply impossible to anticipate in advance and point out to you how this book will be 


business. 
book for the Business Man. 





After you consult it once, you will find there are more ways tl 
It has a money value which cannot be computed. 

It is written, not for the lawyer, but for the laym 
so concisely, that you can easily understand and adopt its rules, 


valuable 
7 


And bear in mind that this is strictly a law 
layman. It is written so clearly 


qgay 
han you could dream of in which it can help your 


» thorough and complete t 
writes uS In praise of 


ind yet it 1 
* information Everyone 


but very few instances will you need go any farther for 

00k. You will do so too. ut first send only $2. along with the coupon below properly 
book. Y ll d t But first send only $2.50 with tl l | 
Remember this—every penny of the your remittance is yours again if you want it 








THE BUSINESS MAN’S PUB. CO., LTD., Detroit, Mich. 


Here is $2.50 for which! ©™te" || my subscription to BUSINESS for 
(extend | 


one yc ar and also send mea copy of Coumercial Law Simplified. 
to return the entire two dollars and a half if l return the book. 


You are 








MAY EASILY BE WORTH $1,000.00 


Just one idea taken from one issue of 
BUSINESS—if properly applied to your 
business—may be made to realize 
hundreds, yes thousands of dollars. 
nth and is just chucked ful 


BUSINESS comes every n 


of ideas. We believe each and every issue of BUSINESS, 
. invaluable. You can’t get ideas from nowhere 
NAME 1 ; . aii ¢ P “a 
something has got to start them. It is studying h 
magazines as BUSINESS, keeping in touch with what 
ain i 7 ttre Paes - Tom #f , 
‘ « S ac gv nat genders 1deas. S t > ound 
DATE . ADDRESS we ip ure ing 1at enge r lea Use the uy 
igh ow. 
Foreign $5.50. Canadian $3.00 QO. Appl. 8 
& 
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This Giant Comptograph 


the fastest adding machine made 




















Adds and prints 260 dif- 
ferent items per minute 


We do not claim that the average opera- 
tor can add 260 items per minute on the 
Giant Comptograph and maintain this 
speed for any length of time—but in order 
to answer the question ‘“‘How fast is it pos- 
sible to operate a Comptograph, setting, 
printing and adding a different item each 
time’’’ we conducted a speed test at our 
factory recently. 


At the terrific speed of 260 different 
items per minute the Giant Comptograph 
printed perfectly, aligned the type per- 
tectly and added perfectly—not merely for 
a few times, but on a test of hours. 

Take any ordinary adding machine and ° 
try to simply pull the operating lever at 
the rate of 260 times per minute—then you 
will realize what a really wonderfully 
Durability speedy machine the Giant Comptograph is. 
No other adding machine made today can 
possibly duplicate this unparalleled speed 


Ask us to tell you how record of the Giant Comptograph. 
to save time and money MAIL THIS COUPON TODAY 


_ ea nee mewemee ee ems Fe eee elle Ce 





Simplicity—Accuracy 








' 

Don’t decide now for or against this Giant Comptograph—ask us to , Information Coupon, Mail Today 
sive vou full information on time and money saving cuts 1n Bookkeeping I Indicate top chedk mache the wedi aie 
: ° > one i. thhanve , , . rece syste iculz yi 2 ted, > will m m 
and Accounting without any radical changes in your present system ' Seay aant nate anvieias oui aw 

For further information along this line we refer you to the coupon at- 4, C nC 
tached lust check the items in which you are interested and we will , omptograp ompany 
se *S : a . ea te. 1731 N. Marshfield Ave., Chicago 
send vou full information by return mail. You obligate yourself in no 4 
: , “eV : ’ pag am interested in: 
vi sO se 1 ‘ coupon now—before you turn the page. I am in s 
way, so send in the ” , Handle Cash Received. 
i Figure Discounts. 
Verify Incoming Invoices. 
OF INTEREST TO OFFICE EQUIPMENT MEN i Deavs Sviel Ee: 
oe 2 Se A “ 
; : ene ay eA ‘ i Get Statements Out Ist of Month. + 
We still have some very desirable territory open tor a few FO d ré p- P Compute Interést for Any Time at Any Rate. 
resentatives to whom we can refer live prospects. Tell us of your quali- : ee See From One Denomination 
‘ee + n 3 = pee ae O f . 
Gcations and standing and we will forward details of our special plan ' A Simple Pay Roll System. 
jSpecial Work. 
5 
Without obligation on my part, please suggest how I can 
# save money in my particular line of business. 
Com togra h ompany 
NOMS ccc cece eeseseeseeersessesseseeseesteseseesesseesees 
i 
DUSITNICSSE. . ccc eee seeesesseseesest esses eseeseseeeseeeeses 
- bd i 
a 
1731 N. Marshfield Ave. $s Chicago, Ill. snr 
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C) The IMPROVED 
GUARANTEED 
INDESTRUCTIBLE 





Clipless Paper Fasteners 


An innovation and positive economic office necessity that 
eliminates the expense of clips and pins, and 
saves 55%, filing space. 











HE Clipless Paper Fastener emvloys no 

metal or foreign material of any kind, but 

will fasten together securely from two to 
ten sheets of paper, making its own fastener 
from the paper itself by cutting a tongue out of 
the paper and drawing it back through a small 
slot. All done in one operation; nothing left to 
be done by hand. 





(See illustrations in upper corners. ) 
STAND MACHINE 


Height 5 inches 


MACHINE 


Length 6% inches 





The Improved style “‘Clipless”’ can only be purchased from us direct. 

The New style ‘‘Hand” Clipless can be distiguished from the old style by the absence 
of springs in the handles (see illustration). It 1s also equipped with an automatic tuck- 
ing device, and an adjustable shear plate; stronger handles; cuts a little longer tongue, 
and has a greater capacity—fastening more sheets of paper than did the old style, the 
manufacture of which we have entirely abandoned. The IMPROVED Hand Machine 
is the height of mechanical art and perfection. 

We have a number of the re-built old style containing none of the new improve- 
ments, but having the springs in the handles, which we will sell at a ridiculously low 
price. They are branded “Auto Paper Fastener,’ and others ‘“‘Clipless Paper Fastener,”’ 
our two trade names. 

The “‘Clipless’’ Stand Fastener is an ornament to any desk; performs the same fast- 
ening as the New Hand Machine; has all the latest improvements, is mounted on a felt 
base. Handsomely finished in nickel, retails at $3.50. Also in solid polished brass 
retails at $5.00. 


{SALESMEN—Write for prices and discounts. 


BEWARE OF IMITATORS AND INFRINGERS 


Clipless Paper Fastener Company 


ar tintin eae Sole Manufacturers and Distributors of 


AUTO AND CLIPLESS PAPER FASTENERS 
NEWTON, IOWA 
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Typewriter Demon- Con.,,cograph Adding Machine 
ting Stand. on our Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience of such 
office appliancet as adding machines, typewrit- 
ers, envelope serlers, stampers, letter duplica- 
tors, coin countiyg, changing and assorting ma- 
chines, laundry markers, phonographs, dictation 
and transcribing machines, letter copiers and 
other office appliance machinery. They are com- 
pact, sanitary, stronger, lighter, more rigid, and 
in every way superior to any other kind of stand 
for business office use. 


They are made of cold-drawn, seamless steel 
tubing. highly finished; trimmings nicke! plated 
and feet are equipped with easy revolving cast- 
ers, that will not mar the floor, or with nickel 
plated ball feet, or rubber tips. 


The typewriting demonstrating stand, 
shown, has a revolving table top, which can be 
locked in position so as not to revolve, permits 
demonstrator to show all sides of machine with- 
out moving from one position. Every retailer of 
these devices should have them on his floor. 


If you are interested in a stand that will 
increase the value of your product, send us 
your specifications and we shall be pleased to 
submit sample with quotations. 


The cuts herewith show but three of a great 
variety of Styles. 

Our brands are used by most of the prin 
cipal adding machine manufacturers and manu 
facturers of other business office machinery 

For further information and catalogue write 
the 


Fowler-Manson-Sherman Cycle 
Mig. Co. 


Lake and Peoria Sts., Chicago, [II. 
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TRUE MERIT 


is the sign of 


Real Economy 


There is no economy 
in purchasing an article at 
a low figure if it will give 
only a minimum of 
service. Such buying is 
an expensive luxury. 


DU( [RA) )BUL 
RIBBONS 


AND 


CARBONS 


give maximum service. 
They are made from the 
highest grade of materials 
and colors obtainable, 
combined by experts. 
Du-ra-bul goods have 
been put to severe tests 
with satisfactory results. 
Theribbon fabricis strong 
and bears up well under 
hard and constant usage. 
It does not fill the type. 
The carbon paper does 
not lose its sharpness 
after making a few copies. 
Why not handle the 
Du-ra-bul line? We 
want a real hustler 
in each community. 
Are you the man? 


REPUBLIC-DODGE 
MFG. CO. 


Pearl and Prospect Streets 
Brooklyn, N. Y. 






































ROMP PISA CLARE ice 
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Every man in your territory who 
tells you that he is “too busy 
to talk Dictaphone” is the man 
who will be your best friend 
when you sell him one. 


He doesn’t have to accommodate his thoughts 
to his stenographer’s speed,—he says what 
he wants to say and she gets it just that way. 









It saves his time on every letter he dictates, all day, 
every line, all the way from “Dear Sir’ to ‘Yours truly.”’ 






uur Nearest Branch or, better yet, call: 





Telephone or write to « 









ATLANTA - - 82-84 N. Broad Street NEW YORK -- - 89 Chambers Street 
BOSTON - - - - - 174 Tremont Street PHILADELPHIA - 1109 Chestnut Street 
CHICAGO - - - 101 N. Wabash Avenue PITTSBURG - ----- 101 Sixth Street 
DALLAS - 1403 Main Street SAN FRANCISCO - - 334 Sutter Street 
DETROIT ---- 54 Lafayette Blvd. ST. LOUIS ------- 1008 Olive Street 






MINNEAPOLIS, 422-424 Nicollet Avenue TORONTO, CAN., - - McKinnon Bldg. 


And in all Large Cities. 













Write for catalogs and full particulars, and a complete list of all 
of which may be nearer to you than any of the above, to 





branches, on 


TAE DICTAPAUNE 


(Registered) 


Box 104, Tribune Building NEW YORK 


Columbia Phonograph Co., Gen'l, Sole Distributors 













Exclusive selling rights granted where we are not actively represented 
Positions open in several! of the large cities for high-grade office specialty salesmen. 
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Every User Enthusiastic 


PRICES 


uso Power suo’ Over the Security Sealing and Stamping 
Motor Power... $125 Ma hi There are hundreds of these machines in use through- 

ee Sevens cnine. out the country, and in no instance have we ever had 
— a single complaint regarding them 

The Security Sealing and Stamping Machine is guaranteed to give per- 
fect satisfaction, or the money paid for it will be gladly refunded 














It’s the Acme of Perfection in — The Security Sealer 


Efficiency, Economy Simplicity Has been perfected for use in offices where a com- 
bination stamp- 
ing device is not 
necessary 


a 





Durable, « 





sy runn ing. light we eight 

All parts interchangeable 

Aute ymatic in « every f ature 

, Handles envelopes of various sizes and 
thickness without adjustment 

Hand or power machine will seal, stamy 
and count 7,000 per hour 

Stamps used are reeled lengthwise, per- 

fon ] + 1! 


forated and can be 





— Ss 
tamps are under lock and k " 
autom ally counted as applied 


Each stamp is ted by perforation 
sential to insure against los 
tilation. 
Does uniform work 
~— ‘ss 90 per coms of the labor cost 
aling an we tamping mail. 


Gentlemen Please give me full infor —_ = COUPON Ina sures agai loss or misuse of postage. 


mation regarding your two machines = Reliable ranean Wanted. 


Sealing & Stamp 
ing Machine Co., 
Chicago, 1205 Woman's Temple = — 


























= AEB 
Sy > -— 
I am more interested in the = ~ 
é ~~ Built on the same general principles as the Security 
than the { Sealing and Stamping Machine, it is thoroughly 
automatic and is guaranteed to give perfect satis- 
Name faction. Simplicity of construction and operation 
; I ° ° e insure uniform results. The greatest little machine 
City Sealing & Stamping Machine Co. ever put into any office. Write for Free Trial offer 
F I ‘ PRICES: Hand Power, $50— Motor Power, $65. 
; Alternatin en , $5 " 
State St. No 1205 Woman’s Temple, Chicago Absoranting Current Meter, $5 extra 
O. A. ] 
ee cn ee ane en 
i me eee 








Where are the Capitals? Pee 


They are before you—under your fingers, 
ready to imprint themselves on the paper 
at a single stroke, if your typewriter is a | 


Model 10 Visible | 


SmithPremier — 


Writing in sight is of course important, and the writing 
of the Smith Premier is always in sight. But this is not 
all. Every character written by the Smith Premier is in sight—not simply when it is written, 
but ali the time. It is the only typewriter on which everything is visible, from each and every 
character on the keyboard to the writing on the paper. 

And this is only one of the fourteen special features of the Model 10 Smith Premier Typewriter. 

Let u us send you a bb in which will tell you about them all. 





rrr mt MTT TNT 


' 
| iH} iH 
Wihadhs i DARREL Mull ui | Milas SUEDE and Hina MLAPRERALTALL 


Smith Premier pn IN 
Remington Typewriter Company 


(Incorporated) 


New York and Everywhere 
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OLD COUNCIL 
TREE BOND 


can be secured in any quantity 
in all its weights and tints from 
any of the dealers listed below: 


Baltimore 
Buffalo 
Brantford, Canada 
Cincinnati 
Cleveland 
Chicago 
Chicago 

Detroit 

Denver 

Dallas, Texas 
Havana, Cuba 
Indianapolis 
Ithaca, N. Y. . 
Kansas City, Mo. 
Los Angeles 
Lansing, Mich. 


Mexico City, Mex. . 


Minneapolis 
Milwaukee 
Milwaukee 
Nashville, Tenn. 
New Orleans . 
New York 

New York (Harlem) 
Newark, N. J. 
New York 
Omaha, Neb. 
Portland, Oregon 
Philadelphia 
Pittsburg 
Rochester 
Seattle 

Spokane , 
Springfield, Mo 
St. Louis 

San Francisco 

St. Paul 

Tacoma 

Toronto, Canada 
Winnipeg, Canada 
Washington 


B. F. Bond Paper Co 


Alling & Cory Co. 


Barber-Ellis, Ltd. 

Chatheld & Woods Co 
Union Paper & Twine Co. 
Graham Paper Co 

Chicago Paper Co 
Chope-Stevens Paper Co 
Graham Paper Co 
West-Cullum Paper Co 
National Paper and Type Co 
Indiana Paper Co. 


. T. G. Miller & Sons Paper Co. 


Graham Paper Co. 

Blake, Moffitt & Towne 
Dudley Paper Co 

National Paper & Type Co. 
Minneapolis Paper Co. 
Standard Paper Co 

E. A. Bouer Co. 

Graham Paper Co. 

Graham Paper Co. 

J. E. Linde Paper Co. 

J. E. Linde Paper Co. 

J. E. Linde Paper Co. 
George W. Millar & Co. 
Carpenter Paper Co 

Blake, McFall Co 

Irwin N. Hegargee & Co., Inc 
Chatheld & Woods Co 
Alling & Cory Co 

American Paper Co 
Spokane Paper & Stat. Co 
Springfield Paper Supply Co 
Graham Paper Co. 

Blake, Moffitt & Towne 
Wright, Barrett & Stillwell Co 
Tacoma Paper & Stat. Co 
Barber-Ellis, Ltd 
Barber-Ellis, Ltd 

R. P. Andrews Paper Co 


, 


1h; 


OLD COUNCILTREE BOND 


oT. 





De Boss savs to write dis letter over opie an’ use 
OLD COUNCIL IREE BOND” 


If any letter is worth sending out at 
all, it is worth sending well. Lots 
of merchants send out countless letters 
and use the cheapest kind of 
stock they can find. They save 
a few dimes in printing and stock, 
but do not know how many dO//ars 
they lose in business. 


MR. PRINTER, if you'll only 
realize your importance in the 
business world—~-your real value to 
men like this who need your ideas— 
you can weave yourself into their 
organization—yes, onto their payroll. 


Suggest to them the use of Old 
Council Tree Bond for their letter- 
heads. Show them how every letter 
they send out can be made a digni- 
fied, impressive advertising 
force that will bring tangible results, 
at small cost, from people who 
appreciate and respect classy 
stationery. 


Ask us for samples of Old Council 
Tree Bond. We'll send you folio 
sheets for the asking. 


Get our elegant portfolio of Letter- 
head ideas anyway. 


NEENAH PAPER CO. 
MANUFACTURERS OF LOFT 
DRIED WRITING 
PAPERS 


NEENAH WISCONSIN 
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BUSINESS SHOW 











will be the Greatest in 
the History of the Office 


Appliance Industry 





space have been made by well-known firms. As- 
surances from others that they will contract for 
space soon leads us to suggest prompt action on 
the part of firms wanting to display their products 
at this ‘“‘greatest of all’ Business, Economy and 
Efficiency Expositions. 


DEALERS «2.4 PURCHASING AGENTS 


Make plans now to attend the New York Show, 
from November 11th to 16th inclusive. It will 
pay you to get in touch with all the new devices, 
systems and supplies that will be shown. 


q Contracts for considerably more than half the 





Annual Business Show Company 


150 Nassau Street, $3 33 New York 
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CORONA 


STANDARD 
FOLDING 
MODEL THREE 


OF F i008 
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One Reason Why We Are 
Getting So Many Orders 


In selecting a typewriter there is more to be con- 
sidered than the mere question of quality in results. 
good deal depends upon how easily results are obtained. 


A man may need a typewriter while traveling, but 
if he has to use a different one every day or lug forty odd 
pounds of machinery around the country, results are apt 
to come hard. 


The Corona is designed to make typewniting easy for 
this man and every other man who requires a machine 
for persona 


Weighs 6 Pounds, Built to Standard Requirements 





STANDARD TYPEWRITER COMPANY 


GROTON, N. Y., U.S. A. 
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the buying of Bond Paper. 


For fiftv vears Byron Weston Company have manufactured 
"Oo ars . 

eB > ) > 
their famous Linen Record and Ledger Paper. 





The knowledge and experience gained in these 50 years 
f paper making, augmented by modern machinery and an 
2 < « ’ > » : 
ndless supply of purest artesian well water of unvarying 







juality, have made possible the remarkable value repr- 





ented in Defiance Bond. 


Defiance Bond is a pure white, strictly linen paper 











r 
busine J U 
Our Magazine advertising is sending good business your way 





LN 


IDEFIANCE IBOND 


offers the highest quality, with the greatest possibilities for economy in 


PPLIANCES 





It is rich and dignified in appearance with a smooth, beaut1- 
full writing surtace that can be earsed without disastrous 
effects. 

A comparison of Defiance Bond with papers selling at 
double the price is conclusive proof {of the unusual value 
represented. 

Our new Sample Book U offers an infallible means of 
testing fairly and impartially the ,quality of BryongWeston 
products. Write for it today. 


TAKE THESE PROFITS 


! t zo rom Stock up nou 
m2 ¢ let the new 1 xm away trom i tock I 


BYRON WESTON COMPANY 
DALTON ESTABLISHED 1864 MASS. 


The Paper Valley of the Berkshtre 
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The 
Janssens School 


of 


Foreign Trade 
1511-12 Manhattan Building 
CHICAGO 











Is the first and only institu- 


tion of its kind in the 
United States. 


It helps you open up and develop 
export trade, either 


—By furnishing you specially 
trained export men, or 


—By training men in your em- 
ploy for the export business, or 


~By giving you personal service 
as your export sales counselor. 
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If you are not handling the A. 
good business for you to secure samples and prices. 


¥OuU’LLU &iae 


The Ault & Wiborg Company 


Factory: Cincinnati, Ohio 
CHICAGO, 619 S. Dearborn St. NEW YORK, Cor. Pearl and Elm Sts. ST, LOUIS, 322 No. Third St. 


BUFFALO, 145-147 Ellicott St. 
PHILADELPHIA, 1217 Cherry St. 
MINNEAPOLIS, 729 Fourth St. South 
SAN FRANCISCO, 545-547 Mission St. 
BOSTON, MASS., 394 Atlantic Ave. 


CLEVELAND, 121 St. Clair Ave., N. W. 


ATLANTA, 127-129 Central Ave. 


and 


This is a GOOD Line 


EVERY TYPEWRITER RIBBON 
Paper Shipped out from The Ault & Wiborg Factory has been made 
with the definite intention of causing the person who may use that 
article to want more just like it. 


each Sheet of Carbon 


& W. Line, it would be mighty 


PROMPT SERVICE TOO 


rORONTO, CANADA, 19-23 Charlotte St. 
MONTREAL, CAN., 302 Lagauchetiere St., West 
WINNIPEG, CANADA, 259-261 Fort St. 
HAVANA, CUBA, Calle Galiano 69 

BUENOS AIRES, S. A., 535 Calle Bolivar 

PARIS, FRANCE, 82 Quai de Jemmapes 
LONDON, E. C., ENGLAND, 4-5 St. John's Square 























Save time and 
money by using 
our Reliable 
Sealer and 
Gummed Tape 
to seal your 
packages. 





Printed gummed 
tapes increase 
your sales, twine 
does not. Cheap- 
er, safer and 
neater than any 
other known 
method. 








RELIABLE GUMMED TAPE CO., Inc. 


Largest Mauufacturers of Sealing Machines and Printed Gummed Tapes in the U. S. 


88-90 Cypress Ave., New York 
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Only $2 Per 100 


Beach’s 
“COMMON 
SENSE” 


ee ll a lw 





Vv ri &£ Fe 
NEW DEPARTURE 
PENETRATIVE fal , 

STAMP_P. 


—— aon — 



















Known and Sold 














































’ 
Wherever — : , 
| xpense if 
| MONDAY 
Rubber Stamps || Book . | 
Are Used |} .~ Jor f 
“Excelsior” Self-Inking Stamp Pads erate 
| 
“New Departure Penetrative Ink” Pads | | 
Volger’s indelible Ink Marking Outfits ea | 
Volger's Guaranteed indelible Inks Cash Fare from.........-+- | 
Micbxnddann kad e ek 
Volger's Superior Stamping Inks | Oe Pe L. 
ee oer kere 
Volger’s Superior Sign Marker Inks ae 
cess Baggage, 
Volger’s “ Opake" Waterproof Ink for Livery, 
Stamping on Tin, Wood, Leather, E s aie a as 
Aluminum, Tracing Cloth, Etc. rep Tae See oe z woe ‘en 
Volger’s “New Departure Quick Drying’ | Telegrams, Postage, Etc. 
insieation tite The Cheapest and Best wera ae 
ae iti Books in the Market. 
Sums not to ure Rubber Hand 
ps). Will stamp perfectly on paper, 
waniswiaatha Traveling Men, Book- 
keepers, Business Men pemees 
We supply, free of expense, samples of ; Total Expenses for the day, 
our specialties, electrotypes and all like them. 4 e 





advertising matter. 
Samples Free Upon Application. 














Por upwards 2d years we have confined “| have used your books for several years, they are the 
our efforts to the above Special best of the kind there is." ARTHUR BARLOW. 
Lines. Our reputation rests on the 
Superior and Uniform Excellence ..-PRICES... 
of our goods. Commercially, we Weekly Common Sense Expense Books, per 100 . . . .$2.00 
ay Sr ae eee Monthly Common Sense Expense books, per 100.... 4.00 
| Personal Expense Books, per 100................ 4.00 








Liberal Discounts to Dealers 


B. G. Volger Mfg. Co. | | 
INCORPORATED E. H. BEACH, Publisher 


PASSAIC, N. J. DETROIT, MICH., U.S. A. 
U. S. A. | 


Meta btiahed | Incerporated 190° | 
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MM 
OU need some of these outfits to brighten 
up your loose leaf stock. You'll find them 

fast sellers and big profit earners. A window 

display will attract many new customers into 
yourstore. We furnish neatly printed price cards 
for each of the outfits to use in window, counter 


and show case displays. Also handsome three 
color envelope enclosures, with your imprint. 











THE Lag onde = IL — Genu aoe 
Grain Cowhide Hy cka nd Cot 
Green Cloth Side 





Twelve splendid out- 
fits in two popular 
sizes and Standard 

gauges. Six forms 
ane fs et—theruling and of ruling. The prices 


There are six popular forms c ee f 
. THE JEWEL — Full Khaki with Red range from 


of ruling 


An outfit for every 
purse and every 
preference, and 
each one of de- 
pendable quality 





New Sheets 


Every De Luxe Line Out- 
fit is furnished with our new 
flexible hinged leaves,which | 
are treated ee uur special § 
process to 1ake them lie 
perfectly ink tn ths Madore 

The paper is high grade 




















New Binders 

There has been no sacrifice of binder 
quality to produce these popular priced 
outfits—on the contrary every binder @@ 
has been greatly improved, The work- 
manship is of the highest standard pro- 
duced by the experienced mechanics in our metal 
and bindery departments. There are no imita- 
tion leathers, or cheap, shoddy materials of any 
kind used in these goods 


, THE =— Corduroy and Russia 
\A - Bindir 





Special Introductory Offer 
i intr duce the DeLuxe Line Outfits, and to enable 
every dealer to compare them with other lines, we 
will send one Nonpareil Outfit No. 63, one Jewel Gutfit 
No 72, one Jewel Outfit No. 52, and one Midway 
Outfit N ). 82, with the privilege of examination and 
eturn at our expense, if you do not agree with us that 
they are the best value you have ever seen, If you 


\ f ' « " MY lays a Z 
keep them, they will be billed to you | SB 
at a special net price of ; THE MIDWAY—Corduroy and 
\ Russia Binding. 


Write today for circular describing the De Luxe Line Outfits in detail. 





C.S. & R. B. CO., Chicago and New York 
HULUADAVEVEOYOQVOVOODEVOOVENOOVEYENOODOOEN OOO OOUEU DOOD OODOD OGDEN DOOYOO DEN OE EOE VE EO EPA E EEO TO EAE 
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CUSHION FINISH 


CONGRESS, 


im Ideal for 
PLAYING CARDS 


Indexes 606 m™ Bridge 
GOLD | EDGES 


THe USPtavincCaroCo 
CINCINNA | 1 
] Look for the name “Congress” on every box. 
45 On Air-Cushion Finish. 


GOLD EDGED 


Congress Playing Cards. 


Season 1912-1913. 


Twelve new designs now ready for shipment — some of the artists: 
Wiegand, Blenner, Percy Moran, Vernon. 


High-class subjects selected with great care, for the home (Social / 
Piay)—reproduced in as many as ten colors and gold on expertly / 
made Playing Cards. fj 


For the asking we will send without charge a folder showing / 
actual CONGRESS Cards—INCLUDING THE TWELVE 
NEW, from which you can make your own selection. 


Use BICYCLE Cards for General Play. 


The U.S. Playing Card Co., 


Cincinnati, U. S. A. 





149—PIERRETTE 
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A Little ern to You to Get 
What Your Customers Want 


Our national advertising campaign has 


made carbon paper mean MultiKopy and type- 
writer ribbons mean Star Brand. This, plus 
high quality and long service make people want 








TRADE 


uLTIePY 


Carbon Paper 





This plus quick sales will make you glad 
that you put on sale these remarkable sellers. 


MultiKopy is made in all colors; one sheet 
copies 100 letters; 20 copies can be made at once. 
W on’t smudge, run or fade. 

Star Brand Typewriter Ribbons make 75,000 


impressions of “fa” and “e” without clogging the 
type so as to on on the paper. All colors, for 


all machines. 
Write Now for Literature and Prices 


Remember that we are constantly sending thousands of 
valuable inquiries about these goods to our dealers. 





F. S. WEBSTER COMPANY, 338 Congress Street, Boston, Mass 


New York, 398 Broadway Chicago, 211 W. Madison St. Philadelphia, 908 Walnut St. 
Pittsburg, 432 Diamond St. London, 67 King William St Paris, Rue Saulnier, 10 
Vienna, Adlergasse, 16 Berlin, Friedrichstr., 60. Budanest, V-Alkotmany, u, 19 
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AWAY out in the great back country amid 
the untrailed forests, where life is wild and 
rough; where the ozone is sweet and invigora- 
ting, and where there is no protection against 
the elements, you will find strong and hardy 
surveyors, putting “geography” on paper. The 
paper, like the men, must be strong and hardy. 
That is why 


rown’s Linen 
Brown's Li 


Ledger Paper 


though made for record books, ledgers, etc., is much used 
for maps and blue prints. It withstands the roughest 
handling, the fiercest elements, and will preserve records 
for ages without discoloring or weakening. Brown’s Linen 
Ledger Paper is the toughest, most durable, longest-lived 
paper made. It is Uncle Sam’s standard. 


Brown’s Linen Ledger Paper is used by state, county, 
city governments, corporations, banks and big business 
interests for books whose records must be preserved. 
Recommend your customers to use it for their next record 
books, ledgers and loose leaf systems. Write for our 
Sample Book. 


We also make all Linen and Bond 
Papers of the better grades. 


i om” Brown Paper Company 
Adams, Berkshire Co., Mass. 


Established 1850 





LILBROWN G& PAPER Co. 
LINEN LEDGER 


\ 


‘ 
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A lot of people who just “put up a good front” find themselves under the 
frequent and painful necessity of standing with their backs to the wall. 


Ike Millikan says this world would bea darn sight better place if men were one-half as careful of their 


character as they are of their reputation. 


—A. Hoosier. 
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THE SYSTEM THAT IGNORES THE MAN 





ONLY THE REVIVING 


sat sternly in his office, surrounded by 


r NHE manager 


System. On the letterhead before his eyes blazed 


the Company's Name. It red-typed its way into 
your memory and embossed an assertive place for itself 
there. Inkstand, blotters, curtains, filing cabinets and even 
the umbrella rack reminded you of their trade-marked con- 
nection with the Company. In some intangible way it made 
you feel very small. Here was a host who kept an excellent 
house and left his proprietary name around everywhere, and 
In spite of yourself you rather 


was “Hamlet” 


yet was not to be found. 
shivered under this “absent treatment.” It 
plus the melancholy, but without the Dane. 

While you waited to present your proposition to the man 
ager, you caught the fag-end of a letter of instructions he 
was dictating for the reformation of correspondents: 

“Every Company letter must be signed with the Company 
Name. Individuals are not permitted to sign Company 
letters, but are expected to suppress their personality in 
office correspondence.” 

Somehow that made you feel smaller still. Particularly 
as you had now waited thirty-five minutes, with no sign yet 
that the Suppressed Personality at the big roll-top desk 
could see over it. Whereupon, being neither a Company 
Name nor a Suppressed Personality, but merely a human 
salesman, you arise softly and slip a modest little card over 
alongside the Company Letterhead on the Company Desk 
\nd respectfully ask 
Not apologetic 
deferentially. 


in front of the Company Manager. 
the privilege of a few minutes’ interview 
ally—no. Humbly, perhaps. At all events, 
sut—firmly. 


Are you there with me? Can you visualize in your mind's 


eye just such an office and just such a Manager? Well, 
then, you'll remember what happens next. Get it? Yes, 
of course. Right, the first guess. 

He rises—that Company Manager—and slowly, thought 


fully, tears up your card. Then he goes back to dictating 


something about the proper use of the Company Name on 


striped uniforms for stenographers. Not a word to you. 
The Company is engaged.. That is all. 
And you find yourself, somehow, in the elevator, with 


something bumping like thunder under your pencil pocket 
and a piece of your rejected card clinging to your coat. Then 
you understand, all at once, why Tom Lawson called the 


thing he was throwing bricks at “The System.” 


TOUCH OF 


PERSONALITY CAN SAVE IT. 


The thing happens every day. We've all been through it. 
Perhaps the Company Manager learned the trick through 
experience. Early training revenges itself oddly sometimes, 
and the house that establishes a rigid caste system for its em- 
ployes will often find the former employe, as manager, per- 
petuating the tradition in his dealings with the trade. 

But the principle behind the habit strikes deeper than 
mere exaggerated discipline. Like it, of course, it is based 
on the evident value of System, on the need of co-operation 
for success, on the healthy subordination of the individual 
to the interests of the Company. With all this there can be 
no quarrel among sane men. 

But it is the habit of man, when he makes a god of an 
idea, to be able to see nothing else. Just as savage men wor- 
shiped the sun, many a business worships its System. Both 
There is urgent need of an optician 

Hence these few words. 


frequently go blind. 
in many Offices today. 

[In the last analysis, what IS System? What is the Com- 
pany’ Both are certain cross-sections of crystallized human 
effort, certain groupings of co-operating Personality. When 
System stunts the individual, when the invisible but omni- 
present Company dwarfs the Personality that gave it life, 
it aims a blow at its own existence. A man cutting through 
the branch of a tree on which he sits is no madder. 

We sell or manufacture merchandise, but we really deal 
in men, with men, through men. When the salesman en- 
ters your office he can’t shake the Company by the hand. 
He can—and does—ask after its health, speak well of it, 
seek to serve it—and why? Because in some subtle or 
hearty way you have made him feel that you ARE the com- 
and that whether you are its manager or the newest 
aspirant on the clerk-roll. You are GETTING from that 
salesman what you GIV E—in courtesy, sincerity and serv- 
ice. If you are the manager of a company you are either 
endowing your business with that precious thing, Person- 
ality, or you are committing commercial suicide. 

No man 


machine. He 


pany 


whose service is worth buying will serve a 
may BECOME a machine. He may break 
the machine. But in the highest and the truest sense of the 
word he WILL serve a Man. In that stubborn human fact 
is the whole logic of successful discipline, no less than 
salesmanship. 

This is the age of the typewriter, the duplicator, the mul- 


tigraph, the rubber stamp. Yet business lives by none of 
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these, however useful. The advertising matter of the very 
companies which produce them teems with the “human 
interest” appeal. The grip of their representatives tele 
graphs good cheer. To lose an order is often not half so 
fatal as to lose a friend. 

Try as you may, you cannot make your business imper- 
sonal. The Standard Oil Company is John D. Rockefeller. 
To the mind the state is still its ruler, personifying his peo- 
ple if in a true democracy, representing them in any case. 
No business is better, in the long run, than the men who 
whose time is so valuable he has 


all to himself. 


make it. And the man 
no time to be courteous will soon have it 

Approaching the subject from a quite different angle, 
Edwin Halleck White, writing on “The Economics of Sell 
ing,” reaches a like conclusion in the May issue of “Adver 
tising and Selling” 

“The house’ is an abstract. It has no physical existence 
The house is neither fish, flesh nor fowl. It takes 


The character ot 


as such. 
on personality through representatives 
the representatives is ultimately that of the house.” 
Business relations today are fundamental to all our re- 
The the 
more necessary the human element, the inspiration of good 
The “glad hand” 


lations with our fellow-men. wider their scope, 


felloWship, to success. you give your vis- 
iting salesmen has a market value. You can charge up a 
definite debit for every snub. 

Many a business establishment gets fully half its business 
through the friendship of visiting traveling men. Many 
another might well learn the lesson this article is written 
to illustrate if they would scrutinize a dwindling profit- 
sheet in the weeks that follow a coldly-dismissed salesman’s 
departure. The man with the samples does not forget the 


Company Name. Sometimes he makes it notorious. 


As a result of scant courtesy which had become a habit’ 


of a certain buyer, fifteen salesmen once united in signing a 
round robin to his house, refusing to call in future unless 
treated with ordinary decency. Strange to say, not long 
afterward the buyer was himself in the market for employ- 
ment. Stranger still, he found his prospective employers 
peculiarly indifferent. to his admirably expounded qualifi- 
cations. An inexplicable discount had been put upon his 
talents. Some one had very thoroughly sown tares in the 
field of his reputation, and when he did succeed in aligning 
his name with a drawing account it was at a considerably 
his 


smaller salary than ever before—smaller, in fact, than 


really capable services were worth. Oddly enough, the 


salesmen he had patronized and browbeat, in the days of 


ow at 





June 


ANCES 
his despotism, were well acquainted with his fall. Some 
even professed to know of it beforehand. Very few shed 
a tear. 


ry we oes 
= = 


Mm 


Few men today can offer for sale that which is an abso 


lute necessity to the purchaser. There is no patent on thi 


public’s fancy. Convenience, comfort, health, pleasure, us: 


fulness are the staple appeals to the trade. To each ol 


these—and to all the other complex motives which actuate 
the buyer—personal consideration adds a_ slender thread 
that pulls as does no other power known to man. Many a 


fortune is built on human sentiment; many a daily wage 


earned by simple kindness, frailest and yet most enduring 


of created things. How many people in this strange, happy 
world will willingly pay $5 for a gift-book for a bride, 


twice the sum for a bit of bound buckskin in which 


“Baby's Biography,” weeks befors 
\nd the next dav pursue with desperate discretion the bé 


But 


he thinks of having on: 


sugar or shoes! even the barga 


bottom, from sentiment rathet 


oning bargain in 


monger makes his profit, at 


than necessity lor the love of a bargain itself 1s a sent 
and that of a ly ravishing and devastating 


ment pecullar 


sort. It 1s a love of the cent for the cent’s sake, whereby the 
difference between $2 and $1.99 assumes all the magnifi 
proportions of a young girl's dream of the ideal lover. The 
That is pre 


miser himself is a sentimentalist unrestrained 


the trouble with him 


ue one wer 
= S 


cisely 


Forget this article -for a moment and take a look a 


i? 


your well-groomed office. How many objects to right o1 


are endowed with personality for you—the personality ot 


the men from whom you bought them? The filing-cabinet, 


the inkstand, the very pencils in their rack—do they not 
suggest so many breezy, cheery visits of bright, alert sales 
men who left you invigorated by their hearty chat and vital 
handclasp? Here is advertising “quality” that cannot be 


Success 


ad 


i 


reckoned by any agate-rule of business necessity. 
wrote its signature plainly on the work of these men an 
on the company that profited by their fund of good spirits 
With 


mony of gaiety and good 


them there is no division of personality—no pars! 


cheer for Home, or Church, o1 


secular god of System to satisfy the 


W hited sepulchers sell no goods, but 


all the axioms to the contrary notwithstanding, kind words 


Society, leaving the 
demands of Business. 
do butter parsnips—and many things beside. For the great 
est word in the lexicon of business is Man, and the machine 


is his creature. 
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EFFICIENCY TABLOIDS 


BEING SOME GOOD STUFF EXTRACTED FROM “‘A Tip or Two,” copy- 
RIGHTED BY ]. N. KIMBALL, AND WRITTEN FOR USE AS COPY AT THE 
OFFICE APPLIANCES INTERNATIONAL TYPEWRITER CONTEST OF 1911. 


There is an old saying, a villainous, lying and mis The dut f the sign-post is to pose—to stand before 
chievous saying, which reads something like this the public as a teller of truths—to preach and not to 
You can be or become anything mm the world tha practise; and just as long as it preaches the truth 
} - j +] 
so 





you really aspire to be or become, provided you will u pin your faith to it and you do well to follow 


rk hard for it.” That is not so! If it were I should not uctions. But you must know where you want to 
here. I should be King of Siam, or managing a circus don't forget that point. If you want to go to Jericho 
1 some money-making job like that Neither is it a a t ask advice from a guide-post which points the road 
’ tainty that you can attain a much TU" yet coveted 
mov fe than that of Siamese ruler, even though you & 
1y work very hard for it, because yur possibilities are 
nited your surroundings and governed by circum Rate urself at your just value, for no one knows 
tances. In every contest there is but one “best.” There is so 1 irself what your real capabilities are, 
ne first price and but one person can win it. That md if you exercise good judgment in that rating you 
erson may not be an exceptional genius, but it almost goes ed nave fear for results. 
ut saying that in his makeup there are certain quali s 


which mbine to make lum the winner 


, The world’s progress calls for new requirements 
aad which must be met and which will be met, and these 
ad é 
q 


requirements are to be found in every sphere of ex- 


Thi : no better SEO UY + eegnt fo measure hnas stencc—nothing is the same as it was a quarter of 
cial returns than this one of knowledge of your busi 
ness; that knowledge is your st n trade, and the , 2 e 
most tgnorant merchant knows that the better the 3 
iality of his goods the higher prices h an charge and It would n to be good advice to say, “Know your 
get for them. You are nothing but a merchant of abi usiness Don't be satishied with knowing a little 
that hat you are selling ur ability—and you f it, know it all, top, bottom and sides. ; 
get things being equa latever price your 
ds are wort n open market, a market where there is 7 
vars fey 1 for a first-class 


succeed at anything they do not like. 
Te t in love with your work, get another 
ever be very successful in doing that 


i} wie with most iS 1S we can find a which ( e to do. All the training m the 
rarke r our wares, our abilit ust as soon as it 1 can hard ter this fact. 
gets ft e mediocre stag } s both a happ) 
OP iad om oni is dn te th ) emahiee es. in genie s 


“sd nany cases it cau is to let ub on that It goes & ut saying that to make any appreciable 
rnd est content coith what rave accomplished legree f su ss you must be equal to the mayjor- 
nd as tha rjority is possessed of much greater 





wae 


1 1s possessed by the majority of fifteen, 

ay you will immediately see that you 
nuch harder to catch up with the procession 

se have preceded you, and granting tha. 
e had tins equal to your own, the problem 


/ I cd ti le s ! r 
i nN (id make a perte } { § ne sen 
he I B OR Ua ch i Wa iu heed § 
tits i} itsocver th: 1 find t ! do it witl ‘ piles itself wu this result you haze to work longer 
NIght j u will follow that rule to the lette you ma l 1) ey did to attain the end they attained. 
tf ter advice fi m ai ne else 
f vers f und in the most t M ranne? & 
Re Vot ss is to retrograde, in our profession 
18 i} 5 ls the world grows older standards 
Th ! any men who w the theory of dri I forei eing placed higher and higher. What 
¢ I ut who can never undertake the » with « was nsidered excellent yesterday, today is but 
ut hammering their thumbs and ling for the ar good, t v it is fair, and next week it will be poor. 
i 1 5 you see tft s not } CSSal fo you 
now | 1 thing is done, but you ust be able to do st 
ue Miu have a practical knowledge—must be able 
handle vour tools and materials to the st advantag. isk any business man of your acquaintance the secret 


his succ ind he will simply pass out a handful 
as f aphorisms that were contemporary with Jonah and 
the whale, and about as fishy; but ask his advice 


The ! rr woman whe nows one thing we § ihout the tariff, eligion, or the building of a railroad 
always in demand and the better he knows that one to the North Pole, and he will hold you with his glittering 
thing the greater the demand there is for him, sim eve the Ancient Mariner, and spout like a California 
ply because the higher he goes on the ladder of oul we long after it is time to go to bed, endeavoring to 


wiledge the less company he finds, unt ke a piece of e you that all you have to do is to follew his line 
incient pottery, or a portrait by an old master, people are of suggestion and you will emerge from the conflict a 
TT ng to pay fancy prices for him Rockefeller or a k sevelt 
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The Truth About Myself 


BEING A CONFESSION OF THE FIGURING LEAD 
PENCIL, USED IN A CLEVER ADVERTISEMENT 
BY THE DALTON ADDING MACHINE COMPANY 


@ I am the Ancient Error Maker 

@ I have made Mistakes Innumerabl 

@ I have Computed Billions of Dollar 

@ I have made Millions of Undercharg: 

@ I have Caused the Loss of Untold Million 
@ I have made Millions of Ov rcharges 


@ I have Caused Debtors to Pay Millions of Dollars they did 


not Ow¢e 
@ I have Caused Creditors to Accept Millions of Dollars they 


knew were not theirs 


_ 


q 


: have sent Honest Men to Jail for My Mistakes. 
| @ I have helped to Rob Widows and Orphans 
} 


have caused Honest men to be Suspected and Regarded as 


& 


Criminals 


a 


have kept Unreliable Acc unt Books 


— 


have Falsified Ledgers 


have Made Clerks Dishonest and Bank Presidents Criminals. 


—_— eq 


lend Myself to Swindles and Dishonesty. 


Cannot be Trusted 


— 








am the Instrument of Mistakes 


_ 


am a Falsifier and Deceiver | 


— 


am a Hoary Liar 


— 


am Incapable of Reform 


am a Constant Menace to Truth, Integrity, Honesty and 


_ 


Justice. 


ce] @424ALAL442444842484 2 


—_ 


have Caused Poverty, Distress, Despair, Suicide and Murder. 
] I Add Wrong, Subtract Wrong, Multiply Wrong and Divide 
Wrong 


g I ought not to be Tolerated in Business 


am a Back Number and should be Thrown into the Discard. 


——— a | 
_ _ 


am not even a Necessary Evil 


- 
Sam] 
— 


should be Abated as a Nuisance 

@ I am the Sign and the Symbol, the Emblem and Represent- 
ative, the Embodiment and Personification of Inaccuracy 
Mistakes and Unreliability in Mental and Mathematical 


Computations 


I AM THE FIGURING LEAD PENCIL. 
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THE OLIVER TYPEWRITER AND 
THE AEROPLANE. 


if 


The Oliver organization in France n 
conjunction with the Department of War 
of the Republic of France, has just m 
pleted very interesting and sensational 
demonstration of the utility of Oliver type 
writers in connection with military aer« 
planes. It was the purpose of the demon 
stratior show that with Oliver type 
writers an aerial military observer ild 
write | lispatches while actually in the 
u1T irry the t his m " é 
riors Ww t necessitating the 
the airshiy Further, that by manifolding 
the dist t the manifold copies ( ula be 
dropped the mulitary headquarters in 


readiness for instant distribution by those 
headquarters to various commanders who 
might need the information 

Mr. Laborde of the Oliver organization 
is a leutenant in the French Reserves 
While he had never been in an airship, he 
volunteered to make the demonstration 

The demonstration took place under reg 
lar military service conditions. The space 
on an aeroplane being limited, some diff 
culty was encountered in the beginning 1 
lodging the Oliver so that Lieutenant La 
borde could operate it during the flight 
which was planned by Oliver Continenta 
Director | \. Beazley We quote the l 
lowing as interesting data from the ait 

“Naturally, we did not know the require 
ments of the typewriter when used in mid 
air, as we had no previous practice to go 
by, but now we know that a special tension 
cord should be furnished. We did not know 
that the ribbon would blow ahout like a 
streamer, but you can well understand this 
when we tell vou that the aeroplane was 
traveling through the air at the rate of 
sixty miles an hour when the writing was 
being done, and the typewriter was without 
any protection from the wind, while the 
typist had never aeroplaned before Tak 
ing into nsideration the hum of the mo 
tor and the vibration of the machine, to- 
gether with the novelty of the sensation 
to an inexperienced air-man, combined with 
the fact that Lieutenant Laborde’s senses 


were practically numbed, the result was 


ittle short of wonderful.” 

For tl ntormation of readers who don't 
read French readily we append a transla 
tion of lispatch to General Roques on 

milita roplane traveling at 

in 

Written in Full Flight on an Oliver 
L\ERODROME OF SAINT-CYR 
ro ¢ ‘ Roques Military Aeronauti k nent 

I Paris 

It t ‘ il it © tm first 
4 is v bee vritten i | n a 
milit nu I addressed 

I ‘ i vert ess bling 
f ‘ would das rview 
in ord i € egul y Z ¥ h I 
notice 

I kk g mag f 
nv MI G lj pr l res 
si s s rit 

I beg of y to accept, my Genera the homage of 
my rest 1 sentiments Q. SCURREY 

Certif te written in full flight on board the mili 
tary aero] e Grandjean, on ar Oliver typewriter 
in twent S ultaneous copies Tr. TARILLE 

Saint-Cyr, April 5, 1912 
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C’est & vous, Mor 





cevoir adreeser ler premiers rot ui alent jamais été 

— ~ 
~~ P écrite on plein vol sur aéroplane rilitaire. 

~*,. 

- an J°écris avec facilité: toute 5 a 

ao 

<“ 
Pidations du puiceant moteur néce iterajont ur 
52 é tif epécial pour iter 1°irré arite " 


constate,. 







at 
ée mon pllote, moneieur rand jee c ure u 
pression de sécurité abdseolue. 
” ies, ( 
a Je vous prie ée v éer 







KOral, ihorrazre de wee eentivente respecteucement dévoute. 
> 


a 

- aff Z - / 
belied covit-es_ lire vel bord da a 
acre larre ne Lace foncYreau 
pamekine Ferre “Ole? 


o. ptcee fancses ‘ 








tu View? « 


JO+ett~ Gey Fo | Mrraed (01% & 


f 


ee 





USING THE OLIVER IN THE AIR.—Upper left hand corner—Handing paper to Lieut. 
-Return to military headquarters; prepar:ng to Weliver dispatches. 
tn place ready for flight Lower right hand corner—The flight 
manifold dispatches. 


Laborde, Oliver salesman. Upper right hand corner 
Lower left hand corner—Putting typewriter 
is writing 


Center—Letter written in full flight. 


Aercplane appears as mere speck high over the field. Lieut. Laborde 











ORGANIZING THE TRADE IN AUSTRIA 





Vienna, May 20 


N ATTEMPT was made at the close 


of last year to introduce a new sys 

tem in organization into the office 
appliance trade in this country. The deal- 
ers have long been organized Last De 
cember the selling agents took steps for 
the formation of a society, for the prote« 
tion of their interests. The meeting, called 
for the purpose of constituting a society, 
was attended by a large number of repfe 
sentative men. The preliminary _ steps, 
which are very tedious and complicated in 


this’ country, where many authorities must 


be consulted before a society or union of 
any kind is formed, were taken. Opposi 
tion from a quite unexpected source then 
made itself felt. Two of the leading type 


writing companies raised an objection to the 
union, on the ground that its object was to 


pass round intormation § concerning the 


trade, which was of a confidential nature 


and should be kept 
of the 


secret, for the benefit 


houses and not shared with other 


agents, and forbade their agents to join. 


The agents, however, managed to convince 
the companies that the union did not exist 
7 the 


here, 


for purpose of giving “tips.” as it ts 


put but was for perfectly legitimate 


1 


purposes connected with the calling 


grounded. The 
.. oe 


the 


Remington, 


Last week union was 


firms oj 
Smith 


Underwood 
Bros., Yost, ete 


the 


Lesty, are repre 


sented among agents 

On May I/7, at the meeting for the consti 
tution of the Herr Fanta 
firm of Schrott & D 


ed president, Herr Steinhart 


society 


nath (Ideal) was elect 
(Smith Bros.) 
retary 


The 


the 


Herr Tenger, se¢ 


VICE president, and 


are at 200 members 


the 


here present 


objects of union are to advance 


interests of the business, to prevent unsuit 


able persons from entering the trade, and 


to do everything possible to raise the stand 
ard socially Free legal advice is given to 
solicitor 
He als 
dis 


them 


members of the union, by a espec! 


ally employed for that purpose 


undertakes their defense in all cases of 


pute between their principals and 


selves free of charge The union assists 
find 


Ma 


members in 


agents who have lost their positions to 


other suitable work in the branch 


terial assistance is given to 


the shape of small advances of ready cash, 


or larger loans to be paid back monthly 
in rates. Finally, the aim of the society is 
to encourage social intercourse among the 
members 

It is expected that the membership will 
increase rapidly, as the number of firms 
having branch establishments in this coun 
try is in fact increasing and the trade is 


strides 


making great 


By Miss L. ReErip, VIENNA 





Advertising Methods Condemned. 
At a 


lypewriter Sellers,” a 


‘Union of 


the 


recent meeting of the 


society of heads 


firms which has been established for 


some years, a resolution condemning the 


methods used in advertising in this coun 


try was passed. It has long been a custom 


here for various typewriting firms to insert 


advertisements in the local press, running 
such a.statement as “the Co. has a 
umber of - and machine 
n sale Chese machines, whi ire prac 
tically new, were given in exchange r 


f our make, which is the only 
Must sell at 
prices, 


typewriters 


perfect and reliable one 


acrifice to clear out Sometimes 


ways absurdly low, at which the machines 
belonging to a rival firm, will be sold, are 


lso appended 
\ customer wishing to purchase 1s in 
that the 


his arrival, or he is of 


rmed either machine was 


five minutes before 


fered a machine that is at 


ld age and decrepitude 


[Typewriter Dealers considers’ that this 


s of advertisement, reflecting as it does, 


the makes of competitors, 


discouraged 


\ member of the Union also tells me that 


covered another somewhat amusing 


f the wish of the various firms t 


mpete at any cost. Each typewriting firm 


ows a large abatement on the price f 
new machine when an old typewriter of 
nother make is given as part the pri 
The gentleman tells me that ne t the 


istomers who came to purchase wished to 


ive an lent machine as part payment 
This all appeared straight enough, until he 
vas invited try ‘the new purchase Phe 
iwkward manner in which he approached 
the machine convinced the seller that he 


id never touched a typewriter before, even 


by way of examination, much less to writ 
n it \s the gentleman did not possess 

an office with a staff, but ran his own bus 

nes which was ®f a confidential nature, 


quite alone, the seller began to have his 


suspicions, and finally discovered that 


had 


price of 


purchased the ancient machine at the 


old 


considerable 


wished to obtain a 


on the 


iron, and 


abatement price of a 


new one as a result of his conversion from 


the first system, of which he was profoundly 


ignorant, to the great advantages of the 


second. This discovery has put the sellers 


on their guard against this form of petty 
‘sharpness.” Now machines offered in ex 
change are carefully inspected. Ancient 
structures, such as are very common here, 


are not accepted at their owner's valuation » 
any longer, just for the sake of effecting a 


Of 


sale and of opening up new territory 


course, as there are still large bus 


without a single 


houses 


kind, 


typew rite! 


the rush to get in first Its st 
] 


great. It is natural that the machin 
on the ground is likely to keep the 
tory, as the Austrians are remarkabl 
their conservatism to a certain make 
its merits have been proved 


Indignation Aroused by Newspaper Ads. 


Another set of advertisements 


caused great affliction among members 


the Union was inserted in 


dailies, and is calculated to do the 


considerable harm One firm insert 


large advertisement saying that it ha s 
put through a record deal, selling the 
est number of machines ever dispost 
one day to some public body Chis 


considered quite eg 


tisement Was 


Another firm of competitors thet 


notice saying that the deal had 


accomplished by selling typewriter 

very low price. The sum of $32 was te 
Now the price for a second hand 

which ts st in good condition or ef 
machine runs from $50 to $6l 

fetches m when the seller 

that it has 1 been used in at 


only tor light private work 


Hert Haus ich, the represel 


Remington-Sholes in 


views on advertising in gener 

ing the 1 ts of many years 
perience n this country, the 

tain \v He said “The best 
f reaching the buying public 1s 
systemat i.dvertisement T] 
golden I t In answet! ¢ 
to wher ertis¢ ne 

best mediut is the large d a 
the paper! it the largest « 

the circle t which you wish t 
Advertisements sh ild_ be v 

ng But p ng he uid : 
important than anything els¢ ‘or 
there is a certain danger of 

ment being lost in the maze f page 
large double Sunday number 

daily It must not be forgotter 


that a Sunday number 1s not throw1 


side in the same way as a current 


he articles and the stories whi 

these issues are the cause t the r 
being kept much longer, and the cl 

of the advertisements attracting tt 

are much greater than on an ordinary LV 
when the paper is apt to find its way int 
the waste paper basket, before being 


oughly examined Pictures,’ said Ve 
“should always accompany the _ ins¢ ! 
They do much to attract the attentior f 
the reader. In journals especially devoted 
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S | t he trade COLOTE ¢ 


] nrinted 


es s vid r¢€ ) 


Three-Color Process Stirs Enthusiasm. 


HUMANIZING THE 


BUSINESS LETTER 





SHOULD HAVE THE BREATH OF LIFE 





| asked He Hauslich what he thoug 
vilccees : poor eee" Goop LETTERS 
est nore generfai 
nt I ss ( s quite enthusiast 
ject. He ped that the process ae VA business letter nowadays 1s typé 
being xperimented with tten Sometimes s 1 eograpnhe 
aper the present, w often, besides tl 
so me genet He said that pet ements of the age, it is a reot 1 
ster tise1 ith good agents traditionalized—stiffens é 
< ess ti ybtained was. the rm of thought nd st 
nly sy} m for this country He consid \ good machine is stat t always does 
red t lvertisement by poster v the same thing under tl same stin 
‘ st was s grea I 1 vhy sa 2 d At 
rry ‘ t was practically precisely why the pr ) wl 
e ordinary  firn s based—mathematical ertainty—is 
ik ertisemet uch as illuminate equal to the pr em of ( il per 
tice th changin ghts, the distribu 
sandwich men, he Variety is lefinitior i 
bad met ds ot gaining pub Business being about 90 per ent hur 
that they would convey a1 ature, a good business letter require 
press val solidity to the Get rst of all, freshness of style, vigor of view 
I \t the time he considered nt, vitality of ide and method. A 
that ement of the show window all, the letter which persuades—magnetizes 
s of first importance and also the invat the customer—must show a certain definite 
et nes f the ds-—a matter ental respect for his individuality Hitting 
ing 1 tt care n a city like Vienn between the eyes” is simply the good sales 
t t insidious that it cree] man’s merry—and accurate of defi 
in everywhere EH Iso spoke of the in ng the job of the effcient rrespondent 
por b1 ul llumination—a matter \ll this is trt Why should it cumbet 
eatly neglected in this country print? For the very’ timely feason that 
vhert y show ndows are barely light omething like seventy-five per cent of the 
ed suffi ntly to enable the purchaser t letters which come into the rage bus! 
sight of the articles on view Hert ness office violate these principles, and, ap- 
H ausli is sending his new copying ma parently, count it a virtue Run your eye 
hine, n known as the “Rapax,” to the er the incoming letters on your desk now 
I n ¢ bitio1 waiting attention How many sentences 
Larg lvertisements have appeared in begin as if shot out of a gu verb first, 1 
Vie pap luring the last few subject, no courteous connective with the 
week e arrival of the “noise preceding thought? How many times does 
less” ty] rite! he machine has been in the overworked “same” intrude to supply 
Vienn r over week, but it is early the lack of definite, coherent thought in the 
t inion whether it is likely mind of the correspondent? Here is the 
to t re is no doubt that a machine sort of thing which tends to make machines 
v | made 1 ‘ket would be very a both writer and reader 
( b re especially in ministries and ‘Replying to yours of the 23d inst., will 
ther public bodies, where the noise of th say that shipment has been made and sam«¢ 
-" s held isturb the peace and should reach you as per instructions. Will 
t ( ys prevailed. tracer put on if you s advise.” 
n Trading Company has If an office boy should enter the office 
tted up an office'for correspondence for the writer of these sentences—breathless 
— SItOTsS 1 \viation exhibitior and in haste—and so jerk out his meaning 
now being held in the Vienna Rotunde. Th it is possible that he might count his days 
Viennese are not accustomed to getting any as numbered in that particular job. Yet the 
thing for nothing and are inclined to ap same want of courtesy, the same blind con- 
preciate the facilities thus placed at thei vention of letter-writing, flings itself at i1 
disposal | :t is probable the company numerable customers daily through the 
will discover that it has done a splendid difference—not to say stupidity—of other 


} 


business in advertising its office wise capable correspondents 


“Will say,” 
their time-saving, 


furniture in this manner “ould advise have wired 


¥ and all time-serving ilk 


GOES CITY SALESROOMS MOVE. should be outlawed from every 
I Litho 


ocated in new 


modern ot 
The city salesrooms of the Goes fice. Why write in a careless, slap-dash 
raphing Company are now | style you would not think of employing in 
ay personal conversation? 


Habit. That’s it 
ly acquired, becomes 
way of expediting correspondence; an 


quarters, 739 Insurance 


Jackson 


\dious 


West And habit, thoughtless 


Exchange, 175 boulevard 
convention an easy 
: asier 
We spend our days in deliberating, and easit 
way of losings business 


“The 


we end them without coming to any re 


trade understands,’ it may be re 


"Estrange 





“My customers know what I mean 


ined 
Business is business—not literature.’ 
{t is the old excuse of irresponsibility, 
the idolaters of convention 
The salesman knows 
etter. He knows how valuable—how in- 
valuable—are the human 


the evasion of 


ince time began 
factors to a bar- 
gain. And a bargain at long range—clinch- 
ed by type instead of speech—has still the 
The ‘reader 
of your letters has you in his mind’s eye as 
he reads your correspondence. To _ him it 
is not so much cold type—not so many con- 


same requirements for success. 


ventionalized symbols for certain informa- 
on. He is sizing you up—consciously or 
unconsciously—making up his mind about 
merits of your 
letter as your proxy—the mutely eloquent 


your proposition—on the 
representative of your house and its service 

That letter reflects the person- 
ility of your house—the peculiar things 
bout it that make it yours—the individual 
qualities you have given ‘it, that, reaching 
out through salesmen and correspondents, 
leave their impress upon the trade to make 
or mar your profit-balance. 


methods. 


“The trade understands.” Be sure they 
understand aright. 

There are, of course, no rules by which a 
successful business letter can be general- 
ized. No man can teach another how to 
frame the talk that pulls, in speech or print. 
The most that is here attempted is to gath- 
er together a few things not to do—certain 
“don’ts” which ought to be the first lesson 
in any school for correspondents: 

DON’T begin an ordinary declaratory 
sentence with a verb—above all, the first 
sentence in a letter. 

DON’T use the word “same” as a noun, 
unless you are qualifying for legal business. 

DON’T use “will say,” “would advise,” 
or any words to describe what is sufficiently 
indicated by the fact you are writing the 
letter. 


DON’T write “yours” when you mean 


“your letter. 
DON’T write “advise” when “request” or 
“inform” cover the meaning and have the 
further advantage of being Twentieth Cen- 
tury English. 
DON’T commit such atrocities as “inst.,” 
“ult.” “as per,” “in re” or “yours, etc.” 
DON’T think that writing a letter de- 
mands one jot less forethought, care and 
personal courtesy than a face-to-face inter- 
view with the man you are addressing. 
’ Yes, but Twen- 
tieth Century business is more. It is Serv- 
ice. Imagination, wit, good humor, polite- 
ness, tact and insight are all at the elbow of 
the good letter-writer. And a clean-cut, 
definite, human language is his native in- 


stinct 


3usiness is business?” 


‘1 
1? 








STEALERS OF BRAINS 





SOMETHING ABOUT IMITATORS WHO TRADE ON EFFORTS OI 


(OTHERS 





™ OPIERS of trade marks and trad 
names are irnacles on the bus 

ness ship, and were it not for then 
reputable manutacturers would less often 
have to resort to the dry dock of t 
to clean their craft from impeding accumu- 
lations. In a country such as ours, with its 
prodigious Variety ot interests and with the 
“all kinds of men it takes to make a world,’ 
the violation of property rights by unfair 
competition and the Imitation Of trace 


+ 


marks is an acute affliction which seems t 
demand a drastic remedy Indeed a bill 
was not long ago presented before Congres 
by Representative Mott of New York seek 
ing to make such violations felonies pun 
ishable by prison terms Perhaps this 1s 
too drastic—and again, perhaps not, where 
deliberate intent is proved appropriate 
without reward the results of another’s 
labor 

[It is difficult to distinguish in morals be 
tween the crime of the man who picks out 
pocket and takes the seventy-five cents we 
have there, and the crime of him who, by 
imitation of the goods we make, the pack 
age they are put in and the symbo] on the 
package, obtains patronage which belongs 
to us and which would go to us were it not 
for the work of the imitator 

The use of symbols or trade marks t 
identify goods of a certain make or certain 
geographical location of manufacture is 
very old—so old, indeed, that it was pr 
tected even in the days when the ability to 
read and write was a rare accomplishment 
confined to the monks and the scriveners 
In the early days of the common law, when 
English customs were emerging from chaos 
the guilds or trade organizations did much 
to establish and protect trade mark rights 

Many of the cases, however, which are 
spoken of as trade mark cases, are not 
strictly such, but are a later development 
arising out of principles established by th: 
laws governing trade marks. Such are a 
numerous class of cases where unfair com 
petition is alleged and proved. Essentially 
the two classes are the same, except that a 
trade mark case depends upon the establish 
ment of a definite property in a certain 
mark or symbol and the infringement there 
of by another, whereas unfair competition ts 
broader in scope and relates to all ases 
where the goods of one maker are so 
marked or sold as to deceive the publi 
into the belief that they are buving the 
goods of a prior maker whose name and 
reputation are established 

Trade mark and unfair competition cases 
have two objects {in view, viz., the prote« 
tion of the person whose rights are invaded 


and the protection of the public against 


fraud and deceit \ distinguished legal au 


wl 1¢ h have become great and w! Os¢e goods 


Rival manutacturers may lawtully m 
te for the patronage of the public in the 
uality and price of their goods, in the 

beauty and tastefulness of their enclosing 


packages, in the extent of their advertising, 


ind in the employment of agents, but they 


have no right, by imitative devices, to be 


guile the public into buying their wares 


inder the impression they are buying thos 
f their rivals.” 

When old Polonius, speaking to his sort 
Laertes, said: 

Who steals my purse steals trash; 
But he that filches from me my good nan 
»s me of that which not enriches him 
And leaves me poor indeed,” 
he voiced a principle which too often ap 


lies to the stealers and the imitators « 


‘ther men’s ideas, for it is morally certain 


that the virtues of the original will 


the imitation and that the faults of the im 
tation will be laid at the door of the origi 
al, and that the mass of the undiscrimi 


nating will unhesitatingly condemn both 


they feel they have been taken in by on 


The imitator, nine times out of ten, filches 


rom merit that which cannot be precisely 


stimated in dollars, and in hardly any case 


is the party aggrieved able to collect a sun 


which represents his measure of actual 
irt \nd why? For the reason that an 


njury to reputation is an intangible thing, 


; 


ind like the ripples which widen out from 


the casting of a stone into the water, it 


vs out and onward, until its force 1s 


spent or until the waters are agitated by 


me opposing influence 
Sometimes an idea is adopted by a maker 
ho succeeds in adding some touch ot 
lue while preserving the merit of the 
riginal. In such a case the damage is 
since the injury is not to reputa 
n Perhaps there are cases in_ whi 
rom an advertising standpoint an origina- 


r has been benetited by the marketing of a 


neritorious imitation of his goods without 
n attempt to imitate his name or trade 
irk We seem to recall some concerns 


lave become standard under circumstances 
mmpetition hardly to be called fair; and 

ve believe that without the stimulus of the 
zht, without the steady merit put by vari 
is men into successive copies, the public 
ld not have been so well educated to as 
iate a certain name with a given product 
his does not excuse the imitator—it 
iy palliate his offense but it still leaves 
position of a man who takes t 


is Own use something which belongs to 


OVE rtop 


urteen years 
w says that anyo 
tent and ‘produc: 
ust be so for the ¢g 
herwise valuable ideas 


es Irom generation t je 


richment of a family 
‘ I disadva y 
nd But to take fr 


is to take from hi 
reputation in the han 
either law nor ethics ca 
g Che world 


ike Nature, ts 


ere’s naught t 


taking the oak 


he goat, my neighbor m 


t if my neighbor know 
nd the goat are mine 
r his stamp, he can ha 


se than to prosper out 


win the reward of my sl 


laborious days. So part 


with regard to such things tl 


imes may not use his owt 

nark may not use his name 
nnection with his goods 

ose where one of the s o 
rior claim to the use f the 

ven line of manutactur 

iry to an originator al 

, 


public are not the 


| 
insidered, for there the 
the imitator does to | 
self of the privilege ot I 
Ing himself of the powe 
species of moral anaest 
him content with something 


anding squarely on his own feet 


the character of the camy 
enriches himself with t 
rtunes of the fight throw 
n the final summing up he 
veak man where he might ( 
g one 
inother little teat 
riginality should 
italogues \ catalogue is 
ide mark—it represents t 
fathers it and takes the 
the men who rule tl 
sents When the ustomet 
ilogue and sees that 
ind i phraseology t d 
another concern, the 
anticipates a new sensatt 
liscover some new and pert t 
and when the brain ts as led 
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wit thing but a set of sensations ident a ‘ was t n t the side of a hill with a hard-won rose 
c st recorded before, ther g es : climbing over the porch, adds more to my 
disappointment which doesn mpany s sent manhood and means more in the respect of 
r I I neern that lacke: gues rinted it ! honest men if my toil has won it, than a 
the ginger to get up its own stuff. With t d é S castle on the Rhine which comes to me 
the uple of weeks Office Applian ginal, « sive thought What is from ten generations of hard-fighting, hard- 
was eipt of italogue of a new ] é n¢ v ttag drinking ancestors 
THE SALESMAN.— By ‘‘WIGENREF”’ 
[E witticism was just as keen as n Power taining is iking 1 ing an individual case to many. He studies 
knew it ten years ago. The same moment count now and years ( the plan of working an office economically 
heerful grin was there, too, with There is a fascination in selling er and efficiently. He should know ten better 
the Salesman. Here was a man who had far greater fascination getting ers ways of doing things than his manager 
sold goods, doing splendid business all the sell, yourself planning the campaign d does them; when he has got ten good sound 
time, yet was in no better position this he position to do the latter ly acl ed ideas he can reckon to himself, it is time he 
da h en years ag Probably making having as your motto—Power t got a bigger post. 
more money now, but at still the sam become a star salesman means har All the salesmanship courses in the world 
tasl Not an unusual case, perhaps; many ining Amongst other things it s will never make a man a salesman, but they 
good men stay in the same old job, having neycombing your territ [That means’ will make a salesman a better one; and so 
g deas somewhere, somehow, they art irting one end of tl street allin they will teach the salesman how to de- 
comit wut all right some day; perhaps eryone, get down the other sid velop -his ability in his spare time; teach 
hey might some day, but they die first e corner, up the next et and him how to prepare for the steps above. 
( requisite seemed that this g ugh the territory hen g v Books have of course been written on what 
tle required a violent mental jolt, Che star salesman has his finger 1 | am compressing into a page, but in a few 
le nfessed, I did my best to the newest ideas to record his wot words let me say that my opinion is that 
ster it. You see ten years ago | wi: the informati he ers is e each salesman should have for his motto— 
it tl nzolining stage, today I am just worka [ have the bes Power obtaining. To obtain power he has 
eps above tl salesman Tha vet this informatio ( got to sell the goods and prepare himself 
egotis l, but it is necessary to point out bhinet 5x3. as many cards as are n¢ sary for higher things. 
to show my feeling in the matter This ted to your own sp de what So our friend the salesman has a lot to 
g had a splendid education, a fine want ta 1 ’ inl ouide do to go one above. His charming person- 
pers ind yet having a_ wish-bon plain t ede e street n ality gets him lots of business through his 
where tl ickb ight to be, never ha n the mo e with a rds_ friends. As we learn from every one, so I 
pack his grip and seek for pas ; d case. ente in rd as efly learned the valuable idea from this sales- 
t ew in othe elds possible the informatie desire man of knowing friends who know folks 
ecome a succes 1] salesman in n expand when you get to the ' you don't know. Of course I knew the 
‘ , siness is the forerunnes m hack at the offte: ler the dav broad idea, but our friend has reduced it to 
possibilities for advancement the month any appointments : have a fine art and so got lots of business by 
y typewriter salesmen are de. the rest under the street dy personal recommendation of friends. 
sful. vet never become anything els: eat: 1 guide card. The star sales So when our friend has advanced to be- 
t this is . due in. tee View aaa traicht sss first er come a sub-office manager, he has to lead 
1 the salesn Ye t. what must er with his typewriter; | hat tir he the way, get every ounce out of ‘his force, 
ince e has to consider s some prospects. Then the ne stage and still go on preparing himself, never for- 
two er rs the study up a business or profess ta getting he has to sell more goods than as 
er at money Which the and then straight nvass t He a salesman. As a Sales Manager he has to 
The s p ehauid h hi watch the newspapers r fires. new plan broadly for huge sales, yet still go on 
de n 1 What is he starting and any wh s preparing himself. As an executive he 
c Money p ! Personal y to promote business In hic re must have the fatherly eye over all things, 
ate powe taining. Why he will think out ways sell more and more goods, and still go on 
ver s mone | s wal h new ideas of app ‘hats ype preparing himself to become more efficient. 
sé ke all the respons ter .to anv business \ st salesman So life begins and ends in PREPARA- 
mi rw and your ikes it his business t 1¢ TION 
val ver n¢ Suppose a one business the e — 
tion money gett vpewriter alongside and see hov PARIS GIRLS OUST MEN TYPISTS. 
s the money by large sales Dake nst ( s Employment of women stenographers is 
n—power—he obt s hold his laund ( it on the increase in France. The prefecture 
S in addition he detail I d if the Seine *has just decided to install 
r stering the typewrit ! them, in place of men, and the Dactylo- 
é Si d the oppor y t, dé iphic Review observes that the same 
day ( out I els, all in on pe 1 “ tendency is elsewhere to be seen. 
Or which thes t W bring busine the ip ———— 
( salesman is on t He writes uy é ter ts “If you want knowledge you must toil for 
icem t he has t le s re ils n it; if food, you must toil for it; and if 
not sto] sten to the ma ddit he pleasure, you must toil for it; toil is the 
| nit e the ’ s tl law.”’—Ruskin. 
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MAKING THE MANUFACTURER A BANKER 





How DEALERS ERR IN Not USING BANKS AND LOSING DISCOUNTS 





N unrealized error which can readily n act f accommodation to a good cus are human enough to ass 

develop into a capital business blur tomer, may on the same day, more than dealer does not seek credit it 

der is the custom common among ikely, borrow an amount from his banket does 1 er his busine 
many dealers in stationery and office sup fheient to cover several such accommoda demand it WI , man is 
plies, of making the manufacturer thei tions for the full thirty-day period. In the ge} r risk the reputatior 
banker Many of the men wl have ae meantime the manutacturer 1s saving the ae iy ' , ' 

, worth e bank is w g 
quired this habit will be surprised at this liscount, and guaranteeing his own six per Side <i wale = ee 
blunt .way of putting its ultimate cons ent interest by the six per cent he charges or ails da te al 
quence. Think over the process a moment, the dealer. That is only fair, of course He ; a : 
and see if the description exaggerates the in do nothing else But the simple com oe . ates ae pitocns 

, , with the bank by making 

fact The dealer buys a moderate sized or parison of the state of the manufacturer ’ 

der of the manufacturer—say, $500 worth vho borrows from the bank with that of ee Se ee : 

His business is sound—speaking in terms of the dealer who (in effect) borrows from describe . rg  - 

years and inventory days, is prosperous. It the manutacturer, is in itself ample refuta Sea 7 ' the confidenc: 

has its dull seasons, of course, like the tion of the fallacy that there is economy his banke NaS already test 
manufacturer's. The time of this particu or discretion in the dealer's avoidance ot found him sound 

lar purchase happens to be one of them the bank If the dealer must borrow—an 
So the dealer, knowing that the manutac Now suppose, instead of letting his $500 given the manutacturer for the 
iurer knows he is good for the amount, and ccount run over the 30 days, the dealet iccount is nothing less than b 

much more, lets the account run on over pays it within the 10 days’ limit, obtaining amount of its face—he should te 
the ten days’ cash discount limit. Business advantage of the 2 per cent discount com slightest hesitation about borrowing 
still lags after the 30 days’ period, and he monly given for prompt settlement and bor his bank. A live business today 1s 
gives his note to the manufacturer at 6 per rowing the sum needed from his local bank sustained and made great by cre 
cent interest His credit 1s good, and the at six per cent interest. His discount will and sensibly obtained and used | 
manufacturer becomes his banker for the amount, on $500, to $10. Subtracting this est men are making themselves ricl 
amount All seems tidy and shipshape from $500 will leave $490 as the amount he judicious employment of this” pt 
assuming ultimate payment, of course really needs to pay, and hence the amount “Money borrowed, money made : 

But notice one thing in this transaction he must borrow at the bank. Observe fur the plain, every-day paradoxes oj vet 
The dealer loses the discount—10 days and ther that the bank’s 6 per cent interest Century commercial practice 
30 days—outright. On the average ordet assuming the perhaps excessive period of The bank welcomes the opp: 
of moderate amount that is no inconsider a years loan—will now be computed on loan money on good security | 
able item. On the small order, given by $490, the sum borrowed, not on $500, the regson that that is its only way ot 
the small dealer, whose profits must come amount which under the former arrange money [The national banks. espe 
by close figuring at every stage of the ment the dealer borrowed of his. manufac which are forbidden to purchase 
game, the loss of the discount 1s serious turer \ year’s interest on $490 at 6 per tate mortgages, are constantly looking 
enough—sometimes enough to decidedly cent is $29.40, so that at the end of the an outlet for their accumulated 
cripple his final profit on the transaction period the dealer pays to the bank $519.40, There is absolutely no better secur 
Especially is this true if the season con instead of $530 which would have been due in established business right in th 
tinues quiet or if the demand in the dealer's on the full $500 at 6 per cent of the bank f good reputation ar 
town for the particular supplies purchased Ot course, the year’s period for an ordi sive future Che application for s 
suddenly slackens For immediate pur nary business condition is too long. Should by the dealer in office supplies is 
poses loss of a discount in such a case may the loan be repaid in a month, as ts mort bank. a matter of business 
quite wipe out the available profit Yet than likely it would be, the goods might which it is glad to embrace | t 
the amount of the manufacturer's bill re well be turned in that time, and the profit who bort s. conservatively 
mains the same—plus 6 per cent interest made on them would itself cover the in emergency, it is merely showing 
due at maturity, whether the goods pur terest charged, with a substantial margin in himself n advertisement 
chased are disposed of or not spare to apply on the principal itself munity that his prosperity 

It is true, as some one may urge at th By obtaining the benefit of discount, the trust and confidence of its finat 
point, that every purchase involves the risk dealer not only has reduced the amount he 
of failure to re-sell. But why add to that is required to borrow, but has also reduced , em , 
risk by forfeiting a certain source of profit, the interest he must pay and the net tot CHECK MACHINE SETS RECORD. 
i valuable set-off against possible declin: he is out by the transaction through tnab1 Joseph S. Pendleton « t 
in demand—in short, the discount \ ty to meet the obligation from his own Steel Company has records showing 
shrewd dealer will provide in every possib! sh on hand Besides this. he has in vith the d of an addressing 
wav against unforeseen contingencies. Yet proved his credit with the manufacturer by tota SI yrol hecks. ¢ 
many such a dealer will @hrow away the taking advantage of his discount-privilege and numb f employes I 
manufacturers discount with one hand nd has established his credit with the bank in one h ind five minutes \ 
while he adds the 6 per cent interest to h iwainst tuture need [his latter gain 1s a with the T f a check writing 
original bill with the other—and perhaps very real one Che dealer cannot get credit the amounts in dollars an ( 
congratulate himself on his prudence in not from the bank until he begins to borrow placed upon eacl check 
going “in debt to the bank rom the bank The mere fact that he has an hour \ll records are said t 

Now the bank iny bank—is in busine rried an account with the bank for many broken in the total of op 
to lend money The manufacturer is not years will not guarantee him credit Pet S10) checks—accomplished in three 
Phe manufacturer himself, while practically sonal friendship may assist. but it cannot and thirty minutes by the p 


lending the amount of the dealer's b issure credit In practice many bankers George W. Fisher 














THE REMINGTON AND THE AERO- 









Che story of the recent alliance of the , 
typewriter and the aeroplane is one of the 
S resting that has ever come to pul 
1 h 
r covering special phases tl 
Is f the writing machine 
\t a recent dinner of the Aero Club 
France f which Stanley Stewart Heri 2 - 
1 Si . +: 1 ae 
g nager of the Paris ofhce of the — 
Remingtor Typewriter Company, ts 
ember, he was talking with Vedrines and re 
; " 
Leblanc, two of the most famous aviators ~~ 


ae 
in Iran at the present time, on the sub 

1 1 ™ 
ject of the use of the aeroplane for scout ey . 








ing purposes in war time Me SE ESL a, 
It developed in the course of the conver 
sation that the chief obstacle to the pres THE TYPEWRITER AND OPERATOR ON THE AEROFLANE. 
ent efhciency of the military aeroplane 
ut is the apparently trifling fact that ind the operator was able to write with the M. Leblane was deeply impressed with 
pen or pencil writing is very difficult in the utmost ease the ease with which the transcription was 
Lir The two pictures that are published hers made, the legibility, the facility with which 
In all the recent types of French mili with show the Bleriot monoplane which two or three copies could be made at the 
tary aeroplanes the scout sits beside the was used for this experiment. same time, and the fact that the report of 


; ‘ - : the scout is ready for delivery the moment 
N ous Soussl £ nes 9 cer t 1 f 1ons the aeroplane touches the ground. His 


satisfaction with the results of the experi- 

que l es D T é sen tes l i g nes on t, e t e ment is attested by the letter which he 
wrote on the subject to accompany the cer- 

F , tificate, of which the following is the trans- 
écrites en plein vol sur une machi,,... sia aias 0. : 
~ . . “Il certify that | have been able to follow 
ne R EM I NG T ON N ” I O a ecri ture V 1S 1 with the greatest ease the writing of the 
attached certificate, executed during a flight 

ble a da p t, e e S D r= Cc j a Lement sur oa QA po the No. 10 Remington machine, owing 
? to the perfect visibility and the clearness 

. oO . ’ of its letters made by special type. The 

D arel A B L E R I OT N 2 I T Y P E MI L I 5 A [ writing machine is, I believe, destined to be 
‘ ; ‘ in future a very precious aid to the ob- 

P E 9 a deux D 1 aces et p l1lote paT®r server (aeroplane scout), obliged by the 
piercing cold to note his observations with 

1 ’ A vi ateur A iF F R E D L E B FF ANC. numbed fingers and in a very limited way. 
“Furthermore, on account of the con- 


FAC-SIMILE OF THE MESSAGE ; 
venience for the operator in the manipula- 





takes observations of the ene Even more interesting, if possible, is th tion of the Remington machine, I can say 
sition, his movements, ete., which fac-simile of the writing done by this scout that I was at no time hindered in my move- 
, vel the commanding off which we publish herewith his writing ments in the direction of my Bleriot No. 
iad the aeroplane descends vas done while the machine is actually in 21, Military type 
ng of the aeroplane and th the air, at height of 500 meters (1,640 ‘Pau, Mar. 1, 1912 
<] d air which numbs the hands feet “< Signed) \. Leblanc.” 
ake writing difhcult, and pr y 
se scout rom doing more that 
the iortest and roughest 
1 they have torgot 
what they have seen, and ar 


d more than half 


ilt of this interview 
made, the result 


hance the value Ol i 





itary scouting 
ented to fix a Model 
ton with large Great Primer typ: 
ieroplanes before t 
French army, and M 
von the Circuit de L’Est con 
the 1 hine \ special wind 


fixed j ront of the machine THE START. 
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1,012,483 Caiculating Ma \ Vog Rig Copies of any ne of these patents can be obtained i ‘ zx M 
Russia by sending fifteen cents in stamps to E. G. Siggers \ ‘ { 
Re 13,342 Check Book and the Lik James Buch patent lawyers, Suite No, 33, N. U. Building, Washing | . , . . . 
ner Speed, Berkeley, Cal., assignor of ot alf to Farl ton, D, C,, by mentioning Office Appliances O14.558 i i 
H. Webb, Berkeley, Cal ~ N } N Y Bs . 
1,013,095. Type-Writer Ribbon Mechaniss j A ; ~ O14 Writ M 
exander Brooklyn, N Y., assignor of one-half 1t I) =.4S0 ype Writing M ‘ » I ) ‘ X Ny \ \ vi ' 
N. Thayer, New York, N. ¥ ineto N. J issigt toe Re gt I'y pe ime . 
1,013,006. Type-Writer Key and Type-bar Me $1 y, Ilion, N. ¥ 1 corporation of New Y 2 | on OF N , 
Jesse Alexander, Brooklyn, N. Y assigt of o half 012,786. Combinati i) e for I e-W Use,om : I : 7 c 2 
to D. N. Thayer, New York, N. ¥ Herbe Yelf, Souths I ts Eng P 
1,013,116. Stamping Devic« August ( Blut Sout] 2,800 Regist R ding Syst W I 014.4 Oo D I ~ 
Amboy, N. J Los Ga sville. ¢ : ' - 
1,013,141 Combination School Desk a Seat Frank 2,562 Pe I az kK S N ) 14,44 Env j A 
W. Else, Oskaloosa, low N.Y Pp t. D | M ‘ 
1,013, 92 Adding Mac f Clarence O. Mapel, Ch 1,012,884. Carriage Feed Mecha I W 014,58 I Alex 
igo, ILL, assignor to Burroughs Adding M ne Con W n A, McCoc Beaver Fa Pa g I 
pany, Detroit, Mi rporatik fM gal to Acme-Keystone Manufacturing Compar | 14,646 H Russ I 
1,013, 193 rotal Printing Cas Revist Haakon A t of Pennsylvania N y 
Marti: Daytor Ohio issignor t The National Casl 012,.SSS Cy} Writing Mac! € S 014,647 Regis ( 
Register Company, Dayton, Obi rporat of Walter Ke Paris, France Ira C. 1 D oO ; 
Ohio (incorporated in 1906 1.012.924 Cype-Writing M ( rles H S Nati ( I ( np Db t oO a 
1,013,201 Machine for Opening Envelopes Isac t New York. N. ¥ wssignor to Union Typewrit poration of Obk 
Michel, Frankford-on-the-Main, German; ssignor to Company, Ilion, N. Y., a corporation of New Y 1,014,673. 17 Writing Machive. H 
Michelius G M B. H Frankfort the-Mal Ger 1.012.925 I'ype-Writing Machine Charies E. Smit Marcellus, N ’ gnor to The Mo 
many. New York, N. Y ssignor to Uni Typewriter | mpan) $ N. 3 
1,013,210. Cash Register Willlam H. Muzzy, Day any, Ilion, N. Y., a corporatio 014,78 I \ M H S 
ton, Ohio, assigner, by mest issignment to The Na 1,012,928 l'ype-Writing Mact Stee Ma 1 ‘ - I M i 
tional Cash Register Company, Daytor Ohio, a cor Marcellus, N. ¥ assignor to TI I Ss N. 3 
poration of Ohio (incorporated in 1906 F —_ Syracus Vv. Y . 5 1.014. 92¢ M " | 
1,013,211 Combination Type-Writing nd 1.012.929 lype-Writing M S W terve Ne ) N. ¥ 
hine William H. Muzzy Dayton, Obi M 3s. N. ¥ wssignor t I vrit 014,962 R Spor DD I “ 
The National Cash Register Company, Dayt ( I vy, Syracus ~ 2 1 w Y M . “ R. Fox, ¢ Ra S i 
corporation of Ohio (incorporated in 1906) 1.012.930. Type-Writing Machine Stee] L,O14,974 \ Bool Sup] ba 
1,013,264. Typewriter Case Shift Mechanism. Jesse Marcellus, N. ¥ issignor to The Monarch Typewriter Phelps, M I 
Alexander, Brooklyn, N y assignor of one-haif to Company, Syracuse N. ¥ a corporation of New Y . 1,015,057 I W J I 
D. N. Thayer, New York, N. } 1,012,943. Type-Writing Machine. Jobn W n olis, P 
1,013,378 Computing Machine Gustave O. Degenes Newark, N. J assignor to Union Typewriter ( ; | f I d ( a E Mi 
New York, N. Y., assignor to Underwood Computing Ilion, N, ¥ 1 corporation of New York cl 
Machine Company, New York N y a corporation 1.012.976 Adding Machine Adolf Bordt. Ma ' \ gy Machine Jobn P. Harr 
of New York. Germans ssignor to Burroughs Adding Machi 
1,013,544 Ink William G. Fuerth, Newark, N. J 1,013,020. Tabulating Mechanism for Type-Writing Mict a corporation of Michigat 
assignor to Equilibrator Company Newark, N. J n Machines Osear ( Kayle, Syracuse n. iIssignor 1,015,204 M folding-Pad Edward Carney, Gle 
corporation of New Jersey » Harvey A. Mover, Syracuse. N. Y liale, N. Y g to Eastern Sales Book C« : 
1,013,557 Safety Envelopm Adam Mieden, Dead 1.013.047 Account Keeping Device Willian | Glendale. N. ¥ corporation of New York 
weed, Cn Myer, Winifrede, W. Va 1,015,307 Adding Machine Abraham I sa 
1,013,571. Envelope. Willis F. Stevens, Richmond 1,013,084. Platen Shifting Mechanism fer Type-Writ New York, N. ¥ 
Va., assignor to Duplex Envelope & Printing Company ers Daniel Bror Westin, Hartford, Con issignuor b 1,015.37 I Writing Machine Clio B 
Richmond, Va a corporation of Virginia mesne assignments to The Noiseless Typewriter Cor a ~ : — i. os > © 
ee ~ count Book William oO Jobnseor aw Siilielews Gena 1 corporation of Connecticut aod “Wites = K peflienPeersimge Pig ton 
ashington a * 013.856 Sducations milance = , wane Se eae es, : T of ™ 
oo rae eee ae ee be. — Fhe lucational Appliance Anna W. Arnett 7 1.015 84. Ri or Me banism for Type Writi g 
Glace Bay, Nov au Scotia, Canada 1.013.868 Writing Desk James Lawrence Do 1.015.444 4 ccount-File Joh | Huber Boft 
1,013,670. Combined Type-Writing and Computing Manhattan, Kan a assignor to Conrad W. Zimmer, Buffak N 
Machine Fred F Main, Chicago, Ill assignor, by 1.012.883 Computing Measure David H Layne 1 O15 156 Casb-Registe1 Francis ¢ Osbor 
a assignments, to John T, Underwood, Brooklyn Cove, Oregon ‘ Mt Mict aienen ier deen eduanenin 
1,013,746. Loose-Leaf Binder and Leaf Therefor \ iGegelff, ‘a or ee soeaiiiees nem ~ ge f Pn ee _ 
William H. Cooley, Brockport, N. Y. 1,013,910 Adding and Listing Machine Jesse G cae ro - oF — — Edw 
Envelope Ferenczy Lajos, Easton, la Vincent, Detroit, Mich., assignor to Burroughs Adding Krat eg S] A te ; Pa — at _— 
1,013,8: Machine for Testing the Life of Type Machine Company, Detroit, Mich a corporation of , 1 on ane 1 pe-W , ting Machi George J. Grifl 
Writer Ribbons Frank M. Allen, Washington, D. C Michigan Wo ne nee I tine “ “ Ol . or «6TY x 
7 > 7 . " o ke . , OUSLOCK issipno 0 it iver Jy pev 
. 012.579. Safety Envelope Ney Angood, Rockport 1,013,920 CType-Writing Machins Joh H Barr Company, | ‘ I 1 corporation of Illinois 
Wash Syracuse, N, Y., assignor to The Smith Premier Type 5 57 : ; nd Check Tt 
1,012,583. Type-Writer Leopold tach, Hamburg writer Company Syracuse, N Y a corporation of 1,015,907 ; BILE = aus ce —_ 
and Hans Dreyer, Berlin, Germany, said Dreyer as New York Charles Mal Chicago, Il 
signer to said Bach 1,013,922 Filing Cabinet Abraham S&S 3atrick Lane. Spe we GES A. HEURES, 5 
1,012,586. Land Record Card Index George Was! Kansas City, Mo England, assignor to The Hammond Typewriter ‘ 
ington Ball, Jr., Iowa City, Iowa 1.013.9% ' Adding‘and Listing Machine —— 1,015,630 Combined Typewriting and Adding 
1,012,607. Computing Machine. Gustave O. Degener jenner, Detroit, Mich., assignor to Burroughs Adding —— Enos S. Newman, Washington, D. ¢ _— 
New York, N Y.. assignor to Underwood Computing Machine Company, Detroit, Mich., a corporation of by mesne gnments. to Burroughs Addi ig M 
Machine Company, New York, N. Y a corporation of Michigan. P Company, Det t. Mich., a corporation of Michiga 
New York 1.013.953 Type-Writing Machine entsk  Sadpen 1,015,658. Book and Like Index. James Davis W 
1,012,608. Bank-Check Protector James = Waltor Richardson, Syracuse, N, Y., assignor to The Monarch ge over Sands, England ; 
Dennington, Maben, Ala rypewriter Company, Syracuse, N. ¥ a corporation At ment f Fountai Per 
1,012,660. Calculating Device George Lange Hobo of New York : s Napolitano, Lake Charles, La 
. » T 3 . we P — Too Ry, 7 r the ike r A 
ken, N. J assignor te rhe Ke uff 1 & Esser Company 1,013,964. Type-Writing Machine Herbert H. Steel: . pag ne J ; i Lik John E 
Hoboken, N, J., a corporation of New Jersey atin * % seine tn Gn Memeods Saauelter a 
1,012,682. Cash Register, John H. McCormick, Day ; + a eee Seer 1,016,247. I g Cabinet Fr s | 
ton, Ohio, assignor, by mesne assignments, to The Na Company, Syracuse, N. Y., a corporation of New York Philadel} I ssig Victor Talking M 
" 12 < 1 i ine 21 ; alenlat 
tional Cash Register Company, Daytor Ohio cor arreeaig Device for Adjusting Slides a Company tion of New Jerse 
poration of Ohlo Machines » Be rnhard Behr, Dresden Germany. — 1,016,254 CType-Writing Machine rhon 
1.012.698 Adding eochine Dash-Pot Mec! — 1,014, 105 Seal-Press Herman H. Wenthe, Chicago Toronto, O Canada sssigno t I Mi 
Frederick A. Niemann, Chicago, I)! assignor to Comp ; - ea ( Syracuse ao a 
tograph Company, Chicag Il i rporation of Illi 1,014,141. Lead Sharpener, Charles A. Gaiser, Toled \ d Lis z M \ 
nois Ul ) M i zg to I g \ 
1,012,702. Attachment for Calculating Machines 1,014,147. Back-Stop Attachment for Paper-Feed Detr M I 
William H. Pike, Jr., South Orange, N. J., assignor by Frank A. Hazard, New York, N. } issignol 
mesne assignments to Burroughs Adding Machi Con Joseph T. Kavanaugh, New York, N. \¥ \ Machine R S 
pany, Detroit, Mict a corporation of Michigar 1,014,260 Dating Stamp. Elmer H. Sanborr LA Wilmingt » - I M I 
1,012,739. Device for Securing Copy-B t} Angeles, Cal., assignor to Sanborn Dating Stamp ‘ Compar S N. ¥ corporath f New 
Correct Position for Writing Exercises lulie Speckel Los Angeles, Cal, a corporation of California 016,508 Adding I ng M 
St. Petersburg tussia 1,014,335 Type-Writing Machine Charles H. Shey Walker a M issignor t Burroug! \ 
rd. New York, N. Y., assignor to Union Typewrité M ’ M 


LO12. 765 Penell Henry Augustus Veazi New Or 
ans. I ny, Ilion, N. Y¥., a corporation of Ne York Mix 
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No 025,046. Carriage feeding mechanism for typewriting machines; patented April 3 1912, by Walt J. Barron of New York, N, Y., assignor by mesne 
issignments to Union Typewriter Company of Jersey City, N. J.—No. 1,025,204. Means for adjusting and regulating spring tension mechanism of type-bar in a 
typewriter, etc.; patented May 7, 1912, by Charles J. Paulson of Brooklyn, N. ¥ assignor by mesne assignments, to Sterling Typewriter Company of New Jersey. 

No. 1,026,171 Attachment for guiding the side edges of paper in typewriter; patented Ma 14, 1912, | Frank C. Miller of Salt Lake City, Utah, assignor 
to Underwood Typewriter Company of New York, N. \ No. 1,019,205. Movable typewriter eraser; patented March 5, 1912, by Henry M. Vaughan of Newton, 
lowa No. 1,022,076 Stamping device to prevent creeping of bands on bridge; patented Ap 2, 1912, by William J. Grotenhuis of Chicago, I11., assignor of one 
half to Philip A. Salisbury of Chicago.—No. 1,025,019. Means to prevent oscillation of printing die on hand-stamp; patented April 30, 1912, by Max C. Price of 
Muskeg: h issignor to Hill-Independent Manufacturing Company f Muskegor N 1,027,050, Rolling device to support typewriter carriage and automat 
ically ad patented May 21, 1912, by Frederic W. Hillard of Tottenville, N. ¥ N 1,025,724. Book < adjustable to loose leaf book of varying number 
if leaves; patented May 7, 1912, by Harry D. Snyder Philadelphia, Pa assignor to William Mann Compar of Philadelphia.—No. 1,021,112. Pencil of flexible 
or plastic marking material; patented March 26, 1912, by Herman Reiche of Millstone, New Jersey N 021,978. Vest-pocket clasp for fountain pen; patented 
April 2, 1912, by Theodore K. Felch of Newark, N. J., assignor of one-half to William J. Osborne of Asbury Park, N. J.—No. 1,025,007. Clip for holding writing 
material in memorandum book and for adjusting book to pocket; patented April 30, 1912, by Adam Mieden of Deadwood, Cal.—No. 1,027,204. Envelope-moistening 
device. with reservoir: patented May 21, 1912, by James Hammond of Moundsville, W. Va., assignor of one 1 to Jake Williams of Moundsville 
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APPLIANCES 


Editorial 


AN ground lost by the furniture dealers of the United States be regained? 
This is the question which The Furniture Journal of May 25th discusses in 
a lengthy editorial. ‘“‘While the attention of the furniture man has been 
concentrated upon articles for household use,’’ says Editor Francis, ‘the office out- 
fitter has taken some of his business away. The bewildered dealer looks about him 
THE FURNITURE DEALER and wonder how and why this class of furniture’ has 
AND THE OFFICE escaped him and gone into other stores by itself 
FURNITURE BUSINESS. = The reason is not hard to find, since it is the fault of 
the ordinary merchant who has neglected an opportunity. He has not cared for 
this line of business and: hence has not developed it as he should have done. This 
has been so generally the case that furniture men are amazed at the proportions 
which this class of business has assumed and are wondering why it 
them. In other words, they are now seeking to lock the stable door to keep in the 
colt that has escaped and is gaily prancing about in other pastures.”’ 


OFFICE 


has est aped 


Continuing his statement the editor of The Furniture Journal says that this 
business would have remained in the hands of the regular furniture dealers if they 
had properly cultivated it, and that the possibilities of profit in office furniture have 
not been appreciated by those who should have been alive to them long ago. He 
makes a number of valuable and pertinent suggestions as to how the furniture dealer 
can get back part of this business, emphasizing those points of knowledge, display 
and arrangement, selection of lines, selling from actual stock, going out after busi- 
ness and keeping systematic tab on prospects which Orrice APPLIANCES has re- 
peatedly hammered at the office appliances dealers and which are further emphasized 
The Furniture Journal urges that the furniture store should have a 


in this issue. 
thor ugh 


separate department for office furniture in charge of a man having a 
knowledge of the line and a vital interest in the subject. 


With the desire of furniture dealers to recover the escaped office furniture 
business, OFFICE APPLIANCES fully sympathizes. But it is too late to turn the tide 
Indeed, sooner or later this class of business would have gone into the hands of the 
office equipment dealer anyhow, for it is his by virtue of his position, his superior 
knowledge of office requirements, and by the natural development which compels 
the aggressive man to expand and utilize all of the opportunities of the field he culti- 
vates instead of only a part of them. His is the hand made strong by opportunity 
which will get and hold the bulk of all the office furniture business. He is the man 
who can most economically serve the business public—and with the greatest effi- 
ciency, for he holds those slender but powerful threads which lead through knowledge 
and acquaintance into all the manifold departments of business, giving him a full- 
ness and rounded completeness of efficiency which the specialist and the “‘side line’’ 
merchant cannot attain. | 

No doubt the furniture dealer can sell office furniture. Some, having special 
knowledge and with a specialized, well-managed and well-equipped department are 
now selling it and making it pay; but theirs is not the big opportunity. We recall 
but two or three furniture houses who are doing an office furniture business on a big, 
aggressive scale. No doubt there are more, but we repeat that the young, energetic, 
aggressive ‘‘colt” that has escaped into these pastures will shortly possess the field 
The furniture dealer can not now and never could prevent it . 
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deserve a thoughtful hearing 


ANY complaints as to business conditions 
[he recent reaction against the speed of modern life, however, 
to be somewhat irrational. Critics call this a breathless age. We are 


1 
tnreatens 


LOO 


busy living to take thought. When we do we nibble at ideas instead of digesting 
them. The rush for breakfast, for the train, the drive through the day’s grist of 
WHY THE “TIRED BuSI- Work, the half-regarded dinner, the soon-forgottet 
NESS MAN” SMILES play, all total the ‘tired business man.”’ So the maga- 
AT HIS CRITICS. zines warn us of the “pace that kills,”’ of “‘sweat-shoy 
civilization,”’ of the need of the “‘simple life.”’ 

But the odd thing about it is that we victims of the modern spirit appear to 
enjoy it. If the business man is tired, apparently he is also happy. He ¢ ven tak 
pleasure in reading the witty things his disparagers say of him - The “drive” of the 
office is quite as much fun as the drive on the green. The faster we go the better 


we like it. Even the weariness that follows a big job well done yields a dividend of 
honest satisfaction. If the modern world is a madhouse, as some superior observer 
seem to think, at least its inmates seem tolerably content with their headquarters 

But when we come to analyze the situation the facts lend an even firmer 
ground for optimism. For it is plain that if work be enjoyable, the faster a man 
works—within reason—the greater the enjoyment. Charles Darwin put a day’s energy 





June OFPRFiC APP] ANCES 
Into three hours of concentrated labor. The modern world of industry, created 
a measure on the basis of his discoveries, seems to be following his exa1 Shot 
hours, faster work, is the recipe. Keener thought, more time for recuperat 
balances the equation. Slow toil is essentially laborious, and little by littl “( 
relegating it to the machine. 

Allowing for extremes in either direction, it is safe to ha od 
business man is healthier, mentally and physically, than his ancestor o worke 
more slowly with twice the waste of ener ind half the glow of cre e achiev 
ment His very alertness, while ‘“‘on the job,’ proves 1t Instead of following 
routine which deadened and made a mild languor chronic in the office of half ( 
tury ago, he is a conscious creator. Modern speed is a register of things don 
cyclometer of progress. The lightning mductor at the red roll desk 
right to be ‘‘tired,”’ for his weariness means accomplishment. Hopel drudg 
the ‘‘pace that kills’’ and every step in the march of modern busin wal 1 
it When that march becomes a quickstep we shall not have to go earch of ( 
simple life with Tolstoy or Thoreau. We shall be living it he li iI ( 
the complexities of chaos by mastering and molding them into use a eau 

eM <8 cH 
ECENT advances in the price of practically all of the leading papers 

enter into the stock of the stationery store are significant. They portend a 

general advance in all of the goods in which paper enters as a principal « 
composite feature. Advances in prices of bonds, linens, ledgers, writings, etc., were 
named for the current season on Monday, May 6th. .That these increases are justi- 


HIGHER PAPER PRICES PORTEND 
IMPORTANT READJUSTMENTS 
IN STATIONERY LINES. 
cost of coal, the rise in taxes and rentals, 
an extent to restrict production while en 


These advances followed closely 


upon a 


fied is evidenced by the 
raw materials and labor, the 
pal production, 


two 


+} 
Uf] 


factors ol e 


recent announcement by 


ink rease 1 COST O| 
princi- 


greater 


and the scarcity of rags, which operates to 
1ancing the value of the finished product 


a number 


of the leading mills at Holyoke, Mass., and vicinity, that they had either increased 


the wages of their employes or adapted 


the three tour system 
prices was made immediately effective upon its announcement. 


Anticipati 


increase, jobbers moved their prices upward to meet it. 


Practically the same conditions which prevail among the bond, 
writing paper manufacturers hold with the book paper mills, some of 


whicl 


The advance in 
ng the 


ledger and 


1 have 


already announced increases around twenty per cent, and others are reported to be 


awaiting a favorable 


opportunity for similar action. 


hence the level of raw material prices is slowly advancing from year to year. 


Wood pulp is becoming scarcer, 


Whatever the cause of bigger prices for paper, they are a fact with which 
manufacturing stationers, loose leaf concerns, blank book houses and dealers them- 


reckon 
can by 
on the 


selves must 
folders, etc 
handwriting 


no means afford to 
wall. 


It is not logical to argue, if one happens to have a large paper s 
that one can now, by maintaining former 
Every pound of paper bought under the old prices has a 

I If'sold out quickly at old rates the 
it will be har@er than ever t 


ately situated. 
value greater than it had before. 
disturbed, and when the supply is gone, 


customer that he must pay more for his goods, while the dealer himse 


pay the advances on new goods with | 


advantage of the greater value of his old 

Dealers especially should welcome 
many years a large 
margins and a bare living. 


i€ss money 


he announcement of higher 
class has been hanging 
The trade, as a who 


hut their eyes to the significance 


+ 


prices, undersell competitors less 


} 


eae 
market 


than he might have 
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papers 


Even manufacturers of filing cabinet supplies, cards, guides, 
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h: 
nal 


rortun- 


mone’ 


becomes 
convice the 
f will have to 
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taking 


For 


vehind, content to get along with small 


le, 


has suffered severely 


under the 


handicap imposed by the timid brethren, but now is the time for them to say: “My 
rent account is more, my living expenses are greater in proportion than ten yea 

ago, I must pay more money to my clerks who in turn pay more for their living. Nov 
has come the advance in paper, in blank books and loose leaf supplies, in folders 
cards, business and polite stationery. It is the last straw. My small profits hav 
already shrunken shorter than the baby’s garment unwashed of wool soap. This is 
the final stand. No defense is left me except higher prices for the goods I sell, and 
no alternative is left me otherwise but defeat and failure. From now on I, myself 
will work with progressive men, charging what my goods and my work are worth 
talking service and quality and giving them, for a price that represents something 


more than a bare merchandise profit 


This price advance is no handicap 
truth home to those who fear 


1 
} 


turers should lose no chance to drive this 


issue squarely up to their customers. 


And 


it is an opportunity 


manutac- 


to put this 





Fred Rockett of the Hargreaves Printing Company 
me of the real live wires of Dallas—and there's 
place within our ken that has more live wires 

o the square foot than this gem city of the Lone Star 

Stat Fred likes to go fishing, and his favorite sport 


to catch man-eating sharks in the Gulf of Mexico. 


And a 


ten or twelve-foot shark can go like a torpedo 

wut and fight like a wildeat in his own element. "Tis 
man’s sport to take him. 
* . 

‘ J. B. Irving of the Irving-Pitt Manufacturing Com 
pany, Kansas City, Mo., is a big quiet man who de 
velops ‘astonishing qualities on acquaintance. He 
oves to motor, and there isn't a road leading out of 
Kansas City that hasn't left its dust for a little mo 


ment on the wheels of his car. Irving is one of those 


still men who, after he knows the lay of the land, 
can talk interestingly, tersely and wisely. 
. * . 

‘ J. S. Duncan, head of the Addressograph Company, 
is one of the early advocates of the conservation of 
energy In that game Dame Nature got ahead of him 
by some millions of years, but that he did not invent 
the Addressograph before is due to the fact that he 
wasn't born sooner. Mr, Duncan is an ardent auto- 


mobilist, sharing with his family a rational enthusiasm 


for the motor car. He belongs to several clubs and 
other so¢lal organizations. 

* * . 
{ E. A. Beazley, head of the Continental European 


Oliver Typewriter Company, has 
to the Inner Circle and to a 
the Round Table. He is a real knight of the 
the purple ribbon. The use of the Oliver 
machine in a successful tryout on board a war aero- 
was one of his recent stunts which made the 
talked of throughout the Continent. 
. . . 


organization of the 


won his title repeatedly 
seat at 


order of 


plane 
Oliver 


Heinn Company is an individ 
Without being conspicuous, he is a man at 
whom one looks twice in a crowd. One would not be 
surprised if one were told be was an actor; and learns 


" Mark Forrest of the 
uality 


without astonishment that he was once a newspaper 
ian and a successful editor and dramatic critic. Ir 
is said that there are only two men who ever got out 
of the newspaper business and succeeded in staying 
out One is dead and Mark Forrest is the other one. 
Mr. Forrest is a man of medium physique and pleas 
ing appearance. His address savors of the old school. 


Merckle of the Thaddeus Davids Company 
risen from office 


77. W. B. 


is one of the young men who have 

boy to the presidency of a big company. Since he was 
fourteen years old Mr. Merckle has been with the 
company he now heads. He is aggressive, enterpris- 
ing. and never allows himself to get into a rut. He 
has a few diversions of the active kind, enjoying the 
motor car and a few pastimes that take him out of 
doors He is a type of the modern business man who 
spends enough time away from his desk to enable 
him to do four times as much work as the average 
man during office hours, 


oe #@ *. 


" Charles A. Stevens of Stevens, Maloney & Co, is an 
other member of the trade who appreciates the advan 
the Mr. Stevens is one of the busiest 
Chicago. has been in the commercial sta- 
business all the years of his life since 
probably there is no one who 
instantly available about the 
business ‘than he. The word ‘‘instantly’’ 
one of the Stevens characteristics. To see 
work—and he is always busy at something—is to 
wonder how a man can get through with so much witb 
out getting something ‘‘all balled up."’ But he doesn’t. 
to the dot under his rapid-fire direc- 
of what Uncle Mose said about 
Uncle,"’ inquired the pant 
**No, 


motor. 
He 
about 
school, and 
information 


tages of 
men in 
tionery 
he finished 
has more 
stationery 
expresses 


him 


Things come out 

He reminds one 
express train. ‘Say, 
passenger, ‘“‘did that train stop?’’ 
didn’t even hesitate."’ 


tion 
the 
ing would-be 


suh, bess; it 
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LOOSE LEAF IN PUBLIC OFFICES 


By CHARLES R. FARGO, SALES MANAGER, C. S. & R. B. COMPANY, CHICAGO 








UBLIC OFFICES, by which we mean workings of political machines and the de the principal county offices making us 
the offices in which the business of mands upon office holders for positions loose Ik systems may, there yf 
federal, state, county and municipal will fail to understand how conditions oi interest 
governments is transacted, afford a new this kind can prevail. The attention of the County Offices and What They Do. 
held for the salesman of loose leaf sys judges of the Superior Court of Cook Chere are four principa offices in 
tems which in the near future should be a County has been called to the need for a1 county government in which th e ot 
veritable gold mine of rich opportunities improved method of handling the work in loose le systems have been succ: ully 
It is as yet in a virgin state, its resources the clerk’s office, both by the clerk himseli introduced, and these are the off the 
untapped and its possibilities little under and by an efficiency board which recently Recorder of Deeds, the Clerk rt 
stood examined into the business methods of the the Probate Clerk, and the County Clerk 
Millions of dollars are spent every yeat county offices. It was found that th County Treasurers, Assessors at She 
for supplies to handle the business of thes« changes proposed would throw ten = 01 iffs have in some places made uss st 
offices, most of which now goes for bound twelve men out of office and it is said t leaf systems to advantage it 
books, because the loose leaf system, whil have been decided that according to law the syste! re nearly always sp 
rapidly increasing in popularity, and rec- instruments must be spread on the books = signed to meet individual requiret 
ognized as an important factor for greatet with pen and that the typewritten recor: ittempt will be made to des 
ethciency and economy, has never been vas illegal. Mention is made of the cond her The duty of the kK 
pre perly introduced or energetically tions prevailing in this large oftice in Ch Is te I elve ind place ‘ ré ) eedas 
pushed ago merely to show what a great oportun and mor ges affecting the tit r 
Unlike the modern business man, wno ty there is for modern methods in our property, and t le and 11 tte 
nstantly on the alert for new ways ot suunty offices, and with no desire to singl mortgages, powers of attorney Le 
doing things which will reduce labor and out this one office for criticisn The cond is also required to keep a 
place the records of his business befor tions prevailing here are no worse than indexes tft both Deeds nd Mort é 
him in a clearer and more tangible forn those of Boston, New York, Philadelphia, showing the names of both the Grant 
the county official has been slow to adopt St. Louis and other large cities, in all of and Grantees of Deeds and the M 
new ideas: and the installation of loose which public work is handled in almost the and Mortgagees in Mortgage inst! t 
leat systems has been hedged about by so same manner that it was fifty years ago, The Clerl f Courts receives and the 
much incompetence, petty graft, and preju and modern methods are purposely over papers i riminal, law and equit es 
dice, that its progress in public offices has looked in order to make room for addi and it is his duty to docket these 
been remarkably slow tional job hunters and give the political they are filed and make up t 
\ prominent attorney from Denver, ad parties a greater share of spoils to divide. for eacl irt under which he I 
dressing the recent Bar Association Con These conditions are, however, rapidly is also required to make a jourt record 
gress in Chicago, stated that he left the giving way to the more efficient methods of the minutes of each case, to re the 
practice of his profession in Illinois seven f the business world, and public officials judgments rendered, and to keep a cross 
teen years ago and returned at the end ot are being elected to and retained in office index the plaintiffs and defen ts in 
that time to find the court procedure ex more on account of their ability and dete: each section, also an index to judgments 
actly the same as when he left. When w mination to conduct these offices on lines’ and ex tions 
consider the wonderful progress that has of ethciency and economy than because of The Pt ite Clerk receives and r the 
been made in the business world along their willingness to play the selfish political papers required in handling the estates ot 
office appliance lines in this time it seems game deceast persons and guardianships i 
incredible that there has been so Iittl The progressive, non-partisan movement nors or insane Ile is required to keep 
progress in the administration of public that is sweeping the country from Main records the various instruments placed 
business, but it is a fact that in the ma to California has already put into office in his hands and to prepare indexe to 
jority of county offices the methods of hundreds of capable men who have beet Estate Guardianship Cases 
handling the recording and indexing of most prompt in effecting changes for the keep journal of the minutes « Pr 
public documents are fifty and sixty years etter administration of public business bate Court, and a general docket ntain 
behind the times, and this does not apply and have given an attentive ear to new ing mplete history of each 
e to the small out-of-the-way places systems which seemed to afford means Che | nty Clerk keeps a jourt 
but t ur largest and most progressive if improvement minut the County Commiss 
cities Che result has been that the demand for the County Court which are cros | 
In the Superior Court of Cook County loose leaf record books, indexes and dock by indivi | names and by ga 
Illinois, for example, the public documents ets in county offices has increased rapid] and s t data. He als S 
ire still spread on the records in long hand the last five years, and the sales licens ert ites of birt} 
lwenty or thirty men are employed in th vho will study this demand d acquai vl rded and indexed 
work at a salary expense orf not less than self with the re ( ( ild t be t 
$3,000 a month, whereas fteen bright vill be line rT e | trad the I Is above « 
typists, with visible typewriters and loose t is sure to develop h state l sol 
eaf record books uld. at half the cost It is remarkable how few salesmen | title ! lifferent and in others t + 
transcribe more records, do it more legibly clear idea of the inner working tw e offices are yn Le 
ind accurately, and give the county pern unty office Even those i int t exes. however. vw 
nent records which would only occupy half towns who have frequent busines nt inti | 
as many volumes as the records writte é tv building know t lit t are mat ther records to whi 
long hand ictual business that s done n the lifferent leaf 1 he ipplied, but the 


Those who are unfamiliar with the inner thee The following brief descriptior demand e found in the 








OFFIC! APPLIANCES 
} 7 Se cords and in pt 1 siness and the ease 
( h are ust nstantly by attot time, there has been g 
: ters unkers and others inter e mos ern, ¢ ' 
est ving or selling property. ndexes that il e devis Che - 
The Loose Leaf Record Book. ( index ne ( S 
tai jections to bound record book ears é he St uf re \ 
use t book typewritet1 ntroduced, and as it did wit 
OOSE lea ( Ss Op] S Ss 
vl mits a S it of the é ce, a 
el Lime \ Ss 1 i t re, r S 
al typewriter, and th ready favor It was n 
e ré ook in its pla y the United States Gove s an it 
( ques I that record writ deeds nad 1 vag t 
‘ mplishe more quickly, neatly the Record ( Deed the Dist: 
t ch Jess in this way thar Columbia, also as a genera lex th 
ny metl ind if it were not Supreme Court The Burea f Natura 
the old prejudice against loose leaf re ation adopted it as a genet inde a 
ind the strict interpretation that ralizatio1 rts d stalled se 
s placed on the law that “all public d ndred in the larges tie é in 
ent c he re dec in well bout This re yonition I the ona ( 
ook s reasonable to believe that rnment was followed speedily by inst: 
p — office would drop the bout lations in the largest county { S in he 
‘ ( k altogeth for the loose try including New } Brooklyn 
‘ *hiladelphia, Butta Cleve ( ig 
r¢ ra 
. . [ S St Pa | Wa is is \ ton 
d line « supply houses wh as a : 
\tlanta, Jacksonville, Denv« ind, J 
‘ a lt tive trade in bou i: 
; ; : a, San Francisc¢ Phe eaf inde 
and the OOK typewritel ‘ ef 
P ‘ ; vercomes sevefra seri Ss tne 
rs ha made a_ bitte: ght a “4 . 
, ‘ if inde lt operates | é 
1 or record book ati - i 
2 , ime plan as the card na¢ 
t ( S ng enough in some states , , ; 
rresponding to the draw ‘ 
( ecisions n the Attorney Get : : : 
, o3 at ‘ inde the index le r t t . l¢ 
é pon the old statute abo ny ae ag ieee a ital 
( instructing e county officials n 
> ne OOSE Ca vsten S ¢ 
r pe r ¢ tinuous ind¢ ( ding 
ke tf St r lative acts eithe1 pe a ae iam aes This 
rinst the se leaf record book feature alone makes it superior the ind 
uiled 1 ne l every instance, ndex. as it keeps all like _— ceth 
( United States Government has me hinder wed ensilns the a epee 
idopte these books quite generally in the ack overt long period t 
edera irt worl ind, as many of th ndling several books a all sis 
Ss ms¢ ative ites have adopte¢ de with ea h vr lume covering e] 
the r all classes of record work, thers Scum caine hey Chatis we ital % 
in De loubt tl their use is being re requently required to run oh 
legal by the courts en volumes betore ding entry he is 
e leaf record book of today 1 searching f{ he loose Ie inde S 
( iprovement over the first one possible to locate an entry nstantl 
ffere years ag It is provided witl knowing only the nam«e ties 
new t d of te porary and permanent instrument. while n the d ex 
} which protects it from dishonesty it is essential that the date the instrt 
and it is much more rigidly built and mort ment be known as well as the umes the 
errect nat-opening parties \nother important advantage that 
Chis k is sur ne into gene the loose leaf index has over the unt 
¢ Irst ne, as state atter lex is that additional r« rd eets e 
( ng in with the march of inserted as required 1y sion [his 
S d givin ermission for its us feature eliminates a wast rom twenty 
eem, there e, that this is a field e to forty pe en oun 
1 1S¢ tt loose leaf sales every bound inde 1¢ that the 
will s he conditions and pace allows or son tt e 
sent se leat propositior p much more rapidl F 
neg n parts t ‘ 
The Loose Leaf Index. nterchange 
strut t 1 in a publi f led , 
Vv be ndexed alpl t slight expense there 
¢ le parties t 4 S 
d, ture of the s whe 
its from two stat ved ( 
s the names 1 
he Grant Grantee of a dee é he ntit ; 
P t sed or in t r yenseé Lhe t 
é 1 under the names é é Ss ar é 
Ss thees are t As ¢ h re ‘ 
Woks } keys te t entris ne lo é 
with t Case the lv be 1 le t 
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bound indexes. This means a 
great saving of valuable shelf space in the 
The loose leaf in- 
dex is economical, because, after the orig- 
inal installation is made, it is only neces- 
to buy addgtional binders and record 
sheets to perpetuate the system. 

Recent improvements in the method of 
in leaf indexes provide a 
scfentific system which is entirely practical 
and easily understood by everyone, and yet 
facilitates the work of both the 
searcher and the index clerk. This system 
is making great strides at the present time 
the unqualified indorsement 
hundreds of public officials who have used 
it. It is worthy of careful consideration 
at the hands of every loose leaf salesman. 

The Loose Leaf Docketing System. 

This system was devised and introduced 
some eight or ten years ago by the Dorsey 
Company Dallas, and has- been in suc- 
cessful operation in many of the Western 
states in the offices of the Clerks of Courts 
and Probate Clerks since that time. Under 
the old bound book system of docketing 
the clerk was required to transcribe, into a 
bar docket, every live case on his general 


as three 
vaults of public offices. 
sary 
division loose 
greatly 
of 


and has 


ol 


docket at the beginning of each term of 
court. This work frequently involved sev- 
eral weeks, and then the system was un- 


satisfactory because the completed record 
of the case never gave all of the important 
notes made by the court. 

lhe loose leaf docket provides a single 
for each case, which is made up as 
the filed aad follows the 
ase until it is finally disposed of, when it 
is permanently filed in numerical order in a 
sectional post binder. 

At each term of court the clerk removes 
docket binder all cases 
to be tried at that term and places them in 
alphabetical order in the bar docket bind- 
If the divided into two or 
more branches, the cases are easily classi- 
and one bar docket made up for each 


leaf 


soOn as case 1S 


from his general 


ers. court is 
ied 
bench 

As the case proceeds, the judge enters 
his notes on the leaf, and the clerk, at the 
end of each day, carries out the various or- 
s of the court and the volume and page 
of the journal in which these orders are en- 

The docket leaf thus becomes, in 
a complete history and index to the 
from the time it is filed to the final 
judgment. 

If a case is continued for several terms, 

is returned to the general docket in the 
in the interim between the 
terms of court, and reappears at the begin- 


der 


tered. 
time, 


Case 


clerk’s office 


ning of the new term in the new bar 
docket. If two or more leaves are required 
any case, the additional leaves are at- 


tached to the first one and the entire record 
the case is thus kept together in one 
place 
This system is simple, practical and saves 
creat deal of labor at the same time pro- 
ducing a valuable record that was impossi- 
ble under the old bound book system. It 
received favorable commendation from 
judges and clerks of every county where 
installed. 


the 


been 


has 











COMMERCIAL TEACHERS MEET 








-. 
BiG CONVENTION* OF SCHOOLMEN To HoLp IMPORTANT CONTESTS 
SHIEF among the many interesting The typewriting itest,. which is already t Be Effort of the Per ( 

features of National Commer valing in interest every other feature ot n e High Scho 

Feachers’ Federation week, Ju 5 the Federation's meeting, will be arranged Wednes alk \Miorton ( 
19, at Spokane, Wash., w be the Nat by Manager Kimball to take place at sucl Kon MH. 4 Blair; ‘Drills Ix 
[ypewriting Congest, in which it is pr in Ir as not to conflict with the gulat er Which Will Produce the Desire 
dicted that high speed record will be cle progran This will open Monday, July 15 Results in the Shortest Tims ( 
The management of this event is in the with a meeting of the Executive Committe Phursday Penmanship in the ¢ 
able hands of J. N. Kimball who has t the Federation, at 2:30 p. m \londay \. N. Palme ‘Business Figures G 
successtully directed the annual Interna evening a public reception will be held. Milles Ornamental Writing MH. Ls ay 
tional Typewriting Contests in New York The actual sessions will begin Tuesday er ( on .of officers. Friday Penmar 
City Entfies will be considered and a ifternoon, with a General Federation meet ship Sermonettes by Lois Stewart, Alice 
cepted up to noon, July 1 W. E. Inger ng, addresses of welcome and responses, sjenbow and J. A. Stryker 


soll of Spokane, who is in charge of enter 


ing Operators, reports seventeen entered in 
the last month alone 
Fifty dollars in gold, offered by Office 


Appliances, will be the prizes for which 


these swift and clever contestants, chosen 


from among the most expert stenographers 
Twenty-five d 
break 


ing the international record established last 


in the country, will strive 


lars in gold will go to the operator 


year (112); $15 to the one 

amateur record (98), and $10 to the one 
who breaks the school record (77) Che 
first of these contests, the professional, ts 
open to all except Rose Fritz and H. O 


and the 
The 


those 


former winner 


the 


Blaisdell, the first a 


latter present holder of honor 


amateur contest will be open only to 


have used a typewriter for not more 


the 


who 


than three years. For school contest 


any commercial school student is eligible 
who has begun the course in typewriting 
since Jan. 1, 1912. Besides the Office Ap 


pliances prizes, which will probably be in 


the form of medals, a group of Spokane 
business men are offering a loving cup t 
the winner of the professional contest 


The rules for all three contests will be 
those drawn up by Office Appliances to 
govern the International events Che 
idges will be appointed by the editor Ot 


this magazine Order of entry will de 


termine the allotment of preferred posi 


tions on the stage. Contestants will fur 
nish their own machines, and may choose 
whichever they prefer: in the event 


breakdown, another machine may be su 
stituted. For 


five 


every error among the to 
deducted trom 


Wrong lette: 


omitted word, transposition 


lowing, words will be 


the total number written 


vrong spacing, 


begin line at 


piled-up letters, failure to 


} 


starting peint, deviation from copy, inclines 


margin, faulty use of shift kev. undue mar 
gin, wrong division ot words at end 
line Only one error shall be counted in 
any one word 
Net Total to Decide Winners. 
[The operators writing correctly the 


greatest number of words in the given 


time, minus all deductions for errors, will 


be declared winners 


breaking the 


the President’s address and appointment of 
addresses 


\\ dne sad t\ 
As. 


ommittees The program) of 


vill begin Tuesday evening 


will be Central Commercial 


sociation Day, and in the afternoon 
Charles D 


address 


dent MeGregor will deliver his 


annual Ten other prominent in 
structors, yet to be selected, will follow 


with brief talks on live topics 
Asso 


President 


Gregg Shorthand 


Thursday will be 


ciation Day, with an address by 


H \. Hagar, announcements, the annual 


contest for the Greee Teachers’ @ 1, silver 


and bronze medals, a noteworthy address 


by John R. Gregg on “Present-Day Ten 


dencies in Teaching Shorthand” and a busi 


meeting, with and election of 


On 


ness reports 


officers Friday the Federation wil! 


hold business session 
Meetings of Associations. 
Other features of the big gathering wil! 
be the meetings of the National Business 


National Penman 
National Short 


Teachers’ Association, 


ship Teachers’ Association, 


hand Teachers’ Association, National High 
School Commercial Teachers’ Association 
ind the Private 


School Managers Asso 
ciation Che 1] 
National 
Tuesday 
H. Walks; 


Present Results 


respective programs lollow 
Teachers \ssociation 
President's Address, 
‘Bookkeeping in the 


Compared 


Business 
(reorge 
Business 
College, with 
Thomas Campbe Should 


College Teach Acco 
Wednesday \s al 


Possibilities, 


the Business 


I H 


I earson 


Teacher, So Is the Student.” | \. Arnold 
Rapid Calculation Dril Chursday How 
to Make the Use of Vouchers Real to the 
(lass I EK. Lakey;: “The Advantage of a 
Special Building for Business ( lege Pur 
poses \l. H. Lockyear; “What Should Be 
Required Before a Diploma Is (y1 ted?,” 
MI. Al. Higley Friday: Election of cers 
Bookkeeping — or \ccountane\ 11 the 
School, Which?", Raymond Laird: address 


LN 


Principles | 


\MIrs. M. M 


tion of the 


Counselman;: 


Fundamental 


lying Debit and Credit.” Car! Mars] 
National Penmanship Teachers’ Assoc 

tien Tuesday President's Eh \ 

d reports ‘Why the Business College 


Peterson; “How to Secure 


Nation Shorthand Teachet . 
tion— Tuesday President’s address, J. A 
Hag \dvertising in the Business Scl I 
Curriculum, C. V. Crumley How t 
Finish Stenographers for Quick Placing by 
the [ypewriter Company Emp ment De 
partment Miss Etta Murrin How t 
\Mlaintain Interest by Tests, Examinations 
and Prizes,” E. B. Moore Wednesday 
How to Introduce Students. to t Study 
of Shorthand,” Miss Lora | Bowman; 


Start Students in Touch Type 


Hyatt; “How to Plan the 


‘How to 
writing W.C 


Advanced Typewriting Course to Get the 
Best Results,” W. F. Ruegsegger; “How te 
Teach Shorthand and Typewriting t 
Country Students,” L. M. Lewis. Thurs 
day “How the Application of Psychology 


in Teaching Shorthand and Typewriting 


Helps Both Student and Teacher,” George 
W. Scott: “How to Help Students Whe 
Wish to Be Reporters,” W. A. W dworth 
“How to Review Shorthand Principles in 


Connection with Dictation Work H. M 


Blair; “The Phonograph in the Business 
College,” A. E. Kane Friday: “How an 
What Subjects to Teach in the Shorthar 
Department,” J. P. Wilson; “How to Or- 
ganize and Conduct Shorthand in Night 
School H. L. Lady; “How to Teacl 


Business English in School,’ 


Raymond 


Natior High School Commerci I 
er \ssociation Tuesd Pre ( \ 
dress \ H Shoemaker: lo W it x 
tent is t Office Practice Practi for tl 
Higl School?” W I Madray mak 
Course for the Commerc L< tmen 
S« t i] id Business Administration,’ 
Ira N. Crabb. Wednesday Phe n | 
hind the Gun,” S. A. Moran; “TI Mental 
Prair f Shorthand,” Ethe Bradley 
“Wor of the Commercial Teacher in the 
High §S ols of Nevada.” Geors E. M 
Cracken Thursday “The Com1 
Peac Work” (address), | \ sryar 
Friday Election of officer Phe 
tional Schools of Germany,” J. R. Gregg 
R ind Table 

The program of the Private Scl Man 


rers Association is not yet fully pret 


tn 
uw 





HELPING EMPLOYES DELIVER SERVICE 





N Detroit there is a big wholesale house 
with a disloyal, inefficient, dissatist 
and unsatisfactory office force 
Changes do not seem to help matters 
Employes who come recommended fron 


other houses prove inefficient and careless 


lt is hard to get or keep help 


Everyone seems eager to get away from 


the office at and at night; no one Is 


noon 
in a hurry to get back to work. 


Someone is always away on sick leave 


thers do not seem well The least excuse 


keeps them away from their work. 


Eniployes are not sociable or friendly 


with each other [ll-nature pervades the 


whole oftce 


Eighty-odd employes do less work that 


fifty or sixty ought to do; what is done 


‘arelessly done, and full of errors 


In the general offices of a big Indianap 
lis factory there is a remarkable force 
work people 

Everyone is efficient, careful, eager t 


do their work well Men and women have 


that spirit which makes them willing to 
fight for their house 
Changes are seldom made. There 1s a 


long waiting list from which to choose new 


help when vacancies occur 


arrive half an hour 


Nobody 


Employes begin to 


before work time seems 10 


hurry to get away when the day’s work Is 
lone 

Not only are en ployes loyal to the 
house, but they are loyal to each other 


friendly and willing to help where help i 


needed Good nature abounds 
\ remarkable amount of work is accom 
plished Errors are few 
The difference betwee! these two ofhce 
irces is as great as between night and day 
()ne is itishied, efficient and satisfactory 
The other is dissatistied. inefficient and un 
Satis ry 
Ch fference 11 e offices is about 
c Q)1 is 2 1 heerless, discourag 
The other is cheerful, hope-inspiri 
wholesale house the ffices h 
nt lr} dwork is dark 
it] furniture is dark 
ld rs are kened from mu 
‘ling 
Ss | or that all of the el 
ployes except tl ‘ neat the small V1 
ha to work y artificial light 
Che shaded elect lamps throw gha 
shad gainst irk walls, and impart 
lepression to the whole offic 
the Hoosier factory offices the wal 
ire f a bright yellow color W oodwort 
ind furniture are golden oak 
(sreer rugs cover the floor between th 
S lesks \ number of large. pot 








3y¥ CHARLES CLAUDE CASEY 
WTORIAL NO] ls reade 
es t the present isst m if 
ra De é ssed uw 
consideration ! aT ed €é u 
} § every article 
derations which immediat Iffect the stat 
1 nd 1} @ni pl yes, custome 
nen and others / ic enc sad resu 
ta md ply sical « »nditre ns I Hn extent & 
singular to relate, has been wide re 
in comparat vely yecent ties Lhe 
hbuting factors to efficiency direct nif 
upon the mind. In the following article the 
uthor has touched upon a feature—a pI 
ict or set of facts fo wiht ¢) reu 
ployers have given much if an tention 


We believe that Mr. ( aseyv s counclusi ‘ 
und and worthy of consideratios 

Howers are in view Everything is 

and bright 
Windows are numerous and 


ficial light is not needed i! the 


mote corners, except on dark days 
But when artificial light is used, it filters 
upward through yellow lamp shades at 
pervades the whole office with hee! 
Mental efficiency depends upon two 
hings training, and environments 
nake mental concentration easy 
There is a difference in buying servi 
and buying time Any employe can deliver 
time under any condition—it is simply 
matter of staying in an ome 
The business man who would buy a car 
vad of oil and store it in a tank that w 1 
ww twenty to hity per cent tt ea 
t and go to waste would poor S 
es man 
The man who buys service and wastes 
large part of it by failing to provide 
tions that make its delivery possible 
Ve the k ller Ss t ~ I 
ilone 
, ie Det eT é t ‘ 
{ \ peop ré O Ww ¢ t t 
‘ 7” id P nty 
‘ ‘ S T eT 
| he S ‘ | e S3OK 
t >15,000 ! 
he ea n | S 
S he t 
- es ; ( 
| irkes knes ! 
y dispe 1 by hig I 
1 1) th ; ‘ 
hope 
( rs have t ITé 
S ‘ irs irritate het epre 
SS inspire meet d 
This is shown by Spa { ghte 
Chey infuriate the animals and make the 
ght. with bright red 


his same red produces the same feeling 
n people. But man, having more resist- 
ance than the animal, does not yield to the 
temptation to fight. But it produces ill- 


nature and fatigue. 
Most colorists now agree that there are 
pigmentary colors—red, blue 


From these all colors of the 


only three 
ind yellow 


spectrum can be produced. 


Blue is the darkest color. It darkens 
black It is cold, forbidding, retreating. 
Mixed with dark shadows it is the very 


essence of gloom. Its use is permissible 
only in exceedingly light rooms, 

Yellow is the opposite of blue and red. 
lt is both soothing and warm. It is the 
color synonym for cheer and hope. 

Yellow is a veritable life tonic for the 
despondent and melancholy. It is inspiring. 

Nature is trying always to cheer us with 
her smile of hope. There is a lesson in the 
light of the rising sun for the business man 
who would make his mental workers effi- 
cient. 

Green is an equal mixture of yellow and 
blue; orange is an equal mixture of yellow 
and red; purple and violet of red and blue. 

In the same way all other colors of the 
spectrum are but varying mixtures and 
tones of these three primary colors. 

There are half a dozen colors and color 
tones closely approaching yellow—as tan, 
cream color, golden oak, etc. All of these 
colors are cheerful. The more yellow there 
is in a color, the more cheerful it is. 

In a big force of work people, friendli- 
ness tends to better satisfaction, greater 
efficiency. 

lf work people are continually thinking 
unpleasant thoughts about each other, or 
about their superiors, they are unpleasant, 
Their minds are only partly 
their work. 
who ill-nature 
work people should 


ill-natured. 
concentrated on 

The 
predominating in his 


business man sees 
read the signs. 
lt is an almost certain sign that there is 
something seriously wrong with the condi- 
tions under which his people work. 
Friendliness so predominant as to inter- 
fere with work is, of course, also undesir- 
able, but 
better by far that the entire force 
an hour a day in friendly, helpful 
that one-fourth of their 
wasted by the other 


It is 
waste 
intercourse, than 
time be practically 
extreme 

\ big wholesale house in St. Louis was 
inable to keep office help. Like the Detroit 
office, employes were indifferent, careless, 
inefficient. 

\lmost every day it was necessary to dis- 
inattention to duty 


harge somebody for 


or apparently unjustifiable mistakes. 
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Ihe head of the house, supposing the 
fault to be in the 
charged him and promoted another man to 
the position from within the organization. 
But the results satisfactory 
The bad conditions The 
man could not solve the problem. 


His successor came from an office where 


office manager, dis 


were not 


continued new 


conditions as to employes were known to 
be right. The had the 
tion of the problem 

“It is the office, not the manager nor the 
that is causing the trouble,” 
“It is the gloom, the depres 


first day he solu 


othce torce, 
he declared 
sion, of the place.” 

Redecorating the interior with light and 
cheerful colors drove away the unsatisfac 
tory conditions. 


Dissatisfied employes became satisfied 
employes. 
Friendship and 


the work 


Loyalty began to grow 
the helpful spirit spread among 
people 

The sick 


disappeared 


list became smaller and smaller 


until it Imaginary excuses 
for laying off ceased 

The many changes had reduced the office 
force and it had been necessary to work 
overtime. Even then work piled up Sut 
now, without increasing the staff, the work 
was easily done without working overtime 

The gloom had been removed. Mental 
concentration was easy now. More work 
could be accomplished in the same length 
of time 

“T feel more like working,” one employe 
“Things seem more cheerful around 


said 
here.” 


OFFICE APPLIANCES 


with 


dark walls ike 


some 


The small rooms, 


the dark oak partitions used to divide 
mental 


The business man, or office manager, who 


thees—are jails 

uts off a corner of his general office and 
boxes himself up in a little room, may ac 
omplish “privacy,” but he pays for it with 
lost mental power. 

It is possible to make even small rooms 
cheerful, of course, but the bigger a room 
s, the more it is like “out of doors’—the 
more cheerful it 

If a private office seems a necessity, the 


will be 
)uSiness man who is to use it will be wise 
if he fills it full to the ceiling with yellow 
light and keeps it full. 
Yellow light, as already 
cheerful light. White light is a little strong 
er, but it is cold and has less cheer 
White 
of all the 
shown by the prism. 


stated, is the 


light is composed of equal parts 


colors of the spectrum, as 1s 


\side from the mental value of light col 


in office decoration, it also has a com 
mercial value Colors assist greatly in 
ighting an office 

\n office with dark or dingy walls and 
ceiling will require more light than one 


with yellow or white walls 


And light costs money This applies 
even to natural light, for larger windows 
are an expense 


White of course, reflects more light than 


any other color, for white is light 





But that is far trom 


possible i 


it were, white is hard on the eyes-~<and is 


tar too cold to be cheerful It w 
attord the greatest mental efhciency for 
work people 
Yellow is the lightest of the 
much more light than any 
other color And the 


softer and has a greater usable valt 


reflects very 


light it reflects is 


Black paper reflects but one-half of one 


per cent of the light which falls 


Black velvet reflects even less 


Dingy, dirty, dark walls, blackened wit! 
age, reflect from fifteen per cent all the 
way down the scale to as low as 
two per cent of the light they rece 

Green reflects about eighteen per nt 
pink about twice as much, or thirty-six per 
cent, and orange reffects almost the 
light that falls upon it 

Chrome yellow reflects sixty-tw per 


cent, and the best white that can 


j 


tained under practical conditions reflects 


82 per cent 


One ot the purposes of business 
make money 

Busines men, particularly Americar 
business men, are usually quick to see the 
value f even the little things as 


business 
The clear 
is not a little thing in a business 
officefull of cheerful, satist 
work people is an 


hopeful, cheerful, loyal, satis 


fied mind 
A large 


asset 


enthusiastic 


If it were possible to obtain and keep mean proportion 
perfectly white walls and ceilings, almost (And it is within the power of every busi 
all light admitted would be reflected and nes man to provide that power for his 
saved business 























The Profession 
of Advertising 


¢ There is too great a distinction made between salesmanship and advertising 
Good advertising is salesmanship by wholesal 

it creates desire; it produces results in the mass 
manship are essentially one and have one object in view 
The salesman who calls on his trade is an advertising medium 
He too stimulates interest, 
luctance or indifference and gets the name on the 
especially in the United States, is a creative force 
It is the salesman’ 
opens the way and takes from his shoulders the heavier task of overcoming th: 
natural human reluctance to take up new things 
It sometimes runs the whole way, paying for itself over and over 
But ofttimes it demands the personal direction of 


dise for profit. 
of hmited circulation. 


effective means of selling goods. 


manship. 
again in immediate orders 


a well-trained sales force to make its power effective 
the salesman dispense with the advertising man or the 
Each alone may make some mone‘ 
working intelligently and honestly together the 


the salesman. 


‘“‘“something rotten in Denmark.” 


Advertising is the great American profession. It is 
It is intellectual dynamics reaching out and taking hold of the minds of 
No business can make good without it 


men and women. 


big to profit by it nor too small to neglect it 
and wher 
must tell them in cri 
-and must actually tell things to interest 


the factory. It tells what and why 
It tells those things tersely 
money 
waste if it did not. 


Advertising is the telegraphic bulletin of industry. 
It speaks the message of the creator of thi 
No slip-shod, lazy, inaccurate mind can write ad‘ 
and snap with aggressive belief. Sucl 


essentials. It is concret« 
business to the public. 
tising. It must crackle with facts 
the kind of advertising that pavs 


It convinces many mind 
But advertising and sales 
the sale of merchan- 


creates desire, overcomes re 
order Modern advertising 
It is the most economical 

letter of introduction: it 


Advertising is a part of sale 


Indeed, hardly ever Can 
advertising man with 
aa 


for the house or may fail 
cannot fail unless there 


+ 


concentrated energ, 
No business is too 
It is the voice of the store o1 
‘‘All dealers, or write direct 

m terms because space cost 
buyers because it would | 


It strips facts tot 


; 
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DELIVERED BY E. St. ELMO LEWIS OF THE BURROUGHS ADDING 








laws of all life. 
This 


before we 





them yesterday; 


certain an 


morrow 


on the 


in the 


It is the 


EXTRACTS FROM A LAY SERMON } 
. 
: 4 rN ‘ 
MACHINE COMPANY, AT THE First Baptist CHURCH, DALLAS, TEXAS, SUNDAY, May 19, 1912 
: J } m Le individual lives according to the 
) Every day you are under tribute to society. 
Ww \ n tot rew n udent r. analvs hs ist. bu hurch was reared by an organization of believers in 
its tenets; built by an organization known as a con 
s this 1 o ft | st Corinthians. x mar ‘ nd dentally, adver gregation; in a town with a civic organization; in » 
ene O ieaiaiie” Sallis, Gk: daaninens: dt Miia nae ; state organized for the protection of its citizens 
gels. but bave not k I am become as sounding , ; . / é Yet each man of us must have a vision of th 
anee —_ = = : Tee oy Mth ge i. id ae ti dale thing that is to be done tomorrow, some faith in the 
an = 7. Dg el Be l é i pa uitental verities of life is required 
= ae awe: at | sve all faith. eo that 1 / roundes ligg hese have heart to live our life of the day to its perfection 
knowledge; a » pave . a “" “> + . ca , We are reasonably sure that on the morrow a milk 
could remove Bode yo bos ‘A : ee 1d cH nan must be and he» bottle will appear on our door step; the iceman will 
nothing a d th satay tyler ” — a 3" > , . come at a certain hour to deliver ice; that we will go 
poor, and tl bugh I | See ee ee wane ee j Hi 119 forcefu Im down to our various vocations and avocationseand find 
not love, = teth me n0¢ Bnd: 1 aa : / “ our desks in the same spot we left 
—_ a x t i self “ ff “y I <q k th not a wu § {te na en words ‘ we will tind the same people reporting for their labors; 
love vaunte ‘h itsel pu yr pad a we will find the work that was dove last week bearing 
behave itsel! uns my. | ot A Pain d : - eu / hon tive uth of the g fruit for this week’s payroll, 
ic All canary Bg a0 nod ge Bee fiicie ficien " : hicl In the morning’s paper, will appear 
ghteousne ae Seen ri ciuin caaamatl é ecle¢ ! e507 “ nouncements of the merchants of this city, which will 
things, believe ill ing | all things, velo th ¢ , hould } ; bear fruit through the discriminating buyers appearing 
all things a ae ' a eee . . . at their counters to take the goods away. 
Love never faileth: bu ee Seen ees 1d f , those qualitte f | This world is organized on faith in the 
they shall 2 all Ne nage ey Ml gu halt he done animated by the vision of things to be done 
cease; whether t ne . . wh uge , eit, oa sy a ma { j marke 1chieveme) plea Life is and life will be. 
iwa bon snow | a . yore that We must be reasonably sure of the morrow, else the 
part but when tl ma ~ pe mn When I ee “ rougn ti 1chievin world would die of cynicism. 
which is in part shall be done away. When veo ee , .. - Cynicism palsies the mind and hand of commerce 
child; I spake as a child, I felt as a child, I thought Vr. Le€W1S hairman of the Officers Con Doubt grows moss on the stones and rust 
as a child; now that I ome a man, I have put j { m ohdnere j " " 
. ‘ » > j ‘ ‘ro "a — “ 
away childish — Fe me \ we — age ea LV ng Clu At bottom, the plans and purposes—which are their 
darkly; but eT cee aaeae Sten T have heen know! {merica he subjie f | y sermot philosophies—of the great merchants of the world, of 
but then shall hee oa oe hs ake Shen’ eee the Wanamakers, of the Carnegies, of the Hills, of the 
And anardl . om Lay = nom Lowe ie ’ St. Pau he {dvertis he Chr Morgans are built on faith in the eternal verities of 
e gret st « ese is h. se life 
- : hurcl If they did not believe that mankind was dependable 
[It is quite needless tor me to say to yt would they depend upon man for anything? 
ee 3 eos e Re I do not come ’ * * Would they depend upon him to produce tomorrow 
at am nere a a iay n { and in the years to come? 
ike : : seca a scove! ng of sacred traditio ‘ e | Would they build great factories and endow libraries 
expounding a new the gy, or to di z cigs : - . a to the Gentile and create vast projects of commercial enterprise that 
to vou a new commercial creed or vision ether steeped in Greek philosophy or must after all be based upon the average and not 
f ; . upon the exception among men? 
nor even to offer a new thought on the Ite \siatic mysticism, it was a thing beyond Let us see the illustration of man's faith 
stipes ‘ : : teachableness of man in the advertising and salesman- 
and acts of St. Paul, the great Apostle to V1S101 ship of the day. 
A Gentil - aed Bak a Ell * x * Advertising bas undergone a great change. 
the Gentile. et u examine 1 ail good word—the gospel, of commerce, 
In an older day, it was a cunning device by which 


while this morning 
What was the animating motive of Paul's 
ministry—and how is that motive applicable 
to this 20th Century 
Viewed from the plane 
enduring 


f commerce that 
ministry has an inspiration by 
which the plain, everyday business man 
may profit 

There 
kind—expressed in 
dence in the willingness 
kind to be taught 

He passed for many 


world preaching 


were two motives—love for man 
service; and a confi 


and ability of man 


years up and down 
the gospel of 
outcast races 


the ancient 
love and brotherhood—to the 
of men 

He believed with his 
love of mankind which finds its expression 
in the efficacy of 


whole soul in the 


in acts; and he believed 


the message 


world have 


Thus, we of the commercial 
much to learn from his life, philosophy and 
religion 

St. Paul was tlie Apostle to the. Gentiles. 


of Judaism, 


to the nations outside the pale 

and that meant the barbarian who had ni 
hope of salvation. He was the one selected 
above all others to take the message into 
heathen lands and by word of mouth and 
pen, to bring them into the consciousness 


that they were 1 part f the brotherhood 
f man, whi was to recognize the Father 
} d of Ge 
It was a new and st! e word—to the 
’ sen Pe eant the up 


\fter referring briefly to the spirit of or 


vanization and of ruthlessness engendered 
y the Civil War, Mr. Lewis continued 

rhe menace of ruthless competition is twofold. It is 
a menace, to the great corporation, because the disre 
gard of the rights of others will bring as compensation 
far the more ruthless disregard of the rights of property 
, the mob Thus the great corporation with false 
ideals eliminates itself through the very process by 


vhiq it eliminates others—the disregard of right and 
equity The menace of gold sated prosperity, safe- 
guarded by the law, means the elimination of the idea 
if service. You cannot eliminate service from business 
because that is the only reason for its existence. 
All nature is in balance: such is nature’s compensa 
tion. 
But what is the test of man’s right, of a corporation's 
right, to live? Is it the usefulness to man—is it not 
service to society? 
Into our social and economic difficulties of the day 
is been injected a new and a Christian virtue. The 
eternal verity expressed in the question asked in 
Palestine is filled with a new significance: 
‘What shall it profit a man to gain the world 
if he loseth his own soul?’ 
{nd men are asking themselves 
What shall it profit a man if he gains the 
trade of a world, if he loses satisfaction, con 
tentment and happiness ?’’ 
his is the message of the Progressive Age. We may 
trace its first formulation to that little, hugp-backed, 
bald-headed, squinting, master man of the séct of the 
Pharisees, who was the Apostle to the Gentiles. 
Paul was for the people 
He was criticised by the Jews even in the early 
hureh because he stood up for the Gentiles’ converts 
Today the corporation goes to the people for its 
it opens its doors wide that they may see its 





franchise 
1cts and know its secrets—and the corporation has come 
stay becauss t ean do a service that no other 
igeney may do 
. . . 
P vas the Apostle of Progress through the service 
love not the power of hate—the was progressive 
rough organization and discipline, witness what he 
says t the Galatians when they fell away from the 
gressive t ugl knew ledge 
H d the insight into the human heart of the 
} mar e knew how to handle men in the 
He w t church's great dvertiser, whose epistles 
\ e more to give hesion and herence thar 
t 1 f the rest, save those of the Master. 
Tod e are here for service I in your behalf 
This is the new gospel pre ached by Pau 
MM) irs ag There are signs that we are 
gt k t TI individual is wrapped up in 
¢ e oe et w must play the game of our 


the commercial cut-purse seduced the unwary into 
trading with him, The advertising man then became 
i hired Har, paid to do that which the proprietor 
uelther had the moral backbone nor the power to do 
himself. 

limes have changed, because men have changed and 
business with them. 

There never was a 
honored service 
today. 

The world is changing its faith. This is the greatest 
spiritual era the world has seen for one hundred years. 
It is not sufficient any more, for a man to be a success 
to be accepted in the marketplace, he must have 
more than money—he must have a soul. 

That soul must express itself in his daily work. If 
he demands usury, shall he pass the plate in the house 
of God? 

If he misdescribes an article in his advertisement, 
shall he be accounted an honest man? Shall we make 
hair-splitting distinctions between the honesty in the 
marketplace and the honor among friends? 

Shall a man be accepted as an honorable man if he 
makes selfish and subtle distinctions between what he 
would tell the stranger across his counter and what 
he would describe to one of his family? 

Shall a merchant say to the widow—‘'These shoes 
for which I ask you $1.29 are the best of leather,’’ and 
say to one of his friends, ‘‘Do not buy these shoes, for 
they are made of paper and will give you very unsatis 
factory wear?’’ 

It may be honest, but it is not honorable. 

We are progressing. 

Times are not so far past when we considered it a 
rather fine sign of cleverness, if you please, to be able 
to sell any kind of goods, but parthonlasty the kind 
nobody should buy. ‘‘Let the Buyers Beware’’ was the 
motto of the bargain counter. But that was not enough. 
Qn the contrary, we have come to realize that we 
cannot build an enduring business on suspicion and 
hate. ‘‘Let the Seller Beware of Misrepresentation,”’ is 
the new slogan. 

It pays better to urge upon the buyer confidence, and 
to merit confidence when it is given, for in the Gospel 
of Efficiency in business, one of the first commands is: 

Be honest. for it is better that then have one 
customer that returneth day after day to trade 
in thy shop, than to have many customers 
that come but once, for both thy soul, thy 
mind and thy body’s sake.’’ 

Yet the time servers and the blind plead that the 
of the law of honor in advertising and in 
practice is to place shackles upon trade, its 
nget y and power for money-making. 

Such reckon without the largest law of the ideal. 

‘deals are as real as the stars that shine in the skies. 
This is well expressed in Psalm 119: 

| will run in the way of thy commandments, 
and I shall enlarge my heart.’’ 
Make your chart—plan your course—that is the 


time when honesty was more 


when brought greater rewards than 





tain's duty 
There is back of service 


a fundamental idea which 
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must be hospitably received into any business rhe ‘AD’ MEN AT HOME IN DALLAS. Fred | Johnston, Dallas: Secretary. P. S 


Buyer Is My Charge. There must be a realization of 


the fundamental verity—‘‘He profits most who serves . Florea Indi inapolis (re-elected); lreasur 
best. In reality, the whole basis of service is a . ‘ R 2 , ; 
simple one. It is the realization in practice of tl Delegates to National Convention Address’ er, G. D. Mekeel, Minneapolis (re-elected) 
idea that trade as well as kissing goes by favor ° ° Tr ’ 

Tomorrow you will trade with the merchant whos Congregations in Churches and Carry [The annual convention of th North 
methods you like in preference to the one whom yor . ' 1 
dislike ' Out Busy Program During western Division, Associated Ad Clubs ot 

In the text, let us translate love into service, and w: : ’ rin , £ anal . +; . 
pect GE aie Metis cenit to oemeiae in noone Eight Days’ Stay. \merica, and the first annual convention of 
nize as the foundation of long life the Nebraska Publicity League Were held 

. . . . is ; . ool 9 17 | 2 
: Hospitable Dallas outdid herself in giving intly at Lincoln, April 16 and 17. Address 

We have seen a new feeling, a new principle ind , : ‘ ’ 
hew gospel rise in the marketplace. It is the gospel of greeting. and eight days’ welcome to the es by James. Schermerhorn, pul 1er t 
efficiency What is this new gospel of efficiency Not! - | Det . 2 = R Vard : 
ing but the organized desire that neither time, nm visiting advertising men of the country on tiie ro Imes, ben IN ardaman, 45 
feeling, nor thought, body, mind or soul, shall be wasted . . “ lite f — > } nt ' { 
in the service of Ignoble things or the achievement of the eighth annual assembling in convention sociate editor of the Merchants trade 
unworthy ends. The body is the tool of the mind, and es ‘ aor aan urnal, Des Moines; C. A. Allen, business 
to keep it healthy is to simply keep the tool right ol the \ssociated \dvertis ng ( IDS ot J r f ) " . l ul 

The mind is in turn the machine through which th America. Beginning Sunday forenoon, May manager of the University of Omaha, and 
soul acts Unless the mind is developed in tune with : - . . 
the fundamental verities, as a machine is perfectly 19. with lav sermons in most of the Dallas J s Schneider, advertising counss mr the 
adjusted to the power that operates it, it will either , : . ‘ “1 P | : 
be operated at its least efficiency, or entirely destroye« churches by visiting exponents of the newer Chicago ribune, were chief among many 


i 
1 
The soul is the motor of the machine It is the 
power which makes the machine productive, or simply 


racks it to pieces It is the power which makes it go | 
or which renders it futile and ineapabk It is the union meeting in the afternoon at the 


power which makes our lives efficlent or inefficient. If Dallas Opera House, the great gathering SHORTHAND CONTEST CHANGED. 


idvertising ideals, and continuing with a profitable teatures 


in tune with the harmonious development of the ra 








of the time it makes for the best things at once entere is ‘tively into th lif of 14° aa ; ; 
It is difficult to make the everyday man of business a las ac 2 rn re The date of holding the annua mnven 
derstand that ethies ar ractics x. The h S -¢ ts own : rae e : ; 
understand that ethi are a practical thing. | rt the city as the city into it wn tion f the National Shorthand Reporters 
hard-headed practical man with his tough-minded wa ‘ ; f I 
of looking at things, wants an immediate reward, wants Speakers at the churches were S. ( Association has been changed from. the 
to test ethics by the same standards by which he wou 1 bh} : ey . . : 
test a plece of wool, its usefulness in making money Dobbs, Coca-Cola Company; H. 5S. Hous week of August 26, as first announced, to 
Ethies are subject to the same principle of practica ' | - _— . 5 : 
bilits ton, Doubleday, Page & Company; I. H the week of August 19. or one week earliet 
The | but the io the spirit, while the wool ” Pa . . ‘ . , ; 
ssatien. cage ay Rear _ I Sawyer, Brown Shoe ( ompany, St lous: The p e is New York ( ity 
Mla Martin, Minneapolis; | St. Elmo [he rules announced by Chairman J. N 
Let us mnpare as another has «done the ethical » c : , ° . : : 
atmosphere with the one which we breath« The air Lewis, Burroughs Adding Machine Com Kimb of the Committee for the Speed 
consists mainly of two elements—oxygen, which gives _ . al OF 4? . r : 1 . , 
life and action, and nitrogen which tempers the oxyge pany; J. A. McDonald, Toronto Globe; W. Contests to be held in connection with the 
and ts it for the se of living creatures 7 ‘ree le yr ‘ > oO ‘ . 1 1 
ang fits it for the wu sevens . freeman, New York Evening Mail; convention, provide that they shall be open 
; James Schermerhorn, Detroit Times; Lewis t) members and non-members alike, only 
‘Suppose and let us continue the comparison t Senr . & . oS awe - . ° > 1 1 a e j j 
ur Writer, “you breathe nitrogen pure and unalloyed Hl. Scurlock, Kansas City; T. W. LeQuatte, finished transcripts being considered in the 
You die. On the contrary, if you breathed pure oxygen, Successful Farming Des Moines George eel ae ; = ie eg “17 
it would greatly exhilarate all life impulses, and its ee Rat aig = award The readings at all speeds w be 
application in diseases is too well known for me to point H. Cooper, Pittsfield, Mass.; J D Kenyon, five minutes each. with a short interval be 
out to you its life-giving qualities In the same way . . a . , : 
those who breathe the nitrogen of the traditional and New Y ork, and George French, Boston tween eacl speed Che readings for speed 
utilitarian morality of the past become spiritual! ‘TI C T tl » < _— . : , = - ao : 
torpid. Thus, the business man who considers only th: le Get-Llogether spirit was the timely certificates will be at 150 and 175 words a 
ash value of every act, and would offer a sacrifice of ee cr Cc . hiatal a? ree . , 
am hameste and heer Gud gesneet to the ged theme of Sunday evening's mass meeting at minute. together with the three speeds used 
Immediate Returns, may gain wealth, but he gains the Opera H . “e , 

. Lil¢ eTa ous¢ 1 "OT *( tes S 10 natte 
also that atrophy of the soul which forever debars hin ; I n the Trophy contest Straight matter 
from intercourse with the best in life or mankind General sessions began Monday morning, will be used in the 150 and 175 tests rw 

ep - May 30, with addresses of welcome by Gov hours will be allowed for the writing out 

The greatest advertisements of this master writer of . : ‘ » 1] . 

; ‘ ; ernor Colqui and M: r Hollan i se] i -hose or spec ifi 
the Christian church, are the first and second Epistles rn juitt id layo ind It f any selection chosen for a spt ertil 
te the corinthians, the tpistle t ! Ie tats ad th t¢ rspersed with departmenta sessions, cate nd more than five per cen tr erre 
the Galatians : : ' 

In these the dominant characteristic and qualities of automobile rides, dinners and_ entertain will disqualify a. trans« ript for nsidera 
Paul and his message appear—his faith, his love and , . 
his persistency ments, these continued through the week, tion 
You must believe with me that our civilization fol a t four d: hei e 1 1 , ‘ , ‘ 
lows the sun and not the night the last tour days being pleasantly varie Che readings of the Trophy ( test wl 
So the change tg from night to day From dark sure ton. . =? Cal ) ) 2 , = 
ness to light—from secrecy to candor by journeys to Waco, San Antonio, a be at 200. 240 and 280 words minute 
It is in the line of service to humanity eston ind Houston Among score s® of “Ceeanioht . @?? il] . eowided for th 
fhe very spirit and soul of publicity is the light ; : - : Straight matter will be provide = 
It is speaking in the marketplace; it is doing the bright and forceful addresses and _ talks 200 test. a judge’s charge for the 4) and 
work that has to be done in the light of day and : "1 1) . : - 
carrying the message of truth into the distant places that of | St. Elmo Lewis on May 20, the court testimony for the 280 | tr phy 
where neither the self-sacrifice of an holy ife nor 1: : “Cy Publ ¢ mt | 1k i | 
prayer might make an impress on self-interest adiscussion of ass ublications \ ral contestant is required to. take three 
It was service in behalf of humanity that led to the ; , » Kar rc’ Re 7 oO | ‘ . _ ] 
establishment of the one-price system in the retal ong Mt the I armers Re view Chi lee spec Any trans« ript show ng 1 re than 
stores Advertising made it a practice the next dav ind the remarks on mavazine tan ner , rr 1] a - sat 
It was the realization that for the same thing, the = : ~ _ — ue : cent rf errors wi be t ‘ 
same price should be charged to all advertising by Robert Frothinghan rt Eacl lded, omitted or altered word will 
Advertising made it universal , ee . 4 
It was in line with service that the stores estal Everybody's and on Commercia Liter count n error Six hours wi ‘ lowed 
lished the money back if you are not satisfied f P , 7 , 
: tur hy ner t 1 , , ~ al — 
today Advertising forced the reluctant into line ( by Wilbur D. Nesb wil ry £ ( tor the three tt pl y contests, b tr 
It is in the line of service that the corporations i. |e ee Pigs , 
today tell what they are doing—advertising is the calied Dy their hearers seri t least one speed mu rae 
educational force at work In pine it] h on f ‘ 
in n With | ( . t | t ’ . t ft ' xnirat ' , 
It is in the line of service that tt rporatic keeping . ( mittes t the ex 
ire saying ‘The public be pleased ind the publ rtistic program tor the nvention, bound 
pleased gives the corporations create power and prof : > ; 2 
than ever in its history aelicate shade t br V1 wit I 1 it the rrectior f ¢y 
For Service sells goods and takes them back somelv embossed covet nd wit ntents o%e, kote bie weeited 
are not satisfied ; : : 
Service looks at tomorrow ] res mad ittractive 5 t I 1 rt trom the 1Wiging committe 
Service is content to be itself to the uttermost = 1. . 
It takes no stock in competition arguments pitt CLi¢ LOTS r aele mtort t t nies r ft ‘ 
It doesn’t fill the air witl imentations about t ts me en ae is ‘ : 1. , [aa ' , ; 
It doesn’t think that all its competitors a <1 Sy Bee ' cipe Ir ( ( 1 
and deceivers It has faith i imanit 1 itself , k their tay # ‘ y 
it vit? t hek es t 
it will be here tomorrow when the tast el nle re ae eyes: ee ; od 
irecle ‘ 
It b ves in bumanity Atte f p f \ ‘ 
It t f the best 
It dures error Da Cl LITl¢ ( Wit Ihe Ss 1 r & 
It knows that cherepness of price = be - : , P ‘ 
the quality of the goods, and that quality | . . s Cs thie ghest tot thie 
judgment of the customer, and that the gre t ities t yon ! n , { 1 t 
enduring, the unanswerable tl! 1 busines . . nderst 
service, for that alone will trade N tert i the ext nl S I r < the trophy n ft t the Na 
keep it. in spite of lies, deceit env ! : B . 
und war \ssociation Phe decisive te Was taken trol Shortland Reporters’ Ass tation tor 
All service lies in the heart of the man who is that é , 
business n tie St day the convent n was vea r until the next Associatior ntest 
In this changing era, the corporation Is taking tl oe cat +] ' : a coy 9 ‘ ; 
place of the individual preceded Dy le election 0 e tollowing Entries s tld be sent to the Secretary 
The world will not go back, the aggregation of men sa. a _— . “4 . . , 
is here to stay omeers President, George W Coleman Edward H Eldridge, of Bostor t ether 
t +, ah --A ——- — a o Sem eo ee Boston (re-elected); First Vice-Pre sident vith the $2 entrance fee required 
mit hes be m an amalgam o inities ’ , ~~ ” a 

















BOOTH OF M. NISSEN-LIE AT THE CHRISTIANIA EXPOSITION 


NORWAY FLOCKS TO OFFICE SHOW 
First National Exhibition of Business Fur- 
niture at Christiania Produces Interest- 
ing Demonstrations and Many Sales. 
Norway's commercial world is still feel 
ing the inspiration of her first national Ex 
\ppliances, 
April 10-17 


and 


hibition of Office Furniture and 


which was held at Christiania 


[The success of this big business show 


the keen interest evinced by the thousands 


who enjoyed it exceeded all hopes of its 


promoters Hundreds of the latest time 


and labor-saving devices were exhibited, 


and the crowds which constantly surrounded 
the demonstration booths proved that the 
was practical 


attraction of the exhibition 


and technical no less than popular. 
The doors were open daily from 1 


attendance of S800 


to Q 
p. m., and an average 


rec irded 


persons a day was One of the 
themes for discussion was a union of all 
typewriter firms now doing business in 


Norway for mutual protection and advanes 
during the 


Christiania 


made 
eight The 
correspondent of Office Appliances, M. Nis 


Ssaies were 


ment Many 


days of the show 


sen-Lie, sold a typewriter half an hour afte 


vere opened. He is the repre 


Norway for the 


the di rs 
sentative in 1 
Royal and Sun typewriters and for the Dal 
machine Che 
Nissen-Lie’s stand t 


ton adding 
photograph shows M 


the exhibition 


\ banquet concluded the show, at which 


the following were exhibitors 


Olaf N. H. Dahl—Modern office furniturs 

Th Bjercke-Gruner—Underwood _ type 
writer. “Tim Unitas” calculating machine 
and “Santo” dust absorber 

Alf. G. Johnsen A/S.—Monarch typ 


writer, Ideal hectograph 
Ch. Johnsen—Smith Premier 


“Parlograf” talking machine. “Ohdner 
counting machine, Victoria copying ma 
chine and “Gestetners’* manifolding ma 
chine 


lock, 


Bommen—Bar 


Hammond, 


accompanying 


typewriter, 


smith and Corona typewriters; Burroughs 
Pike, Additor and “Brunswiga™ calculating 
nd counting machines and “Revol” mant 
ding machine. 
\] Nissen-Lie Hammond Roval and 
Sun typewriters and Dalton adding ma 
hine 


\/S. Remington—Remington typewriter 


\/S. Roneo—Typesetting, duplicating and 
pying machines; steel furniture 
‘A somewhat varied experience of men 


has led me, the longer I live, to set the 


ess value on mere cleverness; to attach 


more and more importance to industry and 


endurance.’ —Huxley 
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APRIL SALES SET NEW RECORD. 


H. C. Ribble, manager of the Typewriter 
Exchange, Saskatchewan, reports 
the heaviest April business since the year 
1909, when the month 68f September set a 
high water mark for the seven years of the 
Exchange's existence. The trade advance 
the concern’s removal to its 


Regina, 


has followed 
ew location on the ground floor, where it 
now has larger and more commodious 
offices. The main lines handled are Smith 
Premier typewriters and Progress brand of 
carbon papers 


MARKERS FOR CARD SYSTEMS. 





The use of adjustable metal markers or 
signals on the top edges of the cards will 
practically double the eficiency of card sys- 
tems, as one card may thus serve a double 
purpose. The position of a signal may sig- 
nify one thing, its color another, and a num- 
ber or letter printed on it may indicate an- 
Cards may be filed in 

cross-indexed by 
devices.—Efficiency 


other classification 
order and 
little 


any desired 


means of these 


Magazine. 


“FOX” MEN IN DIAMOND TOGS. 

The photograph of the Fox 
Baseball Club of Dallas, Tex., which has 
been organized and put in the field by S. L. 
Ewing, state agent for the Fox typewriter 
in the states of Texas and Oklahoma. Its 
enthusiastic admirers declare it is every 
bit as good on the diamond as before the 
camera, and its record thus far bears them 


below is 


out 





° A 
+ 
. 








FOX BALL TEAM OF DALLAS. 
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INTERESTING IMPROVEMENTS ON sheet up to legal size \ semi-automatic \ftet " tray ot name plates s been 
WRITERPRESS. paper teed 1s provided. Operation is very through the machine and deposit n the 





The efficiency of the Writerpress, the «“uiet, and three speeds—2,000, 3,000 and rack, the tray is placed over the plates 
well known combined type, letter duplicat 4,000 per hour—are permissible Che ma- in the rack, and the whole lift t and 
ing and office prMting machine, manufa turne side doy \ the 

P e R. Thompson, 
tured by the Writerpress Company, Shi plates eir original p I e tray 
ton, Conn., has been greatly increased by Cae ES ss ll in less than a minute I iddress 
the addition of an electric-drive and an au Se type 1s made on the same machin is the 
tomatic “filling in” and addressing attac body type; hence the identity i pear 
ment. As a result, on the new Writerpress ance 
| teatures ( / € 


shown in the accompanying photograp!l 


complete letter with date, name and ad Writerpress name-plate are at ( ird 





dress, salutation, body of letter, superscrip ce for name and addres th sides 
tion and facsimile pen signature can be pr may be used; a plate p: ing for 
duced at one operation-—a different nam ny sty of address up to s n lit sin 
and salutation on every letter and the signa THE NAME PLATE ol¢ r double spacing, flus! r indented 
ture printed in a different color from the hine is furnished complete with motor, or margins; special filing trays and nets 
body of the letter, though made at the same without; 1t may be driven from a line shaft Che mpany’s new Shelton tory, 45x 
time. One of the objections to the “form” Any electric light socket affords a con 9 teet, three stories high, includes plants 
nickeling and enamelin ind the most 


letter is thus eliminated—th Writerpress nection 





THE NEW POWER WRITERPRESS 





product, so far as appearance goes, being 
WRITERPRESS WITH AUTOMATIC ADDRESSING ATTACHMENT. 


“personal” as the freshest sheet from ( 

typewriter As the “filling-in” is done at 

the same time and from the same ribbon as Phe new addressing attachment ad , — loin oe _— Further 

the body of the letter, with perfect align resses envelopes, post cards. mailing erie nts are expected in the Writer 

ment, the apparent identity with the ord! rappers, shipping tags monthly state nt t 6h e6em as Shek aie te 

nary dictated letter is all but absolute ments and pay roll envelopes wit equal OT ly demonstrated is eneraetl 
[The improvements add but few parts to : ind that in clean typewritin Chis end nartmet 


the simplicity of the Writerpress, and mean 


1 





practically no adjustments for the operator 
The few required are so obvious that m OMAHA “KEY” FOR STATIONERS. 

chines are being shipped t users witli it National Association r otationers 
demonstration The new Writerpress ture is s neat 

built on the well tried, flatbed principl tt bright ¢ ra 

and uses all kinds of printers’ type. An -etunwinc NAME PLATES FROM maca-_ Publicit ea se Tee. ee ae 

ingenious feature is the automatic regula ZINE TO DRAWER nvention in Omaha Au t 12-] Phe 

tion of the ribbon, which moves the ume \ O a.” stamps , 

distance regardless of the state of the roll ttachment fills i: rr address it the 7 the center of tl nd 

The counter registers only printed impres same time that the body of the letter is roul t are grouped date, place and name 

sions. and the ribbon moves only when an produced, discharges the name plate into rf A tion It is a handv bit of paper 
impression is made There is claimed t 1 magazine in perfect order and rolls the t tamp on a letter, reminding siness 1 
be perfect registration from the smallest ribbon off the name plate printing block friet f the big gathering 











MAYOR DICTATES TO MACHINE. 
p! ! f dictating n 


is seen in 


k written by 


W eissel ri t city of Halbert 
- ] nd dministra 
Cities Summarizing the 

nti ns nveniences of dictating 


ipher, he says 


> t 


ive been making 


ting machine it the 

Town | and quite recently I procured 
ne tf personal 1 Compared with the 
employment a stenographer, a consider 
ible saving in expense is assured A sten 
grapher needs a half hour to write out 
n the typewriter what requires dictation 
quarter of an hour’s duration. A third 

the total requisite time is therefore ré 
uired for dictation, so that one-third of 
the efficiency of the stenographer is saved 
Running expenses, shaving and wear on 


the records are very small, and if a shav 
ing apparatus be procured, still smaller 
in proportion to increased use of the ap 


paratus 


‘Again, suppose I am dictating in the 
morning \ visitor is announced. I can 
not let him wait, so | am obliged to dis 


miss the stenographer. Should I want him 
gain, if half hour, very likely he is en 
gaged with some other official. With a 
dictating machine, a pressure of the finger 
brings the motor to a stop, and the machine 
waits patiently until the visitor is gone 
“The apparatus does not neglect any 
thing, and at all times is at your disposal 
\ guarantee is given, but repairs, hitherto, 
' 


have not been necessary 


CLEVER BOOST FOR MULTIGRAPH. 


\ unique yet simple demonstration of 
the possibilities of multigraphing is afforded 
in a circular recently mailed broadcast by 


the American Multigraph Sales Company 


ot Cleveland The first of four pages, or 
dinary business stationery size, is devoted 
to a letter explaining the contents—type 
written and signed in one operation at a 


rate of 5,000 an hour; the letter-head print 
ed on the Multigraph, and the name and 
address “headed in” to correspond per 
fectly on a correspondence typewriter 
The second page, neatly bordered and 
etched and set in hand-set Multigraph type, 


is a section from an advertising folder, 
printed from electrotypes. Opposite appear 
two system forms—one printed from type 


composed semi-automatically on the Multi 
graph; the other from an electrotype. Com- 
parative costs point the contrast. “The 
Ginger Jar,” a lively suggestion for a house 
organ, occupies the back page. It is printed 
from the Multigraph type and electrotypes 
combined 

The combined eye-and-brain argument 
urges very effectively the claim of the let- 
ter to save 25 to 75 per cent on every job 
this machine produced It is mechanical 


art that conceals art 














The House of Quality 
Is the House of Reliability 








The success of today 
must bear reflection in 
the mirror of tomorrow 








The leading sta- 
tioners are adopt- 
ing only the best 
of the lines they 
carry. This ex- 
plains why they 
have selected 


Specialization as 
the spirit of the 
times is surely 





tending toward 


% Uy — 
“@ 
“QUR LINE” 
Typewriter Ribbons 


and Carbons 


Pre-eminently the best 
on the market today 








There is a ‘‘Motive’’ back of this; this ‘‘ Belt’”’ 

line is made by the largest manufacturers of 

STANDARD goods in the world. We cater 

to your every need. We meet every condition. 
We fill every requirement. 








MITTAG & VOLGER, Inc. 


Sole Manufacturers for the Trade 


Principal Office and Factory: PARK RIDGE, N. J.,U S.A. 


BRANCHES: 
261 Broadway 205 W. Monroe St., 7 and 8 Dyers Bidg., 
NEW YORK, N. Y. CHICAGO, ILL. Holborn E. C. LONDON 


AGENCIES: All Ower the World 



































“MAN WHO TAKES YOU ALONG” 
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SOMETHING ABOUT 
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WoORTH-WHILE CITIZEN 





1LARD-HEADED plmlosophet 
ded the race S ess 
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eadet in I eT 
! th ( \ W ind thos 
\ W 5 i eT I 
many ‘ re t 
' 
t explains t 
n vwreat 1! | i ‘ \ 
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t iT I fT nes 


Comrades of Modern 


vi es ( moras 
t el ( \ 
5 len S es is 
\rrbugr < \me 1 
ne his su 
escript | swart t bOY 
Tat \\ ‘ S tom 
4 ible playroo1 W 
ler in \ ld ré OL . | 
n is the | in whi take 
Big-heartee broad-mindes 
nd sane as Nature herse 
talk with he i expla $ 
ent 1! the isiness world 
phrase in his business ph 


friends about 


only w 
with yourse 
R. Ames is a man 
himselt One 
bout Au 
New \ 


competing 
on that he began a 


at Richtield Springs 


n te miles frot the big Reminat nm 
tory where he rst entered on Iite 
ather was a tarmer staunch New | 
and stock. the Ames family is well kn 
down \] h ett u 


Industry! 


who has never 


in west wit his imily when 3 years 
ol settlin in what was the Lawndals 
SEVE miles west of Chicago WwW a par 
the ty For twenty-five vears he live ! 
the old Ames homstead in this9 subut 
studying as*much as a healthy boy lows 
himself to d it the public schools a1 
the English High and Manual Training 


School 
Leavy nm 
with his 
made mo 
few boys 


business, 
quit and 
town, for 
22 \ 
cent in 
he 


machines 


what 


of which 


he is a graduate 


ge school, he went into business 
father—the dairy business H 
ney. but he wasn’t satished Very 
are quite satisfied in their father’s 
however well they do So he 
started selling typewriters down 
a little old $5 a week This, 2 
sacrifice of several hundred per 
salary, and the only future just 
could make of it. He carried 
about and did office work, and 


wi the 1 
| the rerience ‘ 
4 \ T 
ev | ‘ 11 I re ‘ 
I \ | \\ Me Sh 
y < \tte ( \ 5 he 
; r hims«e the \ 5 & e 
( iny selli pla s 
( \ | edl Ot s¢ eT ( ( 
~ when | ‘ 
é to l they lt 
stut hey vant bls 1 , 
satisfy 1 ble ente 
‘ vit 
il ( Nat t et é S 
9 erie ~ spome - 
\\V itl tine < ept i 
el < n 1 ( type 4 1 M 
\ ¢ i ntinue eve Ss! t 
le 1s so interested sect ry 
the \ I Motor Spe ( | \ 
1 kers tl M itchless Aut e Light 
ne Svystel Both fel is | 
re becoming standardiz 
In the I cycle days Mr. Am« vas 
well know entury run ma espite 
h sturdy yurle i crack sprint Weight 
no real handicap,” he says 
tion Chere comes a time wh th vo 
ind th other fellow ire tire¢ hen ts 
just a question of who decides not to quit 
Since automobiling came in ( kes his 
forty-mile spin, a pleasure rather than a 
sport, and he enjoys seeing the ¢ win 
now and then almost as 1 eating 
the | Grange youngsters t in a ride 
Never go out with an empty si s his 
motor gv 1 ixin i d betwee the ] iren 
nd his many older friends he ertainl 
has no chance to try In his spare mo 
ments he is vice president of the La Grang: 
lotor Clu 
Childret n ict, are Mr \ ime \ 
le ha tnrec his own, and they alr id 
re said t know more than theit 
ut both platens and motor s \Ir 
{me whe ceased to be Miss Jess M 
Hazen in 1904, is well known in | G ore 
social circles, and is popular as well in a 
videt rcle of triends 
In home life and in business the ma g 
of friends is one of the things Mr. Ames 
oes without apparent eftort \ sentence 
from his “commercial primer” sheds light 
n one possible reason 
Never fight with a customer. Give him 
the benetit the doubt Be vankful tor 
the opportunity he gives you to cultivate 
patience ind render service He's paying 
the bill Give him more than he pay 
for, and keep the balance of good feeling 
ilwavs on your side of the ledg 
Only “the man who takes you along 
could talk like that 





A FRIEND FROM OVER-SEAS. 
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and ene mpliment os _— 
‘ ledome P 
t endship vl 
wd ed 1 
th | ‘ 4 te 
| ) viographic Re 
“er ate woul ‘ 
( I ny @xce ent 
es gy our hies whl 
¢ S ¢ is n I VV 
dout edit M \ N 1 
Lore cardinal doctrine 1 () ( 
Apt eed n this pr \ 
é l it the first p k ft 
I form: that the 
i é e he 1s meré itizer 
I t nut turer econd \ ti 
way t nterest the great n é mer 
cial f readers 1s t the 
hur t ess than the 
Ca te¢ n l rr commer< ¢ 
Chere ts no lack of use 
live matter in our French contemy, ry 


But there is also what 


we 


to ( ‘newspaper sens¢ SE 
for news n short, stvle Che 1 ers ¢ 
an ne, in the Jong run ( ng 

be interested in its contents just long 
s its editors are interested 1 é e! 
tainly 1 ger And any on vit ft at 


eye can see that its writers 


in Tl Dactylographic Review 

In 1 respect, if we may The 
Dactylographic Review more \ n 
thar t ippre ition of tl rlue 

| r< = ‘ I | enc { n 
el eated, from mont n 
vit rness id brevity | ( e 
vaste \ s in these dascuss t 
ire few waste words in the | | 
guage While the field is limit to Type 
vrite Adding Machines, Cal f Du 
plicat ind the entire range i! t 
dey hat field is thoroughly 1 x 
pertly vered—and that witl mun 
of tin nd effort on the part busy 
reader 

Whi Dacty yerapnic r t 
of tl influential trade 

s| idl, it nfines itse vrit 
ers ied machinery \\ t \ 
mad the growth of Oth \y *¢ 
tha rs the wh |e eld lip 
met 1 owe relieve the time 
dista v he the French field w ( 
vel t My Navarre’s ] 1 n 
it des i ef expand into the w ere 
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The Type- 


writer 


without a 
Speed 
Limit 


The escape- 
ment of the 

L. C. Smith per 
mits the carriage 

to get away from 
the last printing point 
so instantaneously that 
no speed of operation 
is too rapid. 


L. C. SMITH & BROS. 
| Typewriter 


Ball Bearing Long Wearing 


The hair trigger touch of the 
ball bearing type bars, a car- 
riage that is never shifted for 
capitals, a capital shift key requir- 
ingonly one-third ordinary pressure, 
a combined one-motion carriage re- 
turn and line space, which spaces one, 
two or three lines with the same sweep, 
and the lightest possible carriage tension— 
give an ease of operation that makes all day 
speed easy for the operator. 
The always rigid carriage? stationary printing point, the 
arrangement of ribbon shilt and back space keys, and the fact that 
no necessary operation takes the hands from writing position, com- 
bin_s speed with accuracy in the L. C. Smith. 


Mail a postal for literature today, 


L. Cc. SMITH & BROS. TYPEWRITER CO. 
Head Office for Domestic and Foreign Business: SYRACUSE,N.Y., U.S.A. 


Branches in all Principal Cittes 

















Crown, Globe and Pioneer Brands Crown, Globe and Pioneer Brands 


TYPEWRITER RIBBONS CARBON PAPER 


Crown Brand ribbons are of the best and highest grade Crown Brand carbons have a medium hard glossy surface 
manufactured. Guaranteed, non-filling, non-dryi coated evenly upon finest quality of tissue. Non-smut- 
remarkable durability, and capable of clean, sharp work ting, non-drying, giving clear, clean-cut impressions, ex- 


: ; ° og: 
from beginning to end. Colors are brilliant and will cellent wearing qualities. 
not fade. 





Globe Brand carbons have a hard, clean surface for 
extremely sharp impressions. Maximum quality in a 
hard finished carbon. 

Pioneer Brand is a softer carbon and a free manifolder. 
It does not smut. 

Write us today for our dealers’ proposition. 


Crown Ribbon & Carbon Mfg. Co., Crown Ribbon & Carbon Mfg. Co., 
ROCHESTER, N. Y. ROCHESTER, N. Y. 


Globe Brand ribbons are second only to our Crown 
Brand in quality. A good ribbon at medium pric 

Pioneer Brand ribbons are made from an excellent 
quality of domestic cloth. Best possible value for the money. 
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| Friend Making Ribbons 


| Operators are satisfied with 
our ribbons—sufficiently sat- 


Hil isfied to re-order. 


We make every kind of 


ribbon. 

| 

i 

i a 

i 

MANIFOLD SUPPLIES CO. 
| The Largest Manufacturers of Carbon Paper 


! in the World. 
0. G. DITMARS, Vice-Pres. 


A. L. FOSTER, President 


188 Third Avenue, BROOKLYN, N. Y., U.S. A. 
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“WITH THE UNDERWOOD IN NEW 
ZEALAND.” 


By Arthur W. H. Austin, Manager for Stott 
& Heare, Auckland, New Zealand 


ticing, with the exception of your Jai 
uary number, that New Zealand or the do 


ire seldom written up in any 


ing herein at 

| publications specializing upon typewriters 
ipp! and their allied trades, I thought 

S the business that was being 

lon present, and the possibilities of 


the future, that a few remarks wit 


n ralit out here may interest 
r reader Peo in tl ut 
kening t the t they 

| lat Busine ho bo 

i mall, at recognizing the f 

\ ust plav a nN it pa 








ARTHUR W. H. AUSTIN 


| in the inner workings of thei 
| The railways are installing waybilling ma 
| chines, the telegraph department — special 


telegraphist machines, shipping houses man 


ifest machines, insurance offices policy ma 

brief machines, and com 

With re 

the last mentioned, quite a nun ber 

‘ial houses (especia 

| ly in Auckland) have installed billing ma 
chine it late and adopted the | 


day book system. There is undoubtedly bi 


chines, solicitors 


il houses billing machines 


1 
commer< 


business to be done in the country and es 
vith the billing machine The U1 
derwood sales have increased over 200 p 
twel mont! '») 
i fair business is being done in 
supplies, n stly in American goods, a cet 
tain amount of English manufacture finding 


he same remark applies to duplic: 


“flat” and “rotary.” There 

tf an peni roy 

rat ric \d in 
throug! t th itry and 

iwalts t 1 vé 


dding typewriter 
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new country is continually being 
exploited and opened up, increase of busi 
ness must naturally come to the four large 
importing centers—Auckland, Wellington, 
Christchurch and Dunedin. Office furniture 
is pretty dead owing to such heavy duties 
placed upon all office furniture, viz., 37! 
per cent on American goods and 25 per cent " 
n British goods \ll lines of office appli 
ances are very poorly advertised out here i il wae " 
a | 
if Ss abs uteiy unnheara ¢ | 
ines absolute _ > 
ecame acquainted with the faded Mini ul qo)! i] | N 
| A apchrseentingg om ge diag: psi Tl —~ ma ) v 
Remington organizatio1 remaining wit 
them for a short period in London. I was Wi i | (i H} 
| sent out to India in 1907, where | represent mM | Hi Ne 
ed them for some eighteen months Re AGHA TTT TTT 
: turning to London I| joined the Underwood 





organization, staying in London with them 
for some nine months [ was then asked 
| to represent the Underwood through their 
agents, Messrs. Stott & Hoare, in Austra 
isia. I proceeded to Melbourne, Australia 
where I Seal for two years. I was ther 
appointed their manager in Auckland, be 


| ing their head office for New Zealand R 6. e 
BOOK FINE TYPE OF PRINTCRAFT. e = e ing 








There s a lara nd ixurious elegance 
ibout the handsome — entitled * "y Few | 
Peints in Buying Printed Matter,” recently ‘ ° 
seat Gbt to its many friends by the Hi. § | | ‘ YE did not grow to be the largest manufacturer of 
Crocker Company, ee and stationers, | Carbon Paper in the world by filling dealers 
San Francisco. Bound with blue cord . 
in a fine grade of white enameled papet shelves but by hel ping them to re-sell. 
ver. and made up with a striking sim | 
p we in light blue and gold, the contents [t is not alone a question of quality and price; of 
include an excellent portrait of the late F : 
Henry S. Crocker, founder of the hous« course they have to be right but the main question for 
ind the reprint of an able article from vou to solve is—“which m: to a : : : 
Pincers” Tak by W. M.S. Miller of th nanutacturer can and will give 
Allis-Chalmers Company, which gives the me the most helpful co-operation.’’ We believe we can. 
book its name. Illustrating each page of 
the text are clear and ample sepia - rt 
graphs of scenes in the Crocker plants off 
ces, composing room and press room \ 
brief after rd applies the logic of the prin 7 
| cipal article to the reader's own personal 
printing problem, and states modestly the 
laims of the Crocker Company upon his 
a MANIFOLD 
The book itself is the strongest evidence e 
r desirable of the print-efficiency of the hous: 
which puts it out [t a notable example 
restraint and simplicity in advertising The Largest Manufacturers of Carbon Paper 
vy which speaks highly r the publicits 
i ea el, ie in the World 


PAPER CLIP PUT ON MARKET. A. L. FOSTER, President O. G. DITMARS, Vice-Pres. 


Rooney, managet \nthony Eisler 


& | mpanv. of New \ rk City. is complet 


i _of New pitens eitlidiansien te 188 Third Avenue, BROOKLYN, N. Y., U. S. A. 





putting n the market a. new clip made A 
y entirely of brown paper, gummed for at 
¢ ment s desired Kconomy in price 
' speed and filing space is claimed for it “h) i 
Fhclttme see so cover pte | MM Mt 
1 tris te clips for attaching tw ) 
more sheets. The principle line is aA h | 
1s e Presto Clip and has already met a 


erable demand fro1 eastern jobbers i 














PROGRESS OF PATENT LEGISLATION 





PRESIDENT 


SUGGESTS 


APPOINTMENT OF 


A COMMISSION 





HE protest of an influential section adding machines, cash registers, et \gain. fixed tity that could m 
of the business world against House in investigation will disclose that even price itting profitable It is t 
Bill No. 23,417, forbidding price-main tems of general consumption, unpatented that advertises variations from it 
tenance on patented articles, is voiced in at and without price maintenance, carry as mal price that advertises the barg 
irticle by William H. Ingersoll, Advertis big a profit as the price-maintained goods out scales there could be no un 
ing and Sales Manager of Robert H. In The question at once suggests itself so t even the price cutter 
gersoll & Bro., in Printers’ Ink of recent What is the advantage in pricé-mainte ttle advantage from legislation 
date \ deluge of destructive price-cutting nance? Mr. Ingersoll answers tendency to make price cutting | 
is predicted if the bill becomes law, and Kixed and published prices are publi lf man bought a phonogray 
the best interests of manufacturers, deal safeguard against exorbitant harges be for fifty-five cents, said Mr. Dyer 
ers, publishers, agencies and advertisers are cause it would be flying in the face of eco- pany would not sue him ‘The n 
declared to be united against it nomic law for the manutacturer t fix his we bother with are pirates I 
In two important ways, writes Mr. In prices too high for the benefit of the in to get to this business, men 
gersoll, does the proposed measure aim t tervening dealer. It would curtail his ve il about our contracts and 
curtail the rights conferred by patent grant ume of sale. and prohibit the savings that differet lealers to violate conti 
Che patent owner is required to manutat come through manutacturing on a volumi Mletcher B. Gibbs, appearing bi 
ture within four years from issuance \lso nous scale Further, it would invite com committee both as a retail stat 
the owner may place no restrictions on us petition in the form of substitute articles at chairman of the National Catalog 
or sale of goods his patent produces. This lower prices, which would defeat the very missio1 the National Associati 
of course, includes prohibition of price-fix purpose for which the operator ot pat tioners and Manufacturers, emp 
ing for re-sale Che bill is obviously aimed ent is acting identity f interest between the 
at certain monopolies, such as those in the ‘Fixed prices mean that anybody ts sate retailers and the manutacturet 
shoe and electrical! industries n buyt invywhere without fear ove! sider the fountain pen ma 
The opposition of manufacturers centers charg They are not open to the tricks tem ideal and cited the « 
on the ban to re-sale price-fixing. This p and chicanery of the trade where the unin hous¢ Eberhard Faber 11 
vision, of course, is based on the theory formed consumer is pitted against t ity not only list prices but also sugg 
that prices thus fixed are higher than they r greedy dealer.” sumer prices as a type f the s 
would be on an “open” market Denying \loreover, on patented goods, “price n fluence yon the trade which res 
this, Mr. Ingersoll interprets the constitu tenance restalls ruinous price cutt \ conservative price maintenancs 
tional rights of patentees to mean not only patented article differs from ordinary con Hor Pettit, for the Victor | 
exclusive rights but “all the rights” in their modities in that it has easily discernible dec it only a definitely 
products, 1. e., the right to make, the right ur eristics of invention It is pecu price permitted sma mie 
to use and the right t S¢ iarly susceptible t idvertising and th coun towns to handle st 
In other words, “Congress has said that ery qualities that give it supe rity and the machine, fountain pe 
patent must be sidered as property enable t to be easily identifi the lette 1 r or the kodak 
ind entitled to the same protection as good ties hich when demand te: igvainst ce cutting competit 
will or real estate, and that in disposit duce t yrice cutter to slas big tores Phe propose \ 
f goods containing his invention, the owt Some think that price ttit \ these goods 
t ot the patent could part with il r the meat ver prices and ence reer s é store 
right which he possessed, or with any por If s " would be s nx! is ( man Oldfield of the ¢ 
ion of it, and upon terms to be fixed by the manutacturet In reality t a Dp! S pass the bill piecem« 
himself.’ mean that those ngen s deal n the thus a tting the possible ¢ 
Thus, the patentee may turn eT is reat enters would for their ow1 eriol some sions, he is said t 
ods outright, or he may se them n 1 poses exploit famous goods so t 4 in h de rmination to put t 
ndition they be resold at a certain price dealers throughout the country as le ure embodying the disputed S 
or used in a certain manner, precisely a l ot profitably handle thi Che the one forbidding price mainte 
the owner of a city block may do In cde price cutter does this not tor the profit o1 tes irse, will come in the 
fending this constitutional theory of prop the it-price goods, but for the he | te 
erty-rights, the writer puts the responsibil that it brings with it at a high profit. Since In special message to Congt 
itv of a change flatly upon a certain class 1 relatively few dealers, having reduce: dent J asks for legislati 
of larger dealers prices to a point where they do not even him t ppoint a commission to 1 
‘Those who understand the principl want to make sales, but only to create an the pater aws and “report wl 
price-maintenance recognize that it involves impression of low prices, have caused oth ire necessary to make them ht 
only the amount of profit which those who ers to discontinue their sale. the manutac con ns He referred to the re 
handle the goods for resale will make turer's output is so limited that he can ent monopoly decision of th 
Chere is no thought of taking from the pat not produce economically, and has to rats¢ Cour through which users 
ent owner the right to determine the prices prices, which is the reward given the publ machine were compelled t buy 
which he will get from the trade Che in the end by the price cutter company which sold it a certatr 
thing to be determined is whether the man In his testimony before the Oldfield com ink t ise with it The Pre 
ufacturer provides too great a profit for the mittee on patents, in whose hands the new suggested that the burden 
dealer bill now reposes, Frank L. Dyer. President invalidity of a patent be place 
“Patented goods which are’ not sold of Thomas A. Edison, Inc., seemed to sug who would infringe upon it, but 
through the trade at all sell at just as high gest inferentially the conclusion that by de creat care should be taken it ny 
prices as those through the trade This is stroying-the certainty of a fixed price the tion to protect the vested interest 
instanced by such things as_ typewriters large mail-order houses would destroy the under the present laws 


















another is made in ten seconds. The Hammond 


ilignment. 


DON’T “wonder if it's 







baths c enoneurenre 
The Typewriter That | 
The type of the Hammond Typewriter is inter- —= FS 


writing machine, such as Two Color Ribbons, Back Spacer, Marginal and Li 
When buying the Hammond you buy many machines in one. 


Send fora catalog and particulars today 


THE HAMMOND TYPEWRITER CO., Factory and General Offices: 69th to 70th Street and East River, NEW YORK 


Branches or Dealers in all the principal cities of the world. 


67 


Does The Work Of Thirty 
changeable, a change from one style or language to 


has all the up-to-date features that make a modern 
Locks, etc., and also perfect and permanent 


} 






ne 
ii 







so’”’ BUT “let us prove it’ 











will disappear when you begin to carry this most reliable of 


all pens. Sales will stay sold and new customers will follow 


the lead of the old when you sell 


The “MORTON” Fountain Pen 


It has a world-wide reputation and hence is easily sold. 


There are many different styles in the MORTON line, 








YOUR FOUNTAIN PEN DIFFICULTIES 


but each fountain pen has a hard iridium tipped gold pen, 
and a rubber holder of unsurpassed finish and durability. 
SPECIAL PENS FOR EVERY USE 
Stenography 
Manifolding 


Banking 
Bookkeeping 


Manufactured by 
J. MORTON 
2 MAIDEN LANE, 


Catalogue upon request 


NEW YORK 


























London, May 21 1912 
NDUSTRIAL unrest continues t be 
the only fly in the ointment in Great 
Britain from the business standpoint 
Politicians may pass Home Rule for Ire 
land bills and others for the disestablis 
ment of the church in Wales but the bus 
ness man can ignore these things. He rates 
the politician at true values and goes on 
with his work [The new trade union move 


ment, however, which began to develop last 


year, is now an enormous force in this 
country and a factor that cannot be so 
easily brushed aside Che pity is of course, 
that the continual labor troubles come at 
a time when business generally is so good 
that all records bid fair to be broken. It 
may be that it is because we are so pros 
perous just now that the labor unions are 
so troublesome. This is no place, howev- 
er, to discuss these questions. They de 
serve to be recorded though because they 


are such an important factor in the business 
In the old days strikes were sec 
affairs and did not concern 
that 


position 
tional and local 


the country as a whole. Nowadays all 


is changed Working men are not only 


unionized but they are also federated and 
the local strike has given place to the 
general and so-called sympathetic strike 


Last vear, it will be remembered, business 


for 


England's 


a month was upset all over Lancashire, 


great textile district, because 


three people, a man and two women, would 


About 


one whole railway system was paralyzed for 


not join their union the same time 


days because one train shunter was 
transferred the had 
worked for twenty years to another yard. 


some 


from yard in which he 


Jumping all the intervening time we come 
to this last May 
we appear to be on the verge of a complete 
tie-up of the whole port of London because 


present week in when 


a lighterman’s watchman sixty-one years of 
age and filling, as will be seen, a 
portant post, has refused to join the Light 
The lighterman is the man 


very unim 


erman’s union 


employed in unloading and loading ships 
from the large open boats in the river 
here called lighters [The man employed 


in loading and unloading from the land 


on the quays and wharfs is called a docker 


They are also strongly organized as is 
every other section of workers in the port 
Finally all the port unions here and all over 
the country are federated under the title 


of the Transport Workers’ Federation 
trouble may spread is easily 
the 
refused to 


then 


How seen 


Lightermen employed by employers of 


the recalcitrant watchman work 


with him Their emplover trans 


ferred his contract to other lighterage firms 


their also. struck 


workmen 
10.000 


whereupon 


Within 


twenty-four hours men were 


Office Appliances in Great Britain. 


(Exclusive Correspondence of Office Appliances 
n strike. The Transport Workers’ Fede: 
n thereupon called a meeting in London 


and announced that if the work was done by 


nybody for the original unforunate em 
ployers every transport worker, whether 
ighterman, docker, carter, inybody els« 
would come out on strike 

\t the moment of writing, therefore, a 
this serious trouble is hanging over us 
Any hour might bring the news that there 
are 100,000 men on strike. 

Still we hope for the best Lyp vriter 
and office appliance business naturally acts 


with gener business 


troubles of this kind 


reacts closely 


had to 


and 


and has lace 


now almost continually for twelve months 
\ll the same a very high average of busi 
ness continues to be done and as your cor 
respondent has before pointed out very 
frequently a closing down in a particular 


industry owing to a strike leads to a whole 


sale overhauling of the appliances used, a 


of old goods and an installation 


scrapping 


f up-to-date modern office specialties 


The London headquarters of the Royal 
Visible have been visited during May by 
Mr. George Ed. Smith, general sales man 


ager of the Royal Typewriter Company of 


New York I learn from Managing Di 
rector H. E. Rose that Mr. Smith is making 
an extended tour throughout Europe in 
company with European Director A. P. 
Brooks 

Mr. Smith gave a complimentary dinner 
to the employees of the company at the 
Holborn restaurant last week and gave 
them a most enthusiastic account of the 
doings of the Royal on the other side, and 
generally speaking has given the London 
office a thorough good time 

Mr. W. Turtle has been promoted from 
the Manchester managership to a position 
f Inspector of Royal Agencies and is now 
uring the country 


Ltd., 


Haw 


Adding Machine, 
reports our good friend, Mr. E 


Phe 


Burroughs 


machines 
the 


the largest exhibit of 


Show 


kins, have 


at the 
Agricultural Hall the first ten days in June 


Business to be held at 


that has ever been given in Europ 

Mr. Frank Ingham, who has been in 
charge of the Foreign department Lon 
don for the last three years, sailed on May 
18 with his wife for Detroit, where he will 
take charge of the Foreign department 


Mr. Hoagland, 


there for perhaps a year 

vho arrived some days ago in London 
ith his wife from Detroit, will discharge 

the duties of the position for which Mr 


Ingham has heretofore been responsible 
Mr. P. G. Bender of the Berlin office 
pent last week in London. as als did 




















. | ae 
%: fee SBA 
ott ’ “ne. 
el fi ~~ ‘ 
{ 
eG 
(heli F 
the Russian 
‘ Drucquer of the ] S 
r ofthce secured an ord for lll 
few days ago. This is rg 
2 ( r Se red here \ \ 
\ tinguished by | 
( M nt luring « t 
‘ ths, being the first mat ¢ 
this result Mr. D1 
fayton and Mr. Steven now be 
\ St Club of Detroit 
Clark Sammis of the Smit Pr e! 
een talking interestingly bout S 
ecent business tour in India. He went 
ry in connection with the ganiza 
yn of the India business of tl mpany 


ind visited Bombay, Calcutta, Ma 


\4 , - 


ther leading cities. He said th gh 
typewriter business was boom« ery 
vell in India the influence of t mate 
ipon business habits was ver marked 
Bustling is banned’ and labor saving de 
ices rather suffer from the abut f 
ery heap labor for office worl 
The chief field for the typewrit« ind 
iy be said to be the government rvices 
nd the India railways. In the mmercial 
world e typewriter does not figure any 
thing like so prominently as in Western 
countries You will find many quit arge 
ffices with perhaps only one typew if 
ise, wl e the bulk of the clert vork 1s 
still left t the babus whose service may 
be obtained at a few annas a day 
\s to the general aspect of | type 
vriter business, Mr. Sammis said _ besides 
their WI there were three or f if tf the 
eading typewriter companies, v id be 
ome we established in bran: thees 
selling agencies in the chief Indiar ties 
ind tor the rest they were either re] 
esented or were handled by dealers wh 
mace eneral business of it vitn t ret 
erence ft iny particular make isl 
ness typewriter supplies was not sat 
isfactory as that of the typewriter rin 
cipally because the native busine met! 
such is the successful Parse: I ints 
engaged in the stationery trade fl ded tne 
markets and secured cheap contracts witl 
nferior ribbons, carbons, etc \ the 
teachir typewriter and _ short I 
: Y Sammis said, as far a d 
udge, the teaching of typewriting s it 
dvan hat of shorthand, as a 
t1or ymmercial life, no doubt, be 1S¢ 
the bab r native clerk, was s heayj 
For the same reason, apparently, the stu 
dents the shorthand and type ting 
sch would be chiefly males 
With regard to typewriter progres the 
East f were peculiar difficult: ind 
these again centered in the babu (Jne was 
not in India long before learning that the 





June, 


Sell yourself 
a touch- 
operating 








1912 OFFICE 





ADDING 


APPLIANCES 






MACHINE 


OIN the greatest, most enthusiastic sales force in the world. 
287 different lines of business it now runs into many thousands. 


Recruited from 
Regardless 


of former experience each man has made good by selling himself one or more 
Dalton Adding Machines. The reason all men in these various lines of business 
have not sold themselves a Dalton is simply because they have not seen one— 


watched it in actual operation. 


We have shown them. That has sufficed. No man has 
ever resisted se//ing himse// the machine once he has really 
come at a full knowledge of it. The ten-keyboard— 
making touch-operation possible—increasing operating 
speed 25 to 40 per cent—and cutting accounting costs 
immeasurably—proves an unanswerable argument. It 
is ‘he machine for everyone, from office boy to president. 
l‘astest for the expert, fastest for the novice. 

Then, too, the Dalton is more than a simple adder. 
easier than any single purpose machine performs its 
solitary function, the Dalton attends to its numerous 
duties—with added accuracy and speed. The Dalton 


Vaiton 


adds, subtracts, multiplies, divides; figures fractions as 
readily as whole numbers. Cross-foots, computes interest, 
figures payrolls, prorates, verifies invoices, foots trial 
balances, checks postings, percentages, discounts, makes 
out deposit slips, monthly statements for customers—in 
fact, it takes care of anything that comes under the head 
of the day’s figure work with ease, accuracy and dispatch. 

“Half a Hundred Reasons.’’ Here is a booklet that 
tells specifically what the Dalton means to your business. 
For the Dalton is suited to your business—is adaptable 
to any bookkeeping idea, purpose or need. Yours for 
the asking. Write for it—NOW. 


pany 


: ~ 


426 Water Street, Poplar Bluff, Mo. 
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New 


Line of 
Sanitary 


Desks 


Standard 
“Full Base” 


Pedestal 
Desks 


Cable Address: 
Dornette, Cincinnati 


A BC Code Used 


Our 
Patent 
‘Typewriter. 
Desk 

Embodies 
special 
features to be 
found in no 





other 
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i Ade ah ima 
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SANITARY No. R 166 





No. FT 353 


Furnished with casters or withou:. Writing Bed remains same height from the floor, in either case. 


TN I PI a ERA I ome 








Put our 
line of desks 
on your 
floors and 
you will 
make money 
and keep 
your 
customers 


always 








All Kinds of 
Desks and Office 
Tables 


The 


J. Dornetfe 
& Bro. 


Company 
Cincinnati, 
Ohio 


Get Our Catalog 
“21-B” 


AG TRARY Rents 


ao Be 


: 
* 
e 


MI OFFIC) Te ae ue Oe ( 
babu ruled the roost t an extent whic! hy at systems and 1s vet 
would be icredibl« this country You North British Railway « S 
could not only not get your machine intré d an exclusive yntt 
duce t business man’s notice without ngtor r the next five y 
the recognized method of “backshees! 
but y ild not get the simplest tran \n Am«¢ carl 
action rough without the same proce ton and their Londor \ 
It w 1e same if you wanted an interviev son & Company 
with a head of a concern, or a responsible 1 iction ' 
fficial: the hief babu would coolly say t reby thev secure 
hiet d not see y and straightway nother Amer 1 
n resort being had to the approved meth porting into the Un 1 Kingdom a 
id, he w d usher you into the presencs king, s¢ ¢ ve 
f the sahil I king his own tip he ted to deceive 
youl n ) el another bab it pposing 
th tl " expe ‘ 7 the Rostor : 
Compan 
Unde business is still reported to be 
at high tide At the recent Drapers’ exhi e Blickensderfer peopl 
bition held in Londor two Underwood es to be exceedingly busy Chey 
high speed typists, Albert J. Sylvester and ed a typesetting machine the 1 
Millicent Woodward, gave some interesting nection with the Printer-Blicl 
demonstrations. Sylvester wrote shorthand aid to be a very fine machine 
at the rat 200 words a minute and kind and should double Printer-Blick 
transcribed on the Underwood at anywhere The Plymouth branch of the Blick has be 
in the neighborhood 100 words a minut reorganized and is now the most promine 
at these demonstrations Miss Woodward typewriter depot in that important s 
made her debut last year by carrying off 
the silver cup at the junior contest at The rebuilt typewriter ompanie 
Olympia. The Underwood people made quite re forging steadily ahead Mr. Par 
i feature this dry goods exhibition wit! Drake of the Anglo-Ameri Wholesale 
eir Ne 3 bill and charge machine spe s particularly optimistic and says that 
ally ipted for the drv goods trade the present time orders are coming in 
50 per cent greater rate than at this 
Remington records are still being made t year * 
\ very interesting booklet has been issued The L. C. Smith typewrite: evi 
by this company entitled “Short Cuts 1 pe business in § hern | \ 
Oftice Work It crystallizes in brief, co1 the machine in Madras, R s 
ise fashion the methods which have beet Son ire doing excellent | é 
idopted by progressive oncerns for the btained silver med: ohe 
th ugh and econ administration t the Mysore exhibitio1 S ( 
the order department. It deals very gently e now n anothe t ! 
vith the British business man who 1s rathet the Tr ir ¢ ibition 











Center picture—Rhodes Currie, son of Dalton Manager W. |. 
Adding Machine at Rochester, with correct total. 


of Seattle Daiton office, of which V. O. Boone 


Currie of 
Left hand picture—Seattle office 
is manager. 





Chicago 


of 


ness 





listing 26 
the Dalton. 
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Managing Director F. Paul Impey, who 

sells the Kalamazoo specialties here, finds 

good and also is having very strong 

the Kalamazoo agents 
Paris. 


trade 


reports from local 


in Berlin and 
Plans New Sailing Schedule. 

The Mississippi, South America and Ori- 
ent Steamship Company will inaugurate a 
service from New Orleans to 
and Argentina ports the latter 
part of June, including a monthly schedule 
\merican trade 


new freight 


Brazilian 
th ways. Increased South 
as induced the move. 


Liverpool Exposition Halts. 


Liverpool’s international exposition, set 
or May-October of the present year, has 
en postponed until May, 1913, on account 

the coal strike, which has prevented de- 
materials. 


sired guarantees of 


Wants American Goods for Russian Poland. 
1. A Rynek 4, 
odz, Russian Poland, desires to represent 
firms in his district. He 
a market there for Amer- 
other 
with 


Blachowicz, Targowy 


some American 
believes there is 
devices and 

correspond 


an machines, office 


oods, and desires to 
\merican firms regarding an agency prop- 
osition. About a year ago Mr. Blachowicz 
lived in Chicago, but returned to Lodz with 
the intention, since carried out, of going 
into business at that place. 
PORTUGUESE DEALER’S NEW OF- 
FICE. 

\rthur Calleya, dealer in office appliances 
moved his busi- 
Antao to 159 


accommodate 


Portugal, has 
Rua de Santo 
Douradores, 1, to 


Lisbon, 
from 37 
Rua dos 


demands 


ncereased 


items in 24 seconds on Dalton 
Right hand picture—Exterior 
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Dann’s All-=Steel ‘ : : ~ 
Dictionary Holder , s 
Dann’s Wall 
Bracket Book 
Holder ntir 
woes Cor DANN’S 
pI ALL-STEEL 
in WALL-BRACKET 
to % BOOK HOLUER 
od St ta ; Adjustable to fit 
+, ‘ Wa any size book. 
Br é urns 
iT S] pe ~ 
tT1\ 
The La Belle Sanitary 
Moistener 4 actual I- 
 seccegeyse colt +8 elle 
g star " sealing 
lopes, « Z money 
Doe ect dirt 
r bec y 
Wr ete de- 
rit it and 
DANN’S ALL-STEEL DICTIONARY Dealers—Writé rade 
HOLDER. terms on these quick sellers 
Adjustable to fit any size book. and profit makers 
1028 W. Van Buren St., Chicago, U. S. A. 








our Statio 
BRIGHTEN UP iixiesevisdz ont bi 
using WASHBURNE’S PATENT 
PAPER FASTENERS 


75,000,000 


SOLD the past YEAR should 
convince YOU of their 


SUPERIORITY. 


Trade () K Mark 
. . 


Easily put on or taken off 
with the thumb and finger. Can 
be used repeatedly and “they always work.”” Made of brass in 3 
sizes. Put up in brass boxes of 100 fasteners each, 
HANDSOME COMPACT STRONG No Slipping, NEVER 
Alll stationers. Send 10c for sample box of 50, assorted. 
Mustrated booklet free. Liberal discount to the trade. 


The O. K. Mfg. Co., Syracuse, N. Y., U. S. A. ‘weis 


















profit is sufficient to make your exclusive age 


THE J. C. 
1376-1380 West 


BMA 












A QUICK 
SELLER 


Because nothing ap- 
peals to the. office 
man more directly 
than an accurate 


Desk Clock 
An attractive paper 
weight; a handsome 
dial, and a case of sparkling glass—3}1n. square. 
The top is on an angle, so the dial is easily seen 
Sent anywhere prepaid for $1.50. 
Sold by Stationers and Office Outfitters generally 


H. D. PHELPS 


37 Beaver St. Ansonia, Conn, 
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Everlasting M 


etal Tip Guides 


provide a permanent means of indexing your cor- 
respondence. You buy sectional cabinets to 
allow for your business growth. Why not buy a 
Sectional Index? By usingan Everlasting Metal 
Tip Index, you may add to your original set in- 


} 


x 
det 


initely. 

The metal strips are so constructed that th 
name strips may be removed or inserted at wil 
[hus your index may always be arranged to FI’ 

} 


your business. 


e 
l. 
" 


Get a cheap set of transfer guides for your 
torage cases and keep your Everlasting |Index 
n your current file. 


Dealers 


write for exclusive agency proposition. We fur- 
nish advertising matter under your own imprint 
and give you all the inquiries which come in 
to us from your own territory. The margin of 


icy a very valuable asset. 
Write at once for full particulars 


NUFACTURING CO. 
O 


IRIS. 


A 


y 
, 


OFS 


VICTOR SALES MANAGER ON TRIP. 
G. D. Cushing, sales manager the 
Victor Typewriter Company, 812-814 ¢ 
wich stre New York City yor 
m June 10 for his annual t 
Wes S | Co1 
dre VI 
\ pany at t 
ve ¢ ttentior 
Mr. ( ig | endeay 
illy ymmunicate 
demonstrate the Victor m 
MEAD & WHEELER EXPAND 
Chere is no encouragement 
couragement t an expanding yusines 
which cries out insistently for more roon 
The firn Mead & Wheeler, i ipp 
ance dealers and stationers at 180 Nort 
Dearborn street, are in this positior Chey 
have doubled their office space bef but 
just Irtt while ago owing to the con 
| tinued growth of their office equipment bus 
ness they were again obliged to ld the 
same amount of space they had by taking 
the adjoining offices on the third ir ¢ 
the building in which their busine 
located 
Mead & Wheeler are business [ t 
experts Chey have gone at th isiness 
with thorough knowledge of 1 t ire 
ments. They are salesmen who g n 
dig up orders by actual solicitati 
entation of what they have to s¢ ry 
' mak t giving service 
me ‘ their goods not because 
ey al because they at ished 
up like I table, but be 
hetl ( or fine 
I stomer wat 
\le ® VW é nake 
the landlin ! 
if prompt and é 
lV} 11\ 1 LNIZ¢ 
st emani 
specit o d 
en ems, hiin \ 
pape bhor 
\Te \ ré D 
n th vt 
i ene 
H. W. ROGERS HEADS N. Y. BOARD 
Harry W. Rogers of Wilbur & 
has been elected president by 
dire t th St tioners \ 
Né ig Jol | 
tet M1 R ¢ 
tin f le \ssoci 
he h iny hours ¢ 
I i¢ Ss ver vii I 
ir ie 1 ngratula g 
ne nd his org 
( () r é } 
V. ] t vice-president; Char I 
|} Kimptor ond vice-preside : 
Tt , president; Het 
| secretary 1 Nathaniel A. H 
| urer thre last nan 
elect 








WELL KNOWN CANADIAN DEALER 
RETIRES. 
( mn dealer se name has be 
ypewriter trade 
( lw ird R \ic Ne 
Ort retired from busin 
Th in it f interest because 
Mic Ne best known met 
Di n till mipre interesting 
r h \icdNeill throug 
is str in ( to\ business 
nter] ( ind nthusiasm fdr the typ 
\ rade, has retired at an age when 
D f years in front of him for et 
joyment plenty of money with whi 
mal mse ortable until he lays 
low! burdet mortality His life 
str e fact that to the man who 
vafra ndustrious and wh 
ept unity when she knocks at his 
( pliances field” offers 
hance ot e fabulous riches 
Standart Oil, yet r a competence 
Sel nd peacel Id age; and a man 
ry ibits car sk for nothing more 
m é w rich he may be 
For teen ye Mr. McNeill has req 
sent he Sn Premier Typewrite! 
Compan the capital of the Dominion, 
nd the 1ti01 we find it today in Ot 
ta demonstration of the success 
hic ichie When he was but 
ninete¢ ears of age, Lee Kingsley, then 
eld ve! he old Smith-Premier 
rgant sele d him as a represent 
tive fe e Ott territory It is said 
that t ‘btaining a contract with the 
Smith-Premier Company young McNe1 
vas oblig to bi money from friends 
enable him to pay the customs duty 
is fi nsignment of machines and su] 
lies vevi mpany was not long 
1 fin that Mr. Kingsley’s choice 
wa yn I \ieNeill’s progress in 
vorld began with the day 
1 ntment : dealer at Ottawa rr 
ot y 1 head until now 
kn Canada but in 
lite S the most succes 
type ter trade 
F the Smith-Premie1 
rtisements appearing 
ers st that there are m 
Sn nes in use there 
( the ces combined N 
g Am«e magazine advertis 
nt e Sm Premier Company ca 
ttent the ity that make 
cl 17 o ernment offices t 
Don 
\Ir N time luring fi 
engage extensively in the re 
t ness lle is president or 
pre ( the larges 
state i v. the pa 
111 ¢ ell up ft \ 
{ \ nN 
Vii r ( I e typewrile 
he ( nany othe 
1 t ner f dow 
I ng severa I 
+] ectiot 












The Government 
Tries Out the 
Dictating Machine 


After ten weeks’ test of dictat- 
ing machines, the Commission 
on Economy and Efficiency 
makes a general report on the 
subject that confirms all we 
have told you about. 


The Edison 


Dictating Machine 


This report tells how this experi- 
was commenced with 
inexperienced ¢ 
the 


ment 


m7 
i 
Uncle 





ee ee 


output of 


he 










yperators — how 
correspondence 





increased week by week until it 
was 125 per cent greater than the 
output by the _ stenographic 
method—how careful records 
were made and comparisons 
drawn. The results of investi- 
gations as to the experiences of big 
business concerns and the facts and 
figures worked out by Commission in 
various Government Departments are 








In 


amph 


To 


e Edison 


ne, Or 
ent < 
cient 


ital interest to every business man. 
our pamphlet, ‘Proving it by Uncle 


let now, while 


resh in y our mind. 


Dealers and Salesmen ,. 


‘for men with suf- 
apital and suf- 


confidence in »@ Please send 


big money mak- ,@ 
proposition to * 
ke advantage sd 
Ke AaQve ape e 
F . this Ooppor- PA 
The new Steel Cabinet Type unity tostart Name 
business @ 
them- e iddre 
’ oe 
S = 
> 
. 4 
a Hore . Firm Name 
205 Lakeside, Ave., Orange, N. J. oe” ~—s- Your Position 


Dictating Machine is 

gest thing in business appliances to- @ 

Offices large and 

of the country are your field. .@ 

the one big opportunity 

nocked on your door before, here 

There are still openings ,@ 

be had for dealers tohandle @ 
Edison Dictating Ma- ¢@ 


small in all e 


It’s 





Clip this coupon and send for the 
» the 


matter is 


ao 
t 
the Ps 


never e THOS 
o ; A. 
EDISON 
Incorporated 
205 Lakeside Av. 
Orange, N. J. 


o 
a 
‘Proving it by 
Uncle Sam’”’ to 
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has recently built several large apartment 





houses and has now under construction an 


other which will cost over $70,000.00. He 
; ; ' *”) is half owner of the Queen Street Cham 
Emphasizes a Reign of Supremacy is hale owner of the Queen Street Cham 


properties in the eapital It is a notable 
[ A fact that Mr McNeill has Su led in 
business and at the same time has made a 











The Ottawa dealership now passes int 


in the New No. 3 Model of 
the hands of the Federal Typewriter Com 
The VICTOR TYPEWRILER |i cee fe 


J. Bryson, capitalist and lumberman, is 


| 
name for himself as an athlete He is a 
pureny of note, having on several o 
: casions won both the American and 
Wonderful Improvements Are Shown iP aaiaed shaliahucigk tc-vadees. duiaah 
| events 
| 


president Edward Grand is sales manager, 





Cost of maintenance so insignifi- 
cant that it is hardly noticeable. 
a. : Dealers may strengthen their 

Writes Right and ae ey ee 
reputation by handling the 


Rights Wrongs VICTOR No. 3 


and George E Booth is secretary and 


treasurer [The Remington [Typewriter 


Company, alive to the thoroug! rganiza 
tion of the Federal, has arranged that this 
company shall represent not nly the 


Smith-Premier but also the Remington for 


Unique control of the escapement 


. ’ . the Ottawa territory 
and improved lever mechanism ; 





are among the many new impor- i 
EP SP: r ra HONOR TO N. C. R. SALESMAN. 
tant features to be found on the . EF Mel - nate 
VIC TOR No. 3 . ne ean —— n ta 
| National Cash Register salesman, has qual 
| : ‘ 
ee —— ' | ified for vice-president of the company 
Over 200 VICTORS in daily use lead Pp * , ag 
. ‘ ' Hundred Point Club, which includes the 
in the various departments of the :. eo ?, ft 
Int ai : 1c ty } crean t the organizations sales efi ency 
Sch Fagg ee a Te ee To be eligible a N. C. R. salesman must se 
» c T , i. » | i 
o 100 throug out . 1¢ nite | cure n average of 100 points, figured on 
States and are giving utmost 
tisf . | the basis of business secured, a month rhe 
satisfaction : 
—_ | officers of the club are the leaders in this 
: friendly rivalry. Once a year the members 
All of the valuable attachments | are entertained at the company’s | Day 
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HE history of the worldis divided into many epochs. 
Each has done its share towards developing the world 
as it is today. The present is the commercial age— 

the age that stands for progress. It is, therefore, also the 
inventive or creative age. Man combines the elements and 
creates new things that will do the bidding of his brains. 
He conserves his powers for greater fields in the march of 
progress. When business developed requiring duplications of 
writings in exact fac-simile, a way was found to do it perfectly. 
A stencil process was invented by Edison—the greatest of all 
business benefactors. Thus came into existence the Mimeo- 
graph, and which time has proven is one of his really great 
_benefactions. The Mimeograph has become such an office 
necessity that today it is being used in all lines of business the 
world over. Through its adaptability it has been a great 
factor in business progress, and who can say the world is not 
better for it? Its uses are innumerable, extending from the 
simplest notice or office form to the personally directed circu- 
lar letter that builds up vast fortunes. It is both a great office 
. aid and a business builder. Its special advantages are, con- 
venience, quickness, quality of work, any office help can oper- 
ate it, work done in privacy, much cheaper than the printer, 
etc. Put your name, address and business on a card and we 
will mail you free (no obligation to buy) booklets that you will 
find very interesting and instructive on the subject of Mimeo- 
graphs. 
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The Real Test 
of a Typewriter 


is what it does and how Jong it does it. No 
matter what you pay, this must be the 
basis of your purchase. Think, 
then, of the record of thousands of Royal Standard Type- 
writers in the strenuous ‘‘grind” of railroad, insurance and big 
corporation offices, and in important departments of the 
United States Government. This record proves beyond 
question or doubt that the Royal measures up to the 
highest standard known among typewriters—in mate- 
rials, workmanship, endurance, speed, action, quality 
of work and general adaptability. 


The Best Built Typewriter in the World 


Our GUARANTEE: That the Royal Standard Typewriter is made 
of the highest grade materials obtainable, and by the most skillful 
workmen money can hire. That it will do work of the dest quality for 
a greater |ength of time at /ess expense for upkeep, than any other 
typewriter, regardless of pr This guarantee attached to every 
machine as in above illustration. 


Write for The Royal Book 


Then prove the big mean’ng of the Royal Record and the big, 
economy of Royal Price, by having a machine demon- 
strated in vour own office No obligation whatever. 


Royal Typewriter Company 


Royal Typewriter Building Principal European Office 
New York 75-A Queen Victoria St., London 





Branch offices and agencies in all principal cities of the world 


Royal Typewriter Co. 
Hartford, Conn. 
Photo, Sept. 1910 
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SOUTH BROOKLYN, N. Y. 


New York Chicago London 
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Represent the Writerpress 
in Your Town 























Solves the problem of 


= Va G efficiency in direct 
a advertising 


Progressive business houses are 
awakening to the necessity of a 
more efficient method of handling 
their follow-up letter c ampaigns 


One WRITERPRESS EQUIP- 

MENT insures the production of 
typewritten form letters per day, in- 
and with the 
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ADDRESSING ATTACHMENT 
postal cards, mailing wrappers or 


in a different color at th« 


With the AUTOMATI( 
more than 1,000 envelope 
monthly statements, ma addressed per hour. 


One WRITERPRESS, with AUTOMATIC ADDRESSING 
ATTACHMENT, is handling a 50,000 mailing list, and entirely 
independent of the typewr1ting department. 
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vidually typewritten letters—your request will bring the reason. 
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Most busine houses need WRITER- 
PRESS. 1 letermine its adaptability to 
your needs, writ iy fo tive liter- 
ature ; Ip WRITERPRESSED let- 
ters and inl ffice fort The Writerpress Name-Plate 


The Writerpress Company 


SHELTON, CONN. Chicago Sales Office 


New York Office 
Dealers Everywhere 203 S. Dearborn St. 


302 Broadway 
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DON’T SPOIL THE DESK 


by using an inferior inkstand, when you can buy 














THE DIAMOND COLONIAL 


in natural oak or mahogany finish bases to match any desk 





Made for either single or double desks. Cut glass bottles and sponge cups. 
This is one of the many good things we can show you. 
Our catalogue No. 29-B will tell you more. Ask for it. 
There is satisfaction in handling 
66 . 2. 99 
The Line of True Merit 
The result of 53 years of knowing how. 


Quality Unsurpassed Prices Right Service The Best 


THE SAM’L C. TATUM COMPANY 


(NE OF TRUF a= 
css 


: wo 455 "ERI 














New York Office: 
180 FULTON STREET 


Main Office and Factory: 
CINCINNATI, OHIO 


MAKERS OF “THE LINE OF TRUE MERIT” 
































It Costs You More 


than the profit in a small safe if you lose a customer on 
account of dissatisfaction which many of the cheap safes 
are resp sible for. 


It Costs You Less 


to handle the VICTOR fire-proof safes because the mat 
of profit is greater, dependence can be placed in ever 
safe and they win trade and prestige for the dealer 


It Costs You Nothing 


to investigate our proposition 


JUST WRITE AND ASK FOR “CATALOGUE 8” 


The Victor Safe & Lock Co. 


CINCINNATI, OHIO 
Highest Award Grand Prize and Gold Medal, World’s Fair, St. Louis, 1904 
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PSYCHOLOGY OF OFFICE FURNITURE 
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keep it on the jump by 


ould making w 
i’ conditions hard il workit re I 
ment repelling Reaction alone 
alert; the harder the struggle, the t 
ttest to survive 
So Mr Scrooge kept tren Bol 
Cratchet his bleak little reless 
and spread himself out in a sort of 
that excelled it only in a larger and le 
cozy ugliness 
That was Nineteenth Century busine 
philosophy—the goad for the ox; the whip 
for the pack Luxury for. the laggards! 
Stripes made the victor 
[t was an iron creed. If it was ruthless 
it was also democratic. Sparta, not Capu 
bore our Captains of Finance. If Busine 
was a rack, its leaders stretched the nges 
Poor Boys Became Famous but mn 
corpulent. Age taught Mr. Rockefeller g 
and other things 
Now the typical business efhcien 
the middle Nineteenth Century rn 
privation, nourished barrenness—was 
mechanical efhciency Like mos } 
teenth Century theories of environme 
conceived of environment as coercit 
Mian It ignored the quiet lessor 
tory that great men reat thei ‘ 
environment, that Mind is the Master 
Workman, shaping his’ surroundings 
himself ever more than he is shape 
them (nd so the hardtack regimen ( 
attlefield failed in the counting-roon S 
deserved to fail 
No man can be as hard as his ty en 
vironment. That is why flint is a metapl 
that is. an exaggeration or the al 
who tries to be 
And so Civilization stepped in and swe 
iside the drab dreat the {ommer i 
Puritan—and men remembered once mor¢ 
that Steel and Will were different tal 
Ruskin thundered against railways, and 
railways became luxurious. William Morris 
recalled the red and gold glories of the 
Medieval Cathedral—and left us the Morris 
chair as well as some little poctry. Comfort 
suddenly became practical and Beauty use 
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eficiency and better surroundings He who office lend their aid to bine 
an meet this demand for products which will even David Harum’s wit st 
veconie a co-operative part the great ad horseflesh at half their pric« 
venture of business ts the man wh hosen But the effect of mind or 
rf success harmonious and attractive su 
great, equally real is the 1 
ful. And the Twentieth Century business body on mind. The posture 
man began to sit at a red mahogany desk, limbs a matter of profit an 
with radiant rug underfoot inted ceil hard 1ight-backed chair 
ng overhead—and an inexplicable sense at thousat dollars from many 
the heart of him that he was quite at home certa l-known manufact 
lo-day, in every well-equipped office, the _ tion e middle west has 
hoice of furniture is as weighty a matter pr ent iully to t 
is air, or light, or space to stretch one’s getting the mate quantity 
wits I The ré are othees n whi nm ¢ ery a ¢ \ by per r 
k and rner is fitted out with a view to Si t ered that a 
harm the eye and placate the incoming dapted t ev 
heck-b k Desks must | { nets r ited tl minin I 
must hint order and method, 11 I 101 working at | 
shape and t Rugs and walls are parts fashior factor st 
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n the very pose of the eas it r the eff ; stitute 
r pe ted customer | res é t i t r the 
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itor who must struggle wit nment rete ke e perce 
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lor many years now the brusque and dis 
courteous employe has been a rarity in the 
modern business office. Those whom neces 
sity has not reformed, commercial wisdom 
has sequestered. The rude, but otherwise 
efficien worker may be worth retaining 
for the sake of his maimed efficiency, but 
he does not meet the public. But furniture 
als« may be courteous or provocatiye 
\fter a hard day’s journey from another 
city, how many a customer has found the 


very refinement of hospitality in the easy 
chair of the wholesaler and the cordial wel 
come which his surroundings mutely spoke! 


Under this subtle stimulus—so superior 
to the obvious flattery of the decanter and 
the cigar-box—an added attractiveness lent 
tse the proposition he had come to 
discuss. It was merely another triumph for 
the etiquette of business—of the brain that 
saw and planned each accessory as a part 
the larger campaign of persuasion 


Competition in the modern trade arena 1s 


lishing its “tooth and claw.” It is learn 
ing the art of being civilized. Mere mass 

money even does not wield the power 
nee held, when confronted with the frailer 
ut more potent might of the human spirit 
The business house to-day which ignores 
the plain lessons of others’ success, in con 
sidering the comfort of its patrons, 1s in 
viting defeat And so it has come about 
that Office Furnishing is a science and an 
art—an asset rather than a debit-charge 

\nd here, as in all els¢ which concerns 
the power to please and persuade, no sure 


or universal rules can be drawn up to guide 


the purchaser Experiment begets expe 
lence Taste is indefinable, but no less 
eal for that Because business in all its 
departments, in the last analysis, rests 
Personality, the problem of each mer 
hant’s fice equipment must be. solved 
vith speci reference to his own pet 


sonality and that of 
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his customers 


lo assist him in that solution modern in 
dustry has taxed its heaviest resources and 
inspired its ablest artisans. But the prob 
lem of choice is still his, and the rewards 

a right selection are the greater for the 
vears’ evolution in popular taste which 
have recreated the modern business office 

Harmony in art or in music—wherevert 
the senses perceive the impression of an 
harmonious whole—is a subtle and power 


ful influence. But harmony is never a thing 
apart; it is a composite, a blending of parts, 
and, while it expresses unity—or perhay 

vere, better to say, the unities of time 


place and purpose 
Impression 
this is unity of purposs 


no one factor gives the 


of a thing apart. Harmony like 


focused into actio 


It impinges upon the mind with the del 
cacy of something ideal, putting us at ease 
relieving embarrassment and _ constr t 
ind bringing uppermost the human graces 
stead of the human faults. Everyone has 
n himself the power of creating an A! 
mious atmosphere, thoug! “ s 
ive sought to develop such graces 
| extent The wise man business 
the one who understands his own psychol 
zy well enough to convey certain impres 
sions to other men that would be pleasing 
to his own better self did he stand in the 
ther man’s shoes It is trite to say that 
all men love the unity—the perfect sym 
metry—of the rose and glory in the sight 
f a beautifully proportioned animal, o1 
covet a house whose architecture pleases 
the eye But how many of us carry the ay 
plication of this obvious fact into the selec 
tion and arrangement of the offices in which 
ve receive our customers and clients? An 
ve ill Nature shouts the lesson from th 
nes of the thunderheads to the blosson 
he buttercups 
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transparent while the 
raggedest old ruin that ever called to man 
repair soon sleeps under a mantle of 
and Who shall set a price 
mark upon unity and harmony? Not we! 
Beauty is a spirit—a complex of blending— 
a proportion, It is what is suitable—-what 
is pleasing—what is appropriate and at one 
with time, place and persons. The influence 
a perfectly appointed room is more in- 
tangible than ether, for it goes beyond 
thought into that realm of feeling whence 
thought is projected. It is translated into 
impression and impression begets action. 
What man can tell the money 
value of the perfectly appointed office or 
How far does it go in influ- 


opalescence, 


most 


for 
vines. 


moss 


of 


business 


salesroc ym? 


encing the mind of the customer? He does 
not know, nor can anyone tell, but the 


value is nevertheless as real as the goods 
upon What lawyer does not 
value the effect of an harmonious, quiet, 
comfortable office upon the minds of nerv- 
clients? And surely no physician of 
modern schooling would disregard the im- 
portant influence of surroundings calculat- 
ed to induce ease and peace of mind, re- 
laxation rather than nervous resistance, in 
demand careful 


his shelves. 


ous 


patients whose cases 
diagnosis. 

The influence of the well-appointed office 
extends into every business and profession. 
rhe problem is worthy of very careful 
thought—-painstaking study—by every man 
who has an office or who has that which 
belongs to offices. 

Elsewhere in this issue there is a very 
forceful article entitled “Helping Employes 
Deliver Service.” The author, Mr. Casey, 
discusses the effects of color and surround- 
ings upon the efficiency of a working force, 
and we urge readers who have gone over 
this article to turn to that of Mr. Casey 
and give it careful perusal. 


























HARMONIOUS ARRANGEMENT OF AN OFFICE REPRODUCED FROM A WASH DRAW- 
ING MADE BY DIRECTION OF THE STOW & DAVIS FURNITURE COMPANY 
OF GRAND RAPIDS, AND HERE PUBLISHED BY PERMISSION. 
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KNOWLEDGE OF THE LINE SELLS FURNITURE 


By Eart C. HOLLENBECK, STATIONERY DEPARTMENT, WILL. A. BEACH PRINTING Co., Sioux Fa.ts, S. D 


Hik RI ire iW pra tical advantages I: hsid / / | VJ» é 
which the ha 1] ny il ( adel cadded i ‘ a ( ! } 
ture offers to the dealer in commer t afraid ft lea d ui ! ! floor meses =f 
ial stationery ind which are sometime [ much-fouted comme) I adeais t nat trons il ¢ 
wverlooked ()ne s the small investment IVS the f tL? ! P , as eas al 
required to start with and the other the und sense, and that s ideas % aol the amie wax 
inlimited extent t whicl inder proper lent fro he fact that the W1 ! card the typewriter t 
management, the business may grow t 1 rinting Compa) 1 lepartment tract f1 the appearance P ree 
not necessary to carry a large stock at first pj the w F SUCCESSI UL ¢ ( Advertising Not Difficult When Goods Are 
One or two sample desks and stacl i ta Understood. 
ling furniture will do in a pinch, together Vhile M PLO ertising. that 
with catalogues and a little judi us acdve1 rclastve Ne puts matte est | the gan he 
ising. The rest depends on the pus c ( wledge a ipreme and 7 ages 








ules force And the irder the pu t aa ! ‘ é ‘ ines } 
irger! Wil yrow th aepa I ent I ! é é R ‘ ‘ 
eld s pl t \ I mited N rou ! ; ‘ Py ‘ 
Chere are iny meritorious line t l a 1 f wsp 
he dealer n hard vrong t if wled ! st | 
would choose always a line w h vel iL ai “ee 
idvertised preter to thers is ther p e eeeat else 
s much satisfaction in pushing a v he ; ; : . P ty ’ ; 
he ealer does not have to d l ( \ ¢ t t] . “ et ” ‘ 
f int gy, but the manufacturers stand P taloaue tH hit S 
eady t perate with hi reat y } p 
pul ity \nd, having secured the age V rt . eae ik 
r t ictory line, stick t tall nd . 
el t a t t K a w picce p ‘ ‘ 
some thet ne every time ne I > 
tomer iy i t r in this way thie \\ 
furniture depart ent is lable soon t ‘ 
ome erely i heterowe eous ¢ llect ¢ thrs ‘ 
dd ind ends icki ' mplete 1 n 5 aki 
nything Se your é ( \ 
\ i ract ( irfat a | ! I t i ript 
he display root great help iture t! 
ut « n lack proper ties tor display ' idres the 
not such a handicap as it may se¢ T ha t\ ferent 
t is knowledge the line that sells tur the e and see t 
ture as does ything else In our h ‘ < ing ¢ 
ve ar idly ramped for room and 1 e ¢ 
furniture usiness has grown to an ¢ nt n mui ‘kd ‘ 
ecess ting rryin three times as Many ' < ¢ ae . 
umples as we have n r. Our spa sta ement infor ¢ 
a\ ila le T d spray s T led tne s | t] r ) ¢ 
room is overflowing and we have eared at lura truct the 
idit al re m the second fl t th , 
te urnituré It ul rtist stan show those 1 
point our display reaks all the rules and wort t wil t I 
iiaiinn sh due tee onnnlbiiiel . * EARL C. HOLLENBECK vit] 
ranged y with the purpose getting nas a ad effect on a custo! I 1 ‘ ng tt 
the irgest pos le st n the smallest arelessness on the part f the | : t may rie nat ‘ 
yossible space But w 1! furniture just should also be seen t that the rawers et that 
the same urtain and all working parts 1 \ rene { 
W I ‘ t re n t ( t hus helping 1 t t | 
es} atalos rt ' iw t he ib ne qualitr that 
iT sk 1 the f t | n V e he ( iminirit S nt 
part lar lesh ] ‘ i 1 | A t é ( he ne 
price S t | ! tT t ¢ rniture \ t the ! t \ ‘ 
, ’ ’ é t1 t ‘ ‘ t ‘ é t tir ' +} A 
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Tame / 
ot desk, ys anifest advantage 
[here are tew lines handled by the com- 
mercial stationer that offer so great an op 
portunity to the young man interested 
hettering himself s the office furniture 
ne. Beside the rious house organs which 


ire very helpful in imparting knowledge « 


lling ideas and enthusiasm, the 


office furniture manufacturers are alway 
eady nish any special informatiot 
hat w | i wledge of the line 
ot long the writer wrote to the Yaw 
an oa | \Mlar turing Company 
whose line we handle, requesting more in 
formatio1 ut their line than 1s contained 

the catalogues, and received in reply a 
very pleasant letter pies of their special 
handbooks, a general letter to sales agents 
and three hundred test questions to be an 
swered Iron the catalogue 

Also. in the training of ofhce turnitur 





View of Portion of Interior, Store of Harry 
Porter, Lincoln, Neb. 

k the trade papers. The 

writer first became interested in office fur 

niture through taki v copy ot Office \p 


pliances with him half-holiday one 


summer in place popular magazine, 
and thers | ippened t lye several good ar 
ticles on tl fice furniture line which 
iroused | terest the younger clerks 


In your en ploy do not read the trade paper- 


throw them in their way. Some young men 
byect d matter of a heavy 
nature, but these are so bright and well got 
ten up and illustrated that the reader will 
gre writer of a little couplet | 
saw tl ( 
1 lrin r once 
thing else drink 
I the way not so dry 
\s 1\ ¢ nh 








ROU BLESOME “come-backs” 
-— are always annoying to a dealer 
when he sells an article in which 

the quality is not all that it should he. 


When the B. L. Marble dealer makes 
a delivery to his customer the finish 
matches his desk and other office furni. 
ture. He is delighted by the ease and 
quickness with which he can adjust his 
revolving chair to the proper height for 
immediate use at his desk. He tries hig 
chair, the springs which control the tilt 
are a little too tight for his weight, so 
with one turn of the tension hand-wheel, 
under the front of the seat, he regulates 
the tilt to exactly suit him. 


The Ball Bearings gn which the weight 
of the chair and occupant rests makes a 
perfect and noiseless bearing. The rich 
enamel finish of the metal parts harmon- 
ize with the color of the chair. The de- 
ign, substantial yet artistic, indicates to 
the customer’s mind that here are years 
of service and comfort. Comfort—any 
one who has occupied a B. L. Marble 
Office Chair for a day or any part of 

me, knows there is a difference. 


The B.L. Marble Chair Co. 


Bedford, Ohio 














No. 64 Oak or Mahogany 
40x72 or 42x96 
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f St. Johns lables 

. We have been talking about our end of this work. 

Now about your part: Selling office furniture is a man’s 

job, even when it’s such good furniture as St. Johns. You 

‘use man-sized methods. You don’t send a boy on a 
man’s errand. Let us put on your advertising man’s 
desk some proofs of bully good cuts and the keynote 

: for some of your own kind of good advertising; ideas 

_ that will help make ’em refurnish. We might start 

2 the refurnishing notion and help you sell a lot 

ss, more things than our tables. We want to 


improve the acquaintance with you. 


St. Johns Table Co. 
Cadillac, Mich. 
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SIGN-POSTS TO SUCCESS IN OFFICE FURNITURE 


By Forest P. MILLER 


FEICT turniture, consisting of desks t may be impossible to s¢ inything but not the value for the money 1 eeme 
tables, chairs and filing equipment medium and low grade goods. Of course, betore a caretul compariso1 [hese things 
in both wood and steel, is really a there are conditions that govern these must all be sifted out caref ; buying 
business in itself and is so conducted in a things and these can be only determined by _ is almost as important as the selling end 
vreat many instances Today, however, it men who are experienced in the office fur the business Buy goods that n always 
s also becoming a jactor in the stationery niture business and can work out these local be turned over in six months’ t ind you 
business: that is to say it seems to be a onditions will vavs find yoursell wit retty leat 
medium for the enlargement and expansion Lines should be selected s t they stock 
) . ythic S tron vha ver 217 hy worl ovethe 1] 1; at ] } . 
f the fice tationet vhatey é vork together well in quality, style and fir Keep Stock by Card System. 
business is Chat is, the desk line, the table line k 
os ; a ‘aaa Keeping of stock is a very important ma 
Che oftice furniture business is one of the ind the chair line, even though they d ; 11 : 
.<¢ ter in the handling of an oft furnitur 
eanest businesses that can be entered t come trom different manutacturers, as a 
eae oar aa deine rh a4, business or department. You d go int 
is a business that demands recognition ane €, should WOrK well togeties mus Can ee * o eablich aiid ' 
, ' 4 dozen different establishme: ind y 
idds prestige; it is also a profitable one it be accomplished by going over every line ; i 
a ee she oe ions Cakes vould not find any two keeping k alike 
onducted on a _ businesslike basis, there hat 1s available thoroughly betore buying 
' , Che card system, however, has worked out 
fore this particular line of business is good iny, and selecting the ones that work to - ; 
, ’ : 1 , ra most satisfactorily, using an eight by fiv: 
both in itself and when run as a depart ethet Chen arrange to handle these cet ' J , 
: ; ; , card [his is more satisfactory than the 
ment of a stationery house tain lines exclusively Exclusive selling at : 
, 1 oose leaf book, because it can be indexed 
There ; , ne drawl -| ‘ rangements are the Only Satistactory ones ¥ 
rere Is only one drawback t st : ; WP aT to a finer point, using guides different 
. | - lace elle Tecelin 4 nd any manufacturer is perfectly willing 
ronery house landing othce turn ire, an P le 1 eat 1 : ee ee uts ind colors to designate the manu 
that | chilies ies j to make these arrangements with the dealer, 
lat Is such a one sometimes attempts to ¢ , ee aaa oa , , tacturers and whether it indicates desks 
ain en ay” bind eee if he knows the dealer will confine his ef ; ¢ 
Ke OM a Gepartment OF This Kine onduct tables, chairs or filing cabinet 


it with its regular force of stationery men ' 

; The cards that the stock record is kept 
give it little attention and use it too much ' ' ; 
should be made up one-fiftl it and i1 
iS an advertisement for the rest of the ; a 
: wo colors, using one color for mahogany 
business, thus making the department so . F ; ' 

nd mahogany frmsh and the other for oal 





inprofitable that it offsets any profit vhich Ch ird should be ruled cally. wit 
nay have been made in the other part of - | 
nes about five-eighths iT in 

the nouse part, which would give twe imns 

\ny on nte g t hice niture Chen, starting at the left nd side 
tusiness, whether y itself pat d, they should be print t tl 

ent, n t put ! ‘ t 1s umn; “Date R VW 

perienced ar pable ne ‘ knows Received,” “In Stock S takir 
h t select the git é t dl ip the first four columr then thi 
cn - t } n ss eading twice again in t { gnt 

know “\ rrang t making the card t I 

loor, and bt t ist, 1s ! me-fifth cut at tl 
rom sale stat nt i ( n n e numbe ti 
their quality and his ability a I te n by the stocl 
ind not on price Any g | ! the finis! nd thi é 
if their price ts \ \ the tab. In entering 

Now let us take up these important it kind you put down 1 date t 
First s ecting he nes This ~ ) sibly were received in the ! t in 
the most ta ome nsicde Some ntity received in the st nd how 
times there is an ittempt made rut many that make 5 iM st . crie third 


business of this kind without selectin FOREST P. MILLER Chen when any of this numb. 1 and 


particular lines, but this is never a succes s being entered off, just write in the fourt 
and never will be under these conditions forts to one line and not divide a_ little umn how many sold, subtract tl Ir 

it is impossibl , concentrate vour effort imong several lines that ar really ilike, the number in stock and put n the ‘ 
In the first place, in selecting a line vou thereby accomplishing no real results for mainder in the stock colum: This is 
have to consider the particular _ F iny one manufacturer extremely simple way of keeping stock 
people you deal with and the ones you | e Don't buy a line of desks or chairs just but it 1s absolutely accurate a1 loes 
prospects t dealing with kor nstance because they look wel (Of course a line require an expert to handle it 

t is a known fact that certain cities of as to look well, but there are other things You see, having the date received always 
most the same size buy different grades of to be considered as well as appearance \ gives the buver an accurate sunt f 
goods In. one you might be able to sell certain desk may appear al! right, but when just how a certain patter moving 
two carloads of very high grade goods t vou take the price and compare it with that whether it is a month since rdered 


ne carload of low grade nd in the ther f another desk you may find the first is juantity of a certain patter t mont}! 
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DERBY DESK DOCTRINE 
Turns Cost Into Profit 





Our facilities for HIGH CLASS manufacturing are unequalled. 
We can meet your most exacting requirements in MATERIAL and WORKMANSHIP. 
Finest Grades of Selected Woods 
QUARTERED OAK MAHOGANY CIRCASSIAN WALNUT 




















Are You After | |Keen n Competition Demands Modern Methods 
British Trade ? | 


If so, advertise in the ‘‘ Stationer 
& Printer’’—the paper read 
by the good class Re- 
tailer and Whole- 
saler. 


Dispense with wire baskets and trays 





The 


Bristow Radial Distributer 


Serves the purpees of many— 
occupies about the space of 
one. Made in special sizes for 
- amr purposes. Affords all 

e advantages of accurate, 
rapid and economical distribu- 
tion of papers. A combination 
of facility per durability. 


Write for complete catalogue. 
FREDERICK BRISTOW 
East Orange New Jersey 


Specimen Copy and Rates on Receipt 
of Post Card 


STATIONER & PRINTER 


160 Fleet Street 
LONDON, ENG. 
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and thereby guides him how t buy and going to get the business at a this will ’ t be gone ver every 


keep his stock turning just so often bring it vear, making correctio1 ind chang 
Arranging an attractive sales floor is a Crowding Goods To Be Avoided. iddress and of firm names, k 


large item in the selling end of the ofhee Che medium and cheaper grade goods can point of maximum efficient 


furniture business today Chis, of rst be thrown together in a sales room, but How to Handle the Mailing List. 
has to be governed a great deal by the size nly in the case of the very cheapest 1s It , 
I 

ine question of sending t rig 


ange policy to crowd so a customer innot see ' 


ht 


of the floor It is much easier t rr 


vertising to this mailing st 1 


a fifty foot wide store than a twenty-five the goods trom every angle ' 
. Ig problem If a maili St 











foot, even though the latter may be tar The filing cabinet end of at TIC ut to be classified ‘ 
+e, l I Ciassin l l | ) \ 
1 - ‘io + } T ¥ } ‘ } + } 
the deeper from front to back loweve! fitting house is perhaps the part that covers heme is to take a certa 
these conditi ms have to be met nd it a the largest scope and opens greatest Ippo! ' et for instance a ‘ 
store is only twenty-five feet wide, then tunities for increased business Che cabi d f ithe ‘ shi ) 
work to the end of showing as many goods net or system supplies are a great item in I “i st, and ; 
is possible and yet not crowding [It 1s working up a business, and if properly taken ee ness Atal filir 
better always to have fewer pieces of fur- care of create a steady reorder business, : : he advantage ; 
niture on the floor and show them to ad- which is worth a lot to any houss \nother vou are s sal ne—s 
vantage than t crowd a lot tf goods to thing that has made the filing binet game — sete ittention wl 
gether, as in this way no one piect mat much wider and gives more opportunity for yuu. it h ze some : a 
ter how good it 1s, w show up within 50 the dealer 1s the introduction tn the st tew - r kind of busing 
er cent of its real vaius All of the high years of steel filing cabinets I 1 stock | ee | hair ‘e eae 
uthts h Ving i top lesk \ N ler I ds tl it the yood file I years eal ne tl ‘ 
ra fi t-toy nnect l [his ves two prop sitions t ( 1 t ‘ — ‘ : 
typewriter desk at o1 side and the ITs man, and the dealer who is lined up right ’ ae ao Oo Poul i mane aid ‘ 
n their proper places, showing the t fit n both wood and steel filing binets is the ; Rasadhecnges : “a ‘ age th ¢1 
is nearly p ssible $ \ k ne that will get the bulk of t business . H ; er 1 % , 
t i mans othce Keeping i sales flox €a I tsa ‘ ; ; e se el - . ¢ 
\ man buying gl le g nt | tel The appearance . loor s that y ( 
vant to walk all through a building to see vhen a customer comes in gives him his hon stmmattelnn ; ; 
uur or five pieces of furniture it ich first impression and if the floor is without { r the n t 
he might want to equip his offic t might rrangement I kept clean and neat tising e its 
be possible to get his order i vay ma rm a wrong opinion the place i - ; oF 
but it can be i much east I s nd s then harder get I nterested Le san ‘ lvertisir 
rule ’ irge! é il be mad \ \ vour goods even tl | ( ™ 
ng the goods in utfits, as this ncel superior to others ris ihr af : . 
trates his ittentior1 upon i sn iller he d Lo l idvertising is a great help t any . a the most 2 tisfact 1 } 
thereby giving him a better insight tn the office furniture business It is something ar ae sreest res te 
time he has t spt nd with y 1 nto the however, that has t be studied caretully. P mpa i should be 
proposition you have to offer These out is one might spend great many useless nt! eer that is. 
fits can be arranged almost anywhere on dollars a year trying this and that kind ot 1 a interest to eve 
the floor if crowded for space it 1s not idvertising Different lines of business re si t mailing list, it ‘ 
necessary to have more than tw r three quire different kinds of advertising 1d just 1 the ay mn f 


outhts but 1! this case it is ne essary to eCalls¢ y u see ertain k nd - T ugh ; 
de? ' ; than three months Ch 
hange them once in awhile just as you creat results to some concern with a dif- “i 
would change a show window ferent character of business ye annot be ir mailing list. { ' , 
\ in ~) # IO ry 


Of course. the ideal way to show outfits sure it will do as much for you ce i On sanesl aa , tiet, 
nt] ne ca t outline advertisin 


1 ' no f ) } > oOo ~ TO l on ] ] . 7 rirnit T bus ss ' ’ 

is to partition off two or three rooms trom Any ne in the fies e busin e Sat esill inet cuit on ees 
the rest of the floor king them up as ; should very light on newspaper adve , 

he rest | le r, making tne I i l 1 g viet 11g 1 newspape idver tion. but it 1s certain that properly prep 
typical office There is one big advantage tising \ little of it once in awhile is al vertising. sent out at Fr 


in this plan. Suppose you are figuring ona right if you want to advertise some specia ted enaliten Wat toni mayer 


’ . ne ror oO > *< » ] nd | sale ( ing ople outside ft oO 

lew equipmen ror some concef,r! in tne ti and br ng in pe p t | i youl f . d p by the sales : . 
- : Mcec re 9 oO » he aninned reoular -acle On! St ll space should 

xecutive omece iré om t re ed pped e@gulal tra le niy 1 Na pa nou ring satisfact ry resu tc 


with very high grade furniture In a case be used even in this way, as, under any cu O; hic thing that ; ‘ 
» { iit y na WW ¢ 11C€ 


f this kind, of course, you first talk over umstances, newspaper space runs into too’ ¢,,;, 


» née 2S na t I ( T I 
what the company requirements wi be much money for the good that will be odew te mal omit a ee 
: AKC t SLC ¢ SS WwW ¢€ 
' , » > fa) or’s om ¢ h . ) lished F y l t th] ] 1 ‘ 
isually at the customer flies He ha accomplished The great ble with wn business on as up-to-date 
not seen any tf your go rds » iter as newspaper advertising for t TIC € turn 1. ite for a : 


certaining his requirements you go back t ture dealer is that he pays for advertising 
the store and prepare your estimate on the’ that goes to thousands of people who never 


data you have, using your judgment as to buy anything in office furniturs Phe kind 


ibout what goods will pull the order After f advertising that does pay is the kind you \ intary attention vs I es 
having determined this and with your prop iy direct on the man’s desk who might D) Scott in The Psy 

sition made up, pt k out the particular ive some reason tor D I e equip t ng t most ex t Ww 
stvle of desk, table. chairs or whatever it ment Some may have tri kind lividt ( g 
may be, and fit up one or tw these idvertising without results, b it has sist n the 
rooms unging it just as it ook not beer tten t in the vay and t t A 
best in your prospective customers ofhce First. a mailing list must be prepared, lay en the most uninteresting pati 
Then, when everything is in shap il] in ng out carefully the territory you want to Concentration is develops rep 
your man, take him right t V I 1yout ovet Then this territory must be gone t ittention upon the | 


explaining the whole propositior whi e! w ly horoughl QT 

does not allow him to get these goods 1 lifferent firms into their respective lines of yn is by the i 
fused with all the other samples on yout yusimess vhicl vill res n classified | nto an interes ty 
floor. and nine times out of ten, 1 ire mailing list \ mailing list on mplete t r words, “getting ont 
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Office Chairs That are 
Building a Reputation 


for Quality 


UST about six months ago a new line of Murphy Office 
J Chairs was placed on the market. In that time 
the line has gained a reputation among Office 
Furniture men for quality in workmanship, materials 
and design, enjoyed only by firms who have been in the 
business years to our months. 


Every chair we make is designed in our own factory 
by men who have made a life study of chair making. 
Every point of construction that will make for strength 
and comfort is given their careful consideration. No 
detail is too small to consider in turning out the best 
office chairs money can buy. 


Hundreds of Office Equipment firms all over the 
country have bought these chairs in the last six months 
and have found themn to be up to standard in every 
respect, and they have come back and ordered more. 


We want you to know more about this new line of 
134 patterns, made in different styles, and at different 
prices to suit all pocket-books. 


If you have not had our complete catalog and price 
list, send for it. It is free and places you under no 
obligation to buy. 


Have you seen a copy of the latest “Chairman’’? If 
you haven’t, send for it — it’s worth reading. 


We sell to furniture dealers only 


Murphy (bair (@: 


Detroit, Michigan 


Chicago Salesroom, 1326 Michigan Avenue 
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HANDLING AND DISPLAYING OFFICE FURNITURE 


Vack COMPA) 


INTERVIEW WITH Mr. CuRTIS OF THE BURR 





4 YI ter sal \I ( S eving the impressi \ 
j ‘ re ( n I Ss l n ( ( 
I ture part ne the e eve! e whe ~ ‘ st ay sul I i yeal 
t justify wu n giving positive ad t expensive furnishings I pri Importance of Displaying Goods 
ithers Ye is lat ‘ n ( ; These are s é ( 
where are welcome to wha er suggest! derations which induced thi surr-Va ™ 
S irn 
hat may occur to them as a result t (Company to start in modestly upon Sis bie a taterent , 
xperien¢ f service and reliability, an heir success ‘ ’ —a 
We believe unqualihedly in the advan eems to justify their action, preparing th fi ee wal 
. i ( i ¢ \ LOW Wi 
tages of an office furniture stock 1n the sta way for a broadening out of tl facilities < Se aaa Peg Tee 
4 Ppis . a 
tionery store, and our experience day by stock of the office furniture department ; ’ hints 
day strengthens us in this conviction. Onc: n the future , \ 1 wind 
vedding . good window 
the stationer puts in a suitable stock . - 
' Care of the Stock. ! rger proportion t 
office furniture and supplies and by prope 7 | 
1 ae \Ir Curtis believes that th ¢ me Cts a 
arrangement, active work and suitable dis : isi gS ite hich ti 
itll stoc » ealeeranam a — ee illy, by which the 
play on the floor and in the windows get ture tock in the alesr m demand n Piatt A 
oa : ; ; eres 10s 
it started, he will be forced to the conclu more caré than that which a , oe | } } 
reftore is th 
sion that without his furniture stocl ommon-sense and tidy instincts would + rere SO nee 
‘ S stock ’ , 
; = atin | “Ces ae ee lake this window 
valuable part ot the time and energ yf his naturally oye u 7 os kept — ince it m 
salesmen, both in the store and working © COUTS® and where there is any con — a on 
‘ . stor ‘ King . ] . 
8 le ' ther forms of 
, ' siderable stock it should be the duty ot , : 
outside, would be wasted, or at best would ith uch less. Indeed 
be wanting in fullest results.” one person to see that it is kept order 5 esnicray 
Continuing this line of thought, Mr. Cur and in proper condition at all times. He of omice surnitul 
g shi ot thought, 1 ’ 
nd « ng ith reas 
ti iid that the experien f the Burr should see that disarranged pieces are pu | changed with rea 
5 S« « ~ ; TIC oO > : ° enra ll 1 1 ae | ne - 
Vack Company thus far | | ies a8 yack in their proper place; that all drawers GUENCY will itselt pull in enous ins 
ac O an s ar Nas Deen nat tne ' ] 
, ; , ; are in position; that goods which iy be trad fairly good loca 
salesman of a commercial stationery house saa ad : ; ood share of the overhead , 
- ; : ‘ accidentally damaged are replaced by tresh S sii ; —e . . 
who calls on the trade representing the il ih dines ; * , 1] the stor The showing withi1 
stock ane damages repaire ind nally : ; . ——. a 
office furniture department alone, is not so a sate — n keepin ith tl 
' , t t every pl 4 turniture is kept in S . 1 Keeping with the ¢ 
profitable to his firm as the active man who, : mere hey es Fi'sss “ate : 1 
mdition as to finish, working pafts, Wind rrangement The stor 
verhaps, is less of an ‘t on office fu | 
| | r i expert I I ad and free from dust tl ’ n he nde x ind ¢ ‘ 
niture ut who knows all the lines well tee oe is 
> 1 7 , kK ¢ ood pon its 
. bot S srooms d stocl ( stora & ; . 
enough to interest ustomers and make a = , —_ : ' git. egueves 23 tual clair 
_ . 111 ' oot ’ | Its ictulal Clai s 
g l average es from the whole st emises should be as well ven ted as is i 
x Ly ix Sal om e Vy © 5 r ] \1 
sf 7? + 1 t) + + Ca re a \iT \ 
Vhe Burr-Vacl Company believes ‘ ent with constt , wn Rare. Var 
r rhe IT ; { 
irrying d st reliabl f t no very spe care s essary ae 
. S S : ; , . thee turnit 
urnitu ' } 1 nwicrate priced . espect s fat a I I ni 1 
- ‘ ets S nervy racks 
ind display t t the limit,” sa \I ah teach concernet UV y it is rt 
tio . . ’ “- v4 t rT ngemen 
Curt We handle the Weis lines fF furniture e Pp gain 
? TY ? » ' + 4 . S 
ne ipbinets et l hus far h ‘ , rat rs er 
c is 7 S 
th ught ‘ ik ng n lecsks ¢ es p ~ I e stored ( n 
] ‘ I ] nT n impre n 
hairs ( ovr present spac¢ pre . \ < nm the pre 
rea neg } é d ut ‘ rt in ¢ ‘ Siuitt ‘ V1 X 
n a eness 
rection. even with enlargement . t10ONn =" ; a | 
. | nd 1 e the t 
premises 1! view for the mmediate t I rie whee rturniture pt I ette 
— 117 ‘ 
1 ' } es 1 } ) d " , . 
e Che stock the dealer carries shoul : ivallabit — : 
‘ pace \ ¢ { 
termined by he haractet S sine ere! e 1 the mveni ( S sme ’ 
cT ) Tie 
L sually née mie fit pr nd stomers more tha { t ictua re 
1 1 .. ‘ 1 t ‘ re 
quality a ir tor d ir value \ est te s - : 
S¢ T siy sine 
iccomm late itsel ) ¢ re ditions Wi ive storage I s s vhicl , | 
; i I ( Tin 7 I ul ] ces 
and such ’ in nds uurchaser ‘ ve lave rented t ire I s st | 
to t re it lition t 
among ei hose nceerns wh re in resides these Ve st i ible 
bees <9 A . ne Pp - I 
lv rated, for it 1s sightly, strong dura ‘ imount ot woods here on the pret ri t | 
and practical ind in ‘ S¢ n \ isement coming in ft ts sl fie , 
st esta ent 
places and for many purposes whet rniture We store r és the ric 
I i 
cheap line would be t | pa ex Ink ises as they ome p the 
pensive line extravagant. Sucl line, we ictory, and whenever possible they are It might almost be sa { 
selected, meets the judgment the delivered to the ustomer in ‘t ginal oO 1 difficulty and 
t n 
erage careful buyer, because it will give package,’ while we send man unpack the necessary and 
him good service at moderate cost w t nd set up the goods if the cust vishes success.”’—Smile 
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S bow last word in modern safe construction. It 
has the necessary Strength, a Secure Locking 
Device, the Greatest Convenience and a Hand- 
some Appearance. 

Heavy Steel Angle front and back frames electri- 
cally welded into one piece, are drawn down 
against the steel inner and outer shells by stay 
bolts making the strongest safe ever built. The 
Steel Shells are strong enough so the walls can be 
filled and not bulge. Our Special Non-Corrosive 
Filler—Real Fire Protection—is the reason we can 
fill this safe and guarantee it against Swelling, 
Corrosion and Interior Dampness. 

The door will not sag or bind when the safe stands 
on an uneven surface. Angle ribs reinforce it and 
form a double setting for the lock bolts so they 
cannot get out of alignment. 


Do not deceive yourself in buying a light metal 
cabinet, without Frame Work or filling, think- 
ing you have protection. Because a cabinet is 
built of fire-proof material, does not make it 
fire-PROOF. That will make it non-combust- 
ible; but it is not the cabinet you want to 
save, it is the contents. 





ms 


Meilink’s Filing Safe 


PATENTED MARCH 19TH, 1912 








May be equipped with shelves, Card Index Files, 
Document Files, Letter Files, Flat Files or any 


kind of steel filing devices to suit the needs of the 
individual business, without the use of a single tool. 





[t has the desirable features that makes it popular 
and it has the necessary features to make it 
practical. 


Light enough to place anywhere 

[It fills the real want of the up-to-date office for a filing safe 

[t will forcibly appeal to your customers because it justly 
merits their confidence, and for these very reasons will sell 
faster and at better margins that any competitive lin 


Write for 1912 Seventy-two Page 
Catalogue and our Exclusive Agency. 


THE MEILINK MANUFACTURING COMPANY 


1200 JACKSON AVENUE TOLEDO, OHIO 
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Offices In Your Town 


| The progressive business man in your town is interested today in the Economy 
of Standardization as applied to every branch of his work—especially in the 
character of his office equipment. 

He seeks that kind of office furniture t 
in finish dependable in service. 


a Slobe=Wernicke x 
Wood and Steel Filing Equipment | | 


being standardized to meet all commercial requirements is always featured by 
progressive dealers seeking the support of thoughtful buyers. 

Our catalogue will appeal to your trade, and help you to build up a perma- 
nent business. Copy on request. 


4 She Globe=Wernicke Co -- Cincinnati 
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The Sale of Every Flat Top Desk 


Creates a Demand for These Goods 


Whether you actually sell desks and office furniture or not— 
there is a sure, increasingly satisfactory trade which your store as a 
Slobe-Wernicke Agency can profit by, in the sale of such Office Accesso- 
ries as are illustrated above. 

Everywhere, in offices of every size and kind—wherever a flat 
top desk is sold—there is a demand for 


GlobeWernicke 


Desk Accessories 


which you can supply. 


The class and character of goods which we offer to the Stationers’ Trade, as 
fully described and illustrated in the Catalogs which we furnish, make the exploita- 
tion and sale of the GlobeSWernicke Line profitable because of repeat orders. 


If you wish to establish for your store a permanent consumers trade—write 
for our Stationers’ Supply Catalog No. 610 zow, while you think of it. Simply 
address Dept. x-610 


She Globe-Wernicke Co., 


Cincinnati 
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ERE is a chair 
you can sell to 
the *‘Boss”’ for 
his own use 


He realizes notw how 
great a help is the 
“Quality Spring Back’ 
to stenographers and 
clerks and Ae likes to 
be as comfortable as 
any body — Never forget 
that. 


@ Now thie chair is as 
fullof comfort as a nut 
is of meat, deep, wide 
and roomy. Built of 
sturdy oak, furnished 
with Quality adjustable 
attachments (patented), 
made extra heavy and 
strong—easy to sit in 
and easy to sell—a high 
grade chair, dependable 
| throughout. 


@ Asample on your floor 
will lead to many sales. 
Ask for model No. 355. 


C.A.COOK CO. 


Manufacturers 


6-28 Osborne Street 
CAMBRIDGE, MASS 
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VIEWS OF THE TRADE 


()PINIONS OF 


ON HANDLING 


, SHk problem ot ind y e turn 
ture 1 connection wit stationery 
s s one which 1s pressing morte 
and more acutely upon the trad Experi 
ment makes experience, and from the ex 
periences of those who have solved 
measure, the problems connected with this 
joint merchandising, much useful informa 
tion can be obtained Che b ness mci 
ms tavorable to one plan sale, of 
rse, may be quite radi y ersed 
the case of the stationery dealet whos 
ideas and envit nt Still, 


nment are differ 
| , | f " AD 
the shaking up of a heap of coins w 

ways bring some new and brighter 


to the top, and the interchange of ideas 


among merchants is one of the most 
ful signs of twentieth century pri 
this mutual co-operation an 
llowing symposium of 
arded to 


that in 


spirit of 


fulness the fo trade 


views has been courteously forw 


this magazine, and with the certainty 
each one there will be found very much for 
reflection and profitable discussion they are 


j 


here submitted to our readers 
By L. E. Barnes, 
Purchasing Agent, The Blade Printing & 


Paper Co., Toledo, Ohio. 


Our principal regret i nnection with 
ndling e turnit . it S 
vet the pressure Of ( t per 
itted us to give the pace wh 
1 growing trade w ery soon necessitate 
Uhe andling fice ( the st 
trone s cert ly fe ) ent 
busines () , ‘ } 
hat more \ 
the i thi re l C 
t ( | r I ( 
‘ s It vy re 
n \ ( Ce ‘ t it\ ( ( 
niture t a inspe g 
s the strongest s n st 
er can | \ Even < ¢ ( 
ed. \ pull m sales } it g 
in m the ne run \ F < il 
inged according to ( ew hairs 
ible i cabinet and a sten grapher’s desk 
for instance, grouped n ll-top as a 
enterpiece—-make_= ai excellent opening 
vedge for window display \dditional 
stock f urse, can we be separated, and 
draw inquiries fr the low show 
. magnet 
Future developments in_ the thee furni 
ture business are hard to forecast Take 
the matter of advertising for instance 
Some dealers prefer circularizing and let 
ters: others confine their efforts to news 
papers Personally, | favor a combination 


MEMBERS OF 
OFFICE Ft 


rHE TRADE 
RNITURE 


methods, proport ng 
ditions To rea s 
5 is doctors, lawyers, real estate 1 
ind farmers, for instance, we I 
typewritten letter enclosing 
fruitful method 
Chen again, the dispute est 
ether to train salesmen for inside or 
side work, or both, comes up 1 ery off 
depends entirely 1] nt nd 
yuSiness conditions. Sometimes there 
t enough outside work 1 rrant 
esmans entire’ time I succes 
salesman must study compet ines 
we s his own. Only se e be ft 


y informed in the line 


customer wit 


mpress a 


knows talking 


what he is 


\n active demand tor ofhce turniture 
reat actor in booming the sale f the 
Ss leit Ip mans hice t 
I ] s und som r obi 
‘ s hin t his satis t é 
\ have rendered him I have 
iding advertisement for your house r1 
nt of him every minute f s work 
| eS - ‘ ] 


By W. E. Cooper 


Office Equipment and Stationery, Pitts 
burgh, Pa. 
- shinies n Gilinc 
' es eas ( 
| I inc tione \ I ( 
4 f 
if T ‘ | 
Tt ~ t 
k ast as ee 
t m¢ it 
)) e 1 is Dette K ¢ 
¢ t I ind t sé £ 
T ‘ sfoct 
toc lisplay OT l 
erab t the n \ ul 
1 suite of desks rs | t 
et even a small one has felike r 
interest impossibl 
single article 
here are signs of gt 
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By C. M. Bixby, 
Treasurer and Manager, Bixby Office Sup 
ply Company, Grand Rapids, Mich. 








te office equipment 











STOW—DAVIS | 


OFFICE 
SUITES | 


Office furniture in suites—all 
to match. There you have the 
idea in a nutshell. We do not 
make desks. But we do make 
a very attractive line of office 
furnishings all in suites— 
matching the best standard 
styles of office desks. 


[t’s just as as easy and econom1- 
cal to have your office look 
right by having the furniture 
all of the same style—and it’s a 
lot more pleasant. Think of 
the time you spend in your 
ofice. You wouldn’t furnish 
your home with a lot of mis- 
matched pieces—why do it in 
your office? 


STANDARDIZE 
YOUR OFFICE 


Stow-Davis office suites solve the 
problem. A large variety of office 
tables, chairs, wardrobes, bookcases, 
costumers, umbrella racks, waste 

‘tc., to select from. Single 
piece or complete suites may be 
had. A complete range of prices 
from the highest to the lowest. 


basket . ¢ 


\sk to see a Stow-Davis office suite at your 


Write 1 if he does not have it. 


Stow & Davis Furniture Co. 


7O FRONT AVE. GRAND RAPIDS, MICH. 
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What This Trade Mark Stands For 


Wakash- 


Established 1883 

A Twenty=nine-year-old Factory devoted exclusively to the man- 
ufacture of Filing Cabinets, Supplies and Fine Cabinet Work. 

The largest and most comprehensive assortment of Filing Cabinets 
and Supplies manufactured and carried in stock in large quantities. 

A Construction and Finish which is sometimes said to be too 
good, but which stands the test of even the weather we have just 
passed through. 


Flange, three-piece quartered 
oak tray fronts. 


— 
ae © 
—Z 

4 : 


All oak tray bodies. 





Tongue and groove joints. 
Solid cross partitions between 
each row of trays. 


Frame work at top and bottom 
of all sections. 


The best that skilled workmen 
can produce. 





WAGON 
A Vertical File on Wheels 


Showing Double Hinged Cover 
Throw Back 


A Perpetual Guarantee of Workmanship, Construction 
and Finish. 
A plan of co-operation which has the approval of leading 
office furniture dealers. 


Complete Catalogs, Special Forms for Systems and Infor- 
mation Department at your service. 


Wakash- 





A Stack of 
Junior Sections 











On the Banks of Ciuarantee 
The Wabash Perpetual 
Established 1883. 
Executive Offices, Main Salerooms and Factories 
WABASH, INDIANA 
kept separat that is, the desks together, might be reached in the same way Of 
the chairs together, filing cases togethet course, all these people read the newsp 
et pers 
(one tence ney today seems to be toward Wi believe if Is best tor salesmen tO ] ive 
steel furniture That is our experience with considerable experience inside betore 
steel safe-cabinets and steel filing-cabinets tempting to do outside work \ salesman 
We find that when these articles are shown thus becomes better acquainted with the 
many customers are inclined to buy the stock of his firm and that of the manufac 
steel products turer whose lines it carries. than he would 
We are advertising our office turniture by startine outside An office furniture 
stock, as well as other lines, through news salesman, like any other, must know how 
papers and our own house-organ, ind to meet conditions in the trade vith swiftly 
also with enclosures correspondence telling arguments, and must be almost as 
and invoices To reach the doctors and well posted on competing lines as on his 
dentists we are now having printed a folder \ 
showing office furniture and other office An active demand for: office furniture 1m 
supplies of peculiar interest to them, plies an active growth in the business inter 
distribution through a mating Itst Che ests of any town Office furniture is one 


of the first things required by a new con 


lawver. the real estate man and architect 





cern. Once get an opportunity to sell such 
a firm its furniture and it ought to be very 
easy to sell them all the other supplies 
needed. Office furniture salesmen and gen 
eral salesmen should co-operate to this end, 
sharing their knowledge of new r pro 
jected businesses 

Many mistakes are made by stationers 
handling office furniture, and probably we 
are making our share Che more improve 
ments such a symposium as this can sug 
gest to all of us, the better for the trade 


By H. K. Brewer & Company, 
Manufacturing Stationers, New York City. 
While we firmly believe in the value of 
office furniture and filing devices to a sta- 
tioner, we do not feel that we have handled 
them long enough to give our opinion the 
weight that it might have after more expe 
rience 
By The Tisch-Hine Company, 
Office Outfitters, Grand Rapids, Mich. 


Office furniture logically belongs in ar 


office outfitting store. The stationer must 
cater to home necessities Che itfitter 
need not is a rule It is obvious that the 
uutfitter cannot sell so successfully from 
catalogue as he can with a small line of 
samples t show the general construction 
ind finis] the furniture. We have found 
the best actual selling method display 


is to group desks, chairs, and filing cabi 


nets according to quality, keeping the high 


grade goods together. Otherwise if a cus 
tomer wants a chair to match a desk. you 
must make him wait while you lug it clear 


across the room 


There is a big tuture for the office furni- 
ture business. It is only just beginning to 


open up From now on mMmManutacturers are 


going to produce these goods with an eye 
first to utility, and not beauty alone Che 
best “ad” an office furniture dealer can 
offer is an attractive store, clean, honest 
salesmen, and prompt service Newspaper 
idvertising, sensibly used, is valuable, of 
course \s to class advertising, such as to 
doctors, lawyers and real estate men, deal 
ers in general are putting forth n special 
effort to reach them. One reason may be 
that rge percentage are not prompt 
pay. On the other hand, an excellent way 
to reach the farmer is through a _ house 
organ that contains enough interesting read 


ing apart from business to make it worth 
preserving 

It is best that both inside an it side 
salesmen should have the same training 
What they ought to know would com 
fortably fill a large book The work of a 


salesman who disposes of a quantity of 
office furniture will increase fl tore’s 
sales in all lines 

\ common mistake of the office rniture 
dealer is to try to handle more lines than 
he can possibly know thoroughly Take a 
town in which there are several furniture 
dealers. Unless they are good friends, one 
Or more is sure to try to control t many 
standard lines. This means a scattering of 


shot and, naturally, fewer substantial or 


ders 
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Stationer Logical Outlet for Office Furni- 
ture. 
By H. Pembroke, Pembroke Stationery 
Company, Salt Lake City. 

We believe that the andling of ofti 
furniture by commer stationers is a 
egitimate d natu ondition Che 
stock should be grouped in a special dé 
partment in the store with a few references 


to such dep 


rtment in prominent places in 


the store In addition to this, one office 

f the h 1 should be rranged In actua 
working ( n wit upment that one 
W uld expect S¢ 


It is difficult to state the proposition t 


different grades of good ne should carry, 
this item depending entire upon the qual 
ity of the house handling the goods and 


the character of the salesma 


It is foolish t 


n selling them 
i specialty of carrying 
ods, and, of course, equally 


1 


heapen his 


two grades of gt 


- 
4 


foolish for any prestige 


by having the greater proportion of cheap 
p I I 


goods. It is necessary, however, to have a 


representation of such because there are 


times and reasons when even a good cus 
tomer who likes good stuff sometimes se 
lects a heape r article 


[The interests of this department, we be 


} 


lieve, can best be served by circularizing di 


rectly to people you wish to interest, but 


better than anything, we think, is the per 


sonal solicitation On general principles 


we thinl 


ibsurd to use the newspaper, 


which is a general medium, for specialty 


business In other words, why advertise 


million readers 
10% of that 


would be interested in the 


through newspaper t 


when probably number only 
item?—go di 
rectly to this 10% 


through your own per 


sonal medium, or salesmen 
have 
This 


salesman can 


[The salesmen certainly should 


special preparation for the department 
ambitious 
make himself It is 
This 


nery 


preparation — the 


simply a question of 


application department of the com 
mercial stati business will certainly 
develop, and the writer believes the day is 


not so very tar distant vhen desks, chairs 


and filing systems will be eliminated from 
the general furniture store stock. The day 
Is sure to com Else it would seem to be 
just as reasonable 


who stocks the office furniture should put in 


a line of hi furniture Of course, th 
is absurd, her why t not s that the 
general furnitur store uld carry the 
office equipment furnitur 


We are agents here for tl Yawman & 
Erbe Mant I turing ( 
their goods to be 
excuses for offering them to the 


The meth 


aid to the gent includes the 


customer 
idopted by this firm in the 
imprinted 


matter, the Y. & E. catalogues, the circular 


izing and the service of the traveling sales- 


men. The education of salesmen that they 


give, and the regular “Svstem” service. 


which involves full particulars in reference 


to installing systems, and furnishes forms 











Vital Questi 


for the Dealer 


ons 








ime 
12. Won't I be thougt 
n won't I Ince’s off 
less to progressi mp 
| lon t } Ww e ( itle 
iple te istc r 





Inter-Inter Licensed by 
acey Co. under Tobey 
patent, of June 4th, 1907. 











In Order of Importance 


2 | he ¢ r \ 1) 
me I pe 
3. Has the ¢ r De 
43 ‘ e Ip 
4 [ e ( | De 
lid oak g 
built up et 
5 Will the Cutler De 
<7" vl a aa ISLOT , No. 0582 C-B. See Catalog fur other grades and sizes. 
6 Are the Cutl g an 
ge arrangemetr lec 
ull kinds of é i 
fessions? 
7. Are the ( é A 
Desks made in sufficient 
v of oT: le ind p ¢ 
fy all my trade? 8 | 
n 4 different grads 9 
including lin 1esk 
8 Is the Z ppearance, 1 
ity or strength tf the Cutl 
Desk sacrificed t é f 
ling novelty? N« 
9 Will the Cutk Adiju 
ve mone or the lan 
vs his des ind file 
1corporated? All fil nte 
inge¢ ble ind price 1 alil 
10. Can I demonstrate the et 
vstem te . trade witl 
few mples? 


CUTLER DESK CO., Buffalo, N. Y., U.S. A. 








No. 0572 A-E. See Catalog for other grades and sizes. 


ESTABLISHED 1824 











By William C. Barden 
New York City. 


ginating sent out should be personally addressed, 
specific atten- 
to furniture particularly useful to the 


somewhere should call 


fession in question, or even to the indi- 


The 


heuer, 


himself personal appeal is 


M Rardenhe tat ten the surest shot in advertising. 

rae lig 8 pgs osgrnm cn Saee “4 would train a salesman for office furni- 

' ; re in both inside and outside work. The 

lern stationer should decidedly ible experience broadens and seasons a 

le office furniture umong his sales ipable man, and gives him resourcefulness. 

n nd to do so successfully he should The present active and growing demand for 
arry reasonably good _ sized _ stock, fhee furniture should be a decided help 
grouped according to use preferably He d spur to every other department of a 


may advertise 


profitably both by circulars itionery business 
and through newspapers, the circular and ——_——— — 
letter method being specially well adapted \dversity has the effect of eliciting tal- 
to class prospects, such as lawyers, doctors ents which in prosperous circumstances 


real estate men, and the like 


Each letter would have lain dormant.’’—Horace. 
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DEVELOPMENT OF STEEL 


“STEEL furniture, as applied to oft 
equipment, while less than thirty 
old as an idea and not m 


ygars 


than six years old as a demonstrated com 


mercial possibility, is offering a wider and 


wider field to modern creativeness and i1 
genuity lo trace the evolution of the 
“All-steel” idea, and its development and 


modification as _ part-steel-part-wood fut 


nishing material, Office Appliances has in 


terviewed Chicagoans of recognized au 


thority in the furniture world. Their views, 
accordant in every detail 


the 


although not 


pres- 


turniture 


agree in the broad recognition of 


metal goods in the 


the 


ent place of 


great and growing tuture 


and in 
then 


held, 


assured 
It was along in the early ‘80s,” said A. J 


\bernethy, of the American Mailing 


tem Company, Harris Trust building, Chi 


“that we began to observe a slight 


] 


demand for ste goods in the turniture 
busimmess \t that time in the whole coun 
try not more than s1x mpanies were 
handling it These sold only to public in 
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the ste¢ re rds t the greatel safe-guard 
vy of their records Chere was no ym 
mercia 1s¢ d \ mplete installations 
Kifteen years ago saw hange Dhe 
bank egal Phe st the metal at 
rst only for vault work Everything was 
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Che roller suspension has done mor ) 
it the vertical steel letter-file the mar 


hling 
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ket than any other single factor Che 


steel 


\ ery 


abinets ot material are down to 


it now soon everything else in 


steel will be built on the same plan. A sig 
ificant feature of the steel advance is the 
fact that the goods are spreading outside 


big cities. If, as is likely before long, 


the insurance companies shall agree to give 


the 


lower rates for steel furniture, this demand 


will be greatly accelerated 


“One place where steel already has had 
a long and a great popularity is in the pri 
library. Many booklovers 
\ookstacks long betore the 
part steel 


vate used it for 


business man 


thought of having a hling sys 


tem 


‘Today makers of steel furniture have 


lwanced he 1 tl tons af the 
advanced tar beyond the onception or the 


pioneers of 1882. They recognize the ex 
sting styles and design their new leaders 
in close harmony with the popular tastes 
When the early steel furniture ceased to be 


lumsy it began to be over-ornamental. O1 


nate grillwork and preposterous moldings 
hung about a steel-made rticle like the 
leaves and flowers on a | nthia lumn 
We are lar enol gh Vay I that de 
to-day The trend now is toward simpl 
ty and practical usetulness—} n pane 
yrererre ind g wing 1 ty r 
oT 
Great Future for Steel Shelving. 
Perhaps the most promising future fie 
steel furniture is shelving Phe 1 : 
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dict which way the popular taste 
Che problem Ol 
oming more crucial every year t 


date man. A well furnished 


rm’s best advertisement of alert 
judgment. The proper amount of 
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something of a questio1 f he 
zable demand for steel go es 3¢ ts 
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f elps Dealers Se ice Chairs 
ate 

we Through our national advertising we are cre ating adem and for the better grades of office chairs. Busi- 
Ai ness men in every community are being made | amuiltar with the ep vig y of the construction of Milwau- 
ee Chairs and with our unqualified guarantee of money refundec iy chair falls short of our claims. 
Sate re examples ot ‘highest type of office lair specialization. Each is a ae of our own crea- 
Ee ion, shaped ear for comfort but. ever mindful of the artisti alue of form and _ line. 
Fae Every chair 1 igned \lilwaukee Fine Office 
4 len Ce ee OS lit Chairs are made in many 
x autem ate a designs and of various 
i uarant¢ Lo pDOoOtTH the a. 

ate oes woods and _ finishes. 

lealer and fi patrons ry c 

y ae ae here are over 150 pat- 
a: at the nail must ‘ 

AR qual our claims; failing terns to choose from, 
4, in anv varticular to do including new, artistic 
ea: ° . . ° 

ai 0, satisfactory adjust- and attractive designs, 
a: ents will follow exclusive with us. 

TT ws F : . : . 4 x 4 ‘ 

He [he assistance of our Sales Department is at the service of dealers in tring orders for furnishing 
wi ifes, Hotels, Depots, Libraries, Municipal, County, State and Federal Government Buildings of 
FT ill kinds, either from our regular patterns or those of special design 

wh . 

we Please write today for our latest catalogue of Office Chairs, ‘‘Book A”’ 





2 MILWAUKEE CHAIR MPANY  P~ sttasccur muse = 
fi Ut Com . |~MEMORANDUM, 


FR General Sales Office Factory Eastern Sales Office 
Wi CHICAGO MILWAUKEE, WIS. NEW YORK CITY } 0 write for latest Book of y 
fi 910 South Michigan Avenue 30th and Center Streets 425-433 West 28th Street Office Chairs, ‘“‘A’’, to the 


, | general sales office, | 
MILWAUKEE CHAIR CO. 


ETT Twa FRU as o aT TSARET TEST FTE on anes " 7 910 S. Michigan Ave., “7 
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INTRODUCING OFFICE FURNITURE TO OFFICE MEN 


By W. E. Martin, ADVERTISING MANAGER, THE RUDGE & GUENZEL Co., LINCOLN, NEB 


HERE are many methods of adver EDITORIAL NOTE—IWVriters nu bus time to time 
tising to office men which have sp ness topics do not always get down to th Whether you have a new stocl thee 
cial merits, and which if rightly em pomt of “how to do tt.” Many valuable and furniture just installed or have been carry 
ployed will prove both effectual and eco: suggestive ideas are contained in able arti ing a stock for some time, by all means 
omical. The right way is, of course, a mat cles which leave to the readers the problem Have a Furniture Exhibition and Demon- 
ter of opinion, and is based a great deal f working out the details whereby the sug stration at Least Twice a Year. 
upon the community in which one is work gestions can be applied In the f WING lf you introduce it right it cannot help 
nw article, however, suggestions are not only but be a success \ good time for the frst 
from experience | have found that “Di made, but details of application are worked one is in the fall, say October lere is 
rect Advertising” to office men has proven mut to such a point that it would seem almost good way to go at It 
the most protitable method in this local my dealer with an office furniture depart- Go to the secretaries of the various clubs 
its ment could apply them in tot including your commercial, field intry 
There is no “lost motion” in the direct The company with which M Vartin is etc., and get their membership hist. If 
appeal In addition, it 1s more exclusive connected does business im a_ stat tpital ated in a capital, get a list of all state oft 
lo the department manager who has a where the surrounding commun brose cers uuinty and city officials, post thee 
complete line of office furniture in conne¢ perous and wide-awake. There are hundreds clerks, government officials, et Visit the 
tion with his general furniture stock, | of cities im this country similar in size and in leading office buildings of the city and copy 
would offer the following few suggestions general conditions where dealers could worl the directories. They are not difficult to get 
as being prot table methods of reaching of mut, with very slight modifications, the plans and that with very little expense Check 
fice men mtlined below Office [pplieire CCOn over for duplicates and you will ive a 
Decide tirst what amount of your entir« mends that dealers all over the count reads pretty e’ business men’s director 
advertising appropriation you wish to spend this article, which is obvious t| fruit of Make a duplicate of this list and n¢ 
on the ofhce furniture end Get in touch experience—the result of plans alread Sie to the manufacturers of the lines ¢ 
with the manufacturer; tell him you are go cessfully carried out In writing the su going to feature in your exhibit ther 
ing to make a special effort on his line this oined article, Mr. Martin has performed a what plan to do and wl t é 
year: have him send you any printed cata aluable service for the membi f the you desire have found the ‘ 
logues, booklets, circulars, etc., that he may fice appliances fraternit them only too glad to send « 1 
have that will be good to distribute to busi —- ture their line Have thet g 
ness men who call to look at office furn when the new appliances come in we will ng a month ahead of time an ith ea 
ture Pell your salesmen what you are up drop you a card telling you about them.” mailing, have them ill attent the 
to; urge them to jot down the names oi Its a case of personal interest and wil date t uur exhibit Krom tl \ 
the various business men who call each ippeal to the up-to-date business mat plan your exhibit until ye t 
day. by having a book in the department In the display windows have a at, per struct your salesmen to tell all patrons wl 
rr such purpose \ good excuse for ol manent office furniture sign. If you have a visit the department about it t will be 
taining the name would be: “From time t men's turnishing or apparel department the continuous bombardment a nthusi 
time new things are produced in office fut have similar sign placed down in_ the asm that will count 
niture You will undoubtedly want t rner of the glass. If possible have it on As to Exhibit. 
know about them. If we have your nam« movable sign so it n be el ged fro Make it strictly an exhibit 
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DISPLAY OF GENERAL FIREPROOFING COMPANY'S STEEL PRODUCTS IN THE OFFICE OF EUGENE ZIMMERMAN, BERLIN, rt 


GERMANY. 
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stration. Keep away from the sales end of 


it In your opening announcement feature 


it as an instructive event every business 


man should attend. Tell them you intend, | 


not only to show what modern office furni 
ture and appliances are, but how they are 
adapted to various businesses and different 
sized offices. Harp on the necessity of hav- 
ing modernly furnished offices, etc. And 
right to the front always, keep this thought, 
“We won't urge you to buy.” 

For your exhibit prepare a special win- 
dow display. A good one is a modern of- 
fice with various furnishings and appliances 
neatly arranged with everything in it from 
telephone to hall tree. Have a neat card 
printed calling attention to the exhibition 
within and extending personal invitation to 


drop in. 
In the department prepare a series of 
offices, showing various arrangements 


Keep a thoroughly posted salesman in at- 
tendance. Have a table devoted exclusive- 
ly to circulars, pamphlets, etc., to be given 
away, and so located that even the uninter- 
ested will have to go through the exhibit to 
get them 

When you are ready send personal invi 
tations to your mailing list Tell them 
briefly how you have prepared for this ex 
hibit, why you are expecting them, and as 
1 postscript request them to bring their 
stenographers with them. “Drop in during 
the noon hour, if you can’t spare the time 
during business hours.” Send this personal 
invitation to them direct 

In the newspapers have an ad, repro- 
ducing your invitation, and requesting those 
who may not have received one to call also 
Each day have an office furniture ad, on 
some particular line represented in the ex- 


hibition, and call attention to the exhibit. If 


you put the exhibit on for a week, be sure | 


to send a final personal invitation to your | 


mailing list From experience I have 
tound the second one is a splendid reminder 
ind gets results 

I have found that business men are in- 
terested in good office equipment and will 
attend such an_ exhibition They stop 
longer than one might expect and listen at- 
tentively to the salesmen. Get that “per- 
sonal interest” into the event and you will 
make many friends for your department 

Setween exhibits don’t let things stop 
When you get in something new, eveu 
though it be a new shipment, tell Mr. Of 
hee Man about it. Get your “dope” onto 
his desk, and if gotten up in an attractive 


manner it will command attention Keep | 


building up your mailing list and when you | 


are ready for another’ exhibition, plan 
something a little different and go to it in a 
full hearted manner 

As a final word relative to advertising 
office furniture and supplies, whether it be 
desks or filing devices, I have found that 


men appreciate quality and merit. Feature | 


above all else the merit of your goods and 
the necessity of having good furnishings 
If it appeals to a business man he will give 
but brief consideration to the price 
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FE. call ourselves a“* Service 
Organization,” and try to 
live up to the name, giving our 
agents unequalled co-operation 
to the end that they may sell 
more goods and make more 


money. 


For instance, we circularize for them; 
furnish copy and cuts for newspaper ads, 
blotters, circulars, etc.; refer prospects; 
put our System Department at their 
command; help them lay out their cata- 
logs, and furnish cuts; our representa- 
tives aid the agency salesman, often for 
days at a time. 


This is just part of the real co-opera- 
tion our Exclusive Agents get. 


Then, too, there’s the prestige gained by 
representing the world’s largest makers of first 
quality Filing Equipment. 

Perhaps you're interested in our Exclusive 
Agency proposition. Drop us a line and get 
details. 


YYAWMAN 48> FRBE MFG.(0. 
ROCHESTER, N. Y. 


The world’s largest makers of Filing Systems and Business Equipment. 














OFFICE APPLIANCES 


vriter 1s uckly interested in the we 
tastetul bookcase in- whicl he 
housed tor display And the buyer 
ases ma juite casually, tind himse 
in ! rder for the typewriter 


ipe! I nkstand which took 


HANDLING SECTIONAL BOOKCASES Siti statisti eprint hc 





duplicator, the adding machine 


pigeon holes o 


las de velope d the 


classified data 


1 dog’s eared Webster's unabridged, 
telephone directory 
Then came the great principies of 


office-conduct 


ind theories in management and oftice-psy 


They had to be kept some 
: | 


a Napoleon « 


he has just made his own In ju 

y re-discovered the sectional bookcas« o-operation of sales hes one of thi 

But it the business library introduced to est Opportunities for up-to-date 
many an office the sectional bookcase, it is rhe more you make each line in you 
no less true that in almost as many others — sell every other line, the less the 
the sectional bookcase has created the bus effort tequired to make the. sale 
ness library. Once the idea of beauty was ver pewriter selected by a 
granted a hearing in office turnishing, a who has me in merely to purchase 
multitude of purchasers of bookcases rushed thing else, stands twice as much 
into the market. Many bought the shelves pleasing him, all other things being 
before they had the books to equip them as'a machine you tax your wits and 
The cases thus had, in the long run, a cer sive vocabulary to put across In 
tain educative value all their ow1 Phe mer case personal pride helps to clin 
books that filled them supplied many an isfaction with the deal; the custon 
dea in progressive merchandising for picked out the machine himselt 
whose fruitful use later a measurable we choose ourselves we are usuall; 
amount of credit is due the original put apt to regard with permanent pleasu 


ormal, rational human being 


chase of furniture. Thus, the story of mod we are n 

ern commercial progress is, in no small Sectional bookcases have been 

degree, bound up with the advance into salesmen many a small dealer evet 
his house 


favor of the sectional bookcase 
The sectional bookcase has another us¢ Perhaps 
which many retailers in office appliances doubtful, conservative custome! 
to dis utility is for the dealer to use tl 


the best way to persuad 


have not been slow of recent years 
cover; its capacity to hold and_ display self, and to illustrate his sales talk 


smaller stock. Few dealers in smaller cities 
and towns have adequate room to display 
smaller station onservative, he 


ery accessories and appliance specialties progressive Che man 


The shelves of the sectional bookcase offe1 


hibiting his own office so equippe: 


t mistake to think that because a 


; 


properly their typewriters, is therefore, ipso fa 


commonly the man who lacks imag 


a convenient and a natural space for dispos ind] sometimes his deficiency protec 
material Many retailers from risks a bigger-visioned man 


ing of all such 


are finding a distinct added display value in fully encounters. In the case of ne 
this arrangement, and very frequently a ture such a man is commonly all tl 
shrewd opportunity to double up sales as to make a purchase if only you 

well. The customer who is seeking a typ: ince hn t is really worth while 
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ARRANGEMENT OF SECTIONAL BOOKCASES FOR OFFICE OR LIBRARY. 
WERNICKE COMPANY. 
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Office Desks 


& 





Our claim is simply this: 
*“‘We make the nest desks in the world for the money. 


Write for catalogue and prices and see for yourself. 


BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va., U. S. A. 


Designed and 
Executed by 


Bentley 
& Gerwig 


are backed up by the reputa- 
tion and guarantee of a firm 
which has always been known 
for its high standards of 
workmanship and finish. 
The Bentley & Gerwig 
line is complete in every de- 
tail, comprising the whole 
range of popular designs, 
sizes and styles in office 
desks. We carry a large 
stock on hand and can make 
immediate shipment. 

1 desks are constructed 
with our patented knockdown 
feature, which allows them to 
be shipped at a great saving 
in freight. Setting them up 
is child’s play. 




















Terrell’s Steel Wardrobes 


A sanitary office necessity at a popular price. 
It is imperative that garments be kept in a 
neat, clean place, safe from intruders, disease 
germs and mice. 

The Terrell Steel Wardrobe is designed espe- 
cially for office use and will harmonize with 
the most elegant appointments. 

It is made of heavy patent leveled furniture 
steel, and fitted with a combination lock (or 
key-lock if desired). It has a hat shelf, four 
two-prong enameled steel hooks, and a rod for 
clothes hangers. Finished in baked enamel, 
olive green, maroon or black. 

FIRE-PROOF — It saves its cost in reduced 
insurance rates. 

Compact, durable, low in cost and high in 


efficiency. 
DEALERS 


The special interlocking slip joints make it easy 
to erect these wardrobes when shipped K. D. 
Ventilation in door omitted when desired. 
With or without casters. 

Can be sold easily to factories, schools, armo- 
ries, lodges, clubs, and all other places where 
lockers are needed, as well as offices. 


— 
Write at once for catalogue, prices and terms. 


TERRELL’S EQUIPMENT CO., Gietiapias in 
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Instigated 


AND UPHELD BY 


Users of Bentwood 


Arm Chairs Costumers 
Revolving Chairs Stools 
Typewriter Chairs Side Chairs 


‘‘Everything for the Office.’’ 


JACOB ann JOSEF 


KOHN 


VIENNA 


NEW YORK CHICAGO 
110-12 W. 27th St. 1414-16 Wabash Ave. 
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LOOK LOOK 
CARD CABINETS 


eet the requirements of a large or small 
Made of solid oak—golden or weathered 
Equipped with follow rod. 


) lrawer...... $0.85 | Four drawer. $3. 00 
I'y lrawer 1.20 | Six drawer... 2.88 


5 cards. To dealers in lots of six or more. 


BROOME MFG. COMPANY _— PERU, INDIANA 
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ESSENTIALS IN 


By J. J 


YF EEPING the goods bi e the pub 
lic is the main issue in selling offices 
furniture in a commercial stationery 

store There is no mystery about it. No 
special ability is demanded beyond what an 
average salesman ought to have Che man 
who sells office furniture does not have t 
mesmerize his customers nor carry them 
off their feet with a flow of apt and beau 
tiful language. But there must be a start 


ing point; and to furnish this starting point 
there must be publicity and display in some 


form or other. Therefore I repeat that 


the main issue is to keep the goods before 


the people, otherwise the salesmen will get 


no chance to show what they are made 


Publicity may be secured in different ways 
location, surroundings 


Some 


one s 


to 
of 


according 


character trade, etc dealers find 


newspaper advertising profitable others 


employ circulars and correspondence, while 


practically all make use of the enclosures 
and other advertising matter supplied by 
the manufacturers whose lines they handle 
We handle the Weis line and make full use 
of the advertising matter that company 
sends us, enclosing leaflets or folders in 
every package that leaves the store, and 


using them as enclosures in correspondence 


We use our windows, however, as prob 
ably the chief means of attracting new 
business. This is the effective medium 

the store window—and it is especially well 
adapted to office furniture, which attracts 
far more attention from the public than 


any display of the staple stationery goods 
By means of the windows we keep our 


office furniture lines under the eyes of the 
people all the time. They create many in 
quiries which become sales. A good office 
furniture window is the dealer's best ad 
vertisement 

I do a good deal of outside work and o1 
my calls I bring up the subject of office 
furniture whenever the opportunity pre 
sents itself. I find that business men need 
many things and don’t know it When 
ever I get a chance I speak of our office 
furniture lines. When I can get the cus 
tomer or the prospective customer to ask 
questions, then is the time to make Ly 

The work of the outside salesman is one 
form of advertising, but it is not to be un 
dertaken by the raw and unsophisticated 
To try to sell office furniture without know 
ing what it will do for a man and why he 
needs it, and why. furthermore, the line one 
is selling has certain advantages over othe: 
lines, is like trying to shoot ducks in the 








OFFICE FURNITURE SALES 


while the Ihe WwW fle Watits De O 
is not tfended by being offered ds 
which may be of the middle quality I 


in tact, may teel complimented, the one be 
cause the salesman sized him up f 
buyer better goods than he inten 
purchase, and the other because the sales 
man took him to be a man of soun n 
servatisn 

But bet showing the goods it must be 
determined what subject the letters w 
pertain to and what method of filing is best 


suited t the business, whether straig 


Lync, E. Y. HorpER STATIONERY STORES, CHICAGO 

irk Che salesman must kt S ds 
first and know them better than . < 

met! f he doesn't es due t vet ird 
tumble, for nothing is more cert thar 
that somewhere along the _ line é : 
tomer will trip him up 

When the salesman who does a part of 
is work outside finds that he has gotten 
someone interested, his next step is get 
the customer to call at the store, and when 
this is accomplished the salesman has 
chosen his own field of battle and the rest 
sight to be easily in his hands if he knows 
what he is selling 

Nine times out of ten when stomer! 
as definite idea in mind he will sav to 

J. J. LYNG. 

the store salesman, “I am looking some- 
hing in the line of a filing cabinet Vhat 
ive vol The salesman then finds out 
what the customer wants to file. whether 
etters, legal documents, legal blanks, poli 
es, cards, checks or what The next step, 
after discovering what is to be filed and 
the nature of the communications, is t 
find t approximately how many there wil 
vw likely te be his gives a n nm the 
size of the cabinet or the number of cabi 
nets needed 

I have found it to be a good pr e t 
start in at goods of about the middle price, 
for it very soon develops whether the cus 
tomer wants a better quality or is looking 
for the most inexpensive goods, when it is 
easy to pass to the better ow the cheaper, 
as circumstances may require The cus 


tomer who is looking for something cheap 


very 


better 


than 


he 


often attracted by 


had 


siémetl 


thought 


ing a iit 


f buying, 


ilphabetical filing, a combination the 
numeric ind alphabetical systems by 
ities, states or what It is desirable als 
to know whether or not in letter filing one 
etter predominates very greatly over the 
thers; for instance, one man may have 
large number of J's in his correspondence 
the salesman should be prepared t supp!) 
folders, guide cards and filing root ft 
cient t take care of this, giving t r 
same time due proportion of space t he 
ither letters, and he must be able t len 
mstrat early just how, when the filing 
svstem 1s installed, the custome an it 
stantly \ ut the correspondence f 
Henry J s without getting hold of the 
etters Peter Jones or Joseph Jones 

The salesman must never forget the fa 
that he must be posted, for there sno en 
to the 1estions customers can as} r the 
ibjections they may raise Sometimes 
when everything appears to be going 
smoothly, the customer will object that he 
doesnt need so much filing space—that his 
moderate correspondence will need not 
more than two drawers instead of fou It 
then becomes the duty of the salesman t 
explain that it is economy to pr le fe 
expansion; that one four-drawet binet is 
cheaper proportionately than a two-drawet 
cabinet, because two two-drawe1 ibinets 
ost more than the one with four drawers 
and, furthermore, that it is wis¢ de 
some suitable place for the storage ( 
ters, even if current correspondence 
does not demand more than a two-drawe 
receptacle, the one with four drawers will 
give sufficient room for a transfer file unti 
such a time as it is necessary to put in a 
regular file for that purpose 

Another point that must not be omnrtted 
is the finish of the goods—they must matcl 
up with the customer's desk and the other 
furnishings of his office. To this end the 
office furnitune department must have the 
standard finishes in stock and must be able 








ic 
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to satisfy the customer on the spot that 
the goods will match those he already has 
How the Salesman Can Post Himself. 
[The company whose line we handle issues 
booklets and catalogues which give full in 
structions and all the information necessary 
for the salesman to know in selling the 
line. One of these books is entitled “Filing 
Suggestions,” which describes’. different 
ways of using guide cards and folders, of 


filing other matter and of using card index 


files 

My previous experience had not been in 
office furniture I was familiar with loose 
leaf goods and blank books, but when | 
was told to push the office furniture de 


partment at our Dearborn street store, | 
realized that I must learn the line. To do 
this I took home with me each evening the 
catalogues and books instruction fur 
nished by the manufacturer and_ studied 
them. Whenever I came upon a passage 
that was not clear to me I marked it and 
the next morning went over the goods them 
selves and cleared the matter up. I now 


understand our lines thoroughly, and I be- 
lieve I am able to answer any question that 


may be asked and meet all the objections 
that customers may bring up I believe 
that this is the quickest and surest way to 
learn a line. All the leading manufacturers 
furnish instructions and information suffi- 
cient so that any salesman can get full 
Study will give 


knowledge of the goods 
him the ground-work, and practice in talk 
ing up the goods to customers will give 
him ease and readiness and with these 
things, knowledge and address, no salesman 
need have any trouble making a success of 
an Office furniture department. He at least 
can make a success of his individual sales; 
but of course the success of the depart 
ment as a whole must depend largely upon 


the co-operation his house gives in the way 
1f good window displays and other public- 
ity. For his own sake as well as for the 
cake of his employer, the salesman should 
cultivate thoroughness and should himself 
devise a system that will enable him to 


keep track of prospective customers and to 
see that they are not allowed to grow cold 
for lack of attention and suggestions. When 
the prospect says, “Your line looks all 
right, but I’m not quite ready yet,” there 
the salesman has a line on future business. 
He should keep a record of all such cases 
ind of others where goods are needed, but 
the need is not realized, for such prospects 





conscientiously worked are a fruitful field. 
It is a provision for the future and a sure | 
source of sales, for some day business is | 
going to be slack with the careless, while 
it never need be slack with the man who | 
knows his business and knows where there 
is more business waiting for him | 
‘ 
Someone has defined genius as an im- 
mense capacity for taking trouble 
“The good are bétter made by ill, | 
As odors crushed are sweeter still.” | 
—Rogers 
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HIS handsome STEEL cabinet is the 


Start. 


() 


Casc. 


rust-prool 


dull, egg-shel 


carriec 


$39.50 


Freight Prepaid 


East of the Rocky Mountains, 
for this four-drawer Vertical 
Letter File, olive green enamel 
finish. Automatic lock $3 extra. 
(20% advance west of Rocky 
Mountains. ) 


matic lock $3 extra. (20% advance 
west of Rocky Mountains.) 


Same cabinet in cap size, $36.50. Auto- 


Other plain colors or hand grained fin- 
ishes in perfect imitation of oak, ma- 
hogany, walnut, or other woods, fur- 
nished to order at slight additional cost 


Dealers, Attention! 


An exclusive agency may be open in your 
city for the biggest and best line of Steel 
Office Furniture in the world. Write us 
for particulars. 


Send for Catalog O-6 


Art Metal Construction Co. 


Largest in the World 


Jamestown, N. Y. 


Branches: New York, Chicago, Philadelphia, Boston, 
Washingtos, Baltimore, St, Louis, Pittsburgh, 
Kansas City 


Agencies in 175 Other Cities 


1 gloss. 


in stock. 


latest arrival in our stock family of 
“best sellers.’’ 
Low in price, but high in quality. 
In material, workmanship and finish this 
cabinet measures up to the famous standard 


Art Matal 


75°, of All Steel Office Furniture Sold is “Art Metal’’) 


Heavy demand from the 


Cabinet is “‘solid,’’ i. e., ends are part of the 
One-piece construction. 
and rigidity at the least possible weight. 
l‘inishes are fine baked enamels, wear-proof, 
hard as glass and rubbed to a 


Strength 


Letter and Cap sizes 
Prompt delivery. 





Automatic Lock 
One lock for all drawers in a cabinet. To unlock 
turn key—all drawers released simultaneously. 
fo lock push knob in and close drawers. Sim- 
plicity itself. 

















“Positive Lock”’ Follower 
[he pressure of a finger releases follower. Re- 
moving finger instantly locks it at that point. No 
snagging or stumbling. Entire smoothness. 





“Roll E-Z’’ Suspension 


vad is distributed over 10 steel roller bearings. 
Vo binding or friction. No “Stick-tight’ drawers. 
By actual test drawer was opened and closed 
51,000 times without wear on rollers or slides. 





Be Ban Horr reefy rte re renee ww . 























ADVERTISING THE OFFICE FURNITURE LINE 


Successful advertising may be detined as In all this, however cleverly written and posed and “your” demand that will be 
about ninety per cent viewpoint, nine per skillfully illustrated, he doesn’t for a minute _ satisfied, and interest succeeds apathy 
cent ideas and one per cent words Put get under the dealer's skin. If, on the other There are no two ways about it: the man 
in another way, it is entirely a question of hand, he gave half the number of pages so. who would persuade another man must put 
thinking in the other man’s shoes. What filled to one definite, concrete (and, if pos himself in his neighbor’s place 
you think, what you say, how you say it sible, original) use to which his desk, or his Following out this line a little further, 
are, of course, important, but they are as chair, or his table could be put by the buyer we arrive at the reason why direct-action 
a grain of sand to the seashore in com if he told the dealer in simple, terse Eng mail “copy” is proving so much more pop 
parison with the fundamental necessity of lish just how to go to work to bring that ular today in many offices than general 
“being all things to all men.’ use home to the list of prospects that dealer publicity through newspapers and maga 

In no line is this more imperative than has hidden away in his “doubtful” file zines not limited to a definite field A 
in the resultful advertising of office furni- if he made that dealer feel that the propos! letter presupposes a man to read it Co 
ture First of all, the great, the over tion was one of personal interest and protit = write it you must get a pretty accurate 
weening temptation is to brag. Brag has’ to himself, then he would have made an notion his likes and dislikes, his honest 
put more nicely written advertising into opening that would count for future sales prejudices and perhaps mistaken antipa 
cold. storage than any other single thing How many letters come to the average thies Behind the folder or the booklet 
on earth The manufacturer knows his business man daily, interlarded and speckled rightly designed, can be put all the con 
woods are the best Certainly If they all over with that little, quite unimportant  centrated enthusiasm and sales spirit which 
weren't he wouldn’t be making them. This word “we"? Sometimes every paragraph a salesman puts into an interview Che 
is no discount on faith in the product begins with it, as if by a kind of deadly importance of personality alone in the mak 
But when he fills up from four to twenty charm. Every one a mistake. The pros ing of booklets is a thing too lightly re 

Some day some bright salesman 


pective furniture purchaser isn’t interested garded 


four pages of an attractive folder or book 

let with claims and arguments merely radi in the house to anything like the extent will conceive the idea of writing his own 

ating, in general terms, his own confidence such a habit would infer. Put a “you” booklets, and signing his name—perhaps 
his products, he is opening the door wide for every “we,” switch around the view adding his photograph as a tailpiece for 

for the dealer’s skepticism point until it is “your” profit that is pro yood measure. If he can put into his writ 
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ing the quality of vim and snap that he 
injects into a personal talk, the “personally 
conducted” folder may yet become a stand- 


ard branch of advertising. There may be 
some little chatter about the “dignity of 
the house ind the “independence of de- 
partments,” but that will pass, if results 
come 

What can be done with the show win 
dow? lor ne thing, it may be suggested 
that a less rigid decorum and a more 


human ease would add to the appeal of a 
group of office furniture overlooking the 


street and its possibilities of uncoined 
profits foo many show windows in the 
best establishments look as if a push would 
dislocate something Chey are stilted, arti 
ficial, unreal Whatever the group is de 
signed for, the passer-by is sufe it is not 
meant for anyone to us¢ \ wax figure 
might be at home in the revolving chair; 


a human being would certainly seem like 


an intrusio1 Every line in these displays 
seems to spell out We are on parade, 
and we know it.” The last thing anyone 
would think of, under such circumstances, 


would be to halt the performance for the 
mere purpose of vulgar purchase 


In all seriousness, it would be an excel 


let stroke f creative advertising to fill 
up a combination of chairs and desks and 
cabinets with a few human occupants. A 
business man dictating letters at a roll-top 


to a pretty stenographer nearby, ought not 
to be difficult to achieve with serious real- 
ism. Even if the ability to act the parts 
were not forthcoming, the group of furni- 
ture should at least look as if such a pos- 
sibility as actual occupation were to be 
expected at any moment. A sheet of paper 





on the typewriter, half written—a stenogra- 
pher’s note-book beside it, half filled with 
its mysterious symbols—a few letters scat- 
tered discreetly about the immaculate ma- 
hogany of the roll-top—a filing drawer left 
open, while the boy who tends it, pre- 
sumably, goes to lunch—any number of 
such touches of realism would reap un- 
questionable returns in interest and in sales 
If anyone doubts it, and regards these 
ideas as visionary, let him ask himself why 
“Miss Remington” behind her typewriter 
outsells that typewriter when shown alone, 
or why landscape invariably seems more 
real—more true to nature, even—with a 
human neure or two in the canvas. 


It all comes back to the problem of view 


point. Nobody wants your chairs, or desks, 
or cabinets, or what not, for their own 
sake Everybody will want them if you 


can show everybody just how they look 
and feel and seem in actual use. If your 
display window is to be a real salesman, 
it must not only reflect furniture; it must 
talk furniture The show window goods 


business man lone- 


that make the passing 
some when he gets back to his office and 
thinks about it, are the goods you will 
stand a fair chance to transfer bodily into 
that office some day, at a profit that will 
pay your ingenious window-trimmer many 
times over 
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A line of desks that will sell and also displays—good work- 


manship and finish Catalog will be mailed for the asking 


EVANSVILLE DESK CO. EVANSVILLE, IND. 














We have agencies that claim they have 

e a e r be e increased their sales 400% since they changed over 

to our line of Office Filing Devices and Supplies. We can do 

the same for you. Will you give usachance? We will be pleased to send you our full set 
of catalogues, with agency proposition on request 





Filing Cabinets 


Our line of Filing Cabinets consists of one hundred and 
sixty different pieces, such as, Vertical Upright Cabinets, 
Stapdard Sectional Line, Wagemakeretts or small] Sectional 
Line, Solid Card Index Cabinets, Check 
Files, Report Files, etc. We have many 
new features embodied in our Filing 
Cabinets which you should know about 
before deciding ona permanentline. We 
also manufacture a full line of Supplies. 


Office Wardrobes 


The Wardrobe shown is 82” high, 
wh‘ch is much higher than most ward- 
robes. It will take care of the longest 
ulster. Every part of the construction is 
made of built-up veneered stock so that 
we can guarantee this piece of furniture to last indefinitely. It is equipped 
with the best fixtures, such as hat shelf, mirror, umbrella and whisk broom 
holders, comb and brush tray, nickel plated extension coat fixture with six 
wishbone coat hangers, etc. Send for catalogue. 

P.S. All goods made in Quarter-Sawed White Oak, Birch-Mahogany 
Finish and Solid Mahogany. 


WAGEMAKER CO., Ltd., Grand Rapids, Mich., U. S. A. 
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‘SEELING FILING CABINETS 


3 j - y . 
INTERVIEW WYtu |. A. WHEELER OF Meap & WHEELER, CHICAGO 


46 \ ELLING hiling systems has its pe 
culiar features,” said Mr. Wheeler 


Only training and experience can 
make a man an expert at it The filing 
abinet salesman must be one who. knows 


his busimess, not superticially nor half-way, 


but thoroughly, through and threugh,—and 
the 


he must learn new things aboutsit censtant 


yet, however well he knows business, 


vy, for the fount of knowledge about filing 


levices will never be exhausted until that 


far distant day .when business system be 


omes an exact science 


Nine times out of ten the customer him 


seli doesn’t know what' he wants, and the 


salesman must not only be a salesman, but 
in adviser and a teacher, drawing upon his 


wwn hard-won knowledge to translate the 
needs and longings of the customer into 
terms ol drawers, cases, guides and folders 


that shall satisfy the more or less complex 
the 
Knowledge which answers the demands 


demands of customer's business 


| business men in all kinds of business, 


with all manner of requirements, 1s not 


wotten in a day nor yet ina year. I[t comes 


to one by experience—by the memory ot 


vhat others have found to be successtul 11 

What 

ne man may not answer at all for another 

find that 
His 


paratively simple, so that 


similar emergencies will do tor 


lor instance, | one custome! 


business is com 


the alphabetical 


requires a letter file 


filing will answer his 
better than 


perhaps more complicated. My 


svstem ol purpose 


much something broader but 


next cus 
omer may be a sales manager with a hun 
lred traveling men and thousands of cus 
mers thoroughout the country. For him 
the simple alphabetical method will be in 
idequate. He must have the alphabetical 
geographical system, and perhaps needs ad 
ditional files for keeping his routing maps 
n proper order 


Every man who buys filing cabinets re 


juires individual attention to his needs 
Sugar is sugar always, but filing systems 
ire different every time 

lo be successful in handling filing cab 


inets and other office necessities, the dealer 


must divorce himself of the merchandise 
idea. What he sells is not so much wood 
and so many screws, plus a little labor 

not at all He sells a tool, and what is 


more, by his knowledge and experience he 
adapts this tool to the special needs of the 
ustomer. ‘What this 
the customer’s attitude, usually, and ‘What 


should be 


will do for me?’ 1s 


it will do for you.’ the burden 


ot the salesman’s talk. It is use—capacity 
for performing the right service in_ the 
most expeditious way—that governs filing 
cabinet sales, not cost alone. It is a good 


goods 


the 
will perform; the advantage to the custom 


plan to emphasize service your 


will save time 


er from their use; how they 


and promote more accurate work, and why 


they possess intrinsic high quality, and 
then let the price question alone. When a 
man is sure you have the goods he needs, 
he will pay the right price to get them al 
most every time. Never talk prices until 
the last thing—interég and convince the 
customer first if possible, for if he can be 


shown that a forty-dollar cabinet will give 


him better service than a ten-dollar article 





J. A. WHEELER. 


he will usually pay the price for the bette 
article 


Should Follow Up the Sales. 


Mr. Wheeler believes that many dealers 
do not make what they might out of the 
sale of office furniture because they do not 
keep in touch with customers after the 
sales are made Installation of a_ filing 


equipment and initial supplies does not end 


the transaction \fter a sale is made and 


goods are delivered 1t 1s their practice to 


call again on the customer and ask how he 
likes his 


he hasn't 


new filing equipment. If he says 


started it, the reply Js, “Let me 


start it for you.” Permission granted, and 


salesman forthwith arranges the guides 


and starts the system with whatever ma 
terial there may be to be filed It the us 
tomer has started the system, he may want 
some information or suggestions, perhaps 
more supplies In this way the house 
keeps in touch with the customer and ce 
ments his esteem and conhdence Occa 
sional calls thereafter are productive of 
repeat orders for Supplies and sometimes 
for additional filing cabinets 

Summing up, Mr. Wheeler emphasized 
the following points 

Keeping the idea of service and quality 
before price 

Thorough knowledge of the goods and 
of the different systems adapted to various 
needs 

Rigid maintenance of prices 

Keeping one’s self always on the job and 
keeping in touch with customers 

Recognition of the psychologica 
ment in calling on a prospect; knowing 
when to talk and when to retire 

Making friends—making them every 
where and all the time, and maintaining 
friendly relations with competitors, treat 
ing them, as well as everyone else, on the 
square 

Be a good loser Be courteous in the 
face of defeat, and “don’t give up the shy 

Be modest, but self-respecting, then y: 
will respect others Kvery man’s a man 
and eighty per cent of your busine 
done in the other fellow’s office Remen 


ber this, and don’t be egotistica 


Cultivate intensity Whatever individ 


uality you have 1s your own. Find out its 
strong points and cultivate then Don't 
copy another man’s style of selling Prit 
ciples are for all of us; method is for in 


dividuals Remember that if the pros 


pective customer doesn’t remember you o1 
your second call, your first call is wasted 

Understand just what your factory cat 
do and never make promises you know the 
factory can’t live up to. Better lose the 
»rder than break a promise 


TWO NEW SIGNS FOR DEALERS 


Phe Weis Manufacturing Company 
Monroe, Mich., has brought out a new 
transparent sign, a decalcomania for win 
dow displays, and also a new wooden sign, 
both of which the company consider the 
handsomest pieces of work in years of sim 
ilar advertising experience Dealers can 
obtain one or both upon applying to the 


Monr e tice 
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Write for our 104 page catalog 
—just off the press—and 

ask for our liberal 

proposition to 
dealers 









and Supplies 
CHAWWALKER 


425-459 Western Avenue 


MUSKEGON, MICHIGAN 


Makers of Jive slic Files 


The Kind That Never Bind Sectionets set up ready 


for use. 




















Sectionets as they come 
to you 





Finger-tip Office Systems 


Invented by us in 1906 these small Sectional Unit 
have won universal favor and are now 
in indispensable part of 
everv office 
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SOME NEW THINGS IN OFFICE FURNITURE 


THE ADJUSTABLE TABLE COM 
PANY of Grand Rapids, Mich., has simpli 
fied work in many an office with its prod 
uct, which is adjustable to any height hy 
turning a ball-bearing wheel [t is useful 


for adding machines or typewriters 


THE ART METAL CONSTRUCTION 
COMPANY of Jamestown, N. Y., offers 
steel cabinets for vertical tiling, of solid 
one-pice construction, all-steel, with four 
drawers, as its 1912 novelty. Both sides 
and ends are formed from a continuous 


steel plate, the ends being a part of the 


They are designed for use as indi 


case 


vidual cabinets, the finishes being fine 
baked enamels, wear and rust-proof, plain 
to imitate 


letters 


in color or hand grained wood 


There are two sizes—one for and 


one for cap size papers. Two patented and 
exclusive features are the 
“Roll E-Z” 
compressor 

The company has a tine 
patented Automatic Stack 
zontal sectional filing cabinets 
tion all drawers in the stack are locked and 
released \ lever in the base, released by 
a key, does the trick by a half turn. Re- 


in — ~ fia 
i 
f 


latest improved 


Suspension and “Positive Lock” 


in its 
hori 


product 
Lock for 
At one mo- 
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Gnicago Office, 304 South Wabash Avenue 


the MARBLE & SHATTUCK CHAIR CO. Cleveland, O. 
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versing the lever locks all drawers at one 

motion. An office-boy can manipulate it. 
THE AUTOMATIC FILE & INDEX 

COMPANY of Green Bay, Wis., is featur 


ing a new flat-top filing desk. Substantially 


built with 2'4-inch square legs, 


sanitary style, support it, and are separable 


pedestals, 


from the heavy oak top, it being possible 


to fit them up with the automatic letter file 


drawer or any other filing device the com- 


pany makes. This desk is now made in two 


sizes only—one single, with tiling devices 


on one side; the other double, with devices 
on both sides of the pedestal 

THE BROWNE-MORSE COMPANY'S 
big offering Muskegon is still “The 
Desk with Made up of one depth 
of sections both a 


base and a floor base, the unique- 


from 
Brains.” 
and two heights, with 
sanitary 
ness and efficiency of this device have at- 
tracted attention This 


also about to offer a typewriter attachment 


wide company is 
which it is now engaged in patenting 
THE COMMERCIAL FURNITURE 
COMPANY, 2712-2736 ~=West 
Chicago, two complete 
oak, of 
hardware to 


Superior 


street, offers lines 


of desks in mahogany and octag- 


enal design, with cast brass 


, 
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The new M. & S. Feature 

A Chair Iron as good and lasting as the chair itself ‘ 
—this is the new feature offered in M. & S. Chairs—a 
feature never before obtained in high grade designs. 
The new M. & S. Iron operates easily—silently. 


strong and rigid. 


sent upon request. 
shown in our large catalog. 


. Ci CM. a aa itt, es ce 


Increase Your Sales 


The complete line of Marble & Shattuck patterns is 


New York Office, 815 Marbridge Building 
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correspond. The patterns are’ exclusive 
and the workmanship of high grade; in one 
word, these desks have “character.” 

THE CONREY-DAVIS MANUFAC 
TURING COMPANY of Shelbyville, Ind., 
is putting out an office table which in im- 
pressive simplicity makes a very attractive 
appearance. Furnished in golden oak, dull, 
light or derby oak, Numbers 525, 
527 will appeal to many buyers 

THE CROWN METAL CONSTRU( 
TION COMPANY of Jamestown, N. Y., is 


safe and a four-drawer 


526 or 


featuring a modern 
vertical file whose drawers operate without 

affected by 
Modern Safe has huge 
It is espe 


friction and are not climatic 


changes. The Crown 
capacity but is not cumbersome 
affording security t: 


cially designed for 


office records 


THE CUTLER DESK COMPANY of 
Suffalo offers the Cutler Adjustable File 
Desk, which can be easily equipped with 
filing cabinets for various sizes of cards, 
documents, stationery, catalogues, etc., at 


Its pedestal interior or pig 
adjust- 


a small cost 


eonhole arrangements are similarly 
any individual's preference 
DETROIT RACK COMPANY of 
all-steel chair (No 
back and 
and the 


able to 
THE 
fers an 75) in which no 


castings are used, the legs being 
braces 
and The 
bracing device is new and will be patened 


The chair 


made of heavy steel tube 


seat rim, of cold rolled steel 
It eliminates the use of screws 
is made in any finish, and 1s fitted with oak 


or mahogany wood veneer seat 
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It is 
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You can double your sales on Rotary Chairs by offering this new z 
iron. A demonstration of its smooth and silent operation is > 
convincing. It is an immense advantage in competing for office 2 
contracts. This iron can only be obtained on Marble & 3 
Shattuck Chairs, and with the greater sales possibilities which it 7 
provides, combined with the beautiful designs and strong Z 
construction of M. & S. Chairs, it furnishes talking points superior a 
to those of any other line. 9 

Write for this Booklet os 

We have issued a booklet called **A Revolution in Chair Irons’? which ex- 4 

plains more fully the advantages of this new tilting mechanism. It will be p 
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THE DERBY DESK COMPANY ot 
Boston is at present specializing on quar 
tered oak, mahogany and circassian walnut 
Its designs are neat and its workmanship is 
winning many praises from customers 

J. F. DIETZ & COMPANY, Cincinnati, 
announce a sanitary desk line in roll and 
flat tops, of which No. S-43 is a leader, 
known as the Globe Patent Typewriter 
Desk 

THE J. DORNETTE & BROTHER 
COMPANY of Cincinnati has changed its 
entire desk line since the retirement of 
Henry Dornette and under the active man- 
agement of John Dornette, Jr. It now 
comprises four grades 100, an extra 
choice quality of quartered oak and mahog- 
any, heavily built, 38 inches deep, with 
extra heavy writing beds and deck tops; 
300, choice quality quartered oak and im- 
mitation mahogany, built with heavy writ- 
ing bed and deck top; 400, quartered oak of 
smooth construction; all panels made flush 
with legs; the entire desk smooth all 
around; a strictly sanitary desk, with no 
panel edges to catch the dirt or dust; 600, 
plain oak with quartered oak writing bed 
and deck top 

THE O. M. EDWARDS COMPANY of 
Syracuse, N. Y., is featuring its Omeco line 
of steel office furniture, with special ex- 
clusive inducements to dealers. Its steel 
vertical sectional units are made to inter- 
lock rigidly so that any number of units 
can be made into a practically solid cabinet, 
only one pair of detachable ends being nec- 
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essary. Owing to the strength of the roller 
suspension, it is stated that “the heavier 
the drawers are loaded, the easier they 
run.’ The United States has purchased 
Omeco for the new battleships, Arkansas 
and Wyoming 

THE EVANSVILLI DESK COM 
PANY, Evansville, Ind., announces a line 
of white oak office desks, gloss finish, with 
round corners and solid oak writing bed 
Dustproof roll curtains are a special equip 
ment offered with each desk 

THE FOWLER-MANSON-SHERMAN 
CYCLE MANUFACTURING COMPANY 
of 900-910 West Lake street, Chicago, is 
marketing an appliance which has met 
steady demand in its No. 2 typewriter stand 
for sitting position. It is built of steel tub 
ing, is light and rigid, and can easily be 
moved about. The drop leaves make it use- 
ful in an office where space is limited, thé 
top proper measuring only 16x16 inches 
The wood is five-ply veneer, quarter-sawed 
oak face, stock finishes, mission or dark 
golden oak 

THE GENERAL FIREPROOFING 
COMPANY of Youngstown, Ohio, has 
made additions during 1912 to its all-steel 
filing cabinet line, which include vertical 
uprights of progressive movement, roller 
suspension, used throughout all bill, letter 
and cap sized drawers; an automatic gen 
eral lock, of the push button type, used 
with the Yale Paracentric key; Wydesteel 
horizontal sections 35 inches wide, all half 
sections being double the width of the 
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jormer U-Nette sections; an omnibus rep- 
resenting Wydesteel horizontal sections on 
a substantial truck base, tied together with 
a suitable handle and frame construction; 
a vertical insurance daily report file, rep- 
resenting eight drawers, each with clear in- 
side width of 954 inches and height of 12 
inches, and an All-Steel Safe, with U-Nette 
and Wydesteel interior equipment possible. 

THE GLOBE -WERNICKE COM- 
PANY urges the “economy of standardiza- 
tion” in all its 1912 publicity, and also the 
desirability of character in office furniture. 
oth wood and steel filing equipment are 
featured and plans for harmonious match- 
ing of parts and articles are suggested to 
customers. 

tHE W. H. GUNLOCKE CHAIR 
COMPANY of Wayland, N. Y., makes a 
special offer to stationers for the Gunlocke 
Office Chair, No. 710, with its strong back 
and generous seat, being the leader. 

THE HENDERSON DESK COMPANY 
of Henderson, Ky., has out a plain oak 
typewriter desk, 30 inches high, of golden 
finish and five-ply built up writing bed. 
No. 339, the leader, is 42 inches long. 

THE IDEAL METALLIC FURNI- 
TURE COMPANY of Detroit announces 
a combination hat, coat and umbrella rack, 
with almost unlimited capacity, especially 


adaptable to factory use or where limited 


space is allowed for hanging wearing ap- 
parel. Round tubing at each end of the 
device is mounted on three-legged sup- 
ports, and is connected at the top by more 
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tubing, with places tor hanging the vari Rapids offers a Perpetual Transter Sys you sit in the chair No shatt 
ous articles. A rack three-fourths of the tem to simplify the unloading of bulky fold low base ach tension sprit 
way down provides room for umbrellas er files It 1s based on Macey A. | ( by direct compression 
rhe tubing is of solid brass, square in de boxes, open at the top, and each having six THE MARYSVILLE CABINI] OM 
sign, similar in construction to N« 217 nches of vertical filing space These are PANY, Marysville, Ohio, in tl J 
in the company’s catalogue The same numbered consecutively, and _ beginning lypewriter Carriage and Cabinet 
company announces a new circular cusp with the lowest number, are filed on a shelf markable new attachment. By 
dor, No. 416; a new umbrella stand, N« is fast as filled with transferred folder arrangement the machine rema 
54-3: a curtain extension, and a telephone les Before placing the folder in the A level It may be attached to any 
extension 6 box. the number of the box is written 01 ind 1s sold separate 

THE JOHNSON CHAIR COMPANYS mn the outside front flap of the folder for erate pric It can even be 
4401-4531 West North avenue, Chicago, 1: nvenience in refilling, Similarly, the trans bottor f the center drawer tl 
putting out some up-to-date styles in office fer date and A. L. 6 box number are noted Scre There are two sizes—I®& 
chairs—oak, mahogany, white maple, bir on the folders in the permanent files, giv- inches wide, respectively 
and circassian walnut No. 1402 LLP 1s ing instant reference to all transferred cor PHI MEILINK MANUFACTUR 
one of the company’s leaders, with leather respondence COMPANY of Toledo, Ohi 
perforated, slip seat, in golden oak or soli THE B. L. MARBLE CHAIR COM filing safe lishtweight, with = ste¢ ing 
mahogany, polished The company has PANY of Bedford, Ohio, announces its re frames electrically welded throug 
permanent showrooms in the Karpen Build volving chair iron and base for office staybolted from front to back, 
ing. 900-910 South Michigan boulevard hairs This 1s a change in design from the frames down tight against 14-gauge 

THE LIBRARY BUREAU, Chicago, has_ old style irons, is very compact and solid shells, set in channel grooves, inté 
put out a compact, efhcient, elastic unit in appearance, pleasing in design, and, 11 the whole structure into one integer 
posting desk which puts 7,500 cards within finish and shape, harmonious. with the with the utmost tensile strengt! { 
reach of the operator’s arm. The body con chairs into which it fits The aim of the be equipped for card indexes 
tains the card trays adjustable to any siz improvements is to eliminate all wabble, document or letter files, or priv 
of card The posting board is at right grinding and rattling common to some sections \ 2'%4-inch filled fire 
angles to the body and may be attached to — office chairs A simple ball-bearing device moulded air chambers next the insid 
either end or either side. Two bodies con prevents friction prevents interior dampness. Key-chang 
nected by the posting board give a capacity THE MARBLE & SHATTUCK CHAIR combination lock; double alignment 
for 15000 cards. The Bureau also offers a COMPANY, Cleveland, Ohio, announces an bolt work; rich finish in velvet greet 
new line of horizontal filing cabinets called unbreakable rotary chair iron, mechanically amel with fine gold line decoratior B 
“Demi-Units,” all sections being of unt constructed and accurately fitting in the single and double doors; thre: 
form width, 17 inches Any desired com base, securing absolute rigidity A “Re each 
bination of card trays with vertical file volving and Tilting Office Chair Iron” it is Meilink Security Boxes are 
drawers is possible catalogued, and a clever adjustment for 16-gauge steel plate, fitted with pin tumble: 


THE MACEY COMPANY at Grand raising or lowering may be worked while = special design locks and _ reinfor 
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have no equal anywhere ! Office 





Our Customers and A Trial 
order will Prove it 


Patented and distinctive features in the Automatic Vertical Fil 
Drawer and other filing devices together with a complete line of 
ectional Cabinet arrangements, Filing and Card supplies, enables us to supply 
the wants of every Modern office. Our No. 15, 80 page colored plate catalos 


tells the complete story. Write for it and get our proposition 


THE AUTOMATIC FILE & INDEX CoO. 


143-155 Pearl Street GREEN BAY, WIS. 




































b| enamel; hand p 
ished with nickel trimmings Built in four 
ind eight styles 


THE MOON DESK COMPANY, Mus 


kegon, Mi announces a desk waste bas 
ket and costumer, both built to correspond 
vith the customer’s desk The basket is 
made in square edge, of sanitary construc 


tion, with legs equipped with sockets. The 
stumer is equipped with brass hooks 
THE MURPHY CHAIR COMPANY of 
[detroit announces that its new line of 
office chairs is meeting with an enthusiastic 
reception 
emphasized. The latest complete catalogue 
134 designs offers an interesting variety 
LOUIS F. NONNAST, 1015 North Hal 
sted street, Chicago, has won much favor 
vith his new line of guaranteed office 
tables, ranging from a_ small _ telephone 
stand up to a directors’ table. Both de 
signs and materials have many points of 
velty 
THE SAFE CABINET COMPANY of 
Marietta, Ohio, has under manufacture a 
new steel library system for office or home, 
known as the S-C Book Unit; built up by 
sections which, being merely skeleton 
walls and having neither top nor bottom, 
when put together are not separate units 
but form an open, unobstructed interior 
lhe shelves may be adjusted at half-inch 
intervals to exactly accommodate the 
books. The section doors fasten together 
ind swing out as one, obviating the lost 


Design and construction are 


SHAW-WALKER otf Muskego: Mich 
kers of Neverstick Files, feature Sectio1 
standard files of big capacity S¢ 
onups, four-drawer vertical etter file 
and Sectionets, small sectional units clevet 


ly known as “tinger-tip office systems 


This company also is pushing its solid cab 
inet line, check t les, joggers and desk trays 
vith success 

THE SHELBYVILLI DESK COM 
PANY recently shipped the largest table 
ever made in the state of Indiana from 
Shelbyville to Porto Rico. It was one of 
the latter’s new 4,296 directors’ tables, 
ordered by the Bank of Agriculture on the 
island. The table was 19x7 feet, of solid 
mahogany, and with the casing weighed 
2,300 pounds 

THE ST. JOHNS TABLE COMPANY, 
Cadillac, Mich., is putting out a simple, im 
pressive directors’ table (Pattern 33). The 
top, 1% inches thick, is of solid quartered 
oak; the legs, of solid plain oak, 5 inches 
wide at the bottom; platform bases 2 inches 
thick and 6 inches wide, with plain feet 
The massive strétcher is 10 inches wide, 
and the quartered oak framed-in rail has 
two drawers. Sizes are 36x72 and 42x96 
The color is dull-finish gold. Another new 
St. Johns directors’ table (Pattern 42), 
simpler in design, is built either of fine ma 
hogany or selected quartered oak, with 5 
ply built-up top and a 2-drawer framed-in 








space of sliding doors The finish is in rail Sizes are 30x48, 32x60 and 34x72 
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tterns 62 and 64, trom the same factory, 
shibit slightly diversified style and design. 
THE STOW & DAVIS FURNITURE 
OMPANY of Grand Rapids, Mich., offers 
ce furniture in suites—all to match. A 
trong point is made of the value of uni- 
formity in oftice furnishing, and the com- 
pany will undertake to standardize any 
proposition of office equipment, with the 
desk itself as the center of arrangement. 
Single pieces or complete suites are pro- 


th 


vided, at a wide range of prices. 

THE TELL CITY DESK COMPANY, 
fell City, Ind., in its forthcoming July 
catalogue will feature several new desk 
patterns, including flat top and _ sanitary 
styles of typewriter desks. Like all this 
company’s goods, the new furniture will be 
made from bone dry lumber, poplar being 
used for drawer sides. 

THE VICTOR SAFE & LOCK COM- 
PANY, Cincinnati, Ohio, announces that 
its 1912 specifications call for the heaviest 
possible material throughout’ consistent 
with the size of the safe, the stress in- 
volved should it fall far in a burning build- 
ing and its efficiency to withstand a falling 
wall. Weight is not sacrificed at the ex- 
pense of durability. 

THE WABASH CABINET COM- 
PANY, Wabash, Ind., is making its new 
leader a set of four-drawer vertical files- 
the “Wabash Junior’—built both solid and 
sectionally, the latter with full height pan- 
els and in either quartered or plain oak. 
\ choice between dark golden oak finish or 
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the light golden oak offered 


sections may be fitted with roller bearings 


new is 
They are also offering a detachable-insert 
able celluloid tip, fitted for the thinnest pa 
per the heaviest The ad 
vantage of both the tip 
adapts it for both card index and loose-leat 
The Wabash Cabinet calls 
its new vertical box with cover on a caster 


or pressboard 


using sides of 


use Company 


base “Joy Wagon.” The lid is double 
hinged, and when folded back enables the 
user to finger the box’s contents from the 
sides 

PFHE WEIS MANUFACTURING COM 
PANY, Monroe, Mich., is putting out two 
very attractive designs of stationery cab 
inets for filing sufficient stationery tor cur- 


rent use. They are made in solid quarter- 
sawed oak and in birch mahogany, supplied 


in the popular finishes. There are compart 


ments for note, letter and legal cap size 
papers, small and large envelopes, and a 
drawer for ¢arbon papers, pencils, etc. Both 
cabinets have rubber feet to prevent mar 
ring the desk tops, etc. One is open; the 
other has a three-ply veneer lid, which 
rises and recedes under the top ot the 
cabinet 

YAWMAN & ERBE MANUFACTUR 


ING COMPANY of Rochester has patent 
ed and adopted new 
for its card index drawers, made of copper 
plated steel, light and strong, and occupy 
ing a Minimum space with a maximum fill 
ing capacity. It rod 
is Operated by a spring lever, is very posi 


a metal compressor 


slides on a metal and 


tive in its grip, while moving with perfect 


ease and smoothness where desired, and 


can be adjusted to the thirty-secon 


ot an 


inch 


DISPLAY OF ART METAL CONSTRUCTION CO.’S GOODS 


he 
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EXPORTING OFFICE FURNITURE. 


There is no evidence to support. th 
theory that the shipments of office furni 
ture trom our shores to foreig1 ountries 
will ever reach the proportions of the in 
terstate commerce in this line within our 
own borders, yet the office furniture manu 
facturer need not therefore conclude that 
the trade of the foreigner is not worth try 
ng to get If he believes he can handle 
some toreign business promptly he must 
find out first what countries ought to have 
a market for his goods. It does not follow 
that because a people are civilized, pros 
perous and polite a good market exists 
among them for the American desk and fil 
ing cabinet. It may be that they have desks 
and filing appliances made at home, and 
that the American article, though per 
chance of greater utility and better quality, 
could not pay freight and duty and compete 
it prices which would be attractive to the 


careful foreign purchaser 


In another country, where conditions 
seem otherwise promising, it may be that 
the climate is so trying upon all furniture 
not especially made to stand it, that office 
furniture shipped there without fully un 
derstanding the conditions and _ properly 
meeting them in the factory, would fall 
apart or become seriously damaged in 
short time. 

Steel furniture is tinding a ictive ce 
mand abroad Americans are the pioneers 
n this line, which they have perfected to 
such a remarkable degree that there is 
practically no competition abroad with na 
tive manufactures of like kind. Steel furni 
ture, too, does not have to consider cli 
matic conditions; it cannot warp, and will 





BUFFALO. 


stand pretty rough handling the 

t is ve in proot and offers I 

is t re protection which pr 

tracti the roreign l yer 

rule, more ireful than the ! 
guard his property against damag 

from preventable causes 

Che llowing suggestions fro1 ( 
ican nsular officer in Chile reg | 
American trade in general are adapted t 
most South American countries an wit 
modifications as to language t 
value to those who wish to «¢ 

goods to other parts of the wor 

Che language of Chile is Spanis 

letters written in that language, ar 
logs, price lists, etc., printed in Spanish wi 
be more effective. Money judiciously spent 
in advertising will accomplish as mucl 
not more, in Chile, in proportion, 
like amount in the United States 

“Don’t expect to succeed in these irket 
without a strong effort The Europe 
manutacturer either establishes ar re! 
in Chile or sends his best salesmay vl 
speaks Spanish, to every places 
portance the country. This salesman 
empowered to sell goods on long credit ani 
he studies the wants of the people and 
the trade He takes his time and is givet 
a liberal lowance for contingent expenses 
so that he can meet his customers in s 
cial Way 

‘Much attention should be given to pacl 
ing and voicing Great care should 
taken t ve everything so firmly secure: 
that it innot shake about in the sé t 
rub together Che cases should tc be 
overly lar and made of at least in 


boards 


should 


W 


€ 


¢ 


1 





bound with strap iron 


11 





led exactly as sent 


BY VOSBURGH & WHITING, 
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HELPING THE STATIONER SELL 
YOUR LINE. 
By Ira D. Smtih, Salesman, Hoffmeier 
Bros., Lancaster, Pa. 

The success of the Stationery and Office 
Equipment Department depends a great 
deal on the arrangement of the stock, pub- 
licity scheme, protection and co-operation 
of manufacturer and preparation of the 
salesman 

[he importance of the item of publicity 
is heightened by such service to the dealer 
as we are receiving from “Y & E” in the 
way of catalogues, imprinted matter, circu- 


larizing, service of traveling representatives 
to help close prospects, education of agents’ 
salesmen where required, system service, 
both in the way of furnishing forms and in- 


formation in regard to systems installed, as 








IRA D. SMITH 


well as devising of original systems, re- 
ferred prospects, advertising department 
service in local campaigns, layouts for win 
dow displays, etc. 

We believe the best way for the dealer 
to push his office furniture stock is by news 
paper “ads,” circularizing and personal so- 
licitation of salesmen—planned and worked 
systematically The arrangement of the 
stock in any store helps a great deal in 
the making of sales, and we believe that 
this is especially true in the handling of 
office equipment. The manufacturer should 
supply stationery to equip sample stocks of 
filing cases, so that when the agents’ sales 
man has a prospect he can take the pros- 
pect to the department and show him a 
system which will meet with his require 
ments, and result in many good sales. 

The manufacturer would profit a great 
deal financially, if he maintained an educa- 
tional department at his factory, where the 
salesmen of the agencies could spend sev- 
eral weeks, as required, to acquire a knowl- 
edge of the handling of a prospective cus- 
tomer. A salesman thus prepared can very 
often make and save sales he could not 
have made without the preparation, and the 
knowledge of construction the salesman 
will acquire at the factory will give him a 
decided advantage over his rival who lacks 


this information 
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SHELBYVILLE 
COMBINATION FILE CASE 


Increases the Efficiency of Your Desk 











These file cases are adaptable to all desks, whether roll top or flat, also 
They are made to suit the needs of the individual. Card indexes, 


Tables 


letters and papers frequently referred to are always on your finger tips. 
interior compartment construction can be arranged in any special way accord- 


ing to order. Dust proof roll curtain closes over compartments. 


Shelbyville Combination File Cases are made with the same degree of 
care as the popular Shelbyville Desks and Tables. 
standard of excellence of material, finish and workmanship at reasonable prices. 

Dealers will find these cases a profitable addition to their office furniture 
Write for catalog of entire line 


business. 


LETTER FILES 


PIGEON HOLE BOXES 


VARIOUS COMPARTMENT DIVISIONS 


CARD INDEX DRAWERS—FILE BOXES 


Shelbyville Desk Company 


SHELBYVILLE, IND. 


We specialize on a high 


The 
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ANOTHER PORTION OF THE OFFICE OF EUGENE ZIMMERMAN AT BERLIN. SHOWING ARRAY OF GENERAL FIREPROOFING 


COMPANY’S STEEL PRODUCTS. 


THREE BIG FURNITURE SHOWS Meanwhile the Chicago show will be in 


Interest in furniture circles already 1s tull swing, opening as soon after July 1 
summet as the exhibits can be properly got into 
exhibitions which successively attract the place at the Furniture Exposition Building, 
best and latest makes and designs which 1319 Michigan Avenue, and the Manufac 
First turers’ Exposition Building, 1411 Michigan 
at (venue As usual, several annexes will 
New York City, covering, as usual, about probably be provided for overlapping ex 
a score of large show-rooms, and opening hibits. The scope of the Chicago Exhibi 
about June 10 this year. It is understood tion will be broader than ever this year, 
that many western manufacturers will send according to present plans. Not only of 
exhibits, and that the increase in office fur fiee furniture of the larger kind will be in 


niture departments represented is already cluded, but a certain amount of space will 
of the be given as well to the smaller articles of 


daily business use which, in a quarter cen 


turning toward the three annual 


the past year has added to the trade 
in point of time is the elaborate show 


causing plans for an enlargement 
space formerly given to this growing line 

The New York exhibit will probably last 
well through the month of June and over fice 
the Fourth This 
will leave a_ briet 


tury, have practically created the great of- 
appliance field \ number of ingenious 





breathing time for 
busy exhibitors be- 
fore’ the opening of 
the big joint exhibi- 
tion of manufacturers 
and dealers at Grand 
Rapids, June 24. The 
largest representation 
of office appliances 
ever yet secured for 
this show is already 
said to be assured. A 
special feature of the 
exhibit will be a de- 
partment given over 
entirely to showing 





the development of 
modern designs in 
furniture, ncluding 
that for office and 
stores Five big 
buildings have been 


hired to accommodate 
the exhibits, and it is 


predicted that these 


will be insufficient to 





house the increase 
which is regarded as 
certain The Grand 
Rapids exhibition will 


last a full month, clos DISPLAY OF UNIT STEEL CABINET COM PANY’S GOODS IN WINDOW OF WHITLOCK 
COIL PIPE COMPANY, DURING INDUSTRIAL WEEK AT HARTFORD, CONN 


ing Julv 24 





advertising plans are under way this 

year's show, and it is certain that the 

licity given it will outrival all past efforts 
The display will continue for a m 


closing August 1 


NETHERLANDS NOW PROTECTS 
PATENTS. 


Patent protection in the Netherlands 
ong an impossibility, under existing laws 
is now secured by the Dutch patent law of 
November 7, 1910, effective beginning 
June 1, 1912. Patents are granted under 
it for a period of fifteen years. The annua! 


+ 


charges amount, in the first three years, to 


50 florins (about 40 cents) increasing in a 
proportion 
makes the total 


$54? 7 r ti ntire 
$542.70 to ne ! ¢ 


fitteen vear [ 


The patent must De 
worked withir ve 
years atter the 
nouncement that it 1s 
secured An Eng 
translation of the new 
patent law ts or é 


in the United States 
Bureau of Manufa 


tures at Washinet 


WILL LOCATE IN 
BUFFALO 
W. R. Reading 


hiteen years 
j 


Way and sCa 

clerk, desires t ¢ 

cure the agency for 

several good off { 
It Mr 


pliances 
Reading's intentior 
locate in Buffa is 
former home 

the fifteenth 

He is thirty-five year 
old and has had ex 
perience as 

agent for 

er 








SIX RULES FOR SALES-GUIDANCE. 


Grimes-Stassforth Expert Advises Sta- 
tioner to Handle Office Furniture 
But Avoid “Second-Hand” 
Allowances. 
Writing on the value of an office furni- 
ture line to the commercial stationer, Pau) 


G. Kuln of the Grimes-Stassforth Stationery 
offers six pertinent 


de- 


Company, Los Angeles, 


. + 


suggestions for the conduct of such a 
partment 


1) Let 
the ac 


your desk or cabinet sales help 


essory lines of stationery, and 


along 


vice versa. Show the customer the advan- 


tage of a harmonious plan in both lines, 
with examples from your stock. 
accord- 


(2) Group your display articles 


to use, to stimulate the buyer’s imagina- 


ing 
tion. Get that started, and the styles will 
take care of themselves 


(3) Advertise, in general, by circular let- 


rather than if your trade 


ters newspapers; 
is purely local, one good city salesman 
equals many “ads.” 

(4) The logical place for newspaper 
advertising is in appealing to the farmer. 
He reads magazines, too, and reads them 
thoroughly For other classes personal 
solicitation has no substitute. 


Instruct your salesmen in the differ- 
wood and the fin- 


(5) 
ence between grades of 
ishes common to office equipment, also in 
the standard sizes of furniture, and in any 
technical knowledge of its production which 
be had. 


The worst evil, in our opinion, which 


can 

(0) 
an office furniture dealer can foster, is the 
taking back of second-hand goods, of either 


his own line or a competitor's. If all the 
dealers would combine against this prac- 
tice, the whole plane of furniture sales 
would be immensely raised. As it is, such 


transactions usually hinge on the question 
of which firm will give the biggest discount, 
on returned goods. 
just plain 


“allowance” 


that 


veiled as an 
In the 
price-cutting 


long run, means 


CLEVER FOLDER BOOMS DESK. 

apt clever mail-folder 
circulated by the Browne- 
Desk Manufacturers, of 
for desk- 
remark inscribed 
lend- 


An unusually and 
is that 
Morse 


Muskegon, 


being 
Company, 

Mich. “I’m 
room in your office” is the 
on the fold, 
ing piquant point to the request, is the 


looking 


outside and just above, 


face of a pretty girl which seems, some 
way, to suggest assent. Turning inside, the 
reader learns she is particular about her 
office furniture, with a strong preference 
for “The Desk with Brains’’—the slogan 
descriptive of the Browne-Morse product 
Discreet use of orange background lends 
vigor to the folder, and the sales-talk is 
brief, direct and effective 


‘To be thrown upon one’s own resources 
is to be cast into the very lap of fortune.’’— 


Benjamin Franklin 
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“The Desk With Brains” 


eds, and later, if your needs change, you can, with* 





| i i 3K r re ryt 
r arl onnection wit work t any fuss or trouble, have your desk altered to 
1 would know where you could fir ich things et the needs which have developed. 
siege a desk wit etanedie. , : Wouldn't this be a big help with your work? 
on : ae a i | a vs f tee Wouldn’t such a ‘‘The Desk With Brains'’ be a 
‘ etn’ den ss) elie: bined eae : venience of tremendous value? 
a desk worth a or [he Desk With Brains’ is made up from B-M 
in or esk?”’ Quality ‘‘Cabinettes” (fractional sections) carrted in 
Wo ‘ 1 desk as we descri W ck by B-M Quality Dealers. Thousands of different 
have brains?” ombinations are possible. You can plan yours 
We make ‘“‘The Desk With Brains.’ ist as you wish it. For planning your desk, we 
The Desk With Brains’ is made up of fractiona | you a catalog and chart, suggesting convenient 
tions, in any combination you wish combinations. Write forthe catalog and chart NOW. 
You can have a desk made up to meet your exact hey are yours for the asking. 


Important Part of a Complete Line 


“The Desk With Brains” is an important part of a complete line of B-N Quality Filing 
Furniture—the most complete line made. We can supply you—direct or through our 
with everything in Lateral, or Vertical Filing Equipment—Full Sections, Fractional 
Desk Trays, Card Trays, Transfer Cases, 


agen ies 
Sections, (‘‘Cabinettes’””) Correspondence Trays, 


Folders Cards, and all other supplies. 
Our big, new, illustrated catalog shows our complete line of B-M Quality Filing Furniture, 
~ ‘ , - ‘ . Pe ” 
Methods, Systems and Supplies. Write for this big book today. It is “the last word” on 
Filing. We send our catalog by return mail on receipt of your request. Write us today. 


Browne-Morse Company 
106 Hovey Street, Muskegon, Michigan 


New York City—82-84 Fulton St. Milwaukee—432-436 Broadway 
Philadelphia—707 Arch St. San Francisco—61 Post St. 


BRANCHES: 
Baltitnhore—109 N. Frederick St. 
Washington—Cor. ltIith & F Sts. 
St. Louis—312 N. Broadway 


Our “Exclusive Agents” are increasing their business in Filing Furniture, Equipment and Supplies. 
We still have some ‘“‘open territory Communications from “live wires,”’ capable of developing 
business, will receive prompt consideration, and the B-M proposition ts “an exclusive one." 


Dealers: 











RULERS and FILE BOARDS 


THE STANDARD LINES RULERS 
For SCHOOL, OFFICE and STATIONERS’ TRADE 
We manufacture complete lines of Rulers in all sizes and finishes 
NEW DESCRIPTIVE RULER PRICE LIST NOW READY FOR DISTRIBUTION 


First Quality STRIPED BOARDS for Clips or Arch Files 


We manufacture six STANDARD SIZES of Striped Boards. HAarDwoop or Sortwoop 
Furnished with or without Fixtures as desired 


American Manufacturing Concern, Falconer, N. Y. 


New York Office, OWENS-KREISER CO., 
29 to 33 East 19th St. Selling Agents 
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OFFICE FURNITURE BELONGS TO COMMERCIAL STATIONER 


TO HANDLE THEIR PRODUCT 


MANUFACTURERS 


FTER careful investigation and many 


years of experience, the manufac 


turers of commercial furniture have 


decided that the man to whom to sell their 
stock; 


man is 


man who carries the 
cases out of ten that 
stationer. The broker or 


from catalogues, 


goods is the 
and in nine 
the commercial 
the man who 
with a small 
building is not the 
speaking generally, for 
up-to-date manufacturer of commercial fur- 
nothing to 
and 


sells only 


room in a downtown office 
proper representative, 
a progressive and 
best he does 


furniture 


niture. At his 
stimulate the office 
at his worst he is only a price cutter, whose 


trade, 


reckless reductions harm the house he buys 
from and the reputation of its goods quite 
as much as they injure the business of his 


conservative competitors 


more 

Office furniture today is a cardinal fac- 
tor in the stationery business. If its pos- 
sibilities are rightly understood, it will 


mean a most profitable addition to the reg- 
Experience will determine in- 
other business 


ular lines. 
dividual returns, as in any 
No one should undertake to sell office fur- 
niture until he has visited the factories and 
become acquainted with the manufacturing 
processes. A dealer should know every 
make he: sells; his very acquaintance with 
a score of different varieties of furniture 
will give his trade a feeling of confidence 

Concentration, however, is necessary for 
gross returns. The 
been achieved by carrying not 
three lines of desks, and not more than two 
lines of chairs, and, above all, only one line 
stock up 


success has 
than 


greatest 
more 


of filing cabinets. To mix your 

with six or seven different makes of fur- 
niture will only cause you trouble and 
never will make a respectable display. Very 


likely you will never have a sufficient num- 
ber of desks or chairs to fill an ordinary- 
sized order and you will be compelled to 
make your customer wait, which in many 
cases is apt to antagonize him. The man 
who carries the stock is the man 
going to get the business, and it is almost 
impossible to carry an adequate stock of 
any one size desk if you insist upon buy- 
ing from six or seven different manufac 
It is better to make your account 
few than little or 


who is 


turers. 
worth something to a 
nothing to so many. 
Feature your display 
tractive. The use of 
tures, ornaments, etc., will furnish an effec- 
Above all, keep the fur- 
clean See 


by making it at- 


rugs, screens, pic- 


tive background. 


department spotlessly 


niture 


that the furniture is wiped off at least once 


REGARD Him As LocicaL MAN 


EDITORIAL NOTE.—The following arti 
cle on the value to stationery dealers of a line 
of office furniture derives keen interest and 


from. the 
lines. Mr. 


business for 


real authority experience of the 
author in both 
in the stationery 
and for the last seven years has made a Spe- 
cial study of the relation to that business of 


Pierson has been 


twenty years, 


office furniture. The Dameron-Pierson Com- 
pany, for whose benefit these investigations 
were made, is eight successful years old 


those years have included the sale 
in’ the company’s stock, 


Seven of 
of office furniture 
with a record oT growing prosperity 

The firm is now widely recognised as one 
of the largest and most complete office sup- 
ply houses in Loutsiata. Housed in a modern 
steel and concrete building in the center of 
New Orleans’ commercial district, its print- 
ing, binding, lithographing and embossing de- 
splendidly equipped, and its 
reflects the spirit of modern 


partments are 
entire policy 
progress 
Frank Dameron, John and the 
writer of this article began their stationery 


Fischer 


experience twenty years ago as package boys 
for the same firm. The firmness of the 
friendship then cemented, now 
the harmonious policies of their 
gives a distinct authoritativeness to the views 


continued in 
company, 


expounded in this article 
By J. Ogden Pierson. 


a day It is awkward, when selling a cus- 
tomer a chair, to have to apologize for the 
dust on his clothes. 


advertising a department, 


furniture 
restrict high-class 
Street car leaflets 
handsome catalogue make a result-getting 
combination Strive to be known 
high-class house; there is no money in sell 
ing cheap furniture but there is plenty of 
Sell the kind of desks, chairs and 
personally guarantee 


lor 
yourself to mediums. 


cards, attractive and a 


as a 


trouble 
tables that you can 
Represent, preferably, the factory that can 
behind its goods; make frequent 
trips keep acquainted 
heads and Don't be 
spend railroad fare; the part of your profits 
you invest in this way will come back to 
Learn to profit by the other 
Visit 
goods 


stand 
and with its 


sales- force. 


there 
afraid to 


you ten-fold. 
man’s mistakes, as well as your own 
different see how the 
are arranged, and draw the kind of conclu- 
sions that afte adapted to your own display 


show-rooms, 


requirements. 
The sales-force must be educated in the 


niceties of the game. Many a sale tails to 
bring satisfaction merely because the sales 
man has taken no pains to match the wood 
or shade with the predominant one in the 
customer's office. Once upon time if a 
customer entered a furniture store and 
asked to see a medium-priced desk, the 


salesman no more thought of inquiring the 
style and finish of the furniture the cus 
tomer already had than he 


thought of asking for the size of his under 


would have 


The usual tactics were just to show the 
lead 


shirt. 
a cheap desk, and then to 
him along to a more ex 
oiten 


customer 


or gently push 


pensive pattern—in so doing very 
a confusion in his mind on which 


into dis 


arousing 
the prospective sale split squarely 
satisfaction with both samples. The result 
was that selecting furniture was just about 
as imspiring a proposition as taking the 
mid-year inventory. 
Nowadays, the buyer 
and we show him a fully equipped office in 
Each piece bears a sort of fam- 


enters the store, 


miniature. 
ily relation to the others and to the whole 


That relation creates in the prospect’s mind 


the germ of the buying inclination. The 
rest is sales diplomacy plus plain horse 
sense 


shaving 
Employ 


Don’t try to make dividends by 


salesmen’s payroll 
that you 


A cheap salesman will 


them off the 
the kind of 
buy from yourself. 
cause a discontented 
flat liability Pay particular 
requests for easing up desk drawers, 


men would like to 


customer; he is a 
attention to 
and 
take a pride in every office installation you 


make. If a customer asks small favors, 


such as rubbing up a desk or a filing cabi 
net, don’t refuse. It’s more than a kind- 
ness to him; he’s,doing you a favor in 


calling attention to the chance to improve 
the appearance of your stock. Remember 
that every complete installation you make 
is just One more showroom for your house 
Advertise it accordingly 

Above all, keep your own office just as 
attractive as you urge your cus- 
theirs. Re-arrange your 


trim and 


tomers to make 


show window frequently: keep it up to 
date. 

The understudy is a useful thing in a 
seliing force. See that the department 


manager at all times has the necessary as- 
Competent cabinet men and re- 
pairers are a distinct asset. In strict at- 
tention to a multitude of such apparent de- 
tails you will find a source of constantly 
extending sales and of the practical 
ice which makes them multiply 


sistance 


serv- 
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EVOLUTION OF THE MODERN LETTER FILE 


By WitiramM A, AMBERG, 


the publish 
give 


HAVE been requested by 


er of Office Appliances’ to 


its readers the story of the evolution of 


the modern letter file, which, judging by 
the displays in the stationer’s windows, has 
become the symbol of the trade, supplant- 
ing the massive gilded pen which dangled 
over his doorway two generations ago 
Prior to the year 1868 the “letter file” in 
general use was the pigeon hole case with 
twenty-five openings, each marked with a 
letter of the alphabet. The letter “M” be- 
ing at that time most numerous, some users 
made a separate place for Mc, while X, Y 
and Z were as one. This was the limit of 
divisions of the alphabet. The more par- 
ticular merchants used pigeon hole boxes 
to exclude dust and to facilitate handling. 
The only “file” besides the wire spindle, 
its counterpart, the wall “harp file”, and a 
“transfer file,’ was Shipman’s “ad 
hesive,” a book with gummed § stubs to 
which the letters were attached, then duly 
the index in the 


wire 


numbered and entered in 
back of the book 

For filing in the pigeon hole case the 
letters were folded to a uniform width over 
a 3%-inch tin paper cutter, and the name 
if the writer and date were written on the 
back; in some cases a synopsis of tlie con- 


added. 


tents was 
his limited method of filing will cause 
a smile to spread over the faces of the 


younger generation, but it must be remem 
bered that Chicago had at that time but 
one-tenth of its population, and 
correspondence and mail orders were very 
Letter postage was three cents per 
Postal cards had not been in 


present 


limited 


half ounce 

troduced. The Indians were still roaming 
over Minnesota and outbreaks were fre- 
quent and serious; the means of communi 


cation limited and traveling men visited the 
west of the Mississippi but twice 
orders 


country 
. year, sending in their customers’ 
a six months’ supply each trip 
\ few 
ing large 
their own, generally on the 
to overcome the limitations ot 
pigeon hole case, which resulted merely in 


for 
houses whose business was assum 
proportions devised methods of 
numerical plan, 


the simple 


an increase in the number of openings 
\t that time (1868) | bookkeeper 
for the stationery house of Culver, Page & 


was 


Hoyne. We used a Shipman file for letters 
and the pigeon hole for city bills, which 
were quite numerous It was the latter 
that was responsible for the invention of 
the “self-indexing”™ file. I made a box hav 
ing only a bottom, two sides and a back 





EDITORIAL NOTE.—The evolution of the 
modern letter file! How many of us have 
considered it? How many have ever given a 
thought to the inception of this device, which 
is almost the cornerstone of modern office 
system ” W ould we have believed that the 
mventor of the letter file is today less than 
sixty-five years old; that he was twenty-one 
when he devised the first flat file; that the 
invention was perfected in Chicago, and that 
the inventor ts today one of the honored citi 
sens of this city, im active business and in 
vigorous health? Is system so young that so 
many thousands of us were born before one 
of its chief lieutenants—the letter-hle—came 
into the world? 

Here is the story of hdw the modern leite: 
file came to be evolved, written by the only 
nan in the world, perhaps, who has possession 
f all the facts. Mr. Amberg’s style is as 
clear and simple as a glass of pure water 
It breathes the orderly exactness of a mind 
trained to do everything im the most logica: 
way. We venture to say that no one who be 
gins this little story will stop reading before 
he finishes it, unless he ts pried away by supe- 
rior force 


billheads (7x8 


held 


to hold “quarter sheet” 


inches) with a presser bar down by 


WILLIAM A. AMBERG. 


means of a rubber band. wherein I could 


arrange city bills alphabetically without an 
This was merely a “bill hold- 


index box 


er.” 
After all the 
in hand and paid they were bound into vol- 


bills for each month were 


PRESIDENT, AMBERG FILE & INDEX Co., CHICAGO 


umes with wires, which | could do neatly 
as I had the convenience of a bindery at 
The neat volumes attracted at 
tention and I was prevailed upon to make 
a few “Bill Holders” to sell, which I did, 
but changed the construction by substitut 


ing coil springs operating between the bar 


my disposal 


and lugs at the top of the box for the 
rubber band 
The first purchaser was Mr. Fergus, the 


old time Chicago printer who died recently 
If | remember correctly it was Mr. Fergus 
who wanted to know why letters could not 
be filed in that way. The difficulty was that 
at that time but few country customers had 
printed letterheads and _ alphabetical ar 
rangement would be difficult, but a study of 
the problem led to making an alphabetical 


index of loose sheets suitable for a box 
9x1l inches in size, between the leaves of 
which letters could be readily filed This 


was the second step and now we had a 
“self-indexing letter holder and file 


\s not all concerns had the facilities of a 
bindery at hand, a method of binding with 
copper wires was devised by having two 
pairs of small holes in the bar and éorre 
the bottom of the file 
pair of 
could reach the 
bottom An 
holes through the papers 
file, the ends of the wires 
] 


sponding holes in 
Slots were cut between each holes 


wires paper, 


and 


so that the 


free of the bar awl was 
used to punch 

while still in the 
inserted and drawn tight, when the v« 


duly bound could be withdrawn 


lime 


\ patent for the file as then “perfected’ 


was applied for in 1868 and granted about 


a year later, on July 6, 1869, my 22nd 
birthday. I tried to sell it for $300.00 and 
failed. It was known to the trade as “Am 
berg’s self-indexing holder, file and bind 
er,’ and was made of black walnut, then 
a very common and inexpensive wood. They 
made fence rails of it in Ohio not many 
vears before 

The general introduction of the file was 


made by canvassers and because of the fact 
that it saved the labor of numbering. index- 
ing, folding and endorsing, made consider- 
able progress before the great Chicago fire 
of 1871, so that after that 
event and with a clear field its use be: 


much so, sad 


ame 
almost universal in Chicago and it had als¢ 
made its way throughout the country 

The binding of the volumes became the 
regular business of a few peripatetic book 


binders, who made monthly visits to the 
leading firms 
On account of the space taken up by the 











presser bar and coil springs the ca- 

file was less than half of what 

W Binding letters, however, had 
iwbacks; the writing was often bound 

i letters ild not readily be removed 

| vercome this the transfer case was de 
ise As at first constructed this was a 
opic case; the letters, with the index, 


taken out of the file and placed in 
a le wrapper and put into the case. This 
was a great improvement over binding and 
its use became general 

From 1872 to 1880 improvements were 
numerous. The index sheets which previ- 
ously had been loose were provided with 
fasteners which were held in a groove in 
the back of the file; the presser bar which 

1k up so much room was superseded by 
steel springs which operated a wire bail 

presser, well to the front, and the ca 


an | i 
~~ 
















TUBBER BAno 
PASSING YNOCHNEATH 
AND SELOUVRED Te BOTH ¢ *0-> 
OF THE PRESS ER BAR. 


THE ORIGINAL AMBERG FILE. 
pacity of the file increased fifty per cent 
lhe transfer case, which is now so common, 
was designed to meet the changed condi- 
tions and later the spring was again 
changed so that the file could be filled to 
its entire height. The new style of trans- 
fer case, with an index added, soon became 
the file in common use 

[There was scarcely a limit to the variety 

devices in springs and “pressers” which 
were placed on the market, the practical 
iperation of all being much the same up to 

resent time 
The Shannon Files. 

Another system which came into being 
during the early years of the “self-index- 
ing’ file was the “Shannon”, which met 
with much favor because of the fact that 
papers were securely held instead of bemg 

ose and were removable, and the diff- 
culty of binding was also overcome. Like 
the other system, a transfer case adapted 


its nstruction, was also devised and 
with the addition of the loose leaf index 
sheets and the perforator, which followed 
each other in rapid succession, made the 


system unique. The simultaneous operation 

the arches in opposite directions by a 
single and ingenious mechanism has never 
been improved upon 

The Cabinet Letter File. 

lhe foregoing relates, necessarily, to the 
single file. In concerns where correspond- 
ence was too. great to be bound into 
monthly volumes various plans were at 
first adopted for relief A “Jumbo” file 
uble capacity was made and had 
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Our Exclusive Agency 
Means Dollars for You 


FEW available markets where our complete stock 
line of Filing Cabinets, Cabinet Safes, Desks and 
Tables are not now represented. 


The 















= 
Line 
is sold to dealers on an absolute guarantee to be just as 
represented. This means that an ALLSTEEL Agent 
will never have a dissatisfied customer. 
THE ALLSTEEL LINE consists of Vertical Uprights, 
also horizontal filing sections in full and half width sec- 
tions known as WYDESTEEL and U-NETTES. 
Cabinet Safes, Desks, Tables and built-to-order furniture 
when the 200 stock pieces will not exactly meet a buyer’s 
needs. 


Write today for 64-page catalog and agency sales plan—they will surprise you 


The 


Safe 





The General Fireproofing Co. 
YOUNGSTOWN, OHIO . 
EXPORT OFFICE: 396 Broadway, New York, N. Y. 
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8,000 Goodline Telephone Holders 


SOLD SINCE FEBRUARY Ist, 1912, 
DATE OF FIRST SHIPMENT _ ————_ ff 





























L Style A 


Why? MERIT--PRICE 


Never before has a Telephone Holder been sold for the 
very low price of the Goodline. 


Stvle A holder was designed for PRICES 


: > _ 1 ton desks ( 1s Style S Black Enameled 
use on either flat or roll top desks, and ha Style S Nickel Plated 1 00 
24 inch extension, allowing the phone to swing Style S Solid Brush Brass 125 
in any direction. With the Goodline Holder Stvle A Black Enameled a sO 
» } ,) < ld . \ o codent Stvle A Nickel Plated Arn I ir » 
the phone is held securely, making acci le nts Bey Aten : 2s 


impossible, yet it may be instantly removed 
and replaced with the use of but one hand Equal To Any—Better Than Many 
shelf Stvle S can be 
Both 


f finishes oO 


Goodline fastened anywhere idjusts 


f cold 


lifetime 


In any position are strongly made « 


he best ¢ last 


teel, with t 


The Goodline Manufacturing Co. 
KENT, O. 





Drawer G 





Nonnast Guaranteed Office Tables 


are made in the latest accepted designs and ‘are unsurpassed in 
quality of materials, workmanship and finish. 


The line comprises tables for every range of business use, from a 
«small telephone stand to a director’s table, such as shown above. 


We have now ready for distribution, a comprehensive Book of 
Office Tables, conveniently arranged for ready reference. 


Write for this book at once 


LOUIS F. NONNAST 


1015 North Halsted Street Chicago, Illinois 























tter 


a large sale \lany firms began to se] 
letters isses, as orders, acknow 
ments, remittances, bank letters, et« 
class having its own file \ study 
problem finally to devising a cal 
of twenty ir files, practically a fi 
each letter with an A to Z index it 
file This provided 600 filing divisi 
letters ong time reterence inst 
only one month 

The method filing adopted was 
sort the etters into the files by the 
letter of the index name, and then f 
the given name of the individual Set 
firm name _ initial For example, a le 
from John Smith would be filed in the 
file in the J space, while Smith and B: 
or Smith, Brown & Co., would go in th 
space of the same file 

This system was inaugurated about 
year 1874, and a patent for the Cal 
letter file system was issued in 1875 

As the files did not all fill up in the 
period of time the plan was to remove 
contents of each file only when fille: 
record sheet enter such removal 
placed in the bottom of each file s 
each one had its independent record to 
volumes This transferring system 
never improved upon and its use be 


universal 


The method of indexing and filing ab 
outlined, though simple and easily compre 
hended, had many drawbacks. If the letter 
was “sorted” into the wrong file the err 
was rarely detected when filing by the gis 
en name, and thus was practically lost. Thi 
difficulty was overcome in 1875 by wl 
are now known as “Directory” Indexes 
which became the foundation of all mode 


alphabetical filing systems. 


The introduction of the directory in 


was most tedious and difficult The mos 
extensive [Ledger index of the time as 
the Vowel index having six columns (thre 
on each page) headed by the six vows 
The determining column in which to ent 
a name was the first vowel after the Le 
letter. Hence both Baker and Brand w 
be entered in the A column, and Booth 
Brown in the O This gave about 150 
ferent lumns for the alphabet—very u1 
equal as to the number of names in ea 
but the most extensive index to be had 
that time The habit of entering Br 
under Bo, Schmidt under Si, Crane 
Ca, etc.. was finally established It 
seem ridiculous now to say that fi 
Brown as Bro, Schmidt as Sch and Crar 
as Cra, which is the natural way. wa 
something hard for those of two genera 
tions ago to accustom themselves to, ye 
it is a fact It shows, simply, how 
warps our judgment and how hard it is 
unlearn 

Graves’ index, with the first two or three 
letters printed on eath line so the book 
keeper couldn’t go wrong, was the pioneer 
in displacing the vowel index 

The directory system is natural and in 


nature can be extended to meet 


quirements however large 


any 


n 








June, 1912 
Self-Indexing File Pioneer Labor Saver. 
The self-indexing file wherein letters are 

filed flat between indexed leaves has the 

distinction of being the first time and labor 
saving device applicable leading up to mod- 
ern efficiency It antedated the typewrit 
er by three or four years, and its only fore- 
runner is. the letter copying press, the 
origin of which is not recorded. The copy- 
ing press has been almost entirely supplant- 
ed by the making of type written carbon 
copies 

Carbon copies have, in turn, caused ma 
terial changes in the letter files, though the 
inderlying principle of filing papers un 
folded, between indexed sheets, remains 

[he high salaried officers of our big cor- 

porations lose no time in consulting the 

letter file personally; it is a case of touch 
ing a button and a request to “bring the 


irrespondence of so and so”; hence the 
introduction and use of folders in letter 
files The mechanical means for keeping 


etters in such form as to meet this condi 
tion led to the introduction of 
The Vertical Letter File, 
in which also there has been an evolution 
is marked as in the other system. 
When originally introduced it had as an 


adjunct, the “card system,” with which it 
was inseparably connected. The filing was 
by numbered guides and folders, the card 
index being necessary to ascertain the num 
ber of the correspondent This was an 


“indirect” system of reference to the filed 
matter but is now being universally sup- 
planted by a direct reference system based 
on the alphabetical indexes, which have 
been changed to a form suited to the guides 
a vertical file drawer 
The Vertical file, like the others, has ap- 
parently reached its ultimate development 
in the mechanism, and recent innovations 
have been entirely in the direction of finding 
“talking points,” hence the introduction of 
steel instead of wood in cabinet, and more 
recently the making of light safes, contain- 
ing all the various filing devices desired. 
The one gratifying thing in a review of 
the file business is the importance which 
the letter file man, who knows his business, 
has attained by his labor, thought and work 
in the general development of modern 
business efficiency. His creations are in- 
dispensable to the “up-to-date” office man 
and his knowledge gained by a long experi- 
ence with all sorts of problems to be 
solved render his services invaluable. 
From a humble beginning with a simple 
but rather clumsy device, which in the gen- 
eral estimation was looked upon much 
as would be a new kind of rat trap, to the 
gradual extension, improvement and adap- 
tation of the “idea” which brought it into 
being, and which led up to a great and im- 
portant industry, the creation of great man- 
ufacturing establishments with millions of 
capital invested the evolution of the modern 
file is really wonderful and demonstrates 
what a field there is in this great country 
for the success of anything having real 
merit, backed with confidence, energy and 
skill. 
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OFFICER APPLIANCES 











Plain Oak. Golden Finish. Height 30 inches. 
Depth 32 inches. 5-ply built up writing bed. 
No. 339, Length 42 inches....... Price $13.50 


A desk value of which every dealer should take 
notice. Write for catalog and full particulars. 


HENDERSON DESK CO., Henderson, Ky. 


Export Office, 17 Battery Place, New York 

















An Office Chair, Comfortable, Elegant and Enduring 


You will find the added ease 
and satisfaction reproduced in 
bigger business and better prof- 
its when you equip your Store 
with 


JOHNSON 
CHAIRS 


Drop in and see all the up-to- 
date styles in oak, mahogany, 
white maple, birch and circas- 
sian walnut, at our permanent 
showrooms in the Karpen Building, 
900-10 S. Michigan Blvd. Send for 
our illustrated catalogue for 1912-13 
just issued. 





No. 1402 LLP. Leather, Perforated 
Slip Seat 


Golden Oak or Solid Mahogan y We manufacture the largest line of 
Polished office chairs to be found in the West 


Johnson Chair Company 


Offices and Factory: 4401-4531 W. North Ave., Chicago 
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Where is the office furniture of our dad 
dies? Where is the hard backed chair that 
used to repel visitors from the inner sanc- 


tuaries of business only thirty years ago? 
What has become of the ancient filing cab 
inets that used to freeze up in the January 


cold snap and start shivers of premature 
profanity along the office boy’s mental 

spine? 
Where, in short, are the roll-tops of ‘83 
Well, a whole lot of them are still doing 
business at the same old stand—making 
the salesman wonder, as he comes in, 
whether he has been dreaming of all the 
and advance he has read about 


progress 
and seen proved in 


in Office Appliances 


bright, artistic designs in his own ware 
house Go out tomorrow on a house-to 
house canvass of the business district of 


any city—Chicago or New York is quite 
as fruitful a scene as the city of 25,000 

and take notes of the office furniture you 
see in the offices of the heads of businesses 
You will open your eyes very wide before 


Pa UY TT ATTY TY WT NY TY wr yD wr YT wT WNIT WT TMT TIT WYN Wh yy wr YT wi T wit Ty wi gly wy ly 
Secure Your Profits 


against fire, mishap or larceny by installing 
an ALL-STEEL safe that is made to guar- 
antee you absolute protection—and is bound 
to make good because the reputation and 
experience of years depend upon its undevi- 
ating service afforded the buyer. That means 


“ARMOR-CLAD” 


LIGHTWEIGHT — FIREPOOF 


BUYING PUBLIC IN 





FURNITURE VINTAGE OF °83 


DALLAS, GivEs NOVEL WAY 


MODERN STYLES 


hours are passed, and you will dis 


large a field is yet to be 


many 
cover how occu 
pied by the advance guard of Modern Office 
Furnishing Efficiency 
Incidentally, you will 
excellent way to sell your goods, for every 


have hit upon an 


id fashioned office in America is just an 
ither opportunity tor the live salesman for 
office furniture to quit rubbing his hands 
with complacency and begin rubbing his 
eyes with wonder \nd the next step will 
be to plunge in and wake up some of these 
idmirable friends of ours to the fact that 


they are losing a good round quantity in 
hard cash by following a dwindling proces- 
sion instead of leading the conquering 
march. 

By having book of photographs 
right beside you, you can say with authority 
to the Man with the Old Style Desk that 
this particular 


(which he 


your 


furnish him with 
up-to-date desk chair 
been half-secretly admiring in the picture) 


for $80, $15 for the 


you can 


and has 


with an allowance of 


ee | 


Write for New Catalog Today /. 


Rigid Construction; made from 
a continuous sheet of steel; no 
angle iron joints to mar the ap- 
pearance and weaken strength; 
double 
the best fire-resisting material; 
large air space between the shells. 


Safety, Convenience and Elegance Make ‘‘Armor-Clad 


THE ARMOR-CLAD MFG. COMPANY, 


old one lt he has been hesitating on the 
ground expense, the allowance pr 
tion, nine times out of ten, will bring 
into line with a rush. 

\fter such a visit about your city 


the daily p 


a 
second-hand desk 


per 
pet 


an advertisement in 


vou have for sale a 


bargain You will get a most 


investigators Among then 
pick out those 


well as Pri 


crowd ol 


can quickly who rea 


ooking for Quality as 


before the visit is over you will n 


get rid of your second-hand desk—w! 


being 


a pity, genuine = antiquities 
nowadays—but will also get a line 
customers who will, sooner or later 
entire new outhts 


seriously of the second 


I find that in advertising 


Speaking 
furniture game, 
much better results are obtained by 
ing your firm name at the bottom wit 


individual member or emp 


of some 

[The prospect naturally is more likely 
take a look if he fancies sudden necess 
has caused some owner to offer for sale 


a bit of furniture which has done him 


service. 
If your store is a distance from the 
tory, you are bound to get many a crate 


partly damaged furniture in the cours¢ 
1 year. It’s too long a job always t 


for damages. Instead, an excellent way 


attract the kind of trade that jumps at 
bargain—and who doesn’t, some time in 
life?—is to advertise the consignment a 


SAFES 


and lined with 


walled 


9 


PROFIT-PROOF. 


CANTON, OHIO 
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slight reduction. Once get the people into 
your showroom, and half the battle is won. 


} 


In window display it is a good plan to | 


call special attention to some small equip 
ment that a desk contains, such as a clock, 
a letter file, pedestal drawer or card index 
outfit All roll top or flat top desks look 
pretty much alike to the average passerby. 
If your big red arrow points to some par 
ticular convenience, on the other hand, you 
will get many a look that may turn into a 
visit and end in a sale When a desk is 
made, take the customer into your stock 
room, if possible, and unpack a duplicate 

the desk he has selected. This will not 
only emphasize the care with which you are 
filling his order, but will also give him 
greater confidence in your stock and re- 
sources 

It is little things like these on which 
many a reputation for service is builded. 
Better sell a second-hand desk that en- 
hances your good name among buyers than 
the most elaborate outfit with ever so little 
a trace of dissatisfaction. For in the first 
case there is still a chance for the bigger 


order later 


HOW FAITH IN THE CUSTOMER 
WON. 


\ large desk manufacturer recently paid 
our tirm a compliment which should be 
passed on to the whole state,” said S. R. 
Coleman, vice-president of the Western 
Bank Supply Company of Oklahoma City 
recently. “You sell more high grade desks’, 
he said, ‘than dealers with twice your popu- 
lation to draw from.’ We were pleased, of 
course, and we began to study out the rea- 
son It may well be due to two condi- 
tions: the desire of Oklahomans to have the 
best, and the fact that down this way we 
consider there is nothing too good to sell. 
Many salesmen underrate the buying abill- 
ties of their customers, or else lack the 
nerve to keep hammering away at their 
high-priced goods. So they begin to slide 
down the toboggan to what they think the 
trade wants 

“When we opened for business three 
years ago, most local desk sales were for 
goods priced from $25 to $50. We began 
with the aim to sell the $300-$150 product 
We were told it was a dream, but before 
many months we observed that more $100 
desks were being sold all over the city than 
ever before. It was simply a case of having 
faith in the customer, and holding on until 
he justified it. If it’s a sensible faith, he 


always will.” 


DEVICE TO SAVE PENCIL STUBS. 
\ new pencil stub holder, marketed by 
William M. IL. McAdams, a Boston whole- 


sale stationer, promises to reduce one 
source of office waste It is called “Sav- 
em.” and is made of hard rubber in three 


the barrel, the eraser and the stub- 


parts 
that the rubbers are in- 


holding collar, so 
terchangeable and the stub may be reduced 
for protecting the point while in the vest 


po ket 
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YOUR STOCK IS 
NOT COMPLETE 
WITHOUT MOON 
BASKETS 333 3 


MOON WASTE BASKET TO MATCH 
YOUR DESK—made from selected 
quartered white oak, veneered inside 
and out; legs equipped with brass sockets. 
18 inches high, 13 inches square. 





No. 453}—-Made in selected quartered oak and genuine 
7 cen 60 in. and 55 in. long, 34 in. wide, 43 in. 
igh. 


MOON PATENTED TYPEWRITER ATTACHMENT 


Complete 1912 Catalog 
mailed on request 








JULY EXHIBIT 


lhird Floor Manufacturers Bldg. 


Grand Rapids, Mich. 


MOON DESK 
COMPANY 


MUSKEGON, 
MICHIGAN 








Attention— 
Stationers! 


Notice the special features 
of this Gunlocke Office 
Chair. Notice especially 
the outline of back and 
generous seat which provide 
real comfort for the user. 


These chairs are absolutely with- 








No. 710 Gunlocke Typewriter Chair 








out a peer in design and construc- 
tion. They are the best that can 
be produced by expert artisans 
with the finest equipment and the 
best of materials. 





Write us and we will tell you 


more about our product. 


W. H. GUNLOCKE CHAIR CO., Wayland, N. Y. 
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Makes Your Work Easier 


ee Aree 
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Adjustable 

to any height 

: and after easi- 

By simply ly and quick- 
turning this ly and noise- 
lessly moving 

easy ball- the Adding 
bearing Machine on 
its perfect rollers to 

wheel, any desired place 


the stand 1s or position, the 
~ Stand is held ab- 
adjustable solutely rigid by 
to any de- simply TRIP- 
PING THIS 


sired height cITTLE FOOT 


LEVER. 





=a 


beg 


ADJUSTABLE TABLE Co. 


GRAND RAPIDS, MICH. 
Also from Adding Machine Agents & Salesmen 











EMERALITE 


DESK LAMP 


WITH 


Green Glass Shade 


THE BEST LAMP FOR OFFICE OR HOME 







Efficient 
Practical 
Ornamental 


Does not 
Tarnish or 
Collect Dust 





; ‘Kind to the Eyes’ , 


Made in many patterns for any location. 
Send for our Emeralite Booklet with prices. 


H. G. McFaddin & Co. 


44 Warren Street :: New York 
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SOME MISTAKES OFTEN MADE 


By R. R. BowMAN, NATIONAL 
Book & SUPPLY 


and grow 


HE 


ing 


comparatively recent 


stationers of this 


the 


tendency of 


country to absorb commercial 
furniture business, has led many dealers in 
the smaller towns to give serious consid 
eration to adding this unknown but profit 
When lo 


hundred 


line to their stock in trade 


than 


able 


cated in cities of less one 
thousand where trade of this 
been either handled through 


ment or general furniture stores, it often is 


character has 
local depart 
undesirable or impossible to employ an ex- 
perienced manager for the new department, 
leaving the burden of making selection and 
looking after the sales to the stationer him 
self, who undoubtedly will make many mis- 
takes before the new venture has been put 
and a 
this 


upon a basis of good business ethics, 
money making investment. It is to 
class of merchants that this message is ad- 
dressed, by one who has grown in the past 
five years from an ignorance of the whole 
furniture business to a carload user, whose 
sales amount to many thousand annually. 
No doubt the future holds valuable 
lessons for one so young in the game, but 


many 


the many mistakes of the past, realized 
after two years of fruitless effort, were 
gained in the hard school of experience, 


ind make the 
mm what not to do at 


writer feel qualified to speak 
least 

commercial furniture 
desks, 


costumers, 


Broadly speaking, 


can be divided into two classes; with 
etc., 
Tak 
should 
the 


the accompanying chairs, 
and a general line of filing cabinets 
ing these up in the manner named 
not lead you to a belief that desks are 
most important on the list, but being more 


generally considered as commercial turn 
ture we will handle the subject of them first 
and then consider the cabinets 

rhe initial investment to be made in such 
a department will of course depend largely 
competition, city, and 


A thousand dollars will 


upon local size of 
room for display. 
make a very creditable appearance if wisely 
invested and properly shown, but we will 
leave the arrangement and finances to the 
dealer, while we discuss the selections, that 
would probably be best for him to make 
First, ascertain by observation if you are 
living in an “oak” or “mahogany” town, or 
if it will be necessary for both lines to be 
handled. 
Some cities run almost entirely to the 
one grade of wood, either oak or mahog 
any, while others are about evenly divided, 
requiring an stock. In 
dianapolis is known for its large consump 


tion of mahogany while Cleveland, a city 


equal division of 


BLANK 
Co., AKRON, O. 


twice the size, is known as an “oak” town 
When this point has been decided, there 
remains the vitally important fact to be 
decided of whose line you are going to 
handle 


seem, today, there is 
desk 


to conjure profits from 


Strange as it may 


no magic name among manufacturers 


sufficiently strong 
commercial life. In fact some 


best 


whole 


American 
of the oldest 
this line in 
tories 


and known concerns in 
the 


even yet 


world, whose fac 


crowded with export 
and inland find their 


our own big cities throwing out their goods, 


are 
orders, agencies in 
and supplanting them with the newer prod 
uct that was born of a younger generation 
Investigate carefully, following the lines of 
successful competitors, and when once you 
stumble onto the right thing you will re¢ 
ognize your line from the handsome co! 
the that is 
More value is given for the money 
desk than in 


struction considering price 
asked. 
in an 
of furniture 

After locating your factory buy liberally 


The cardinal sin of fur 


office any other piece 


of the one design. 
niture buying is to “sample” from different 
factories, making your display room look 
like an and putting the 


merchant in 


antique collection, 
an embarrassing position when 
a customer wants “three desks all alike.’ 

Remember, you cannot sell every shopper 
that comes in, and don’t attempt to carry a 
stock that would permit you to do so, even 
if you had the inclination. The goods them 
selves are the official work benches of the 
world, and should inspire you to make your 
appeal to the greatest commercial centers 
in your vicinity, rather than to chance pro 
fessional trade, brokers, merchants, et« 

In order to successfully handle large of 
fice business, a reserve stock of best sellers 
must be constantly on hand. Waiting for 
factory shipments after goods are sold is 
very unsatisfactory, and quite often impos 
sible for the customer, creating a tendency 
toward driving him to the bigger store with 
the bigger stock in the next city. As your 
investment that 
stock grows in proportion, for it requires 


grows see your reserve 


less skill to sell a man six desks all alike 
(if you have them) than it does one 
Assuming that you are located in that 


small city of the middle west, why not be 
liberal in allowing something in trade for 
old desks when the occasion demands. This 
in all likelihood innovation in 
your vicinity, and acts for your benefit in 
It stimulates your sales, and it 


will be an 


two ways. 
provides a stock of second-hand desks for 
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the man who wants something cheap, and 
at the same time it restricts. the general 
market, or in other words, keeps one less 


desk out of circulation 
3y this means you can exert a greater in 
fluence on the general character of furni- 


} 


ture used in your city, until you have grad- 


ually and unconsciously become a dominant 
factor in the furniture trade 

[he same general principles apply to 
chairs as to desks \ few well selected pat- 


terns with stenographer and side chairs to 
match, will put you in a position to handl 
a big order immediately if your reserve 
stock 1s what it should be 

As a last precaution to the new or pros 
pective dealer, I would urge the necessity 
of securing the exclusive sale on the lines 
you decide to handle. This can very easily 
be obtained when the manufacturer's article 
is unknown in your territory, but is some 
times hard to accomplish after your effort 
and advertising have created a demand 

Filing Cabinets. 

The fact that the greater number ot 
desks and filing cabinets are both made 
of wood, creates the commercial re- 
lationship that exists between the two lines, 
which might otherwise be as widely sep 
arated as far as trade conditions are con 
cerned as drugs and upright pianos. Pre 
dominant in the sale of commercial fur- 
niture such virtues as construction and fin- 
ish find first place in all selling talk, while 
in the sale of cabinets, applying the useful 
ness of them to your customer’s wants 1s 
what will put the most goods on the deliv- 
ery wagon. Handled by salesmen as ani 
mate, efficient, indispensable, office equip- 
ment, much life and snap can be put into 
the work, creating sales and filling previous 
ly unknown needs, or displacing antiquated 
methods by installing the new Jeing 
made in sectional form like bookcases, a 
growing demand for more files creates of 
its own volition increased business for the 
dealer fortunate enough to control the 
agency. So in selecting a line to handle it 
would be good business to secure the rep 
resentation of that particular manufacturer 
whose goods are in the most demand in 
your locality, owing to previous purchases 
If a comparatively new line is to be se 
lected too much cannot be said in favor of 
those companies who render to the dealer 
the greatest amount of assistance and co- 
operation. Some concerns are very strong 
in this regard where others are weak, or 
attempt to create the idea of giving assist 
ance by spasmodic advertising campaigns 
of a half-hearted nature Much can be said 
on this subject, but if the dealer will select 
a company to represent who have main- 
tained for years an efficient and trained ad- 
vertising expert, and whose traveling men 
can make frequent calls to assist on hard 
deals, he will save time and money, rather 
than tying up with a new and comparatively 
unknown concern struggling for a footing 
in a widely covered field 


“Great minds have purposes, others have 


wishes.” 



































Perpetual 
Transter System 


Saves Time, Money and Patience 








It is the simplest, most economical and 
practical transfer system ever devised 


The Macey Perpetual Transfer System has been 
designed to meet modern conditions and may 
instantly be adopted in place of 
the old-fashioned periodical 
transfer methods without any 
confusion whatever. It can be 
carried out with any arrangement 
of index guides and folders. 


The small transfer boxes are light 
and easily handled. They are 
inexpensive and may be filed 
away like books on shelves or in Macey Sectional 
Transfer racks, provided especially for this 
purpose. 

The capacity of the permanent file is increased by the 
process of perpetually weeding out and transferring the 
bulky folders—no other need be transferred. When entire 
contents of files are transferred periodically, say twice a 


~ - 
ii Re te 
ae a 


= 





year, all references for several 
weeks thereafter will be to the 
transfer cases. Instead of getting 
12 months’ use of the files, as with 
the Macey Transfer System, you 
get only 9 or 10 months. 


Booklet with full description aod 


prices on request 


MieNdcey Co. 


GRAND RAPIDS, MICHIGAN 











































TELL CITY 
DESK CO. 


TELL CITY, 
INDIANA 


ELL 


Style 5 shown above 
plain oak—with solid,sz 
top. Top drawers lock 













Length—42 inch 







Depth—232 inches 
Height—31 inch 
Weight—140 lbs 


OFFICE 
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Built To 
Uphold a 
Standard 


—not to meet 
a price. Tell 
City Desks 
are made just 
a little better 
than seems 
necessary 

with much 
care devoted 
to those many 
little details 


of construction which lend the finished product a 
character that cannot be veneered on. 





CITY DESKS 


Tell City Desks come in many 
styles and sizes—giving the parti- 
cular man a wide range of choice 


is made of 
anitary flat 


lower ones. 
es FRE Write us you are interested 
and we will send a copy of 
our illustrated catalog showing the 
es many Tell City styles. No matter what 
you want we have it 





AFTLIANCE! 











Crown Steel F 


The line is complete, embracing: 


lasting. 


Buildings 


The drawers in Crown 


friction and are not affectex 


Modern 
the capacity of the ordinar 


The Crown 


CROWN 








4-Dwr. Vertical File 


FOR OFFICE USE 


The Crown products are modern, convenient, sanitary and ever- 


Roll Top Desks, Crown Modern Safes, and Special 
Equipment for Offices, Banks, Court Houses and Public 


urniture 


Filing Cabinets, Flat and 


Furniture operate without 


1 by climatic changes 


Crown Modern Safe 


Safe has more than twice 


ry safe. It is designed for Office use and offers 


security to papers and records without being cumbersome. 


METAL CONSTRUCTION CO. 


JAMESTOWN, N. Y. 



































Broome’s Folding 
Typewriter Table 


Made of oak. Golden or Mission finish. Com- 
plete with drawer and slide. $25.00 per dozen. 
1 dozen to crate. — inches, 26 inches 





AMONEY MAKER FOR DEALERS 


THE BROOME MFG. CO. 


PERU, INDIANA 











HOW TO FIX THE RESPONSIBILITY 
FOR GOODS DAMAGED IN 
TRANSIT. 

By Mr. Frank Standart, Manager Chicago 
Branch, Murphy Chair Co. 

In a small town located in the Northern 
part of Indiana there is a furniture deal 


and for convenience’s sake I will call him 
Smith. 

Smith was doing a good business and 
bought lots of chairs from us, but his m 


plaints about broken and damaged goods 
were beginning to be the bane of the Traft 
Manager’s life. Finally a Company rep: 
sentative was sent down into Indiana 
endeavor to locate the trouble 

Instead of immediately offering 
suggestions as to the possible cause of t 
damage, this man quietly waited until the 
dealer received notice from the Railro 
Company to the effect that a shipment had 
been received for him. Then he accompa 
nied the local teamster to the depot and 
watched him go to the Cashier’s Office and 
get the freight bills, receipt them, and pay 
the freight charges; all this, mind you, be 
fore he had ever laid eyes on the goods 

Well, to make a long story short, the 
goods were loaded on the truck, delivered 
to the store and unpacked. Several pieces 
were broken, but who was to blame? The 
Railroad Company had a clear receipt, the 
teamster had been careful, and the shipper 
could prove that the goods were O. K. at 
point of shipment. Of course, Smith stow 
the damage. He had to. He had tied hin 
self up in a knot by giving a clear receipr 
ind therefore had no redress 

Smith’s case is not an uncommon one, 
but it illustrates one of those little things 
that cost Furniture Dealers in this count: 
thousands of dollars every year 

Goods Damaged in Transit 

The question of “Damage in Transit’ is 
one which should receive the carefu 
sideration of every dealer handling fur: 
ture, or any other light and fragile con 
modity The matter is a very simple one 
when properly 
protection you should see that the goods 


rranged, and for your ow: 
you buy are received in good order fro 
the various transportation lines 

No agent of a railroad, or any othet 
mon carrier, can refuse to give you a propet 
take de 


livery at his station, provided such damage 


statement of damage when you 


is recognized and brought to his attents 
A 


n 


at the time delivery is made to you 
statement of the damages should be written 
with ink or indelible pencil across the face 
of the freight bill, over the agent's signa 
ture when the goods are received and the 
freight charges paid. This is ample prote 
tion for the receiver of the freight, in case a 
claim is to be made. The freight bill, a 
companied by the original bill of lading 
showing clear delivery to the carrier 

tified copy of the invoice covering the value 
with an invoice 


of the goods. together 


carrier, covering the proper 


against the 
charges for damage, will then be handled 























by the Con pany responsible and a settle- 
ment made in a reasonable time 
Public Teamsters. 
\ great many dealers do not have their 
vn teams for handling freight, but con- 


tract with public teamsters to do this work 


In this event, the public teamster usually 
gives a receipt for the goods at the freight 
nouse ind iuls them t the dealer’s store 
In many cases a public teamster. through 
ack of time or inattention to his duties, 
y t the Railroad Cashier's Office, gets 
the bills covering the shipment for his cus 
tomer, receipts them, pays the freight, and 
then goes to the freight | se and takes de- 


livery of the goods, regardless of their con- 


dition He has, therefor: receipted for 
something he has not seen The Railroad 
Company is no longer responsible and the 
receiver of the goods has to shoulder the 


lamage, if anything is wrong 


} 


\ business man should not countenance 


such slipshod methods \ little more care 
ind attention to these things will save him 
nany dollars in year’s time 

\ public teamster who gives the Railroad 
Company a clear receipt for your goods 
should, in turn, deliver the goods to you 
without damage, or be held responsible for 
such damage If, when delivered, there is 


more damage to the goods than the freight 
bill shows, the teamster or the Company he 


works tor should be held responsible 


Proper Instruction for Your Own Men. 

In case the dealer has his own teams and 
drivers, it then becomes simply a matter of 
educating the men to handle the matter in 
ALWAYS in 


receipt is given 


i careful, business-like way 
spect the goods before a 
It is just as essential to inspect the goods, 
however, a second time when delivery is 
made at the store as it 1s when goods are 
taken trom the freight house Any addi 
tional damage due to careless handling by 
the teamster, or public truckman. will then 
be instantly discovered and the responsibil 


ity can be placed where it belongs 


Damage Covered by Packing. 

Cases often arise where the damage is 
hidden and cannot be discovered until the 
goods are unpacked. This usually happens 
when goods are packed in boxes, barrels 

crates. When this occurs, the proper 
method to pursue is to immediately notify 
the Railroad Agent in writing, requesting 
him to immediately call and see the dam 
age. Packages should be left just as they 
discovered, SO 


were when the damage was 


that the agent may have opportunity 
of seeing that the breakage was due to 
rough handling in transportation. In case 
he demands it, furnish him with an affidavit 


setting forth the fact that the damage was 


hidden and was not discovered until the 
goods were npacked \lso, be sure to 
state that breakage was due to transporta 


tion and not ti irelessness in handling or 


inpacking after delivery to you 


All matters of this kind should be attend 
ed to at the time of delivery. and not post- 
poned until later when it may be more con- 


venient If you delav. the Railroad Com 
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The FYONEO 
MEMO : = WEIGHT 


The first device to 
satisfactorily tak« 
the place of the old 
scribbling pad and 
the elusive slip of 
paper. 


AMM 
O2Z> 
nM U>'v 





A combined memo 
randum block and 
paper weight made 
entirely of metal and 
beautifully finished 
in black. 


Ornamental as well 
as useful. 


Has just the right 
slant to make writ- 
ing easy. 


Weighs twenty 
ounces and cannot 
get out of order. 


The device uses a 
continuous roll of 
paper and has a 
writing surface 3x44 
inches. Paper pulls 
from the top and 
may be cut off any 
length desired. It 
does not have to be 
held while being 
written upon, 


Invaluable to the 
bo kkeeper, order clerk, 
stenographer, telephon 
operator, shipping clerk 
time-keeper; in fact, the 
Roneo ‘“‘“Memo Weight”’ 
should be on every busi 
ness man’s desk. 


Price, 75c each, including 
a roll of paper Liberal 
agency discounts. Write 
for illustrated cireular 








RONEO COMPANY 


371 BROADWAY, NEW YORK CITY 








A Perfect 
Filing System 
FYONES NUMERALFAA 


—f-4\/ 2 \— 









































A combined ‘‘Numer’ ical 
and “Alpha” betical System 


NOTHING TO 
MEMORIZE 


lhe system thinks for you 





Folders filed or found in three motions— 
No card index used 


Cross indexing without cards— 


NO TWO NUMBERS 
ALIKE BACK 
OF ANY ONE GUIDE 


Fits any vertical file. 

Folders expand % and j of an inch— 
“Cecure’’ Bound Like a Book folder— 
all that the name implies. Miscellaneous 
folders for casual correspondents. 
Removal of folders automatically checked. 


‘Window guides” permit instant elimina- 
tion of “DEAD” matter. 


Exclusive agencies given. 


Roneo Company 
371 Broadway 
New York 











OFFICE SPACE IS MONEY— 
Don’t Waste It! 


Every square foot of space in your office has value. Use it to the best advantage by installing 


(JHLART STEEL 


TYPEWRITER STAND AND CABINET 


SAVES TIME RENT and MATERIALS and b J 
INCREASES EFFICIENCY. 15 Days 
DESCRIPTION: Rigid steel frame, 

absolutely indestructible, ample space Free 
for full week’s supply of stationery. 

Wood platforms—silent under opera- ° 
tion, and easily moved when on casters, Trial 
half turn of lever makes it rigid and 
immovable. Closes and locks at night. 
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This stand oc- 
cupies only 4 
square feet as 
compared with 
the 10 square 
feet taken up 
by the old-style 
desk. 









Office 
Supply 


‘ Dictate us a short letter telling us to send 


you one on a 15 days’ free trial. Use your 

business stationery and state what position Dealers 
you hold. We fill order through our dealer. who will 
or through your dealer if we have none, pro- handle the 


viding you will give us his name. If not li it 
ya yee’ after 15 days’ free trial return to ea covet 
dealer and you will not be out one cent. Closed proposition. 


THE TOLEDO METAL FURNITURE COMPANY, 2183 Dorr Street, Toledo, Ohio 
Makers of Famous Uhi Art Steel Furniture 





Open 











CAN YOU DO THIS 
WITH ANY OTHER SYSTEM OF STANDARD FILING CABINETS ? 


USE 
ES RL 3 
Buy as your requirements demand—Unit by 
Unit—and build up cabinets to suit condi- 


tions. Do not change conditions to suit the 
cabinet. 


= 


' 


Ideal proposition for dealers. Write today 
for particulars. 


The Unit Steel Cabinet Company, 332 Broadway, New York City 


**<“MARYSVILLE’”’ 


OFFICE DESKS 


includes flat tops, roll tops, typewriter and bookkeep- 
er’s desks—each one a money-maker for dealers. 











Our typewriter attachment No. 1, for which pat- 
ent has been applied, will make any ordinary desk 
now in use a typewriter desk. Whenever the type- 
writer is not in use it disappears out of the way —no 

42 in. wide, 4 in. deep. Type- trouble whatever to set in place or put out of sight. 
== Write at once for catalogue of our complete line, 


crated 100 pounds. 
Two large drawers, a fine sta- prices, best dealer’s 
discounts, etc. 





No. 500 


Queen Typewriter Desk. 


(PATENTED) 


tionery cabinet with drawer, which 
is closed with door, fitted with 
lock, and extension slide directly 
beneath the top of pedestal, mak- 
ing the most valuable Typewriter 
Desk now on the market. Shipped 
complete with our latest patented 
copyholder, placing copy in direct 
line of vision. 

In opening the door in pedestal 
the paper cabinet is brought di- 
rectly to the front of desk, making 
easy access to the papers, etc. The 
back of the door is made flat, on 
which to place papers when the 
desk is in use. 

Finish and workmanship guar- 
ant 











Marysville 

Cabinet 

Company 
Marysville, Ohio 








(Patent applied for) 
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pany will contend that theegoods have bees 
in your possession for some time, and the 
question of responsibility becomes one of 
doubt. 

No railroad, or its agent, can refuse your 
evidence of damage when you take deliv 
ery from them, and no common carrie! 
can refuse to pay you a just and reasonable 
amount to reimburse you for that damage 
Furthermore, no common carrier can take 
an unreasonable time in making a settle 
ment. If they do, write the facts of the 
case in an informal complaint to the Inter 
state Commerce Commission at Washing 
ton, support your case with the necessary 
evidence, and an order in your favor wil 
be issued promptly 


HERE’S A DESK MEMORY JOGGER. 

Every business man at some time has 
felt the need for some handy piece of desk 
stationery on which to jot down offhand 
notes of ideas or future plans for later elab 
oration. To meet this demand comes “The 
Memory Jogger,” a “desk memory tray”’ 
for 3x5-inch slips, made in both mahogany 
and oak, by Willard W. Dow, P. O. Box 
5329, Boston, Mass. It consists of a flat 
tray for blank slips backed up by a slanting 
section with space for a calendar, and be 
hind this a vertical file for the slips after 
memoranda have been made. The index 
cards accompanying the device suggest one 
of several uses to which it may be put, but 
every purchaser will have doubtless already 
in mind many purposes peculiar to his own 
individual requirements. 

In appearance, the tray is neat, well made 
and finished with an attractive varnish rub 
Salesmen have found it useful in checking 
up orders from day to day, and it is also 
convenient in taking down telephone mes 


sages, the weight of the device keeping it 


always in place while the hands are et 
gaged in holding the receiver and in writ 
ing. New calendars will be furnished by 
the manutacturer each year at a nomuina 
charge. Tab cards of any desired size n 
be secured as well 


GOTHAM SEES “OFFICE ON LEGS.” 

A feature of the New York Travel Show, 
just concluded, was the exhibit of the Weis 
Manufacturing Company of Monroe, Mich 
in charge of A. H. Denny, its New York 
manager \ complete and very attractive 
line of the company’s sectional bookcases, 
filing devices and the versatile combination 
desk which the company has surnamed an 
“office on legs,” were shown to crowds of 
New York business men and the usual 
throng of out-of-towners who were spend 
ing the week in Manhattan 

Many of the visitors also watched with 
interest the demonstration of the Under- 
wood Computing Machine, in charge of 
Messrs. Crouch and Lasher, with Miss 
Abrams as demonstrator. Both for its 
speed and accuracy the machine attracted 
many words of approval. The Show was 
held at Grand Central Palace, 46th Street 
and Lexington Avenue 
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Melton-Rhodes 


Vertical Letter 
Files and Trays 





Built Maxi- 
for mum 
Service Filing 


Space 





Each cabinet complete in itself 
each cabinet a time saver and a 
money saver. The drawers are hung 
on “M-R”’ frictionless roller bearing 
slides and when loaded to full ca- 
pacity they move with ease. Made 
from carefully selected material. 
Five-ply drawer fronts, tops and 
side panels. 

These cabinets set a new standard 
for filing cabinet construction. The 
prices are low. 








Vertical Tray ombines 


rhe M-R 


onvenience and efficiency. Capacity, at 


proximately 3,500 letters: letter and 
sizes. Can be placed on desk or used with 
astor base equipped with ballbearing 
astors. 
These specialties are carried in stock i1 


Light and Dark Golden Quarter-Sawed 
Oak and Mahogany, dull satin finish. 

The Melton-Rhodes line is growing i 
popularity every day. It isa winner 

Write for circulars and prices today. 


The MELTON-RHODES CO., Inc. 


General Offices: WASHINGTON, D. C. 
Factories: GREENSBORO, N. C. 
































= 


FREE! 





We want you to test the Pneumatic 
Inkwell at our expense. No 
obligation to buy. 


Here is the story. And it’s worth considering. 
The Eclipse Pneumatic Inkwell is the only 
practically indestructible inkwell ever invented 
that keeps the ink always fresh and liquid just 
as it came from the original bottle. No dust, 
no lint, no thickening of ink because only a dip 
is exposed to air, consequently 
evaporation is imperceptible. 
Only enough ink for one pen dip 
can drop into the pen well at a 
no more—no less. Pre- 
vents surplus ink on peén—no 

dropping of ink on paper or desk—no soiled 
hands, fingers, or pen holder. Made of pressed 
glass—no rubber to wear out, clog, or be eaten 
by ink acid—will last for gen- 
erations—can throw it on floor 
without breaking. Easily clean- 
ed! Readily refilled! 





time 










MOST CLEANLY, MOST LUXURIOUS 
GREATEST INK SAVER EVER INVENTED 


SEND US your letterhead or business card; we'll 
send you one Eclipse Inkwell, postpaid. Test it for ten 
days; if satisfied that it is all we claim for it, remit $1.00; 
if not, return at our expense. What more could you ask? 
What could be more equitable? Write today! 

Booklet illustrates large variety of styles and gives 
prices of Eclipse Inkwells and Bases. It’s Free. 


GENERAL SUPPLY CO. 


Department A Danielson, Conn. 
New York Office, 36th St. and Broadway, Herald Square Bldg. 
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STANDARDIZED CABINETS IMPORTANT 


By C. J. NACHTIGAL, EvERYBOoDy's Book SuHop, DayTon, O. 


The first thing I did when placed in 
charge of our furniture department was to 


investigate the various lines of standardized 


cabinets, and I still think this branch of 
the business one of the most important. We 
also standardized the most widely satis 
factory lines of desks, chairs and directors’ 
tables, so that we can now talk to a pros 
pect of a standardized equipment as one 

our principal selling points Chis process 
of standardization also informed our sales 
men very generously regarding filing sys 


tems and other features of office appliances 
useful to the trade. Taken together,, quality 
aud a standard product can win over sheer 
More 


system, 


price-slashing nine times out of ten 


over, by establishing a one-price 


every customer is assured he is paying no 
more for his purchases than 
All of this helps us to make 
slogan, “The 
long after the bill is paid.” 


To show good furniture most advantage- 


his neighbor 


good on our 


quality will be remembered 


arrange a series 


different 


ously, the best way is to 


of small office rooms showing 

complete office outfits, containing every- 
thing from a paper fastener to a filing 
cabinet Equip the cabinets with guides 


and folders, so that only the clearly indi- 





cated advantages to the individua 


shall be 


stant reading of such periodicals as 


satished 


customer 


left to his imagination 


experience | 


t 


have found con- 
Office 


In my own 


\ppliances of the greatest help in furnish- 


ing new suggestions and improved systems 


ast fall I read in a magazine an article 
“Real Estate,” including a discussion of 
how to collect rents. I clipped it and filed 
t Only the other day I was trying to 


close a deal with a real estate agency, which 


wanted to install the card system and an 
entire new outfit. My competitors talked 
price.” Instead, with the aid of the clip- 
ping trom my file, I arranged a “dummy 
card file showing the arrangement of lots, 
houses, flats, etc., in a way that put the 
proposition up to the agency at a glance. I 
got the order in two days, selling not only 

complete real estate system but desks, 
files and chairs to match | have a very 
complete file of clippings and small cuts 
taken from the trade press, which I find 
invaluable for the sale of office furniture, 
or in the installation of new systems the 


merchant usually has to create the demand 
and actually demonstrate to the customer, 


with his old methods, their 


inadequacy 
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for the small dealer 


some 


It is far better 


concentrate on good standard line 


than to try to sell a cheap grade of cabinets 
Almost in 


prospect a 


alongside of a high-priced line. 


variably, when you show a 


cabinet for and 
$30, the sale slips up between them and you 
get the answer, “Well, I’ll think it over an: 
But if you had at 


$15, another beside it for 


let you know later.” 
your tongue’s tip the big talking points for 


the $30 cabinet, and exhibited it alone, well 


stocked with guides and folders, you w d 
find, nine times out of ten, that you had 
made a sale on the spot 


As to advertising, we strongly believe in 


it, using among other mediums, motion pi 

ture theaters, theater curtains, programs 
circular letters and newspapers \ proof 
of the prosperity it has helped to bring us 
may be seen in our plan to enlarge our 


store this summer with a fifty foot addition 
floor, to be for office 
tables, et 


to the main used 


desks, chairs, cabinets, 


OPENS NEW OFFICE SUPPLY BUSI- 
NESS. 


W H Young of Columbus, Ga entered 
the ofhce equipment business in that city 
on June 1 Mr. Young already represents 
the L. C. Smith typewriter and the Stand 
ard Folding typewriter, likewise the Edi 


son business phonograph. The territory he 


includes eighteen 


will cover sixteen ofr 
counties. He desires to represent therein 
some good lines of paper, carbon paper, 


pencils, ete 
Manufacturers desiring representation in 


should get in touch 


this part of Georgia 


Mr. Young 


with 











VIEW OF CHAIR DEPARTMENT A. W. McCLOY COMPANY, PITTSBURGH, SHOWING 
WELL-ARRANGED LINE OF OFFICE CHAIRS 
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STEEL Sanitary OFFICE DESKS 
| as shown in the accompanying illustration are useful! 
» beautifu, 





This sectional bookcase makes all others obsolete! 


and only advantage of all other sectional systems—growth 
sel has none of their drawbacks. No sepa rate sticking 
ishelves. No lost space. In place of these 









It has the one 
by a 
doors. No fixe 


THE &C BOOK-UNIT 





riefer Patents) 


The New Steel inten System for Office and Home 


is he l-stvle case 
Doors of the various sectior wing open tron I sing loor 
Shelves adjust at half-inch intervals, regardless of the section joint 
Dac ks is placed directly above the row beneath it—not three 
way Seven or eight rows of books are within reach instead 





Our booklet A-3 describes 
makes possible these unusual features. 
for a copy. 


OUD 


prove the superiorit 


that it is the cabinet y: 








and illustrates the unique construction which 
Every dealer should have it. 


u ought 


Send 





THE SAFE-CABINET frot 


Send for agency proposition 


THE SAFE-CABINET CO. 











(OVER 100,000 SOLD 


The EQUIPOISE Arm 


Works Like the Human Arm 


The Phone comes to you, 
whether sitting or standing. 


swings 
around, lifts phone 
over books, papers and 


OLIVER MFG. CO. 


308 Walnut Street, PHILADELPHIA, tah 











Typewriter 
CHAIR 


Very Strongly built 
Wood Parts of 


Sanitary Steel Tubiag 


Specialty Co. 


Celina, Ohio 


n every viewy 
to sell to get the cas t business of y« 























Big Buyers Choose THE SAFE- CABINET | 

















pleasing lines and the 
list. Let us send you our catalog 
your name 


Listen! What is Cadillaqua? It 
encore, 


4th week in July in Detroit, 








price is $28.00 per doz. 
and enroll 
so that you will be kept posted on 
the new and good things in the cuspidor line. 


The Ireland & Matthews Mfg. Co., Detroit 


IS a name, 


SURE SELLING 
CUSPIDORS— 


ju a celebration, 
a habit anda tradition, the world’s greatest Water Fet 


forever 


an 





Recent installatior ude the new Hearst Examiner Building. Sar 

the Pension agency the Washington District: the new need bed Se | 1 adding machines and other office appli- 
Columbus, Ohio . | To ances, inc luding office furniture. They 
In addition, hundr other big orders asa resu It of competitive cxaminati deaden noise, eliminate destructive vibra- 


Dept. A MARIETTA, OHIO 
Manujacturers of THE S-C LINE OF STEEL OFFICE © 644 PACIFIC STREET, SRAGRENM, 5 ¥- 
FURNITURE 000000000000000000000000 


Keeps the cords out ‘ | 

of the way; cares for Solid Quartered Oak plies equally well for railroads, 
the receiver while hold- banks, shoe ‘shops and nd other factories where quan- 
ing the wire; moves up Steel Parts of Best tities of smal! pieces must be kept ether while 
and down, ng from one dept. to another, a — 


There really isn’t any better cuspidor than the 
I. & M. Sanitary No. 30. It has all of the ° 
component parts of a ready seller—gold colored Charlevoix 
brass, porcelain lined, germ proof, built on ‘ 

Detroit, Mich. 
































© mean substantial economy in typewriters, 


° 
° 
° 
° 
9 
© tion, protect furniture from scratches, fa- © 
re) cilitate moving of machines on the desks. 8 
° 

° 

° 

° 

° 


— 


These mats are especially ada ted to 


Dealers: 
or fur- 


O the office supply trade. 
O therinformation. 
° 


N. E. BOOTH 


Write us at once 








R. R. TICKET TIE 


Pratt Ties of this form were | 
specially devised for bundling 
up railroad tickets, but they 
are also used in many other 
lines of business. 

Made ia Five Different Colors 

This comems of tying up packages 





marks =) identification, such as , Song 
ber, initials. Such data may be pe ed on =e 
Tie. Write for free sample. 











$1.00 oe 


$1.50 up—private bath 


Excellent Restaurant Correct Service 
Moderate Prices 


HOTEL HERKIMER 
GRAND RAPIDS, MICH. 
Maximam Comfort at ‘Minimum Cost 














Hotel 


A 200 room hotel, com- 
pletely furnished and 
equipped. 150 rooms 
with private bath. An 
Ideal Location. Abso- 
enety Fire Proof. 
Rates, $1.00 and es 
without bath, $1.50 
with bath, 











GRINNELL BROS., 
Props. 
eno 6. Hoag, Mer. 






















ink w any —— We manufacture 
ments for floor, wall, only Superior Of- Providenc: 4h. 
flat desks and top or fies Furniture at Pratt F. Mfe Co.. 111 Pointe, ne’ | 
: side of roll-top desks. reasonable prices 
One Agent’s Sales Over $20,000.00 
‘ wet Gh achive! | 
Another—$30,000.00 4 a erhiny European Plan 
. | 
Dealers and Agents write for Special Proposition. T he Celina pinning ia 
verything Right 
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ments 





The genuine Protectograph (patented 
has the name of TODD on the 
name plate. 


G. W. TODD & CO., 1129 University Ave., Rochester, N.Y. 


PROTECTION 


This is the device used by the best banks, government 
treasuries and business houses throughout the world, for 
the protection of checks, drafts, promissory notes, bills-of- 
lading, stock certificates and other negotiable instru- 
because it gives the maximum of protection. 


It is the Famous 


Protectograph 


We protect every purchaser by guaranteeing that 
we will not sell a Protectograph for less than the 
regular price. 
ing that we have only one discount to the trade, 
and that the smallest dealer gets the same dis- 
count as the largest jobber. 


We protect every dealer by agree- 











COMMONWEALTH HOTEL 


(Incorporated) 


Opp. State House, BOSTON, MASS. 





Offers rooms with hot and eold water for $1.00 
rnd up, which includes free use of shower baths. 


Nothing to Equal This in New England 


Rooms with private baths for $1.50 per day up; 
— of two rooms and baths for $4.00 per day 
and up. 

—s room and Cafe First-class, European 
jan. 


Absolutely Fireproof 
Stone floors nothing wood but the doors. 
E tipped with its own Sanitary Vacuum Clean- 
ant. 
trictly a Temperance Hotel. 


SEND FOR BOOKLET 


STORER F., CRAFTS, General Manager 














Drawin 
Eternal 
Engroesing Ink 

Taurine Muoliage 

Photo Mounter Paste 

ee Boerd and Library Muoliege 


HIGGINS’ 


TURTON’S 
“SPRING CUSHION” 
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Cc. Ss. & R. B. CO”S NEW LINE OF 
LEDGER OUTFITS. 

The C. S. & R. B. Co. of Chicago has just 
announced a new line of low and medium 
priced ledger outfits, which will be added 
to its popular De Luxe line of loose leaf 
devices, and will be known as the “De Luxe 
Line Ledger Outfits.” 

Although announcement of this new line 
was made only two weeks ago, it has at 
tracted great attention from dealers in al 


parts of the United States and Canada, and 


| orders have been pouring into the C. S. & 


| 


TYPEWRITER FEET | 


Reduce Noise to Same Extent as Were Machine Sus- 
pended in Mid-air. 
—Absorb all jar and DO NOT CAUSE KEYBOARD 
VIBRATION, 
The ONLY “‘cushions’’ made specially for each 
MAKE and MODEL—according to actual weight 


Permanent results guaranteed 


Table Sets $2.00 Desk Sets $3.00 


Matled on 10 days’ trial. 
Unusual opportunity for live-wire’’ dealers and 
salesmen. 


C. M. TURTON, Nashville, Tenn. 








a fame. Biacks and Colors 


riting ink 


ffice Paste 


Trade. 


Adhesives. 








~ CHAS. M. HIGGINS & CO., Sriginstors and Manutactaren 
Main Office and Factory, Brooklyn, N. Y., U.S. A. 





Liquid Paste 
Vegetable Giue, eto., eto. 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Supplied to the 
Discounts and Trade Prices give good profits. 


Consumers, emancipate yourselves from the use of corrosive and 
ill-smelling inks and adhesives and adopt the Higgins’ Inks aad 
They will be a revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto. 


New Yerk—Chicage—Lendea 











R. B. factory in such volume as to leave no 
doubt that this will be one of the most 
cessful campaigns ever conducted by the 
company on a new line. 

The De 


advertised and each dealer is being fur 


Luxe line outfits will be heavily 


nished with quantities of neatly printed en 
velope inserts in three colors, as well as 
window placards and price cards for use in 
displaying the outfits in show cases and on 
display counters 

A strong feature of the De Luxe line out 
fits 1s that they are made in the standard 
sizes, and standard gauges so that the bind 
ers, indexes and sheets in these low priced 
outfits can be interchanged with the higher 
priced goods when necessary. 

Another feature is being made of the 
quality of the sheets, which are made up 
on a high grade linen ledger paper with 
flexible hinge and are guaranteed t lie 
perfectly flat in the binder 

A new device has been introduced in the 
Nonpareil Outfits at $4 and $4.50, which is 
a marked improvement over the screw 
locked catalogue binders, which have been 
used in this class of outfits heretofore. The 
Nonpareil Binder is described as a genu 
ine current binder, with four telescoping 
posts, which will always keep the sheets in 
perfect alignment. It has a steel case an: 
is strong, durable, compact and convenient 
to handle 

The popu 
which are 


lar Jewel and Midway Binders 
already favorably known an 
have been equipped with the curved ste¢ 
hinge, are included in the De Luxe Lin 
Outfits, in new bindings, and will be offer 
at prices much lower than heretofore 
There are twelve outfits in the De Luxe 
line, each one decidedly good value at the 
price, and there are two sizes, the 7! 
and the 914x117. Four popular forms 
ruling are furnished with these outfits, an¢ 
transfer 


special low-priced binders é 


been provided in each of the sizes 


The De Luxe, the C. S. & R. B. ¢ 
great steel back ledger, hereafter wi Ie 
made in additional stock size, the 714x104 


in both the 1 in. and 2 in. 


capacities, in 
order that dealers who desire to use the 
De Luxe with the low priced sheets and in 
dexes furnished with the De Luxe Line Out 
fits, may do so, 

All De Luxe Line Ledger Outfits will be 
strong, dust-proof telescoping 
boxes and will be neatly labeled. A com 


of the outfits and supplies w: 


packed in 


plete stock 


be carried ready for immediate shipment. 
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both in the factory at Chicago and in the 
New York branch at 133 William street. 
lhe sales department of the C.S.& R. B 
Co. has prepared a neat folder describing 
the outfits in detail, which will be mailed 


to dealers on request 


NEW ADDRESSING AND PRINTING 
MACHINES. 

For the past year and a half there has 
been im course of development a new au 
tomatic addressing and printing machine 
[he inventor’s object has been to get a 
machine to address and feed automatically 
postal cards or any size envelopes, and 
when desired to print a message on the 
opposite side of the postal card, also to 
print an advertisement or return on the 
opposite side of the envelope, using either 
rubber or metal type 

The inventor states that several attempts 
have been made to construct a machine to 
accomplish the same results by printing 
simultaneously, but they are not a commer- 
cail success, inasmuch as the operator can- 
not alternate on two, three or four line rub 
ber and metal type addresses in combina 
tion with rubber or type above for printing 

The method adopted by the machine 
above mentioned, which is called the Ameri- 
can Automatic Addressing Machine, is that 
it carries the card or envelope from the 
automatic feed to a printing position,where 
it is addressed, then carried on where the 
notice, advertisement or any reading mat 
ter can be printed. Statements can be ad- 
dressed and printed in the same manner 
and a third operation is arranged to print 
the same address the second time when 
necessary 

To manufacture the machine is claimed 
to be very simple and we are promised a 
cut of this machine for publication to our 
subscribers as soon as the patent applica- 
tions now at the patent office, have been 


ompleted 


NEW PHILADELPHIA HOUSE. 

Philadelphia has a new wholesale sta 
tionery house. The Philadelphia Trading 
Company opened May 15 at 1214 Arch 
street with a full line of stationery, toys, 
fancy and sporting goods on its three 
Hoors devoted to stock exhibition The 
new company announces that it has taken 
over the business formerly conducted by 
Carey Brothers & Grevemeyer and has also 
purchased the entire stock, good will and 
fixtures of the Charles Christeson Com- 
pany, who succeeded William H. Greve- 
meyer & Company 

Charles H. Marshall is president of the 
new company; Edwin Hutchinson, vice- 
president and treasurer, and John J. Meade, 
secretary. H. E. Bitterlich, for eighteen 
years with the Charles Christeson Com- 
pany, is manager of the new store 


HANGER FOR THE ’PHONE BOOK. 

The American Clip Company of New 
York is marketing a “Handy Book Hang- 
er,” which is meant to take the place of the 
string on the telephone book 
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FEATURE 














The back Spacing Device on the Fox Visible 
Typewriter accomplishes what no other back 
spacer does—viz., makes it possible to inesert an 
extra letter in any word or to separate two words 
written without a space between without erasing the bal- 
ance of the line. This Back Spacing Device is a long str ke 
in advance of anything of the kind ever before invented. It 
not only returns the carriage from left to right one space 
at a time for every movement of the key. working opposite to the 
spacing lever, but it can be used for correeting some of the most 
frequent and annoying errors made by the typewriter operator. These 
are very importan the baek spacer and are found ex 
clusively in the Fox Visible Typewriter 


JUST A LITTLE BETTER THAN THE OTHER FELLOWS BEST 


0 t features ol 














Our new Model No. 24 has 44 keys writing 88 Characters, Date 191 
is Fully Visible, has a Tabulator Back Space Key, Two- FOX TYPEWRITER GO. 3106-3116 Front St, Cedar Rapids, Mich. 
Color Ribbon with Automatic Movement, both Cectiating Dear Sirs: Please send me a copy of your catalog 
and eversing. ; > § 2S s orchanges > . : J and 
ond Reversing, 306 Ae eee aoe iedies write me your Prices and Terms to Local Dealers on Fox 


Carriages and Platens, Card Holder, Stencil Cutting Device 
Variable Line Spacer and Line Lock with Key Release 
Its speed is fast enough for the speediest operator or slow 


Visible Typewriters. 





enough for the beginner. It is extremely Durable and Address—____ a 
almost Noiseless. Price, complete with fine Metal Cover . 
and Oak Base $102.50 ee a a Sn 











Your Profit ov m0.? GOLD PENS 


Save your brains and time by using 
ALL SHAPES AND STYLES 


LACKEY’S WONDERFUL PROFIT MAKING TABLES 
No work —Just Look. Without figuring they show 


buying and selling prices required to make any profit 
desired, on the GROSS, DOZEN, UNIT or PIECE Gold Pens for Jobbers and Fountain Pen 
COST. 10, 100, 1000 or 10,000 times any price quoted Manufacturers 


instantly obtained. Range of prices from 1-12c each 
to $144,000.00 per GROSS. Simple as A B C; thousands 
in use. These tables enable traveling salesmen to 
show merchants SELLING PRICES required to ob- 
tain any profit, show Merchants and Department 
Managers how to maintain definite profits. POCKET 
SIZE. If your stationer does not sell it 
ORDER RIGHT FROM THIS AD. 
Mailed upon receipt of price $5.00; guaranteed satis- 


IMPRINT WORK A SPECIALTY 








PROMPT REPAIR SERVICE 








factory or money refunded " P P 
ei vlan All makes Gold, Fountain, Stylographic Pens, Pencil 
P.R. LACKEY, 809 Harris Trust Bidg.,Chicago, Ill. Cases perfectly repaired and returned day received. 
Agents and met span — guaranteed to those Satisfaction Guaranteed. 
purchasing one dozen or more 
GEO. P. GAYDOUL, 47 Ana Street, NEW YORK 
























A Boon to Plants 
With Long Pay-Rolls 


& Making up the pay envelopes is 
speeded up enormously with a LAM- 
SON COIN CASHIER at the cash- 
ier’s elbow. 

@ The operation is explained by the 
illustration. 

Each pressure of the thumb on keys 
drops one coin of the required de- 
nomination into the hand. 

@ It is accurate, simple in construction, durable, cannot get out of order 
and is very easy of operation. 

Used in thousands of public and private organizations. 
LAMSON COIN CASHIER is one foot square, seven inches high and 
is finely finished in nickel-plate and bronze. 

A Staple Specialty for Stationers.—Get on our list. Send for Bulletin T-2. Priee $10.00 


THE LAMSON COMPANY 


Sales Agents in Principal Cities. 










161 Devonshire Street, Boston 





eo ee 
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A NEW MAILING MACHINE. 
Office Appliances presents herewith the 
illustrations of the Mailing Ma 
chines which are made by Saunders & Com 
Southwest Kansas 
These machines are designed to 
The sealing 


one being 


Saunders 
pany, 521 Boulevard, 
City, Mo 
handle mail of 
machine is made in two designs; 
the other electrically 


The hand-driven machine seals a 


large offices 


hand-driven and 


driven 





SAUNDERS SEALING AND STAMPING 


MACHINE. 
sizes of envelopes without adjustment. It 
is equipped with double sealing rolls and 
it is said that it contains no change and 


no writing or reciprocating movements. It 
that it the right amount 
every flap. It 


is claimed puts 


of water on has no pads, 
sponge or wick and is said to be construct 
ed of the best materials procurable. This 
machine is claimed to have a capacity of 
one hundred envelopes per minute and is 


sold at $35. 


The electrically-driven machine has a 
continuous automatic feed with stacker, 
steel tubular stand, mail tray and other 


conveniences for the secure, rapid and ac 
curate handling of mail. The price of this 
machine is $125 and a capacity is 


for it of two hundred to three hundred en 


claimed 


velopes per minute. 

The 
machine 
features of 


combination sealing and stamping 
comprises, it is of the 
the electrically-driven machine 
together the 


tachment which stamps the letters accurate 


said, all 


with automatic stamping at 
ly and swiftly as well as seals them all in 


the same operation. 





SAUNDERS SEALING MACHINE. 


Saunders & Company are willing to give 
a free trial of their machines to responsible 
persons and they state that they have some 
good territory for live agents to whom they 
are prepared to make an attractive propo 
sition 

These machines are handsomely finished 
nickel The 


has many interesting commendatory letters 


in black enamel and company 


users of these machines 


trom 


APPLIANCES 
IMPROVED VIENNA DUPLICATOR. 


\ duplicator of Austrian manufacture, 


which has stood the test of many years’ 
ise, is the Rapax, whose attractive little 
wo-color catalogue is just out, showing its 
itest improvements. The distinctive fea- 


ture of the new Rapax is its automatic 


printing process, or stenciltyping, without 
the use of brush or pencil and without pre 
vious friction to the dye. At each rotation 
enough dye is conveyed to the dye-cushion 
by means of a smooth roller to make 


single copy Chis operation proceeds with 
ut interruption, and without the need tor 
1 touch by the operator at any time Che 
work 1s uniform for a single copy 

in indefinite number. Economy, therefore, 
is well as efficiency, is claimed for th 


Rapax by those who have used it 


\n automatic paper-conveyance is 


ither feature of the improved machine, a 


photograph of which accompanies this ar 
ticle This with remarkable accuracy lifts 
me sheet at a time of proper size and 


thickness from the pile and delivers it to 
accurate is the 


parts of the 


the press So Impression 
that the 


printed are always the same 


relative sheets im 
An automatic 


blotter falls at each rotation, assuring clean 





THE RAPAX DUPLICATOR. 


work 
, es 
increased by the newest model, and a novice 


Simplicity and ease of operation are 


has been known to produce from 2,000 to 
3,000 copies an hour on the Rapax 
This machine was formerly called “Ro 


tex” and was mentioned in Office Ap 


pliances about a year ago. 
B. Hauslich, First District, Kaiser 
nandsplatz No. 2, Vienna, is the manufa 


F« rdi 


turer 


CARD FROM W. E. LUSBY. 
thank my triends fo 


their assistance financially 


| wish to many 
I shall always 
and to Chicago, the 


I expect to leave for 


feel grateful to all 


place of my friends 
Colorado this month, and hope soon agai 


to be at the game harder than ever 


“Most truly, 
“W. E. LUSBY 
(The foregoing was dated May &, and 
was written from Little Rock, Ark., wher« 
Mr. Lusby stopped a few weeks en route 
to Colorado Springs, Colo.) 
“Nature, when she adds difficulties adds 


brains.’’—Emerson 





MELTING WAX BY ELECTRICITY 


and economical device f 


A simple 


ing use is the Vulcan Electric Wax Melter 
and Dropper, manufactured by the \ an 
Electric Heating Company, 1120 M 
Road, Buffalo, N Y Electrica 

heated, it may be used as short 

time as tually necessary, th 

being turned off when the work 


It heat 1 melts the wax 





OPERATOR USING VULCAN MACHINE 


ytes, while 


burning 


heater must 


not 


the 


g2as 


even when actually 1 : 


Once heated, a temperature regulating 
ice maintains the melter at norma it 
for continuous service Less wax is S 


and waste may be reduced t tie 


Bulk 


Vulcan, at a 


necessary, 


vanishing point wax may be 


with the less cost, and the 


droppings and scraps may be melted 


with economy 

\nother novel feature of the dev 
the perfect control which it permits 
the flow of wax, the dropper delivering the 
exact quantity desired at a finger’s pressuré 
on the trigger, as shown in the illustr 


Speed, cleanliness, instantaneous operat 

and labor-saving are other advantag 
which its users accord to it There ell 
no flame, neither the wax nor the 

can burn or scorch The handle is 


cool to the touch \ny office boy ar 
its simple operation 


The Vulcan Melter is neatly 





VULCAN AUTOMATIC WAX MELTER AND 


DROPPER. 
with a polished aluminum melting 
ished wood handle and nickel pl! 
mings 
Edward S. Babcox, advertising 
of the Yawman & Erbe Manufacturing 


Company Rochester, addressed 
falo Ad ( 


on “The 
Job.” 


lub at its weekly lunch 
Manager 


\dvertising 





in 


ry 




















You can get Summer I ransfer Business with 


Sf cts Sectional | vansfer Cases 





Top Section 


Free Advertising Matter 


"How to Transfer" leaflets imprinted with your 
name for distribution,—a liberal supply with 
your sample order. 

For your salesmen we have large handsome 
illustrations of the sections. 

Orders for the year’s supply of folders, guides, 
etc. usually go with the transfer case order. 
Samples and prices on Manilla, Bristol and Press 
Board supplied on request. 3etter investigate! 


Any number of Mid- 
dle sections may be 
stacked between one 
Top and one Bottom 
section. The ceiling is 
the limit of 


height. | 
Fach section holds con- an “a 
tents of one a <a 
Vertical File a = 























Dept., Panama Canal Commission, 

American Car & Foundry Co., Pressed 

6 “Top”, 20 ‘Middle’, 6 “Bottom” Steel Car Co., American Harvester Co. 
Sections, all locked together and many other large users. 






<<] Very substantially built of select, 
Drawer. . 2 —_ zm kiln dried hardwood, glued and screw- 
ed together. Work like any good 
vertical files. Bolt together horizon- 
tally, can be fastened together later- 
ally with fasteners we furnish. 


The Ideal Transfer Files. See Cata- 
log "D" for description and prices. 


Order early—the demand is heavy. 


Used in large numbers by U. S. War 


Solid Hardwood (No Paper) 
Roller Bearings 


Letter, Cap and Invoice 
3x5 and 4x6 Sizes 


Golden or 
Weathered 
Finish. Brass 
Label Holders 


and Drawer 


Pulls 





Middle Section 
Last a Lifetime 


Bottom Section 





See SHH Lines 


New York Office, 108 Fulton Street 





Chicago Display, 511-15 So. Wabash Ave. 





The SZ Manufacturing Company 


162 Union Street 


Address Mail to Factory Monroe, Michigan 












































Complete Line, includ- 







ing Letter, Cap and 
Invoice Sizes, also Choice of these 
Ten Kinds of Filing Drawers 








A Cahinet to meet the requirements of 
almost any Office---Equipped with 
Customer’s Ghoice of 
Filing Drawers 





For Letters, Cata- 
logs, Etc. 








Filing Drawers in 
“Letter” and 
For Documents “Cap” width. 


Roller Bearings under 
Every Drawer 


All Drawers Dust Proof You ¢an sell them 
at a Liberal Profit-- 


For Storage with Full Height Sides Order Sample Now 
The Sf ile ° Manufacturing Company 


For Storage 162 Union Street Monroe, Michigan 


Recommend them---Con- 
scientiously. Better 
Construc- 
tion can't be 
bought at 
any price 





For Vouchers 


























Cabinets Give Lasting 
Satisfying Service 


Choice of these Drawers in any size Cabinet 
or in Three kinds of Desks 























For Checks 


As strong and solid as seasoned 
Oak or Birch, with fitted 


VITAL parts 
are strengthened 





joints, glue and screws ~e —SUPERFLU- 
For Blanks or OUS parts are 
can make them Electros eliminated. 
= Your Customers want 
Scientifically For 4x6 Cards S ervice 
Constructed y | Lines Give Efficient 





ee Service at Lowest Cost 








Have You examined the Con- 
struction of these Files? Do 
so! Do not take anyone’s 
word for it! 





Stationery Storage 
jis Filing Desk 


A Desk PLUS Files means 
MULTIPLIED Efficiency 








A Complete 
Office on Legs 
Files for Letters, Index Cards, Catalogs, Blanks—-within reach 
without leaving office chair 


The selling price of #2 products is reasonably low. The cost to you is propor- 
tionately low. You sell #2 goods readily, assisted by our national advertising, at 


liberal margin of profit. 





Single Pedestal Filing Desk If you haven't done business with us, we urge you to get our latest catalogs and 
prices. Our proposition is interesting and profitable to you. 





























letters they w 





No. 
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this cabinet so it 


top 


“The Lid is on’’ 


raises and recedes under the 
The interior is like No. 120, opposite 
This cabinet attracts attention (and 
business) wherever shown. 

Is being advertised in Leading Mag- 
azines, etc. 


Have samples included in your next 


Sie order. 


busines men and office help. 





Two f to Winners 
Stationery Cabinets Promote Neatness 


Stenographers reflect the neatness and order of their desks in the 


rite. 


These handsome and very practical letter cabinets appeal alike to 
They sell on sight. 





Nos. 222 and 333 


cabinet has compart- 
ments for Regular and Official en- 
velopes, Note, Letter and Legal Cap 
size papers and a drawer for Carbon 
Paper. 

Nicely flaked Quartered Oak finish- 


This Gee 


ed Golden or Natural Dull, also 
Birch Mahogany. 

Rubber feet prevent scratching pol- 
ished surfaces. 


Sf ez Ledger and 
Account Files 


Everybody knows these handy ac- 
count files, but everybody does not 
know that #2 makes the most 
attractive and most practical ones. 
See them in Catalog ‘‘D’’. 





Sf Ct “Small Goods”’ Build Your Business 





““Midget’’ Card Index Outfits 


These handy little outfits are used to advantage for in- 
numerable special purposes in almost any office 


Yfie \ines include sizes from 1/x3 to 5x8, with or 
without covers, and in Golden Oak, Birch Mahogany 
and Natural Beech. 


You should have them on sale. 


Wit 


Are made in ‘‘Top”’ and ‘‘Bottom’’ Sections. 


Sectional Card Index 
Cabinets 





“‘Bottom”’ sections are added as required. 


Can be stacked to any height, used with or without leg 
base. 

Golden or Natural Dull Oak and Birch Mahogany in 
3x5, 4x6 and 5x8 sizes. 

See index cabinets in Catalog ‘‘D’’. 


Complete lines of Card Index Trays for 
1{x3, 2}x4, 3x5, 4x6 and 5x8 cards. 


Complete ‘‘Fibre Board’’ lines includ- 
Card Index Outfits, Letter and 
Transfer Files, Pigeon Hole Cabinets, 


ing 
Box Letter Files, Etc. 


Complete ‘Supply’ lines 
Card Index Cards, Bristol 


Board Guides, Letter, Cap and Invoice, 
Manilla and Press Board Guides, Fold- 


ers, Etc. 
Scrap and Invoice Books, 
fic Gem Paper Clips, Etc. 


an 








aa 


including 
and Press 





fice and 


Letter Tray Outfits 


Start the ‘‘Skeptics’’ filing vertically, 
easier to sell them the vertical system for their general 
files. A compact, handy file for department heads, for 
special correspondence, ‘‘follow-ups’’, etc. 

Capacity about 3000 letter size sheets. 

They Sell and Satisfy. 


which makes it 


Do You Know All The $f <& Lines? 


Few dealers realize the vast number of salable articles 
we make. Concentrate your buying—we want and ap- 
preciate your business in one or all lines. 


The f<& Mfg. Co. 
162 Union St. Monroe, Mich. 
New York Office - - 108 Fulton Street 


Chicago Permanent Display 
511-15 So. Wabash Ave. 






































June, 101 OFFICE APPLIANCES 
NEW TENACITY STYLE. Hat top, single or double pedestal, and wit 
Latest returns from Cincinnati indicate a novel and ingenious typewriter attacl 
that the Tenacity Manufacturing Company ment, this desk is attractively finished. | 
is continuing vigorously its dealer campaign has the advantage over drop head type 
for loose leaf goods Its latest product- writer desks, inasmuch as the writing bed 
“Style O”’—order blank binder—will inter loes not have to be cut and is left free 
est the bookbinder or dealer who is looking for all papers. Drawers for filing letters 
for a binder of positive action, coupled with and card index files are also a part of the 
attractive appearance and a low price equipment, making it a very practical piec 
f tf office turniture 
, | 
SNAPPED AT THE VIENNA SHOW. 


The photograph reproduced above was 
taken at the opening of the Vienna Busi 


ness Show, and shows a group of officials 





and prominent vistors standing before the 


main entrance Second to the left in the 








<8 my 


TENACITY STYLE “0” AUTOMATIC BINDER 


This binder is built with an extraordi 


narily thin case, has no wings or propeller 


blades and may be had in special centers 





front line is Mr. Ehrlich, and fifth is Mr 
Lauterbach, his partner, both exhibitors 





ind Vienna agents for the Royal Typ 


writer Company 


WANTS MORE AGENCIES. 





\ well known man in British Columbia, 


LEVER OUT OF THE WAY, YET EASY TO representing a big company in the Unite 
REACH. Cy. Mite ee 
tates, wants a tew more agencies for good 


Dealers or bookbinders will be interested office appliances \ letter to this magazi 


to know that the Tenacity Manufacturing 
Company, 116-124 Opera Place, Cincinnati, 


fully guarantees this ingenious device. It INKWELL THAT SPARES FINGERS. 


will put inquirers in touch with him 


is sold fully bound or metal parts alone Announcing a new schedule of prices, 
—— with larger discounts, for the Eclipse 

NEW DESK FROM MARYSVILLE. Pneumatic Inkwell, the General Supply 
The Marysville Cabinet Company of Company of Danielson, Connecticut, re 
Marysville, Ohio, has recently added to its rts sales of this office specialty far ey 














—— 
| 
| 
| 
, 
| 
| 
| | 
typewriter desk which ts a eeding their expectations at t beg! g 
marked improvement upon any previous f the campaign. In illusts g it ( 
desk style evolved by this well equipped ness, the company is putting 
factory Made in any stvle desired, roll tle booklet 
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The Adams 
College 


Rings e 
form an ideal! binding for loose leaf note 
books. They are also used to advantage 
where a quickly operated loose leaf binder is 
desired. 

The rings are easily operated and closed. 
They allow the sheets to} lie perfectly flat. 


The Adams College Book jRing is the most 
satisfactory loose leaf ring ever invented. 








Our goods are handled by leading station- 
ers. If you do not carry them, write us at 
once for catalog. 

Order through your jobber. 


HENRY T. ADAMS 
6823 So. Chicago Ave., CHICAGO, ILL 














The Sanborn 
Dating Stamp 


Simple — Modern — Reliable 


Note the indicating 
ring at base of handle. 
A simple movement of 
the thumb and finger 
brings the date wanted 
exactly opposite a 
brass pinhead. The 
date to which the ar- 
row points always cor- 
responds to the num- 
ber opposite the pin- 
head. 

The only stamp made 
which can be changed with- 
out being turned upside 
down. 

More easily and quickly 
adjustable than any other 
dater on the market 

Handsome finish; the best 
of materials. Price $3.00; 
| iberal discounts. 


The Sanborn Dating Stamp Co. 
501 E. 7th St. Los Angeles, Cal. 














Turns Loss Into 100% Profit 
People buy postage stamps P 
(M9 profit) to remit small 
MAILING amounts when a coin mailer 


» would serve the % 
VIO “Leonard's” in a neat display” 





box 75¢ delivered. Sampies and further infor- 
mation free. The Detroit Coin Wrapper Co., 
371 Harper Ave., Detroit Mich. Toronto, Can. 





Sb ee 


Roe 
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ART METAL STEEL CABINETS. 
The Art Metal Construction Company is 
distributing through representative dealers 


over the country a very complete line of 
sectional steel filing cabinets, of which 


some illustrations accompany this article 


hese steel cabinets are the outgrowth of 


twenty ve years Of Manutacturing exper! 


ence and embody many patented features 


Steel ibinets seem to be enjoying in 
creasing tavor among a certain class of 
large users. It is said that the tendency 


among business houses is to adopt cabinets 


ot stock designs, particularly those of the 


sectional type This is true of wood as 


well as of steel \mong the popular types 
re the Art Metal Upright units 


with detachable ends, which have been re- 


favorably by large commercial and 


It is claimed that the de 


ceived 


insural! e omeces 


tachable end teature of these cabinets ef 


fects a saving in cost as well as in space Che 


recollect that quite a number of 
adopted 


trade Wi 
makers of sectional cabinets have 
the detachable end feature, which has been 
found in every case no matter what the 
construction of the cabinet, to have desit 
able characteristics for certain uses 

The saving in space effected by detach 
able ends is at times a valuable considera 
tion. It is claimed that every seventh cabi- 
net installed of the detachable end type, 


other unit, as com 


gains space tor one 


} 


pared with cabinets of the solid end type 


\ pomt to which the Art Metal Construc 


tion Company is calling attention is that 
their sectional cabinets are equipped with a 
automatic unit lock whereby the 


locks all 


drawers in the unit, a turn of the key un 


patented 


push Ot a single lever securely 


locking them The manufacturer in dis- 
matter of locking drawers be 


ussing the 





SHOWING DETACHABLE END FEATURE 


APPLIANCES 


fore the adoption of this lock brought out 
the point that while the steel cabinet is a 
Case 


good thing, he put a_ suppositious 


where the tire burned the supporting tim- 
bers ot the floor which fell inward, center 


first Che cabinets being around the room 





AN ART METAL LEG BASE FOR CABINETS. 


would tall torward, dumping out the draw- 
ers and scattering all the papers in the cen- 
ter of the fallen floor. This point, it will 
be observed, is covered by the addition of 


lock, ( laimed, 


ill give additional protection 


the automatic which, It 1S 


against re 


s would apply in case the floor 


Of course tl 





METAL SECTIONS OF THE 
SMALLER TYPE. 


' 
TWO ART 


should fall and the fire should thereafter be 
checke d 
hot enough to destroy everything except a 


before it became a conflagratfon 
heavy safe 

[It is pointed out that these Art Metal 
labor and that the 


cabinets are savers of 
drawer is so hung that it can be handled by 
a girt with entire ease. This is one point 


the customer's side of the question 


trom 


which is of no little importance as a talking 


point to the salesman 
\rt Metal cabinets are 
tions and half sections, the 


supplied in se¢ 


latter being 





TOP FOR CABINET. 





ART METAL SAFE 





the popular horizontal types \ feature of 
these horizontal cabinets is the at itl 
stack lock, a patented device which is 
claimed to be unique and very simple \ 
lever in the base locks or releases all raw 
ers or devices in the stack, no matter how 
many they may be or of what variety they 
are built up The release of the lever by 
a key unlocks all drawers by a half turn 
Reversing the lever locks them all in one 
motion, the key being used only tn unlock- 
ing \nother feature about this king 
device that appeals to users is the simpl 

ity with which a stack of lock sections 1s 
assembled It is said that any offic Oy 
can do this since there are no connecti 


to be made between the various sections 


nor any adjustment of the locking device 
In short, it is said to be as easy to bull 
a stack of lock sections as of sections oO 
the no lock type 

The Art 
has provided-an Art Metal safe with an in 


Metal Construction | 


terior that just admits the wide horizontal 
sections. By the use of this safe, furn 
with any arrangement of filing cabinets 
sired, the customer secures the same facil- 
ity in regard to reference to his papers as 
if they were filed in a cabinet and 

additional protection against fire loss 


It would amply repay 


dealers in filin 
description to study 


devices of whatever 


closely the criticisms of users and to bring 


these criticisms to the attention of the 


manufacturers whose lines they carry 
for filing 


this way will a larger demand 


equipment be made and the field its 
usefulness increased 

The literature furnished by the Art Met 
al Construction Company affords a very 
able presentation of steel furniture | 
cludes some good selling arguments wh! 


t employ to advantage 


salesmen ca 





CABINET FOR VARIETY OF USES 
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HOW A BUSY DAILY STOCKS UP. 


A delivery of fifteen Royal typewriters 
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at the office of the Enquirer, Oakland, Cal., }— = a eens nd 
- - { 
i * A 
a ate 
' 





errs) wr aes 7 
> ROYAL STAN YDEWRTERS) | 
FACLUSIVE EQu Ei RS | & 


AKLAND ENQUIRER. 





nechanical ad 


dition to the equipment of this Pacific | 


Coast daily 

















BANK SUPPLY CO.’S BIG GAIN. | 

\ gain in business which has increased | | 
its floor area eight times in the last three 
vears has resulted in the Western Bank | 
Supply Company of Oklahoma City, Okla., | 
obtaining a ten-year lease on the three- | 
story building at 315-17 West Main street | 
in that city. The development of the com 
pany’s business has been phenomenal | 
even for rapidly progressing Oklahoma | 
From ne-floor concern in September, | 
1909, it has grown into an institution re- | 
quiring a floor space 28,000 square feet. 
D. W. Collins is president, S. R. Coleman 
vice-president and J. S. Russ secretary 
treasure! Three-fourths of this company’s 
business is done in Arkansas, Texas, New 
Mex i! Oklahon uutside of Okla 

ma ‘ 

Following removal, $25,000 worth of new 
machinery is t be installed 
UNCLE SAM FOR “SQUARE DEAL.” 


By a new rule, the federal government. 




















fj }} 4 Ky 
_ 
5 te - = > - —_ > ~~ 
No strings No tapes \ 
Pree to break 





The closing device is in out of the way and 
the envelope is perfectly smooth on all sides 


No hooks 


to catch 


No rubbers 


to rot 


= ees ‘ a 
BE mes ry SS 
—— ®, 


ndard the w d over. 


Writ te for sar ple ar at prices 


The Smead Somnlaulaal Company 
Dept, C HASTINGS, MINNESOTA 
| U.S. A. 


Bel i 





when bidding for ofh furniture supplies, 
' | 
will no longer specify any particular make, 
or even incorporate the exact dimensions 
or shape any one article in its instruc- 
tions to the trade [The purpose of the 
. | 
new rule is to make such competitions ab i 
solutely rt a1] hidde 
* ~ 
* + * - a o 
| 
i | 7 
bee 
; | 
| 4 | oe 
" 








TELEPHONE AND CURTAIN EXTENSION 
ARM, IDEAL METALLIC FURNITURE 
co., DETROIT, MICH. 








PICE APPLIANCES 





WHY? 


Ist. It is unbreakable, made en- 
tirely of sheet metal. 

2nd. Its weight is only one pound. 

3d. Registers up to 100,000. 

4th. Wail not register unless stamp 
is used. 

5th. Will handle any kind of per- 
forations. 

6th. Will handle stamps rolled 
lengthwise. 

7th. Will handle stamps rolled 
sidewtse 

8th. Will handle last stamp in 
the roll. 

9th. It is pilferage proof. 

10th. It is a «universal machine 
which will handle any post- 
age stamp used throughout 
the world, without any ad- 
justment whatever and it is so 
simple a child can operate tt 





Guaranteed for one Year 





— - 


WAIT 


Do Not close Any Sales Con- 
tract for Stamp Affixers Until 
You Have Investigated the 


WORLD-WIDE 









FULL 
SIZE 


Patents 
Pending 
U. S. and 


Foreign 











We invite you to correspond with 


The Extensive Manufacturing Co. 
90 West Street :: New York, N.Y. U.S.A. 
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The Easiest Selle 





$5 and $7.50. Terms allow you a liberal 1 


SIMPLEX LETTER OPENER CO., 


r | Have!’’ 


are finding that true all the time, 
ally want tl 


1¢ 


ee: Business men re 


in every office by the actual saving of 
and the guaranteed safety of encl 
no competition worthy the name. Two 


“ont Write at once for particular 


258 Broadway, New York 











THE OMAHA CONVENTION. 
Plans and preparations are already mak- 
ing in stationers’ circles throughout the 
country for the eighth annual conventio 
of the National Association of Stationers 
and Manufacturers, to be held August 12 
15 in Omaha, Neb. Among many subjects 


booked for discussion at its sessions are 


those of price-maintenance, price cutting 


advertisement of prices by the jobber, the 
work of the catalogue commission, st 
sheets and co-operation with manufacturers 


in increasing the membership of the asso- 
ciation. Recent gains in membership | 
given promise of even more rapid advance 
ment in the near future, and it is expected 
many plans to hasten the arrival of the 
list at the much desired 800 mark will be 
formed 

Without question the most important 
work on which report will be made to the 
August convention is that of the Commis 
sion, presided over by Fletcher B. Gibbs 
Chicago, whose task it is to present for 
adoption a plan for minimum retail selling 
prices on all articles handled by stationers 
throughout the country 

The people of Omaha have already rt 
sponded heartily and enthusiastically to the 


opportunity of hospitality given them by 
the choice of their city for the convention 
The committee on hotels and headquarters 


has chosen the Hotel Rome as official head 
quarters, and it is urged that reservations 
be made as early as possible. It is also 
announced that the program for the visit 
ors’ entertainment is now complete, includ 
ing a handicap golf game at Happy Hollow 
Country Club, initiation and entertainment 
at the Ak-Sar-Ben, an organization of 
Omaha business men, whose September 
street carnival fairly rivals the Mardigras 
of New Orleans; a dinner and a dance 
fifty-mile automobile trip and a banquet at 
the Field Club 

It seems that there is more than one 
candidate for president of the National As 
sociation next year. One of the candidates 
is George Courts of Texas, second vice 
president of the organization, whose many 


friends have been boosting for him in ad 
vance of the Omaha _ convention Mr 
Courts has for some years been a very con 


sistent, conscientious and faithful worker 
in the interests of the association an 
should he be elected, he would make ar 
able president. 


R. D. Patterson of St. Louis is probably 


hé man who, in political parlance, has the 
most delegates at the present moment I 
erybody knows who Patterson is and ¢ 
eryone concedes that there can be no bet 
ter man for the job of president 
National Association \s far as Office 
\ppliances is concerned, it is quite imp 
tial. We shall be quite as happy with Mr 
Courts in the chair as with Mr. Patterson 
and vice versa. Both are good men 
true and will give their best to the associa- 
tion in whatever position they may be 
placed 

The following Convention Committees 
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are i! harge of arrangements now going 


Executive—F. I. Ellick, Thos. Klopp, I 

Kahn, I. W. Carpenter, Chas. E. Moyer. 
Banquet—Guy McKenzie, F. I. Ellick, 

Thos. Klopp, J. P. Cooke, Meyer Kahn 

nai Thos. Klopp, Guy McKenzie, 


Golf—Frank Hale, Thos. Klopp, J. P 


Hotel—F. I. Ellick, Chas. E. Moyer, ‘ 
C. Cope, R. E. Nichols 

Printing—C. C. Cope, Guy McKenzie, 
Thos. Klopp, J. F. McReynolds. 

Reception—Chas. E. Moyer, F. I. Ellick, 
Thos. Klopp, Robt. Sutton, W. R. Mathews, 
I. P. Cooke, W. D. Bushnell 

Information—J. R. Rommehart, John 
Rasmussen, Proctor Redfield, J. F. Me 
Reynolds, Chas. DeWall 

Entertainment—J. P. Cooke, E. E. Burns, 
W. B. Daily, C. C. Cope, Meyer Kahn 

Programme—Chas. E. Moyer, Guy Me 


Kenzie, Frank Hale, C. C. Cope. 


STAMP MEN PLAN CONVENTION. 

[he second annual convention of the In- 
ternational Stamp Manufacturers’ Associa 
tion will be held in New York City June 
18-21] \ committee of the New York 
Stamp and Stencil Club has charge of the 
financial arrangements for the gathering, 
and present indications point to an even 
more widespread representation and elab 
rate program than that which marked the 
Association’s first memorable convention in 
Chicago last June 

Special attention will be given at the 
New York session to the difficulties and 
problems of the trade. The experience of 
xperts will be invoked in an effort to de 
termine the best ways to deal with such 
questions as price-raising, quality mainte 
nance and sales methods. There will be 
speakers from all over the business world 
\ “Convention Daily” will be printed by 
the Stamp Trade News to keep the dele 
ites and visitors in mutual touch. 
Among the specific subjects which are ex- 
pected to come up for discussion this year 
ire the work of the existing Catalogue 
Commission on the problem of price-rais 
ing, particularly with regard to the main 
tenance of a “minimum scale”; the question 
f the scope of local grievance committees’ 
abors, the subject of profit margins on 
manufactured articles as well as shelf goods, 
price-slashing and shipping delays The 
entertainment program, in brief, follows: 
Tuesday, June 18—Convention called to 

er at Hotel Astor Midday luncheon 
Theater party in the evening 

Wednesday, June 19—Automobile sight- 
eeing trip for lady visitors. The entire 

ivention to be supplied with tickets for 
he New York Theater Roof Garden 


hursday, June 20—Trip to Coney Island 

Sh e dinner 
Friday, June 21—Trip around New York 
Harbor, encircling Manhattan Island, on 


the yacht “Observation.” Lecturer will ex 


plain points of interest Convention ban 
in the evening at Hotel Astor. 





OFFICE APPLIANCES 143 

















QUALITY 


Twenty-two years on the 
market has demonstrated our 
claim for Quality in 


BERKSHIRE 
TYPEWRITER 
PAPERS 


It would be hard to conceive of a 
=—<-""""““j) more complete aggregation of high- 
a “Sy class business papers, embracing 
every variety of finish, texture, 
strength, thickness or size required 
by the professional business world, 
each variety the best of its kind. 





AVANT 
SS 





~ x 
SERVICE 
d 

With unexcelled facilities for manu- 
facture and delivery, immediate 
shipments can be made with greater 
economy than from any other line 
BECAUSE all. the varieties may 
be drawn from one source — one 








shipment—one order. 


LARGE STOCKS constantly kept wate 

of nearly one thousand different — 
numbers, including Old Berkshire 
Mills and Crane & Co.’s Bonds as 
well as Berkshire Manuscript Covers 
in thirty different numbers, colors, 
quality and weight. 






BATON, CRANE & PIKE CO. 


TYPEWRITER PAPER DEPARTMENT 


PITTSFIELD, MASS. 
.@: NEW YORK OFFICE: 


Ranges = Pe x x 
= Brunswick Bldg. 225 FIFTH AVENUB 


























hat Will You Do About This? 


LAMM 

| Thinnest case on record—no upper deck or “Texas” to make it look like a 

steamboat; no propeller blades to make it resemble an aeroplane. Just Plain, 
simple Binder, chuckfull of ‘‘grip’’ and very, very pleasing to the eye. 
i e bed 
| Stocked in Popular Sizes 
and in two bindings: Full Drab Canvas, Lea. Corners; Lea. Back and Corners, 
brown canvas sides. 

POSTS— 4" Solid; Je”, #4 or 3” Sectional 

WRITE FOR TRADE PROPOSITION 


The Tenacity Mfg. Co., Inc. 


116-124 Opera Place, Cincinnati 
Style “‘O”’ Order Blank Binder. The Device that is ‘‘Different’’. (Patent applied for). 


veined: an 
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WINDOW DISPLAY GRIMES-STASSFORTH CO., LOS ANGELES, DURING SHRINERS’ CELEBRATION. 


LOS ANGELES ENTERTAINS. The camel's trappings 
Los . 


Angeles gave her best welcome to the pilgrim’s dress faitl 


the Shriners from May 4 to May 11, when’ The background which 


delegates 
joyed her 
vention 
climax 
hours fully 500,000 people are reported to 
have watched the gigantic ebb and flow of 


pre vcessional color. 


Among the individual decorations which : : 

on ‘ F In Window Number 
will linger longest in the memories of those 
who enjoyed this remarkable sight, are the 
windows 
tionery 
show 
first showed a floor space heaped with sand 


shaped 


one 


about 
dismounted, 


kneels down to 


dle 


caravan 
ground 
right 


tai! 


from all over the country en- 
hospitality at the national con- 
Friday's floral parade capped the 


gayety, and for more than tw 


the Grimes Strassforth Sta- 
Company on Spring Street Each 


hills that seemed to hypnotize 
believing the camel was really 


ind as sunset approaches he 


side of the window was 
] 


from having often observed 


reached Los Angeles 


ie building the Mecca ot 
represented a picture Che 


lis head. The “pilgrim” has 


Los Angeles Lodge, 


his devotions. In the mid background and side 
IS an oasis, towards which a painted 
making its way In the fore- Hundreds stopped and 
‘actus, stones and palms; to the windows every hour, and 
pyramid and sphinx Every de genuine human interest 
worked out with the utmost art the greatest hits of th 


ever closely one examined 
careless work was apparent 


window was a reproduction 
of the series, who knew 


in his home lodge (Isis) Salina, 


the city’s buildings wit 


well is shown to the rigl 
camels and a passing c: 
is formed in the Cros 


costume being fashioned 


no tlaww 


This 


scene 


and 


accurate, 
the setting 
the back and 


painted; how- 


ot 


whole 
rom memory 


made by J. P. Culp, originator and designer 


vell 


In a painting 


Patrol 
forming 


Kansas 


has 


to 


march into the city. The background shows 
dome-shaped 


pilgrimage \ 

and near ire 
The Patt 

¢ \ 

that « the 

tkah e 

We d 
moked at these 
ngenuit in 

were among 


One 


or t 


le 1 


SEATTLE STATIONERS HOSTS. 


nost successtu unchnes 


the history f the Seattle \d Club was that 


viven 
30 by 


“station 


of the 
Ing lt 


W he Se 


to 1ts m 
the Lo 
vers and 
club to « 


’ exploit 


individu 


among its men 


the fir 


lishme 


it 


Ban 


“st ittem 
nt hou 


quet hall 


embers at Tate’s Cate April 


wman & Hanford Company 


engravers. It 1s the custom 
levote each bi-monthly meet 
ing the business of firms 
al officers or employes art 
ibers. The recent event was 
pted by a mercantile estab 


r hundred members enjoved 


t 


and table were decorated 


tastefully with Potlatch paper furnished by 


the 1) 
gram, 
rial 


man-| 


partment | 


vhite 


eraced 


ver of 
lhe 
Nerr, 


ship ( 


presided (eo! 


ennison Paper Company Che pr 
artistically printed, presented a pi 
history of the growth of the |] 
lantord business [Twenty-four de 
veads of the company, clad 
and wearing Potlatch neckties 
the head of the table ver vhicl 
‘ | \iiller. gene 
the hous¢ 


principal 


industrial 


ompany, 


gent of the \laska Stear 
vho discussed Che 
\dvertising 











ANOTHER PORTION OF THE GRIMES-STASSFORTH WINDOW WHICH CREATED SO MUCH COMMENT. 
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: 
Printe rds a assifi 
nted Records and Classified Totals 

The National Office Register records, classifies and totals office transactions. { 
The classified totals keep the office manager in every-minute touch with the important items , 
ot his business. 
The printed records afford a permanent check on every transaction. They stop mistakes and losses. i 
It simplifies office system, reduces work and gives positive assurance of accurate records. il 
We build this machine for the office it is to be used in. It will be made to meet your particular needs. i 


Write For Booklet 


The National Cash Register Company : Dayton, Ohio 
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Meet Competition Profitably 





There will always bea rivalry—another word 
for competition—between firms producing like 
goods. Unfortunately for the printing trade, 
many who are in it believe that this rivalry is 
based solely upon price. They cut and slash 
until good work is out of the question and profits 
are largely a matter of faith. 


We do not make 


OLD HAMPSHIRE BOND 


for these printers or for the class of trade they 
draw to them. 

But there are also many printers who live 
far enough in the future to see that all rivalry is 
not a matter of price. They fight their com- 
petitive battles upon a quality basis, and when 
they win—as they mostly do—the victory is 
really worth while. 


_ We make Old Hampshire Bond for these 
printers and the customers they cultivate. 


HAMPSHIRE PAPER CO. 


We are the Only Paper Makers in the 





World making Bond Paper Exclusively 








Massachusetts 


South Hadley Falls 
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Trouble and Disputes | 
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ing the month 
Cloy, =f... 


Company, of 


entered 
with ac 
his from 
out into 
enlarged 


Gradually, in 
, he built up a considerable jol 


business 
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Pennsylv: 


About 


partment 


on the book 
out this branch 


11c all 
in 1902 


ELLIS % TIME STAMP 


ut the 





OBITUARY. 
A. W. McCloy, Sr. 


ynery trade 


by the death of A 


the former city Mi 
the stationery business 
ash capital of $300. Success 
the start, and he soon 
the book and news field, wit 
stock of stationery and appiial 


connection with 


lesale trade vering 
and “West Virg 


inia, Ohio 


1890 Mr. 


stores were fast encroachin 
. and decided 


business 
concentrating upor 





THE LATE A. W. McCLOY 


in Pittsbure 


country was saddene 


President of A. W. Me‘ 


McCloy found that 


Only 
TEED FOR ONE YEAR. 


Send for Estimates. 


Moderate Priced Automatic Time Stamp on the Market — GUARAN- 


READ THIS: 
WESTINGHOUSE ELECTRIC & MFG. CO., I7! La Salle Street. Chicago. 
Chicago, Il. July 28, 1909 

El Time Stamp ¢ y, 87 Fifth Ave., Chicag: 

Gentlemen—lIn r to yours of the 27 the Ellis Time Star 
ha a ise at months is £ 
Sa ct dae 
re r dist c \ r ] 

Wes TINGHOUSE hae ‘Merc Co. W P “Gari RD, Ma 


DEALERS — You can use it and sell it too. 


ELLIS TIME STAMP CO. 


Metal Specialties to Order. 


ORDER TODAY. 





229 W. Illinois St., Chicago | 
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Samuel E. Issler. 


regret the trade will learn 


he death of Samuel E. Issler, Secretary of 
Cor n Pen Manufacturing Company, 
| Jhio, which occurred Sunday 
evening, May 12. Mr. Issler had not been 
est of health for a year, but with 
th yptimistic spirit that was second na 
ture with him, he treated the matter lightly 
and gave the impression that he was per 
é we 
He was at business every day and his 
issociates had no occasion to feel con 


erned until Friday, May 10, when he had 
to be taken to his home. Upon a thorough 
examination it was found necessary to 
operate, and it was then found that grave 
omplications had set in to aggravate the 
original trouble. Mr. Issler failed to rally 
from the operation performed on the fol 
lowing Sunday and passed away that night 
at 11 o'clock 

Mr. Issler’s friends in the stationery 
trade are numbered by the score, with 
whom he had had the pleasantest and most 


ourteous business relations in his capacity 


if secretary and.credit man for his com- 
pany His untimely death will prove a 
keen personal loss to them 


[The funeral services were held under 


the auspices of Sanford Collins Lodge No 
396, A. F. & A. M., Toledo, and the body 
was taken to Prospect, Ohio, for interment 


Thomas W. Harbottle. 

Mr. Thomas W. Harbottle, of the New 
York stationery firm of Kimpton, Har 
bottle & Haupt, died Sunday, May 12, after 
an illness of two months. Born in Boston, 
he entered the trade as an apprentice to 
his father in New York in the manufacture 

wrapping paper In 1885 he 
entered the employ of Edward Kimpton as 
\ookkeeper, and in 1887 made his first trip 


traveling salesman for the firm with 


marked success Three years after Mr 
Kimpton’s death in 1900, upon the forma 

n of a stock company of the old firm, 
Mr. Harbottle resigned, and with Charles 


I’. Kimpton and Harry Haupt formed the 
vartnership at 130 William street, of 
which he was an active member at the time 


death \ wife and two daughters 
survive him The funeral services were 
held at his late residence in Brooklyn 
Mav 14 
Albert Baxter King. 
Baxter King President of Albert 
B. King & Company, 206 Broadway, New 
York nd a pioneer newspaper and sta 


tionery man, died at his Brooklyn home 
May 19. He was born in Amenia, N. Y., in 
1844, and for many years was connected 
with the Evening Post of New York City, 
entering the printing and stationery busi 
ness for himself in 1887 


“Little minds are tamed and subdued by 
misfortune; but great minds rise above 
them.” —Washington Irving 








A New 
Post 
Binder 








Solid 


or 
Sectional 
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posts. 


positive, quick 
to whether it i 


203 Broadway 
NEW YORK CITY 





oe 


The Dixie ‘‘M”’ is perhaps the best post binder 
ever devised, made with either solid or sectional 
Nickle plated top case encloses mech- 
anism operated by winged key plate. It is 


and efficient. No question as 
s locked or not. A quarter turn 


of the key plate snaps the compressor home; a 
click announces the fact. 

Made in two styles—solid posts 3-16” diameter; 
sectional posts, 7-32” diameter. 
order blank punchings. 


NOTE THE PRICES 


Will fit all 


SIZE SOLID SECTIONAL 
5ix 8 $ .90 $1.40 
5ix11 1.00 1.50 
6x 9 -90 1.40 
ez. . 1.00 1,50 
8ixtll 1.00 1.50 
8ix14 1.2% 1.75 
9x12 1.2% 1.75 
‘ss 2 1.25 1.75 
12 x 9 1.25 1.75 


Subject to a Liberal Discount 


STATIONERS LOOSE LEAF CO. 


“SELLS TO THE TRADE ONLY” 


346 Broadway 
MILWAUKEE, WIS. 




















UNDERWOOD 
TYPEWRITERS 


To the Trade at Real Bargains 


These machines are always popular and are 
ready sellers. We have a large supply of 
them on hand, also a stock of all other makes 
of machines now on the market. They are 
in the rough, complete with all parts. 


All Makes of Typewriters at 
Wholesale 


NOTE NEW ADDRESS => 62 West Madison St , CHICAGO, ILL. 


Write for our latest price list. 
0., Inc. 


YOUNG TYPEWR °: 
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ONE OF THE 
TRADE MARKING THE WATERMARK 


How the Business Man Can Seize an Ad- 
vertising Advantage Now Divided Be- 
tween the Manufacturer and 
the Jobber. 


Commercial watermarking of paper, g1\ 


ing every firm the advantage of imprinting 


its own trademark on its office stationery 


sl1rccess 


the 


has received an impetus from 

ful experiments of Charles Drury Jacobs, 
381 Fourth avenue, New York, whose Holy 
oke, Mass., mills are now turning out quan 


tities of his product for business use. Fine 


shaded designs in American “fourdrinier’ 


machine-made) are secured by 


which but recently 
United States 


(or papers 


his process, has been it 


troduced into the 


It is said that more than 2,500 mill and 
jobbers’ watermarks are now in the mar 
ket But the value of a watermark to the 


uses it, it is logically con 


merchant who 
tended, is identical with that of a trademark 
There is a distinct trade value in it, which 
goes entirely to the manufacturer o1 
jobber. Watermarking correspondence and 
financial papers would make forged letters 


traceable 


now 


of recommendation immediately 
It would also permit of standardization of 
paper quality for firms and corporations 


England today is the largest user and e» 


porter of fine commercial watermarked 
papers. The reason is, it is said, that she 
has adopted a simplified and economical 
method of production—the one which 

now being introduced into America Che 





WATERMARKS PRODUCED BY NEW 





ving in estimated at from 40 of 
per cent The illustration shows ily 
he de cacy elegance Oo! rie c 
lesigns obtainable by the new meth ‘ 
striking featur: s the dark effect, wh s 
juite new never betore offers n tnis 
ountry The strength of the pap s 
realistically represented, in photographing 
r this t y the opacity of long fibers 

\s w e seen from the illus t y 
clegant p n shaded watermarks i 
be obtained paper. and at pense 
vhich is very derate bringing e 
within the re if the average fir h 
number esigns made under é 
ents for private use is claimed to be in « 
ess ot the number of mill and »b 

termarks se in this country 

The parti ir invention 
brought to Mr. Jacobs’ attention, and w 
s being successfully operated in Germar 
France, Italy. England and othe: ntric 
is the work Walter Knowles Trotn 

haem a age and is equally well adapted to machine 
ee ee hand-made papers, according to the 

preterred 

TIME STAMP CONCERN MOVES. 

The business of the Ellis Time Stamp 
Company, Chicago, is developing so rapidly 
and has shown such an increase that the 
company has been compelled to n nté 

It now occupies irge 


Moor in 


229 Wes 
pared tl 
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OPERATION OF YAWMAN & ERBE EFFICIENCY DESK, 
IN OFFICE APPLIANCES 
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the substantial factory building at 
t Illinois street. and is bett 
an ever to fill orders 
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A MATTER OF COMPARISON 


(THE POST AND SCREW DEVICE) 











@ Our Popular Price Ledgers—-the Morehouse, Badger-Beauty and 
Badger-It — are all furnished with post and screw fastenings. It was no 
chance decision but a matter of comparison and carefully considered 
selection. For a ledger of medium capacity — say 250 leaves or less 
we honestly and firmly believe no other device is so efficient or gives 
such handily dependable service. 





@ One strong feature is the facility of expansion, which allows of leaves 
being posted without taking the covers apart. Where extra finger room BADGER-BEAUTY LEDGER...$3.75 
is desired the Extension Post can be used. These extensions—2 inches 

long and threaded at one end—are furnished, without extra charge, with every Ledger. When the ordinary 
screws are withdrawn the Extensions are inserted in the posts, which they exactly fit—a turn or two is quite 
sufficient to hold them firmly — and give a full two inches of additional 
working space. You're never cramped for finger room, you can insert or 
remove one sheet or many but never need to separate the covers. The 
Extensions are perfectly rigid and some users leave them in permanently. 


G The Post and Screw fixture—with its Extension Post feature—is the 
only device of the kind that admits of such freedom of handling, so that 
one can post leaves in comfort without taking the book apart. It is just 
one of the important points wherein you get as solid ledger value as the 
BADGER-IT LEDGER ..... $2.00 niin ii te 








THE BADGER LINE OF POPULAR-PRICE LOOSE LEAF LEDGERS 






MILWAUKEE 
WISCONSIN 


258-260-262-264 
FLORIDA ST. 
























THE THREE “RIVAL” FOUNTAIN PENS 


RIVAL NON-LEAKABLE 
Perfect Fitting, air-tight joints form a perfect, absolute! nes- 
leaking writing instrument. 









Catalog [llustrating our full line and giving Prices and Discounts will be sent to Dealers on Request. WE GUARANTEE EVERY PEN. 


D. W. BEAUNMEL & CO., Office and Factory, 35 Ann St, 
FOREIGN AGENTS WANTED 


THE —e PERFECT INK ERASER 


YORK 








——_ A boon to bostd keepers and all others who use pen 
and ink. It does the worl + ected and smoothly without 
\ the aid of blades or acids 
The cutting surface is a brush composed of scientific- 
ally prepared fibers that never dull. The eraser is always 
ready for use. It does not injure the paper. 


j DEALERS A demonstration means a sale. Write us at 








mee for quot ns and 
; THE BEEGEE “COMPANY 


1133 Broadway New York READY FOR USE 








Oca hers nab. 
THE BEEGEE IN DETAIL 
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Loose Leaf Devices 
Are The Standard 
By Which Others 
Are Gauged 


THE STEEL LEDGER 


GUARANTEED FOR 10 YEARS 


Made from Cold Rolled Steel, its 
construction is mechanically perfect— 
the ease with which it can be expanded 
or contracted—its neatness of appear- 
ance and its exceptionally handsome 
finish has made the Steel Ledger the 
most salable on the market. 















NOTICE TO MANUFACTURERS 
AND DEALERS 


The Steel Ledger is fully covered and 
protected by patent No. 985,403. A 
decree has just been handed down by 
the United States District Court of 
Illinois sustaining our claim against a 
Western Manufacturer. While we ap- 
preciate the compliment given our de- 
vice in the endeavor to copy its con- 
struction, yet for our own and our deal- 
ers’ protection we shall vigorously prose- 
cute any infringements. 


SEND FOR OUR NEW CATALOG 
AND DEALERS’ PROPOSITION 
Our new Catalog No. 9 is now ready 


for distribution. It contains the most 
complete and up-to-date assortment of 









devices and commercial forms obtaina- 


ble. The leading stationers throughout 
the country are selling the CESCO 
line. If you are not, let us tell you 
about our dealers’ proposition. Write 


to-day—Now. 


| eneenenemenitttiietiatahiintidensiameentmemmmentieaananaaaiaee 
THE C. E. SHEPPARD CO. 


MANUFACTURERS OF 
LOOSE LEAF DEVICES 
303-311 Hudson St., NEW YORK 


CHICAGO: Room 305 Monon Bldg. 
440 So. Dearborn St. 


PHILADELPHIA: 422 La Fayette Bldg. 















SALE OF LOOSE LEAF DEVICES 





Two 


POLICIES OUTLINED 
BEFORE PHILADELPHIA STATIONERS’ ASSOCIATION 


BY C. E. SHEPPARD 









EDITORIAL NOTE Mr. Sheppard's ad 
dress is a trifle too long for verbatim repro 
duction, but the salient points are « 
below. His explanation of the reason why 
the company goes after the consuming as well 


overea 


as the retail trade is interesting The editor 
f this magazine well remembers the time 
twelve years ago when Mr. Sheppard started 

} - 2ce «4 y a0 4 - howe . by oe 
in business in New York, and he remembers, 
too, what discouragement manufacturers en 


countered in getting stationers to handle loos: 


leaf devices. Selling goods to the consuming 
trade, advertising and circularizing prospect 
ive consumers were the only ways of working 


| up a demand for loose leaf devices, and unt 
created, the sfationers 


| a demand was as 
| frankly avowed, they would not stock the lines 
| Manufacturers were, therefore, compelled to 


sell to the users direct or go out of business 
| Some of the loose leaf manufacturers have 
maintained this policy of selling both to deal 
| ers and to users, believing that, so long as 
| they do not interfere with the dealer by cuf 
ting prices below him, they can do valuable 
| work in extending the field of loose leaf and 
supplying work for factory departments which 
| are necessary, but which, if the entire outlet 
| were through dealers, might have to be con 
| 
} 
| 


ducted at a loss 


Chairman and Gentlemen 





Mr 
Che 
many as a new industry, still in its infancy, 
in New York, 
the 


considered by 





leaf business is 


1 
jose 






but a friend of mine over 






recently investigated subject in 


| who 
| connection with a history of the industry, 





found it is actually one of the oldest lines 


1f business in the world. His researches 


extended back to the Garden of 
days 


Eden, and 
in those 
to contend 


he found \dam 
had his He 


that even 


loose with 


leaves 







































| also discovered that the Chinese used loose 
| leaf binders in crude form several centuries 
| 






ago 







Success in actual experience is the best 
defense of the growing policy of selling 
direct from manufacturer to consumer. It 






would appear that the agitation in various 
associations jis shaping itself 


whether 


stationers’ 
more into a question the manu- 
facturer maintains his prices with the con- 
sumer than whether he sells the consumer 
at all. Along this.line more good can be 


done than by merely antagonizing the sale, 






especially in the loose leaf line 

At a recent meeting of the New York 
Stationers’ Association I replied to ad- 
dress opposing the direct sales method by 
When [ start 


twelve 






an 




















relating my Own experience 

| ed in New York 
the stationers all were opposed to the 
a freak specialty 


business in years 

leaf idea, calling it 
interfered with their blank book trade, 
would be When | visited 
trade I cordially but 
that the de- 
any but 


| ] <e 


that 





and short-lived 
welcomed 


did 


specialty of 


the was 





create a 
mand kind, 
were simply supply houses to furnish what 
They offered 


not 
this 


dealers 


told 
for 





the customer called for 


ever 


how samples but suggested that I adver 


s 


+ 


he demand 


ise and create 


exist I faced the situation, 


of the de 


discounts 


and soon after some 
to telephone m for 
was a matter 
[ told the 
talk, that this 
for selling thi 
we had continued this policy e 


1f the missiona 


York 
the 


Ne W 
was only exc 


consumer today 


doing our share 


uses tor loose leaf Sl 


find 
helping the dealer to get the rey 


new 


The loose leaf line is not a 
article that sells on sight like 
pencils It needs technical 
handle and to figure intelligent 


cial work From the manufactt 


whi 


cn 


advertise 


aliers egal 


Phe 


time and growth 
stationers, 


use W 

ver sll 

ry work 
ipplie s and 

eat rders 
stationery, 


inkwells 


knowledge 


ly on sp 


irer’s Vie 4 


point it is necessary to have a steady, we 


balanced output in order 


partments running full time ani 


to ke ep 


1 to have 


volume of trade on stock goods that can bs 
made up during the dull periods Th 
best accomplished in the loose leat 
having a volume of sheet work from the 


consumer and ; 
the dealer 
volume of 


rorms 


As a 


from 


considerable 


1 volume of binders and stock 


this W K 


runs in the nature of special sheet work, re 


quiring special machinery and t 


to guarantee a registration job « 
forms, it is necessary for a m 
in this line to become a large 
ruler. As he comes into compe 
the stationers to some extent « 


of special sheet work, it is imy 


him to expect any volume of 
this class of work through the 
well balanced plant in this line 
facture more binders and stock 


rained he 


mm mani 

anutfacturer 
printer an 
tition witl 


yn this line 
ossible 


mutpurt t r 





forms thar 


can be disposed of at retail, which makes 


advisable to run a wholesale dé 


Instead of sending traveling 1 


ing trips over 


dealers and let them find a way 


the country to st 


partment 


+ 


nen on fly 
ick up tT 
f getting 


rid of the goods, our policy is to establis! 


branch offices and resident 


territory to look after both the 
and retail trade, in the smaller t: 
ing over the line to active 
guarantees the dealers 


agents 


dealers 7 


in every 
» wholesale 


wns turn 


better service tl 


would otherwise be possible. Through the 

branch offices the dealer can be given 

trade discount and even save express 
lealer 


the factory If tl 


charges from 


1e d¢ e! 


selling your goods, his purchases will tak« 
care of themselves, whereas the policy 
stocking a dealer up is more often the caus 
of a lost account or the necessity of taking 
back a lot of unsaleable goods some ye 
later 

This policy means a method whi : 
near a pure sales campaign as we 
be devised [he dealer can be given the 
benefit of all the manufacturer's s 
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schemes, used for the consumer trade, and 
receives all the selling aid possible to fur 
nish. Whenever we start a new branch or 
agency and begin to advertise direct to the 
consumer we find that our wholesale trade 
grows just as rapidly in that territory as 
the retail trade, and that the dealers reap 
an indirect harvest from the direct-to-the- 
onsumer trade. This is as it should be, for 
the dealer generally does not claim to be a 
promoter of new goods, but endeavors t 
supply a demand which is already created 
This demand can best be created by mar 


keting the goods both at wholesale and at 






GOUD . “AS. 
\ IONS, 6 BRAMES 
CAW FUG 
LINES OR? DEA 


retail. In most lines the dealer prefers to 





handle the best advertised line, and fre 


quently on a closer margin than one made 






for the trade only and not known to the 






consumer 


Our branches or agents are always will | 
. | 
ing to leave any direct account alone in | 













































favor of any dealer who is selling the line ‘i 
[There is no one retail account so valuable : , 
. . | a ATS oy ; 
to us as a wholesale account which is buy- | Oe: 
ing steadily. For this reason we ace always is We Are Proud of ” 
glad to protect the dealer on any individual HH Gr it q 
g ¥ rs t 
account where he is introducing our goods aries - Our Record ‘ 
PHIGED 
= } : 2 = 
BOSTON STATIONERS ASSIGN site q For eighty-seven years our products have i 
a , : . e,e ° ¥ 
. measured up to the changing conditions of 
Hooper, Lewis & Company, stationers, business demands. Always the Highest } 
105 Federal street, Boston, have assigned | 1ey have advanced with the de- Hi 
| inl t . vat ‘ 217 i 
for the benefit of creditors. Fred L. Mor- | *opep t of ink manufacture until they | 
; a : TI er by. ay the perfection of inks and ad- 
oO ,osto lawver $s as y e } 3 = . - a er > r 
n, a n iawyer, 1 issignee 1¢ BE LOA giving perfect satisfaction to both ‘ 
company was established in 1/797, and 1s 3) f BS lealet z . 
possibly the oldest stationery concern in ; @ They have been tried by the only test that = } 
5 a é ‘ <3 : letermi s real val the c ; > } 
the United States. It was incorporated in Bimitilsekn tohterasortng determines reat value-——the test of time. 
1900 ; one ved : @ Our Chicago Branch carries at all timesa_ j 
» an partly reorganize¢ a year ago, comple te stock of Davids’ Inks and Adhe- é dl 
with satisfactory results, but the need of sives, Sealing Wax, etc. All orders forthe # 
new capital, it is said, caused the assign Middle and Far West will be filled from that 
efi a ; office. This means mor . 
at Phe officers are &. Weare Hoover, ffice. This me ns n ore prompt service and 
; . a saving in freight bills to our customers in 
president, and R. Johannesson, secretary the Western Field { 
and manager @ If you are not one of our regular custom- i 
\t a meeting of creditors May 20, George ers, send us a trial order. Get our prices 4 
: : — and we will get rt of your business ; 
Kk Adams of Adams. Cushing & Foster was ind ¢ ll get ‘t of your business. i 
, . @ Send for ovr! lsome illustrated catalog. i 
recte¢ ( ir ( or »V 4 yn r . 1] ¢ ] rt i} 
elected chairman and Attorney Morton, You will find i rth while. 4 
trustee r1 > total assets of the company { 
mes i 1 
were reported as $60,963.25 and the tota * eteitt 
- : ts : R ee 4 oe ; 
of liabilities, $38,656.25. Subsequently, R ZI Lz be y: £19) ral A} w& Bs) H 
» 4 ’ : y, #] 
a ol Matern om Se saci eS Ly tae A 





Johannesson, recent’ manager of the con 
. 


cern, tak $13,000 for the business, and T FAN 

a committee of the creditors recommended fe, 

to the assignee that this be accepted. The 

offer includes good-will, stock and fixtures; gumbo fy REO 
ISIE YAN DAP 9 S18 HY Oss 


balance on hand ; 


The purchaser announces that a newly 
Reynolds rn Sealer 









everything, except the book accounts and 





incorporated company will operate the busi 
ness at the old address It is understood 






that Messrs. Andrews, Phelps, Burrill and 

Snow of the old concern are interested in | The most simple, reliable and durable Sealer ever put on the market : 
he ew t iInsa¢ oO | e 

"= — Price: Hand Machine (6,000 per hour) ....... $35.00 | 


Electric Machine (12,000 per hour)... . . 125.00 


“We consider the Reynolds the best machine on the market. It paid 


for itself the first month we had It."’ 
Pittsburg Gage & Supply Co., Pitteburg, oo 


CANADIAN STATIONERS HERE. 
H. W. B. Douglas of The Douglas Com- 


pany, ationers, printers and office ap “It is fool proof and can be run by anybody who knows en i 

li: le Edmon Albert: manipulate @ clothes wringer. Our one regret is that we did not 4 
pliance dealers, -<amonton, yerta, was | about it sooner.’ Anti-Saloon League of Maryland, Sauna. if 
recently in Chicago calling on the trade. He | ‘It is giving entire satisfaction. It Is one of the best Investments In i 
; s our office.” . H. Wise Publishing Co., Chicago. i 


was en route home from a business trip 


in the East, on which he was accompanied 


Send for literature and trial proposition, 
by his wife Mr. Douglas is president of | Hand machine, capacity 6,000 per hour. Pat. U. DEALERS: Some exclusive territory still open for a 
the Alberta Stationers’ Association. He is 1910. Foreign patents allowed and pending. live dealer who is a salesman as well. 


also quite» politician and is chairman of |} Hy J, REYNOLDS & CO., 157 N. State Street, Chicago, Ill. 


the Edmonton Board of Aldermen 


























This Counter D’splay of metal and wood {s Doubling Sales. 
We will send one free with your order for $10.00 worth of 
assorted MOORE PUSH PRODUCTS ». b. destination, 
if your jobber can't supply you 


Moore Push-Pin Co.. 1144 Sansom St., Philadelphia 





PPLIANCES 
Over 10,000 
Flack Tele- 
phone Muff- 
lers sold since 
February Ist. 


This shows the 
demand for 
desk privacy. 









The Flack Telephone Muffler prevent 
others overhearing your private conversations 
You do not have to whisper, talk in yout 
yatural voice 

No one will hear you but the party on 


the wire 
Saves the expense of privat booth and 
the time going to and from 
In tantly attached to 
1 tely sanitary. 
Price $3.00 at your office 
Do you kn« 
Dealers with this record? 
Liberal discounts and immedtate d 
Smith Selling & Advertising Co. 
1337 Arch St. Philadelphia, Pa. 


any 


phone Abso 


yw of a $3.00 office specialt 
There’s a reason 


€1tver te 











made 








THE MEMORY JOGGER 


A Desk Memorandum Tray for 3'x5" Slips 
in both Mahogany and Oak 


Convenient—Practical 


The lower tray holds the blank slips, the 


upper is a vertical file for the slips after mem- 


oranda have been made on them. The index 


cards suggest one of several uses to which the 


device may be put. 
Write for prices and discount and place 
yur order NOW for the Christmas season. 


Willard W. Dow 
P. O. Box 5329, BOSTON, MASS. 











This Trade Mark 
every box. 


it to the dealer. 
customer. 


SUPERFINE QUALITY. 





and in separate Boxes } th P 


Our Pagers are supplied in Bordered Goods and other 
cia \tles 
aed 225 

containing our goods. 





RANE’S LADIES STATIONERY 


Sold by All Stationers and Booksellers 


These goods are suited to the tastes of the most select trade. 
Their merits are known the world over, and they yield a prof- 
Once tried, the purchaser becomes a regular 


Presented in the Following Styles and Qualities: 


Ialight Blue Boxes, containing t oom of Note Paper each, 
corresponding. 


ALL THIS STATIONERY CAN BE RELIED ON AS REPRESENTED. 


BATON, CRANE & PIKE CO., Pittsfield, Mass., 
fth Ave., New York, whose boxes bear the word 


EXTRA SUPERPFINE QUALITY 
In Lavender Colored Boxes, containing } ream of Extra 
Fine Paper each; in like Boxes are Envelopes to match. 


MANUFACTURED BY 


L. & W.M. CRANE, Dalton, Mass. 
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IMPROVEMENT IN SENGBUSCH DE- 
VICE. 
cut 


recently 


illustrates an im 


The 1¢ 
portant 


companying 


improvement made in the 


“Sengbusch” Self-closing Inkstand Che 
idea was suggested to and worked out by 
G. J. Sengbusch, President and Manager of 
The “Sengbusch” Self-Closing Inkstand 
Company, as result of many complaints 
of the los f inkwells from public and 
other desk through theft or by being 
“borrowed” in the absence of the desk ox 
cupant and not returned. 
As the illustration shows, this impr 

ment in this office appliance is the “Seng 
busch” ck Well” device, consisting ta 


metal frame which can be fitted solidly in 
flat 


preferably to 


part of a desk 


the 


any urtace 


drawer, writing-bed of 


desk or table in the usual location for an 
inkstand Then the “Sengbusch” Inkstand 
can be cked into the frame and thus will 


become a permanent part of the desk, re 
movable only by means of the key which 
is supplied wtih the device 

The manufacturers of the “Sengbusch” 
Seli-Closing Inkstand say that this addi 
tion to their device is proving very popular 
in_d is resulting in greatly increased sales 





NEW SENGBUSCH LOCK WELL. 


For several years this article of oftice 


sale because of 


Its cy 


equipment has had a large 


its many practical features ynstruc- 


tion is such that it is self-closing, becom- 
ing air-tight after every dip of the pen, and 
all movable parts are entirely within the 
well, so that the working apparatus does 
not become clogged with dried ink; the 
automatic air-tight feature excludes dust 
from the ink and eliminates evaporation 
thus always insuring fresh ink. Being fed 
from the center of well, above the point 
where sediment settles, only pure ink is fed 
to the pen. There are no funnels or pr 

jections above the top surface of the wel 
so that ink cannot spurt out upon the desk 
or articles thereon, and the inkstand itself 
is kept free from exterior ink-stains: the 


pen-dip is uniform, resulting in economy 


this connection; a saving of pens is 
effected as the pure fresh ink supplie: 
not corrode 

The yearly amount of ink required 
keep a “Sengbusch” inkstand in perfect 
der for one year is stated not exceed 
8 oz. for the busiest clerk writing all any 
one can The saving in ink in an office 
where all “Sengbusch” inkstands are used is 
said to amount to a considerable sum in a 
year 

Dealers are invited to send to the “Seng 
busch” Self-Closing Inkstand Company, 320 
Stroh Building, Milwaukee, Wisconsin 
a copy of their new catalogue illustrating 


their comple te line 
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CLEVER ADDRESSOGRAPH BOOKS. 


\ series of remarkably interesting and 
effective booklets 1s being put into the 
mails by the Addressograph Company, 402 
South | street, Chicago, for distribu 
ion S| classes whose use the 
\ddressog h is believed to be particular 
ly adapte¢ \ll the books, which open on 
he side yrinted two colors, black 
ind whit he page being about two-thirds 
is large as one in Office Appliances. 

Booklet No 1 is entitled “How Publi 
Utilitie he \ddressograph.”’ The 
front reproduces a scene on Mich 
gan aven Chicago, at night, with the Art 
Institute and old Montgomery Ward build 
ing in the toreground, and the whole given 
realism by the white lights from _ street 
lamps and taxi-cabs. The inside pages take 
up the argument for the \ddressograph 
from the actual experiences of gas, ele 
tric light and water companies, poor asa 
stations and public offices of all kinds 


The second booklet is called ‘Payday- 


Making \utomatic with the Addresso 
graph,” and underneath the title on the 
over is a huge crowd of factory employes 


ipparently applauding the suggestion quite 
sincerely he interior pages carry out the 
idea of administrative efficiency enhanced 
by the A iceieameeal with actual samples 


of pay-sheets and pay-envelopes, “addresso 


graphed,” and submitted by satisfied users 
of the machine The third booklet, “How 
Municipal Use the Addressograph,” 
shows a fine group of Chicago’s moder 
»ftic lildings, as seen from the lake, o1 
he nd applies the “Addressograph 
logic to public works departments in a sin 
ward ective style 


EFFICIENCY BULLETIN FOR MAY. 


“The Efficiency Bulletin” for May comes 
dt ed in m b ver reproducing 
the outside of a neat but well worn ledger 
Its contents, prepared by the staff of th 
Ka Ss Binder Company 
whos organ include a strong 
irticle Salesmanship—What It is” by 
John S. McKay; a piece of pungent criti 
cism by William I Brownell, “Do You 


Fear Bei Called Prudish?:” “The Man 
WI! Sticl by “One Who Knows.” a Ili 
tn ditorial, personals and cor 

( le d several shorter contribu 

tions. 7 tvpography s usual, is clean and 

bt 
WILL DEMONSTRATE ADDING MA- 
CHINES. 

| | Brecheen, mmercial educator 

at Berkeley, Cal., will attend the meeting of 
the National Commercti Teachers’ Fed 

eration at Spokane next month He will 
ike seve students who will give demon 


strations of the tou method on adding 
machine ind typewriters, showing the 
ood results attained students in the 
public high school, who are carrying the 
regulation studies of the four year cours« 
Mr. Brecheen says his students will show 
some remarkable work, particularly on 
adding machines. 











— 

ryt 

. 
ae 








TRINER 


POSTAL 
SCALES 


















are scientifically per 
fect. They always 
register accurate. 

ly, Treg rdless 


of where arti- 
Cc le iS placed 
on plat- 
form. 


Triner 
scales are 
constructed 
of the best cold 
rolled steel. No 
castings to break. 
Attrac tive fin! h and de- 
Signs. Write for dealers’ 
terms 

TRINER SCALE & MFG. CO. 


9165-57-59 W. 21st. Chicago, lil. 








SIMONSON 


Patented Metal Tip Guides, 
for vertical letter files, card 
systems, and check files. 


" y NDESTRUCTIBLE 











Arie SS Am pe 
U.S. Patent 794749 
Meta 


4) dale 








Samples will be sent on request. 


Discounts to dealers. 


R. A.SIMONSON & CO. 


152 MICHIGAN AVE.. 
CHICAGO, ILL. 

























McM MULTIPLE-RING PRICE BOOK 












Sheets Do Not Tear Out =—- 
——Thkada an Ere p Reig nape — 
SPS she 5 ings pak pike pacfarskank— 


Te sider. tak three mo = 
dial working ne eenmuminmaneseaas 
















Rack ands 


—ee book. Far ey - _ 


— Seven rings scientificall 
canstraclea-_gr ach 
dear of 5S 






na, 
she. angec chanable $ 
Br aw nary reann 






—Tneu eat Pes respact.= materials, 
work ensiructan.. 


the —" Price Yeice Woah aun 
offered: 





SHEETS DO NOT TEAR OUT 


McMILLAN BOOK CO., Syracuse, New York 


Sheets Do Not Tear Out 


Seven rings scientifically made 
Automatic openers for rings 
1-8" thinner than other beoks 
Cost no more than the old kind 


OVER 350 STOCK SIZES AND STYLES 





Does a book which corrects the trouble 
you have had—sheets tearing out— 
appeal to you? 


Dealers should provide this 
book. It corrects trouble and 
broadens the field for Ring 
Book uses. 











IT’S THE “WEARING QUALITY,” SERVICE, 


That Makes Our Playing Cards Most Popular 


The 
proper slip, 


Satis fac tory 


a fine ill 
a large and 

Closely 
known paper 


American Playing 
perfect finish and elasticity, that makes dealing 


and the evening a pleasure, 


We manufacture all grades—from a cheap Steamboat to 
back card in four and five colors. Have 
varied assortment of designs to select from. 


uminated 


associated with one of the largest and best 
mills in the country, our special stock is grade 
for grade unequaled by any other manufacturer. 


Samples and prices on application. 


THE AMERICAN PLAYING CARD COMPANY, Kalamazoo, Mich., U. S. A. 





Card Co.’s products have the 
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numbering machine ink. 


goods and prices right. 


Get acquainted with us. 








If you are in the market for ribbons 
and carbons, send us your order. We make 
everything known in these goods including cars 
bon papers, stamp ribbons, typewriter ribbons, car-= 
bon rolls, also transfer papers, typewriter oil and 


You will find the 















Account for Every 
LABOR MINUTE 


Here is the one logical method of heep- 
ing an accurate account of when you 
received and when you sent out letters, 
orders, contracts, etc. It will avoid all 
disputes, as it —— 
9 every minute of. the 
Follett's day or night. 
NEW MODEL Absolutely autematic, 
Time 
STAMP 













requires no attention 
and is the only POSI- 
TIVELY ACCURATE 


register on the mar- 








WRITE 
FOR FULL 
INFORMATION 














FOLLETT TIME REC. CO. 
671 MNudson Street, NEW YORK CITY 
Western Office: 126 Russ Bidg., San Franciece, Cal. 

















The erie File 


Reg. U. S. Pat. Off. 
LOOK FOR THIS TRADEMAR ON THE LABEL 


Tit 1 “NA ll 7A 
pat ROLL BINDER 

A CAARGE BINORR 
aie 


Te 
Sicmatuae Boon 
LEDGER 


woe ‘covers 
Special ft RECORDS 


gest RIND | 





We manufacture on short notice 
Loose Leaf Accounting Forms, 
Binders Files. Ledgers and Price 
Books, etc. 


| 
Ask for Catalogue | 
| 
| 
| 


THE TENGWALL co. 


2952 SHEFFIELD AVE, OF ILLINOIS 20 THAMES 


CHICAGO, V.SA NEW YORK USA.| 
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The Kracker Telephone Muffler 


provides the 


are excluded. 





Liberal Terms to the Trade 





booth without 
occupies no additional space. 


keep their convers: 


no compression or “‘t 
ing of the voice. 
Thoroughly sanitary. 


A 


user with the equivalent of a private telephone 


} 


» necessity of moving from his desk and 


BSOLUTE PRIVACY 


Through its use your conversation is made inaudible to everyon 
except the person to whom you are speaking. All outside noise 
Indispensable to all business men who prefer t 
tions private. 

SCIENTIFICALLY PERFECT 
Instantly attached to any telephone. Positively the only appli- 
ance with the correct principle for annihilating sound. There 


1S 


hrowback” of either airor sound. Nostrain- 


Th 


Your dealer has it 


1e sight is not obstructed—breathing free. 
Made of best aluminum and lasts a lifetime. 


or sent prepaid upon receipt of price. 
PRICE $3.50 


KRACKER SALES CO., 303 Fifth Avenue, New York 








| 
| 


| 





HOW A FIRE MADE FOR PROGRESS. 


Printing and Stationery Plant of Roberts & 
Son, Birmingham, Ala., Recreated After 
Blaze Undoes Work of Forty 
Prosperous Years. 

Within three weeks after its destru 
by fire, as told in Office Appliances of last 
fall, the printing and stationery plant 
Roberts & Son, Birmingham, Ala., was 
practically replaced through the purchase 
of the plant and business of the Roberts 


Printing Company, a competitor. The new 
plant of Roberts & Son at 1810-12 Third 
avenue, just completed, comprising a fout 


story, double brick building and basement 
50x140 feet, is one of the most modern in 
the entire south. The prompt recuperation 
of this company from its loss is an object 
lesson in resourcefulness. 

The company has obtained the most mod 
ern machinery procurable, and has als: 
spent time and money liberally in a search 
for the best ideas of arrangement and et 
ciency, President R. W. Ewing and Super 
intendent Thum spending several months in 
a trip through the north and east recently 
with excellent results. The latest all-stee 
furniture and equipment are used in the 
composing room, arranged so that a con 
positor can set almost any job required 
without leaving his alley. Steel equipment 
also furnishes the press room, the dry rack 
table being made so that the dry racks may 
be put in on one side and pulled out on the 
other. Five new cylinder presses are turn 
ing out the work, as well as fifteen job 
presses, an autopress, a rotary offset lith: 
graph press and a flat bed stone press 

In the engraving and embossing depart 
ment may be found two embossing presses 
three hand presses and three plate presses 


| all manned by skilled workmen. The bind 


ery equipment is all new and modern 

Roberts & Son is a strong believer in 
the cost finding system as applied to print 
ing President Ewing addressed the Na 
tional Cost Congress last year in Den 
on this subject 

Everything in the stationery store is un- 
der glass Even the shelving on the 
is covered by glass doors that run on ball 
bearings, similar to the show cases 


The company was established in 1872, the 


same year Birmingham was _ incorpor 
as a city. Its growth since then has more 
than kept pace with the progress of the 


\labama metropolis 


BUSY MONTH FOR EXPORT BUSI- 
NESS. 

Reports from the export departme 
the Wabash Cabinet Company indicat: 
unusually brisk month on shipments 
the country Orders have been receiv: 
and shipments already made to Italy, South 
America, Australia, New Zealand and the 
West Indies. The products from the Banks 
of the Wabash are especially popular among 
foreign users because of the special con 
no 


. 


struction of their standard lines of fi 


cabinets and supplies 














STANDARDIZATION OF SIZES FOR 
STATIONERY CATALOGUES. 


By Charles R. Fargo, Sales Manager, C. S. 


& R. B. Co. 

During the last five or six years there has 
been an ever increasing demand among gen 
e! rtisers for a standardization of 
atalogue sizes It is to be regretted that 
this agitation as yet has not received much 
ittention from the stationer and office ap 
pliance dealer, as the adoption of a stand 
ird size for stationers’ catalogues would 
tend to simplify the work of the manu 
facturer and wholesaler by enabling him to 
prepare page plates, descriptive of their 
lines, which all of his dealers could use in 


the printing of their own special catalogues 
Under present conditions, the manufac 


} 


turer, doing a nation-wide business, who 
ttempts to supply his dealers with sepa 
rate cuts and specially prepared copy for 
catalogues and catalogue imserts, faces a 
constantly increasing burden, as the cost 
f separate cuts, and the time required to 
prepare advertising matter of this kind, to 
ht the requirements of each dealers’ cata 
ire very large, and few manufac 
urers advertising departments can _ find 
time to give to this work the care and at 
tention it deserves. 

It would seem, therefore, that if the 
National Association of Stationers will rec 
mimend to its members, who undoubtedly 
comprise the majority of the stationers who 
ssue special catalogues, that some standard 


size be adopted—for instance, the 8%x 
10 nches with a recommendation as to a 
standard size of type pages, great good 


would result, as all manufacturers could 


prepare page plates descriptive of their 
ines, which could be furnished to the dea! 


ers at mparatively small cost, and would 
enable them to get up very good catalogues 
with only the expense of the paper, press 
vork and binding 


The standardization of sizes should also 


be rreat benefit to the movement for unt 

selling prices, as each manufacturer's 

tes would be prepared under his own 

ipervision and would carry the regular re 

ng prices recommended by the price 

Catalogues prepared in this 

ilso have far greater selling 

those in use at the present time, 

usually prepared by clipping sec 

ns fro rious catalogues and piecing 
hem together to the best advantage 

The 8'%x10%, or 8x10, size has been rec 

mmended : bove., because this size has been 

more generally used in stationery cata 

ues than any other, and it provides a 
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A Glass Top on Your Office Desk 
Means Minutes Saved and Profits Increased 












You can count the time-economy in dol- 
lars and cents from the day you begin to 
keep your price lists, maps, memos, ap- 
pointment sheets, discount tables, etc., 
ready in place for the moment you require 
them under one of our elegant and sani- 
tary glass desk tops. No more mislaid 

: papers; no fumbling at the phone; order 
DRESSER instead of clutter at your elbow. 


Easier to Lift Than Any Roll-Top 














ag ’ man kg : f 1 













COUNTER 


The Luxury of An easy reach of the hand, and you have any paper 


Perfect Convenience in sight —and every paper in sight all the time. e 

4 can fit your desk right away with this convenience, 
for Office, Store or Home for we make a specialty of adapting our top to 
Just a change in dimensions and shape, any requirements. Price depends on size; you 
and we make you adresser top ora counter pay only for what you need, and you save the 


cover—washed in a jiffy, bright, sweet cost ten times over in the desk wear and 
smelling and sanitary. Mail us your sizes nerve tear the old method costs you. 


TO-DAY, and get our price tomorrow 
You'll be surprised at the very cheapness of 
the economy it guarantees 








Dealers, Write for Terms 
The demand for our desk tops in every part 
of the country offers a field for energetic 
representatives tomake good money. We 
can assure you generous terms and exclusive 
agency. Sit down and write us NOW for 
particulars. Stationers and office furniture ' 2 
men will find this a profitable side-line. Best CHICAGO MIRROR & ART GLASS co. 


yrofit on any office appliance line in the field Le . 
eae Don’t delay—write. 223 N. Clinton Street, Chicago 


SINGLE SPACE UNDERSCORER 
For Multigraph or Flexotype 


The only Single Space underscorer made for rotary machines, 


FULL SET $3.00 
Sent prepaid on receipt of price. Office Appliance 
Dealers and Agents will find this a live seller. 


O. K. ADDRESSING CO. Aitanetenta, ra. 
ES 

















The “Modern” Duplicator 


Contains NO GLUE OR GELATINE 
It is unaffected by heat or cold. 


You can make FIFTY DUPLICATE COPIES from every letter 
ou write with pen and ink, pencil or typewriter. Or copies of Music, 
aps, Drawings, etc. 

Duplicators complete $3.00 to $7.00 according to size. Exclusive 


Agencies Wanted Ev here. Some good Foreign Countries still open. 
La commissions. Write us. 


O. P. DURKIN, REEVES & CO., 


339 Fifth Avenue, Manufacturers Pittsburg, Pa. 




















| 


i Reliable 
Salesmen Wanted ! 


We desire to secure the 
Services of high-grade 
Office Specialty Salesmen 
everywhere, Exceptional op- 
portunity and inducements 
offered. An excellent main 
or profitable side line. 















ARITHSTYLE ARITH-MACHINE 
Handiest, Fastest, Cheapest 
PRACTICAL COMPUTING MACHINE 





DUPLEX CHECKING SYSTEM 
Simplest, Safest, Quickest 
PREVENTIVE OF MISTAKES 










Selling Rights | 
the U.S. rg ees ~ 













































Adda, Subtracts, Muiltiplies, Divides. Leocates Errors to Page and rage > 
Carries Automatically. “Resets Instantaneously. Easily Ae Proves Footings, Balances and Extensaic - Noe ~y Countries still open. 
moved over pace, fixed to desk, or carried in pocket, [eg Of Books, Cards, Slips, Markers or tee = -_ le oe Seiling , offered 
Saves Work, Relieves Strain, Avoids Errors. S Shortest Interest and Average Mothods. return minimum 
Agents Wanted! , ARITHSTYLE COMPANY, Suite 17, 28th St. Areade, New York, Request Booklet? evidence of — 
nee 
‘ 


ham me 


Ns eae 
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ARE YOU SELLING THE BUSHNELL LINE? 


It will hardly pay you in the long run to substitute any other make 
of Filing Envelopes or Folders in place of Bushnell’s ‘‘Paperoid’’. 








+ 


In the first place, Bushnell’s line was In the last place, it is the one per- 
the first on the market and has had the manent line which vou can sell and 
most extensive introduction. It isthe recommend to new customers, and 
line which customers usually ask for. old, alike, and keep on selling. 


Alvah Bushnell Company, Sole Makers, 948 Market Street, Philadelphia, Pa. 

















THE SOLID RING MEMO BOOK 


“SOLID RINGS THAT DO NOT WEAR 
SLOTTED SHEETS THAT DO NOT TEAR’”’ 


A REVOLUTIONARY IMPROVEMENT 





SHEETS GUARANTEED NOT TO TEAR OUT —eliminating an inherent defect of all 
ring books. Slotted holes have spring points that grip the rings. No opening or closing of 
rings. Rings are smooth and continuous. Entire metal part in one piece. No moving parts. 
Nothing to get out of order. Greatest improvement ever made in ring books. 


BOORUM & PEASE LOOSE LEAF BOOK CO. 


109-111 Leonard Street 4000 Laclede Avenue 
NEW YORK ST. LOUIS, MO. 








‘“‘ALL THAT THE NAME IMPLIES”’ 





THE FAULTLESS 














PEN AND PENCIL HOLDER 


AS GOOD AS THE BEST— 
BETTER THAN THE REST 


TYPEWRITER 
RIBBONS 


AND 


CARBON 5 cecal 


the use of both hands It 


the pocket without T: 

PA Pp E R holds securely and does not pull or crush the 
pocket when inserting the pen or pencil 

Put upin three-dozen lots. assorted sizes, on 


Manufactared by attractive card with an easel back 
The S. T. Smith Co. L. D. VAN VALKENBURG 


. York MANUFACTURER 
ee Holyoke, Mass., U. S. A. 








Satisfactory 


easy to apply to 






Accor 
> © Rissons 
4 cannon partes | 




















If some action is taken on this suge 


the coming national convention 
ners at © ha we will immediately 
pare a 16-page italogue section des 
ur line oO! Ose leat devices, wl 
be available t any dealer carry 
ods in stocl 


ALL JULY ROADS LEAD TO DE 


TROIT. 
Cad-ill-aqua—which is slipping on 
m our old friend Noah Webster 


the way to Detroit. Cadillaqua will 
the key to Detroit, beginning July 2 
as C. L. Forgey, its press repres: 
solemnly assures us he has the 
Cadillaqua, it will behoove other 
take a good look at what promises 
the real three-ring circus of muni 
tivals 

It’s to set a habit—Cadillaqu 


nua water-fete habit—and _ th 


habit of business hospitality for Detr 


Old-time Detroiters learned, 


multiplication table and the childh 


tory of Ty Cobb, how certain spt 
young Gascon adventurer, Antoine 
Mothe Cadilla inded on their shore 
bright day in July, 1701, equipp: 


King Louis XIV. and 


That minute Detroit 


patents trom 
Pontchartrai: 


its stupendous factory boom, 

had a good eye fora city site. TI 

happened in trifle of 211 years 
Anyone who has reveled in tl 

harms of Belle Isle through a 

breathing spe will adi that D 

a right to celebrate, and that M La 

had his wits about him in making t 

ebration possibl It is the modes 

tation of thos t Detr é 

make their tow1 the Carniva City 

America.” Never mind! i. Cad 

Gascon and they me by it honest 
\t all events tl luly festival 

to set a record for taste and discri1 

The whole city vehind it, and 

pageantry representing M. Ant 

ing, with the tw grave-eyed pries 


100 soldiers. is re-enacted, a new 


ilong with 


will be added t tne hist \ \1 
public celebrations. Of course, there 
be water sports inoe carniv 


national 


yachts and motor boats. The sky will 
fireworks As Frank H. Conant 
rector-General, tells us 


“Colossal «spiders will 


creep acr 


swimming meet, and event 


uu 
g suthciently large to allustr 
orily not nly the ordinary 
e stationery, but also furnitut 
othce specialty lines wherein the 
necessarily larger S1Z¢ It 
l¢ p C a sheet of stock 
which is standard paper carri 
where for italogue work 
\nother reason for adopting 
that sever manutacturers have 
ued high class olor inserts describing 
their lines 1 s size, and these 
I bted y De led to very largely | 
inufacturs me definite stan 
page and type size could be arrived at 
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Make remov- 
als or insertions 
without tearing. 
























An automatic three-ir expansion enables you t Kalamazoo durability. Durability makes t 
: ger leaf or remove one without danger of features lasting. Ordinarily a Kalamazoo st 
earing—when using a Kalamazoo. The contents of lifetime. Is absolutely simple. Has no metal part 
the binder have no bearing on this feature. Whether ) wear a ir—no protruding posts. Is light 
he Kalamazoo contains a few sheets or many at t rong a I binde want if 
time, a finger push releases the expanding mechanis: st is none 
instantly. This is controlled by a simple button device Apply the efficiency of the Kala ‘ 
in the cover—and means much to operating spee bookkeeping problems. I yur sta 
Increases bookkeeping efficiency tremendously perts advise you. G Ww Sig 

The Kalamazoo is the only binder that ac pon—Toda 
lates one or a thousand sheets with equaleaseand  ### JV aoweweseeew ewe eewoeewewewe 
security. A flexible leather backis the reason. It tel < : 
scope to any de sire size instantly. In this way! ee roe ve “g ut 
illers a eeded The Kalamazoo carries no dead savings will they effect in my business 


matter. On a par with Kalamazoo convenience i 


The Kalamazoo Loose Leaf Binder Co. 
KALAMAZOO, MICH. 


Name 
Business Address 


o 
| 

I 

| Send the facts 
I 

l 

1 

| City 





The Feature of 


Accuracy 


is the most essential point 


in a postal scale 





National - - 4 ]bs Mail and Exp. 16 lbs 


Union - - - 24 lbs Commercia! - 12 Ibs 

Columbian - 2 Ibs U.S. - - - 4Ibs 

Star - - - - Illb Victor - - - 1} Ib: 
Crescent Ib 








The Pelouze 
Postal Scales 











LOOK HERE MR. DEALER! 


Liberal Commission 
Noinvestment to make. 
We have the plant. 


Write for terms and 
samples to 


r4 + — 
<4 : . = To. . 
a 7 ati A : 
Y sae w® Can . | : 
’ > BONIZED BACK OF PSs * * 
. - DOUBLE CARBON =; = = 
> 3 = = 
; i 


ame Stoughton, Wis. 








232-242 E. Ohio Street, 





embody all the requirements of modern 


business houses. 


Among their features are the following: 
Reliability Durability 
Accuracy Economy 

and Efficiency 

Insufficient postage sometimes loses 
customers. Excess postage is a direct 
loss to you. These scales give not only 
the exact weight, but the cost of postage 
in cents. They eliminate postage errors 
and waste. The Pelouze Scale is a wise 
investment. 

Sold by leading dealers everywhere. 

Every scale warranted. 
Send for Catalog “ P.” 
PELOUZE MANUFACTURING CO. 


CHICAGO 
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PANAMA ‘wince’ EYE SHADE SAVE 
TEMPLE =‘. Would now be wearing eye glasses if I had not worn your YOUR 


Panama Temple Wing Eyeshade.’’—Teller Chicago Bank 
ving EYES 


Price, 25 Cents; 5 for $1.00 
Weight, \{-oz. THE TEXAS COo., 134 So, Clinton Street, CHICAGOJU, §. A. 


















The *“*SENGBUSCH”’ Self-Closing 
“LOCKWELL”’ 


Locks firmly to the desk and cannot be removed 
without the aid of a key. 


Just the thing for Public Desks in BANKS, 
POST OFFICES, STATE CAPITOLS, 
COUNTY AND CITY OFFICES, HOTELS, 
SCHOOLS, Etc. 





No. 8. PRICE $1.60 
The principle and construction of the **LOCK WELL” is identical with 
that of all other numbers manufactured by us, so well known to the public. 


The feature brought out here is the LOCKING DEVICE. 


Write for Catalogue of Ou: Complete Line 


SENGBUSCH SELF-CLOSING INKSTAND CO.,320 Stroh Bldg., Milwaukee, Wis. 





Don’t 
Blame 
the 


Miller’s Standard Pneumatic Ear Cushions 
will overcome 90% of poor telephone service: 
They fit the ear snugly and bring your far- 
away friend in talking distance. 


Miller’s Standard Pneumatic Ear Cushions 
mean the soothing comfort of telephone con- 
versations—the elimination of all outside dis- 
turbances and that grinding grating noise 
always connected with the hard rubber 
receiver. 

Miller’s Standard Pneumatic Ear Cushions 
are sanitary. They can be instantly detached 
and cleaned in a few minutes. They are made 
to fit any standard receiver and will last in- 
definitely. 

If your Stationer or Rubber Dealer can’t 
supply you, send his name, or order from 
us, enclosing 50 cents. 


Agents Wanted 


The MILLER RUBBER CO. 
Dept. 2, So. High St., AKRON, OHIO, U.S.A. 
























Operator 
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—you payincash 
and profits 


for every magazine 
ad about the Foun- 
tain Pens you sell 
—and you pay 25% to 
75% too much for every 
so called ‘‘price protect- 
ed’’ advertised pen that 
you buy. 








+ 
} 


If you want the facts proving this 
Strong staternent, 
write today for your copy 
of the Diamond Point's 
QUARTERLY 











\ W object of this book ts to Present to you 
Fountain Pen facts that you can turn to profit. 


Diesen nes tor vous 

. Your profit on 
walling pens on which you make onl out 
from 33°18 to 4058 whee the Disenoad 
Point Pen line otlers you equal quality 


Diamond Posat Pens 
@ from 4: to 100 
on 





carry the largest stock of good Fountain Pens 2. 






It will show ve mu 1 few new ideas from the 
viewpoint of the biggest manufacturers of 
Good Fountain Pens, Stylos, Nibs, gold, silver 
= pearl Mountings in the world. 

rhis is another statement, that in the face 
of some claims seems odd, but we stand ready to 
prove to anyone that we manufacture more 
good Fountain Pens than any other concern 
in the world—bar none. 

If you would like to save on the cost of your 
Fountain Pens without impairing their quality 

in fact, with the possibility of improving on 
it and—at the same time sell more Fountain 
Pens than you ever sold before 


write today for your copy of the 
Diamond Point's 
QUARTERLY 

[here has never been so radical a publi- 


cation issued by any manufacturer of Fountain 
Pens in the United states. 


Write now before you for- 
get, as the issue is limited. 
Sent postpaid, free without 
obligation or strings to it. 
It is yours for the asking. 


Diamond Point Pen Co. 
39-41-43-45-47 W. 19th St., New York 


“If it’s a Fountain Pen or Stylo, 
WE MAKE IT” 








OFFICE APPLIANCES 


sky. Ponderous rockets with fiery heads 
and luminous tails will rush on through 
space. Miles of floating festoons will be 
seen arising from the water with immense 
trails of golden fire, forming festoons of 
jewels and hundreds of other effects too 
numerous to mention.” 

\ trifle of $25,000,000 worth of American 
made motor cars will parade up Woodward 
avenue Belle ‘Isle will be abloom night 
and day 

In the mellifluous phrase of Mr. Forgey, 
it will all be “an optical wallop worth trav 
eline leagues to receive.” And we believe him 


THE HOUSE OF BUSHNELL. 


When we heard that Alvah Bushne 
would be seventy-five years old on June 
3rd, we said, “We want the story.” Now 
vhat do you think Mr. Bushnell said 


“Nothing to say, except getting younger 
day and trying to catch up to Uncle 
So it seems in truth, for he 


1 
late, 18 as 


(,eorge 
right on the job from early until 
ctive as ever, bringing the head of each 
department to account when al! is not we 


for Mr. Bushnell vears ago determined that 





ALVAH BUSHNELL. 

there should be no “Seconds” produced by 
his company 

It may seem strange to many to know 
that the Bushnells started the line of tough 
Red Filing Wallets, Folders and Pockets 
when many in the trade said it would never 
The color was against it, the price 


11 


it, and last of all there was 


was against 


no demand. 
The color was against the product. but 


it isn’t now. The price was against it, but 
it isn’t now The trade was against it, 
but it isn’t now All this has been done 


by a man who is now three score, ten and 

ive, and still on deck 

We have not said much about the Little 

Bushnells, who have grown up in the busi- 

ness—Arthur, Alvah, Jr., and Fred, but we 
pe to some day, for they are of the sam 


sturdy pesriary 
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| f Another New PROUDFIT 











The LEVER LOCK 


All the PROUDFIT principles and advamtages 


at Pest Binder Prices 


No Posts or Thongs. Fiat Opening 
Unlimited Capacity 
Proudfits for Every Loose-Leaf Purpese 


| EP: ii ose JEAF (6 


Factery and Maia Office: 
" Lyon and Campan Streets, Grand Rapids, Mich., U.S. A. 





Pe York City St. Leute, Me. 
Somes. la San Francisce, Cal. 
vevisvile, Ry Kansas City hie. 
Washi stam Branche 4 Birmingham, Ala. 
Buffale, N. ¥ Pt. Wayne Ind. 

} Pittsburg, Pa. Ciscinnati, hie 
San Antenio, Tex. Cleveland O 














This is not a bank-note 





It is made like a bank-note 


issortment of steel 
wn to tht trade as 


It is one of arge 
engraved blar kn¢ 


“KB.” BLANKS 








KIHN BROTHERS 


Bank-Note Engravers & Printer 


99-103 Beekman Street, NEW YORK 




















June, 1012 








THERELIABLE 


TIME STAMP 

Like a watch but 
strong and durable. 
Most simple and ac- 
curate Time Stamp 
made. 

Prints automatic- 
ally and in a straight 
line, the year, month, 
day, hour, minute, 
a.m., p.m. Also 
address and six other 
different words, such 
as Rec’d, Sent, ete. 
Guaranteed for one 
year. 

Stationers and 

office appliance deal- 
Price ers are it oe money 


STYLE with our machine. 
A Why don’t you? 


Reliable Time Stamp Co. 


65 Fulton Street, New York City. 











ANCHOR texe’ MFG. CO. 


CINCINNATI, O., U.S. A. 


BINDERS, HOLDERS or 
METAL PARTS only 


Sectional and Solid Post, Center and End Lock; 
Ledger Transfers, with Metal Hinges; 
Current Ledgers, Steel Back; 

Ring Book; Prong; Price Book; 
Aluminum and Canvas Bound Holders. 


All our Devices are interchangeable with goods 
of Other Manufacturers. 
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SOLE MAKERS OF THE ROYAL BRANDS 
CENTURY BOND LINES—AMERICAN 
LINES—TUXEDO LINES AND FAST 
MAIL LINES OF 


NOTES DATS SNCCET 


THE LARGEST & MOST COMPLETE 
LINES IN THE WORLD. 


200 WILLIAM STREET, NEW YORK 


WESTERN OFFICE-209 SOUTH STATE ST. CHICAGO 
WALTER W. FURLONG—GERERAL MANAGER 











SMEAD CLOSING DEVICE SHOWN. 


The three accompanying cuts illustrate 
many examples of business convenience put 
ut by the Smead Manufacturing Company 
of Hastings, Minn.—the Smead Bandless 
Filing Envelopes, shown in use in drawer 
the same device, showing the _ closing 
mechanism which is the latest bit of wu 
genuity evolved by this company’s busy 


staff, and the operation of closing itself; in 
uding the securing of the closing devic« 


[The Smead Bandless Document Filing 


Envelope was originated to overcome the 
lumsy features of the old style filing en 
velope It is made of the toughest, heaviest 





SMEAD BANDLESS ENVELOPES FOR 
DOCNMENT FILE 


and best quality of jute manilla, and ranges 
in sizes as desired. Its principal guarantees 
ire better writing surface, saving of file 


space, no tapes to tie or break, no rubber: 
dry or rot, nothing to catch or bind, its 


ease of adjustment and superior wearing 





BANDLESS ENVELOPE 
lhe simplicity of the closing device, her¢ 
illustrated, adds the necessary touch 
what has already become widely popular 
among up-to-date business offices for its 
efficiency no less than its economy The | 
catalogue of the Smead devices, a hand- 


some booklet with red and blue cover, 
t2 re, 


iF | la 
a 


OPERATING CLOSING MECHANISM. 
gives full information of these products, 
with excellent photographic reproductions 


as seen in actual use 


AMERICAN CASH REGISTER CO. IN 


REORGANIZATION. 

The American Cash Register Company ot 
Columbus, Ohio, has reorganized in ordet 
to carry on the widspread improvements it 
has long contemplated. The new concert 
incorporated May 29 as the “American Cash 


Manufacturing Company,” with a 
i 


apital of $600,000, will enlarge s p 
and probably increase its present payroll 
400 employes [The incorporators 
the new company are C. G. Heyne, J. D 
Ellison, F. J. Nunlist, C. H. Fisk and B. B 
Wells. directors Mr Heyne vas chose! 
president; Mr. Ellison, e president; Mr 

‘ \ NWamts 


159 


—DAY DREAMS— 


and visions of repeat orders on 
carbon papers and typewriter 
ribbons can be brought into reali- 
zation by handling products of 


Distinctive Quality 


Don’t be misled by mere asser- 
tions or boastful arguments that 
are calculated to divert your at- 
tention from the most essential 
merchan- 


factor of successful 


dising 


Better Quality 

















BUCKSKIN and DAISY brands 
of carbons and ribbons are made 
with the most accurate composi- ’ 
tions that modern scientific re- 
search can produce. 


One of their many points of 
superiority —of vital impor- 
tance to dealers—is, that they 
will not deteriorate; the last 
box on the shelf guaranteed as 
good as the first. 


Write for samples and test 
them yourself 


NEELY & PEACOCK 


Manufacturers of 


Buckskin and Daisy Brands 
Carbons and Ribbons 


“The Line of Distinctive Quality” 
CHICAGO, U.S. A. 
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| LARGE RINGS 


AND SMALL 











A GUARANTEE OF 
SUPERIORITY NEW YORK, 318 BROADWAY 


RINGS 






H-H BOOK RINGS FORMED FROM OVAL BRASS ROD 
GIVE A THINNER AND LIGHTER BOOK WITH GREATER 
SHEET CAPACITY. OVAL PUNCHINGS TO MATCH GIVE 
TRIPLE BEARING SURFACE AND BETTER ALIGNMENT. 


LET US TELL YOU WHY H-H RING BOOKS 
ARE THE BEST ON THE MARKET. 
COMPLETE AND HIGH GRADE LINE. 


A MOST 


Hamacher-Hawkins Mfg. Company 


KANSAS CITY, MISSOURI 
































; The Supremacy of Quality 


§ NEIDICH PROCESS 
# “CARBONS AND RIBBONS” 


% is the stronghold of the Most Successful Dealers who 
Si insist upon and have conclusively found—the most 


Y GENUINE VALUE for their money in our line. 


S With a true appreciation of the needs of the Dealer, 


r we supply the finest qualities at the lowest prices they 


can be made for. 


y values and efficient service. 


‘ Duplicating Ribbons. Write—TO-DAY. 

: NEIDICH PROCESS CO., BURLINGTON, N.J. 

ne P. CASTELLI, Continental Agent, Casella Postale909, Milan, Italy 
SPD De DD LTD as SRS SSS SSS aes 


y Your confidence and goodwill are esteemed above 
\ your patronage, and this principle is manifested in 


vi REFLECT—on the advantages we offer you. Let 
i us quote you on Carbon Papers and Typewriter and 
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(By Special Correspondenete.) 


Baltimore, Md, 


At the annual meeting of the Baltimore Stat ers 
Assoc lation, May 21. the following officers were chosen 
President Charles E Falconer; first vice president, 
James Ke second vice president, J. B. Kurtz; 
treasurer, Johr M Kennedy secretary Edward H 
Nunn M. W Byers, secretary of the Nationa Asso 
clation, addressed the meeting. 


Boston, Mass. 

John S. Briggs is in charge of a permanent Boston 
office of the Conklin Pen Manufacturing Company on 
the eighth floor of the Blake building at Washington 
street and Temple place 

. 7 * 


Hill, Smith & Company have adopted as a trademark 


“Bay State in connection with an outline map of 
Massachusetts, featuring it on a number of specialties 
. *. * 

Joseph Low, senior member of Hill, Smith & Com 
pany, has been elected a director of the Hibernian 

Savings Bank 
> . * 

The Valley press of Springfield. Mass., has entered 

larger quarters at 58 Taylor street. 
. . * 
Edwin R. Davis, for several years associated with 


M. T. Bird & Company, has joined the house sta 
of Jordan, Marsh & Company 
Buffalo, N. Y. 


Dumonte A. Whiting of Vosburgh & Whiting Com 
pany has recently left the hospital after six weeks 
illness culminating in a successful operation He is 
gradually improving and expects soon to be himself 


again. 
Chicago, Ill. 

Stevens, Maloney & Company have leased additional 
space in the building where their store is located, for 
office purposes 

. . > 

The Faithorn Company has opened a stationery de 

partment in the new Insurance Exchange building 


Cincinnati, Ohio. 

Fire damaged the building and stock of the W H 
Stenage Company, Pear! and Walnut streets. May 6 
with a loss of $50,000 

Louisville, Ky. 

The Wellman Brothers Company will mov: ibout 
July 15 from 114 South Fourth avenue to 431 West 
Jefferson street 

Newark, N. J. 

The Stationers’ Association of Essex County. cover- 
ing Newark and environs, has completed its organiza 
tion by electing the following President, M. Plun 
vice president, R. R. Brant; treasurer, M. B. Shurts 
secretary, E. F. Sheridan. The price committee is about 
to report a plan for a revised price list The head 
quarters of the association is at 138 Market street 

New York City, N. Y. 

The Tower Manufacturing & Novelty Company are 
already making preparations to take possession of their 
large new building at Broadway and Worth street, on 
which extensive alterations and enlargements are pro 
gressing 

. > > 

Millington Lockwood, president of the National Asso 

ciation of Stationers and Manufacturers, is in Europe 


on a two months’ health trip, accompanied by Mrs 
Lockwood 
o . . 
George T. Griffin and Henry C. Prudon, beth formerly 


with C, J. Ninger, have formed a partnership under 
the name of Griffin & Prudon, at 72 Park place 
* . * 

C,. B. Willert, formerly with the Harper Paper Com 
pany, is a new salesman for the Whiting-Paterso: 
Company, which is adding 5,000 square feet of floor 
space to its Pearl street quarters 


Philadelphia, Pa. 


* . > 
Franz H. Lau, former Hoskins foremar has go! 
into business at 1011 Chestnut street 
> . . 
George E. Mousley opens his Wildwood = store he 
week of June 2 n honor of the fiftieth anniversary 


| of his business life 


Washington, D. C, 


Fire cost tl loss of practically the entire toc} f 
the R. P. Andrews Paper Company May 17, and badly 
damaged its buildings at 629 Louisiana avenue Che 


| offices, Ir 1 neighboring building. were undamaged 


ybably exeeed $150,000 


The loss will pr 
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ae “SHEN-KING” MANIFOLD PAPER 
Chicago, 1 for Billing and Way-Billing 


Peter & Vo Company, manufacturers of furniture 
and fixtures ive incorporated with $60,000 capital | 
stock q The introduction of typewriters into the accounting and cost 
age departments of modern successful establishments and freight de- 
A hesutifel and popular Ene of otee Game me partments of rairoads has created a demand for a manifolding 
quartered oak and solid mahoguny is the exhibit of the 


Murphy Chair Company at 1526 Michigan avenue, Chi paper of special qualities. 
cage. The entize Mag te shown Gulihed ts Gu8:gumt q MANN’S “SHEN-KING Manifold Paper is made expressly for 


ond hen gen naa nat Se cagag hina — i these particular uses, and has already been adopted by several of the 
specis represents e sel out ) rT co ve y 0 e ; . . 
a ae ae. Pres agen largest railroad trunk lines as their standard for the making of way bills. 
handle this new nd unique ne obtained sample 
orders from fully 95 per cent of the country’s office q This paper is golden yellow in color, and while being very thin for 
furniture dealers eady most of these have placed of . . : : 
fur atten dealers. Alrea is lave placed heavy manifolding it has just enough stiffness to give quick-handling 
ee aay ee eae ee and long-wearing qualities—and takes and holds carbon copies like the 
- —* Rag nang — best grade of type-writer paper. It is made at our own mills. 
ie Sellinet oodcraft Company has been incorporated : : : . 
to manufacture mission furniture. mission lamps and q This paper is also used for making carbon copies of correspondence, 
novelties. The incorporators are H. W. Sellner, Jolin and for such purpose is cut into letter size (84x11 inches) and put up 
Peterson, W. H. Lindenburg, I H. Gipson and F. H in ream packages of 500 sheets. 
Klemer 
Grand Rapids, Mich. q Let us send a sample to you, together with prices. Tell us the 
According to present plans, the annual exhibition of sizes and quantities you require and how used—we shall quote by 
the Grand Rapids Furnitures Association will open return mail. 
Monday June 27 A line f lacquered ware will be 
among the new specialties 
Minneapolis, Minn, WILLIAM MANN COMPANY 
Hand-made furniture is the specialty of the recently ’ 
neorporated William A French Furniture Company ie ieee portehe ei ee eee 


A new factory is located at 219 Fifth street, Northeast 
The capital stock is given at $150,000 C 529 Market Street, PHILADELPHIA, PA. 6 


Rockford, Ill. COPYING-PAPER MILLS at LAMBERTVILLE, NEW JERSEY 


Office furniture will be a feature of the factory 
output of the P \ Wetzel Company recently in 
orporated at $25,000 
San Francisco, Cal, 
J. W. Van Praag, who has been manager of the 
office furniture department of the H. 8S. Crocker Com 
pany here for three years, has just severed his connec 


























tion with the firm No successor has yet been ap 
pointed The Crocker company is contemplating the 
establishment of a branch office furniture department 


in Oakland, but no definite announcement is authorized 
This company has been awarded the contract to furnish | 
the office fittings in walnut for the new Farmers’ & 
Mechanics’ Bank at Sacramento, and to supply Globe 
safe cabinets for the new Masons’ temple at Van 
Ness avenue and Oak street, San Francisco 


> . . 





4 RB Arleigh and Mr Marquise both of Hawaii, 
where eacl is engaged in office supply business, 


ire visiting California on business and pleasure 






This device binds securely papers 





The Rucker-Fuller mas } ympany has opened i from onion skin to cover stock 
ranch store n Broadway n Oakland 


* . . 





It holds fifty staples ready for instant use—a quick 
press on the lever and the staple is riveted. 





The San Francisco store f the Yawman & Erbe 


Manufacturing Company las just been extensively 







iltered The offices are now located on a mezzanine 
ee ee ee ee ee eee eee The Acme may be used for fastening correspon- 
pte dence, binding orders, shop memoranda, job 





W I Block, former manager of the filing cabinet 


sheets, v ouchers, cost and time rec- 








department of Sanborn, Vail & Co is no longer witl 
the firm but now has the San Francisco agency for the 

, ~ . ‘ a 3c ™ 
Proudfit Looseleaf Company under the coast manager, ! OT ls, pay envelopes, legal docu 
on Bailey Stunley Vail has been appointed in charge : ; ee: ‘ 
eS ee ae ee ee ae ments, statements, etc., etc. 
of the filing cabinet department of Sanborn, Vail & 


Co to succeed Mr. Block 


DEALERS 













The ¢ H. Jenkins Company recently sold a large , ‘ : 
sized safe binec and a safe cabinet book unit to the Write at once for illustrated list and full 
American Dredging Company of Oakland on a_ rust particulars. Acme Binders are sold by 
order 4 mahogany finish was demanded and _ the all leading jobbers. 
eabinet and case were needed in a hurry so the two 

ere shipper fro actory at Mariett: Ohio rv 
wer I pp 1 from the fa I fari i hi by Acme Staple Co., Ltd. 
express The goods arrived less than ten days after 
the rder wa telegraphed and the express charge to CAMDEN, N. J. 
the purchaser was more than $100 


European Agents: 
Progress Typewriter Supply 
Co., Ltd., 85 Golden Lane and 
Hatfield Srreet, London, E. C. 


















W. J. TOMS, KOBE, JAPAN 


16 A, Shimoyamate-Dori, 2 Chome 
Prepared to act as special representative for American 
magazines Thorough knowledge of country and con- 

i I dt usiness standing 
prod ucts. Also ex- 
ancy silk articles 





ditions. Prepared 
of Japanese importers of 

porter of Japanese em! ry 
which can he sent by parcels post. 
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ALL RIGHT THEN 


We'll all sead our pin orders to the 


Crescent Brass & Pin Co. 


Detroit, Mich. 


They are members, too, aren’t they? 


Sure they are. 











WAX SEALS CHECKS CORPORATE 


@On 


WE ARE NOT AGENTS FoR THESE Goops 





NUMBERING MACHINES 


SEALS POCKET NOTARY 





WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 


NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 
WRITE FOR CATALOGUE 
MEYER & WENTHE 
31 N, DEARBORN 8T. 

CHICAGO 





METAL CHECKS 


a 


_ RUBBER STAMPS 

























Pat. Aug. 8, 1905, 


The 


stand 


‘Capitol” 1s 


; 


the highest ac 
Easy to clean and refill 


Aug. 28, 1906, Sept. 11, 


hievement in 


1 si Send for circt 


Made in a variety of designs and size 


CUSHMAN & DENISON MFG. CO., 


1906 


the making 
Keeps the ink clear 


THE “CAPITOL” INKSTAND 





of an ink- 
and fresh 


of latest model 


240-242 West 23rd St. 


NEW YORK 








& CARBON 


RIBBON 


PAPER NEWS 





(By Special Correspondence.) 


Cincinnati, Ohio. 


\. BE. Hot © makes t southwest f 4 
& Wiborg Com; vy, is having much success with the 
vell-known line f his house Mr. Harney is f 
the most energet Su lesme f t t progressiv g 
ind has mad i ost of friends wherevse 


traveled 


Cincinnat ) 


rhe Ault & Wiborg 
pewriter ribbons and carbon 


Company, 





manufacturers of ty I 
say that they have increased their carbon paper mar 
facturing capacity one hundred per cent since Janu 
1, 1912, and they are now busy up to thei 
capacity 
New York City, N. Y. 

The Manifold Company 
new wing ready for « 
When completed, this 


Supplies hopes to have 


cupancy by the end of August 
addition will give the company 


double its present floor space The company is prepar 
ing several brands, and plan to make the box 
the most attr tive they have vet offered the trad 
> . . 
Mr. Pittman of the Manifold Supplies Company as 
just returned from a very satisfactory trip, and a 8 
consequence jis gradually enlarging bis ‘territory; 


* * * 


The Manifold Brooklyn 


Supplies Co 


in addition to their plant which will increase ft 
floor space to about double the present ipa i 
expect to have the new building ready f 

ibout the nd of August 


San Francisco, Cal. 
Western representative of the Carter's 
ribbon depart: 


E. S. Dearing 
Ink Company in the 
zona territory 


carbon and 
is making his Ar 
> . . 


J A. Macauley who takes care of the ink business 


of the Carters’ Ink Company on the coast, has just 
put 65,000 pounds of ink into Portland for jobbers of 
that city 
> . > 
Charles Gary f the I S. Webster ¢ 
just been in this city He is making a tour f . 
western agencle 
Sheppard Company in New Quarters 
rhe new ge¢ offees and factory of The ¢ 
Sheppard Cor t manufacturers of Cesco I s 
Devices Sup] : ind Accounting Syste 
located t ( Hudson street wr I e & 
where the ¢ pal has combined their three f 
in one 10.000 square feet Mail matt 
uu telegrams s ild be directed to the new address 
Witt 1 departments under one roof f 
separated as before ind with increased sy] 
facilities, t S I 1 company will be al 
1 lers X¢ yuich ~ ¥ ‘ } ’ 
sp inl 1Ze 
I } f e Ne y \ 
tioners flees at S2 Ful 
nia ' H s befor 1 ’ 
vill } ly 
Royal Onerator Wins a Contest 
Walter J. Her Royal operato g 
pewrite ‘ t Amateur Championst ( 
New \¥ 1 t held \ 2 
New Y ( r t spices f Ss 
lreachers \ ! I figures s ‘ g 
l l M HI s lows 
(ross vo »s rr ~ 1Z ] 
lowed 1 sS g W l ’ I y 
Attentio s l t 
1 large g f vords allo d 
nly 12 ¢ 1 ital 1.158 gros 
Mr. Henr i} the suy 1 i 
{ R il ‘I z New \ k ¢ 
New Tatum Paper Punch, 
Pren Ne t s the name of ne 
dijustable p ( pune made by the Samuel C Tat 
Company of Cir nat for offices and for b 
printers who do not want to invest in a largs ni 
It embodies pri ples already proven in the M 
ind ‘‘Hummer’’ punches of that company The ma e 
s adjustable f making 16 round or slotted hol at 
the same time The machine is made of the best 
materials and has great power and flexibility of use 
in small compass The company will gladly furnis 


full details 








(By Special Corresponderce.) 
Detroit, Mich. 


Elmo Lewis of the Burrovugms Adding Machine 
vm pany s mong ibe spenkers d¥ailable for servic 
oO “adivertising clubs it the equest of the Natio 
Aste ‘iation for edaeational work 

* . 

Fr. H. Dodge, General Sales Mdmager: W. E. Leeve 
head of the Systems Servi Department, and ¢ ( 
Jacks, all of the Burroughs hom office, are on a tri 
o the Far West and Northwes They will hold con 
entions at Kansas City, Denver, Salt Lake City, Lox 
Angeles, San Francisco Pof¥Yiand, Spokane, Seattle 
Vancouver, Winnipeg and ‘St. Paul, returning to Detroit 
about June 15. ‘They have fest returned from a simi 


lar tour of the Sorth 
* ** “* 

To accemmodsete member of the Burroughs A) 
Star Club, which ‘meéts in Detroit during ‘‘Cadillaqua 
week, July 22-27, the Burroughs Adding Machine on 
pany has engaged the éntire top floor of the Pontech: 
train Hote 


Dover, Del, 
Phe Austin Adding Machine Corporation Was beer 
hartered In ‘tls state By S. S. Adams, Jr... J. G. Gra 


and M. B. | Hawkins of Wilmington. 
Great Falls, Mont. 


rhere were seventeen entries in the adWine wachire 
contest ‘held '} the Great Falls Chapter of Bank (erks 
April 23 \. R. Moore of the First National Bank ‘of 
Great Palts wo! first prize by listing 2 éhecks 
correetly 1 minutés, 44 am) one-balf secends ao 
Burretughs ‘ne re 

¥Kehsas City, Ma, 

I A. Snat f° the Kansas City erganization of 
Burroughs Adding Mechine Company. recent) adtlressed 
the Advetttsing Club of Leavenworth, Kanses. on “°° 
Str) ind Scientific’ Management of the Retsil Stor 
ane] ‘Otic 


“Is Angeles, Calif 


E. KAndtts, of the oeal Buarreughs office. hes wor 


ike presidency ‘of “he All-Star Club, camposeli of thi 
salesmen In the Barroughs organization who ‘heve “th 
highest awerage per cent of quota 
“Manchester, England. 
The Barroughs wy flice here bas broken -severd] re 
fry <séilteg tl co-operative Wholesale Society of th 
“ity 110 15-cofam, split and normal electric adding 


machine 


New York City 


WwW i (ood he who fer tire lest six ‘metiths |} 
heen connected With the home office of the Barrett “Ai 
ding “Mschine Campany as Western S#les Manager.” has 
gon to pend “ome time with W \ Morschhonse 
Districi M rire t id is be develepment dt the New 
York onusines 

** « 

i} t i ns ft New York lling 
if the 'D ) Company » A. OD Buiieau, Ho 
Brotk nd | ‘. Farrior 

Poplar Blofi. Ma 

rhe Dalto \dding Machine Company smashed 
ffs ‘Tevords so r establi d, 1 hoon sales and ‘fatto 

po it he onth of M 

* 
bitton Sab Manager William Lo Currie of Chirago 
ey tor at 1 factory at ‘Poplar Bieff 
*¢e 
x rnnaws terra while iding 
pony ea Ma Dalton ) daeghter «of Mi dame 

palto p e Dalton { t v> Max Hazeltnrst j 
z t > ntencde Web r and Ma M 
kK } g \ Markenzi t 
W I B Com rov t 

al Th P 
v ut t s 
San Francisco, Calif. 
~4 i] ’ , ‘ thir 
i] ft 2 Sunda 
1 mie hing t 
* Y s Rosa se “fr 
tT tt ‘ 
S) - ® 
; n 
: » 
Sofia, Bulgaria 
i f Sol hoe ’ ’ 
1) n \ M ' Com: 
i t i id Ser 
Ss Louis, Ma 
\ \ 4 er } ATX . ne tel] wh) 
< ‘ Th Da Ath Fay at ’ 
pom i ‘ b Peer lie 8 
¥ i 1 
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Write for Catalogs on as 
Typewriter Papers—Letter Copying Adding Machines we have facilities for supply- 


Books—Shkorthand Note Books ing special Rolls of all descriptions. 





ADDING MACHINE ROLLS 


for all makes of machines 


Good Quality Writing Stock Free from 
Lint and Breaks 


We wind our own papers, which enables 
us to quote lowest possible prices consistent with 


ROLLS of No. | quality. 


SAMPLB ROLL SENT UPON 
APPLICATION 


EXCEEDINGLY LOW PRICES 
TO THE TRADE 


In addition to furnishing rolls for Standard 


Rockwell-Barnes Company 


716 Mure Building, Chicago, Illinois 











MORDEN SWIVEL RINGS 


For Perforated Sheets and Eyeletted Covers 


Wherever leose sheets are to be held together these rings are in- 
valuable. Whey are durable, easily eperated, open wide, close 


curely. ‘By using them stationers can prepare their own lines 


of stenog@raphers’ and student note books. nequalled for loose 


leaf price lists, catalogs and sample books. 
Ten sives,4 in. to 2in., inside diameter. Price $5 up per hun- 
ired. Liberal discount to the trade. Try asample box. (100) 


Manufactured Solely by 


The Merden Manufacturing Corporation 


WATERBURY CONNECTICUT 








To Make a Good Impression 











1) (F® CARTER'S & 


Hii GOSSAMD i x 











| Che Garren's (nx Ct 
Cosror wesw voen cmren 














upon your customers see that they 
are supplied with 


Carter’s Ideal 
arbon Papers 


a kmd for every use. Clear cut impressions, longest 
w eat, greatest numb:¢rof copies and cleanest to handle. 
In eweny cespect they are intended for and to be 


THE LEST TRADE 


Cavter's Ideal ([\vperwriter Ribbons are made of the 
fine st materials to im,suie perfect satisfaction. Send) for 
Cari ‘er’s Codes—conmt.iining tables of Ribbon Dimen- 
sion 1 and Interchange: 1b le Ribbons. 


‘ THE CAR1'IER’S INK CO.. 


BOST ON NEW YORa CHICAGO MONTREAL 




















With your 


Own Brick 


There is a value not to be under- 
estimated in building a business 
with goods of your own imprint 
and brand. Prominent dealers in 
all parts of the country attribute a 
large measure of their success to 
having their goods sold under their 
private brands. 


In the ribbon and carbon field 
this advantage is plain. There are 
so many cheap grades on the mar- 
ket that when a man gets hold of a 
ribbon or a box of carbon paper 
which gives satisfactory service he 
wants to know where he can get 
more of the same kind That 
means repeat orders 

Goods made by the U.S. Type- 
writer Ribbon Mfg. Co., put up un- 
der your own brand, will bring you 
repeat orders. They are made up 
to a standard which will satisfy the 
most particular customer you have 
And if your ribbon and carbon de- 

partment is booming it will influ- 


Gin, ence and accelerate the sale of 
every article vou carry 
. ; 










The first step toward this 
proposition is for you 
to write for samples. 
There is no time 
like the pres- 
ent, so do it 
today 


ewnit Eiain 


be ADS erry 


SOM 8 =): STREETS 


‘AW SA 
i@Philadelphia/PasU SAs» 


OFFICE: APPLIANCES 


Yo) o TYPEWRIT ER 








(By Special Correspondence.) 


Bridgeport, Conn. 





» go into business for himself. 


General Manager 


for candidates for 


130 machines with the National Guard of Massachusetts 








Kansas City, Mo. 


Ly Pewrile 
“Ribbon Mfc (¢Co.,, 








s 


i? ] 
loss w $50. 0n ind fan f 
homeles 
London, Eng. 

H. N. East is the new ity sales manage 

Royal Typewriter Company 
Los Angeles, Calif. 

E. E. Hit ‘ock, assistant supervisor 
education, is using the study of shorthand as medy 
for truants 

* * «@ 
M H t of tl Koya 
the s ~ t Richard H I (% 
oe 8 8 
Manager Peas is moved the local Reming vftic 
its new watio it 637 South Olive Street where 
he has a frontage of 21 feet and a depth of 150 feet 
with a large basement 
Milan, Italy. 

Giulio Crespi is the inventor of new 
keyboard whi writes the principal Italiar lables 
Its keyboard has 48 keys 

Minneapolis. 

Ther va I enthusiastic banquet ff Remingtor 
salesmen at the Raddison Hotel on tl ey g 
April 23. 

Montpelier, Vt. 

Charles’! Buswel succeeds W Ss Faught 
Oliver agent here the latter joining the ‘“oOmpany 
direect-service taff /-_ Cobleigh has assume Mr 
Faught'’s agency in Burlingt 

Montreal, Canada, 

The Oliver Typewriter Company has | le 1 Se 

ons out f the General Field Division of its forces 


the Canadian end of which will be under the superv 


sion of Vorley Wright as General Field Manager 
ieceeding \. Thompson, resigned 
Moosup, Conn, 

Uncle San is made W Franklin Sheld 

igent for the Oliver, the new postmaster | 
New Haven, Conn. 

Colonel Roosevelt added a Remington to his travel 
ng oquipanent during his recent Massachuseft 

ceiving rd w N WW then " 

> * . 

To accommodate the combined Remington, Monarch 
and Smith Premier forces here, a new building heing 

ected nd will soon be occupied 

New York City, N. Y. 

H. D. Higinbotham has been appointed Dist S 
ntendent of the New York Sales Division of the Oliver 
forces H I Resetield. whom he succeeds trans 
ferred to spe ssignment in the Philadel; it h 
office 


Walter J. Henry i Royal operate wor i Great 
New York ontest recently under the ispices of 
the Shorthand Tea rs Association His ne peed 
vas 73.2 

* * « 

\ six n ths eourse In stenography ind tf ow ting 

will be offered t Columbia University’s s 


sion, beginning July 8 


Norfolk, Va 





The new office of the Remington has been established 
it 110 Plume Street. and G. L. Sholes, former Monarch 
manager in Baltimore has beer ippointed manager 
Mr. Sholes is grandson of Christopher Latham Sholes 
the inventor the writing machine He entered 
typewriter bus < t the Chicage iffies f the Mo 
rel ir 1% 


Omaha, Neb. 


I R i Mo Smit Pren t ‘ 
19tl 1 Douglas St ts The new I x aur 
2 w.d.F ering, f ner! f the Smith I 
Mr Pickering ‘ceeds S$ Hindman who has beer 
transferred to the branch office of the Remington in 
Wichita Mr Pickering has teen with the Smith 
Premier Cor ny for over ten years, starting 1902 
iS a salesman on a country territory out of Omaha 
Since then he has been sub-office manager t J 
Mo ‘ity salesmanager ut Kansas City. sub-off 
ger at Des Moines nd finally Omaha manager for tt 


Smith Premier 


Peoria, Ill. 


Under tl Remington-Monarch-Smith Premier msoll 
dation, this cit s been raised from sub-office t 1 
branch office rank nd F. W. Parker, forme Smit! 
Premier manager t Worcester Mass ha taken 

harge here Mr. Parke entered the Worcest ffice 
1904 and was made manager in 107 


Philadelphia, Pa. 
F. H. Walke ff the local Royal 


promoted to t home offic 
Pittsbureh, Pa 

New Manas Barlow was warmly. gcreete: by his 
sales force at the Remington dinner Apr 29 at the 
Fort Pitt Hot Supervisor Evans of the district was 

visitor 

Portland, Ore. 

Harry I. Sedd who has been doing special Reming 
ton work « the Pacific Coast for the last six months 
ias beer 1osen Portland manager and will move his 
family from their former home in Syracuse, N. ¥ to 
the ‘‘Rose City." During the last two years he has 


been supervisor f eastern branch offices for the Smith 





charge of the 


» billir 


previously was 


systems department 


Mr. Seddk st three salesmen employed 
by the Smith Premier i New York office 
San Francisco, Calif. 

Vv. M. Houst of San Francisco and F. A. Rust of 
the Field Department, have been added to the Rov 
Machine-a-Day Clut 

. > > 

ae .f of tl S Franci fice of tl 
Remir I write ( I just ret 1 
from a he northw 

. > . 

Ce I I Russ has |} cted to take charg 
of the « tat f Utal } Royal Field Depart 
ment. wi ial attention to alers 

2 @ 

Mr. Campl f the S incis office of 
Underwood Typewriter Con reports that more 
than hundred mach big Western Unio 
rder will be sed in S I S« Mfices of the tele 
graph company Two g liveries have alreas 
heen made 

* >. > 


rH 
Company i 
He recer 


. & 


writer 


R 


con 


-ntative 





tls 


od Manager 


Washburn auditor 


n New Yor 
lof 


fi 


cerns on the ({ ist 
] Underwood « 

> > 

! s ow na I 


the Underwood (C« 
Sedalia 


Ww Ww 


of machines ft the 


the Roy 


King a trip 
Angeles 
* 
ther wel 
8S now a 
) any in 
* 


the Sacr 

mmpany 

Mo, 

Phillips 
Central 


al Typewrite 
on the 


1 known 
special repr 
this field 


amento Valle 


has 


just sold 


Coast 


‘ 
ve 
b 


] 


Business (Col 
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IMPORTANT TO 
TYPEWRITER DEALERS 








We have ordered another larg: 
15th. We take special car 
any make, including 


UNDERWOODS 


To 1 
mand 


VISIBLE 


the 


WRITERS 


tor 
are Carrying at present 


large stock of 


UNDERWOODS 


which we hold ready for immediate 


shipment, also all other 
machines. 


to keep 


REMINGTONS 
SMITH PREMIERS, Etc. 


neet the constantly growing de- 
we 


time 


standard 


Write for LATEST 


hipment of machines which is due June 
up our stock’ constantly and can furnish 


_L. C. SMITHS 


x«< a 
PPV eC eee, 


4 & ee » 


Tees os 


























hillicothe Normal College. George R. Smith Col 
_ : Unive — of a. nd . . bara Depart | Q U O yy AT I O N S they will in- 
men I effersor Tesse Tollerton. State 
Game and Fish Warden, recently placed with Mr. Phil. terest you. 
lips an order to equip ft! department with Under | 
woods, and a late model is been placed in Governor | 
Hadley’s office | 
Sib ive, Nia sith dh tiie TYPEWRITER EMPORIUM 
niece Sone Hoy wails Runes Se ie nee | (LARGEST INDEPENDENT DEALERS IN THE WORLD) 
ie | Established 1892 34-36 W. LAKE ST., CHICAGO 
Ww. I Sulliv f Richn V has taken chargé 
of the mecl ley I f Sedalia brane! 
the Underw« 
Spokane, Wash. . or 
F. S. Merr has taker ' territory under . 
Spokane offic f the Remington Typewriter Company 
Leonard Backhoff, who former worked one of EN S DERFER 


Spokane Remington, has been 


ne of the 


territories for 
issigned to t Palouse 


Northwest 


territ most fertil 


1 the 





Typewriters 





Thre I gt executives—Messrs. Van Buskirk 
Humes 1 Dickerman—-attended the nt banqn 
Dave Hotel here 
Springfield, Il 
I Remington Company ha pened a direct brane { Vi ib] 
Mice 1 ind has installea | | 1s1Die 
J. H. Billington, for sever district manager | W 2. Ss 
e f the S th Premie the ew manager riting 
St. Louis, Mo, 
Miss W for three years head of the Reming " 
ton Emp! Departn his eitv., has contrib L h 
uted a nteresting article to the current issue of Ren 1g C 
ington Not Em} Department Work in A 
tagten ction 
Syracuse, N. Y. 
J I Hug who beer ected wiftl the 
Smit Premier St Louis office for several vears, has ' Interchange- 
bee spending is vacat ns se While here he eb 
spent sever lays going through the departments of able ype 
the Monar [Typewriter W Mr. Hughes will have 
charge Monarch repair work for the Remington 
Company in St. Louis 
ee Back- 
Baseball is swing Monarch plant The 


iten five other de in as ma 
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aligners have b¢ partments 



































York 


mee NEW No. 8 MODEL 
For five coming weeks Smith Premier L | 
Sah & Dies. Sot nee: aes Seen ee oe ee TABULATOR for which no charge is made 
schedule : | ’ 
prhlits SEND FOR CATALOG THIRTY-TWO 
The und being 1 f in addition to the 
Monar Wo I h for t res fio wn used as 
lak eae The Blickensderfer Mfg. Co. 
( Ree gays cnr oa Pr i ; ve : ae ' ; : co ceayge Saag STAMFORD, CONN. 
raised a substantial sum appreciably by ! 
prise for rv : A ved Deusiniias "s Ne ‘e 
office. —_ 





























166 OFFIC! APPLIANCES un 
To furt t iuse ot safety in av [ 
experiment mad it the §S I s 
soon by the M isor Flying Mac e { 
Cincinnat which Hurlbut W Smit! 
SEAL the L. ¢ Smith & Brother Typewriter ¢ 
Do you know that you can , Matthew S. Hylar. a director of the same 
the principal stockholders A Bleriot 
YOUR SO as to! Keé t self-righting if tipped x 
be used Silve Ss Morriso1 its nvent ow 
employed by t I ( Smith New York 
mechanic It was while working at the com, ( 
| cinnati office that he patented the device M 
became inte ted in the problem of flying s 
| watching several perilous flights in Frat 
mer He | licts that eventually aviation 
| popular l pe ps safer than automebi g 
Tacoma, Wash, 
A new braneh of the Remington Cor 


It’s the most efficient 
advertisement a firm can 
use. 

It is also a splendid 
seller for dealers and 
specialty men. 


Let us tell you 
about the king 
sticker. 


“THE Ap. THAT STICKS” 














KING SPECIALTY CO. Detroit, Mich., U.S.A. 





















BUCKEYE RIBBONS 


and 
CARBONS 


are manufac- 





tured with a 


most exacting 


the 


view to meet 


demands—-a_ characteristic worth 
the dealer’s knowledge. 

Supply Your Customers 
with a quality that will insure their 
satisfaction and continued patron- 
Talk quality first 
Typewriter Ribbons for all ma- 


age then price. 
chines 
Carbon Paper 
Tvpewriter, Billing and pencil 
for all purposes 
Our Specialty: 
\Multigraph, Writ 


erpress Ribbons with perfect match 


Printograph, 


Ty mm writer Ribbe ms. 

Write for Samples and Prices 

The Buckeye Ribbon and Carbon 
Company *!! “(sir Ave. Cleveland, 0. 
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{ so r er f n 
ra iten kr ( 
be fear Lpoahen " 1 
it } V1 
1 pa Ca ' . 
~ Largest stock of Typewriter Parts inthe world 
x Send for Catalog | 
f 
THORP & MARTIN Co. |, 
Factory — BOSTON, U.S. A. 
+ - - - : 
we oa 


| 
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| 
| 
| 
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opened hers with A H. Workman, forme Mi 


chief at Minneapolis, as manager Mr. Worknu beg 
lis typewriter ireer as a salesman in the O I 
ington office inder F. E. Van Buskirk, now y esi 
dent of the Remington Company He I 
Omaha office of the Monarch in 1905, and 
there mtil 1916 when he undertook the manag ent 
| f th Mona inch in Minneapolis 
Tucson, Ariz. 
| R. J. M i is been appointed re sentativ 
f the Star rypewriter Company, for the count 
f Pima \ 
Vancouver, B, C€, 
I Ur fypewriter Company Ltd Underwood 
agents fo Canada have opened their brat 
Phis agen is been handled for several years by Wel 


ster-Hanna Company office outfitters W oO. Wel 
assumes hurge of the btanch 
. > . 

Mrs. MelIntyre, formerly in charge of tl Rening 
employment department has joined tt I wood 
force, in the same capacity 

* * @ 

R. J. Browr ently of the mechanical 
of the Underwood Comp vy, has Been promoted it 
sules position 

> . . 

dames Dovk braneh inspector fer the I 
writer Company Lid Toronto, is inst ing ta 
pany’s systems in the new branch hre 

Washington, D. C. 
 £ Cashing has been transferred to s zt. 


work here 
*“ * * 


Additional building is being done to met the pete 
ments of the Remiugten typewriter busiress i W oe 
migton 


Wichita, Kan, 


*® Hindman, the ew Remington manage 


oftice 
Worcester, Mass. 

Edward | Jores vho has been in the ery 
the Sm@th Premier Typewrtter Company for more 
twenty years, has appointed manager of the ew 
Remingtom typewriter office at Worcester Mi Jones 
opened the Bostor ffice of the Smith Pret whe 
placed upon the mark and 


braneh in this e¢ %y 


opened a new direct 


been 


that machine was first 
ager there fer 


mewpger of the St. 


twelve years ater 
Louis Premic 
capaetrhies, first at s ase 


continued a ma 
he was appointed 
Home Office i important 
and later New Yorks 


Salesm4n Present Loving Cup to Chief 
At the close of the day recently the entire office avd 
factory force of the ¢ E, Shepparé Company 


lined the 


walls and aisles: of the ganeral sales offlees to gre¢ 
and congratulate their chief ( E. Sheppard rhe 
oceasion was the Sth anniversary f Mr. Sheppard's 
birthday and the went of baving moved into the W 
building 

As a token of their esteema the oldast salesmar ! 
the force, D. °F. [gan, presented im bebalf of the 
entire sales fastery departments including the 
branches in other cities; a handewrme ifeer loving 
uppropriately engrave 

Mr Sheppard was overcome nd gveatly pleased 
responding to Mr. Egew’s speech in a manner w 
brought forth loud appause 

W. D. Mahe New Work ity sales mm ig 
sided at the ensuing meeting whieh’ followed 
it a near-by gr 1 aftee few »mark 
temluced the firr y general ales and advertising 
munager, Dave I Block vho Wa miled upen te make 
a tew remarl M Blo *%-s° talk wa Towed A 
general dis 

Edward J M we for he “ } 
machine at ¢ tor s } has just? moeed t i 
arger store ‘ the stork has | 1 + 
nerensed and vy furniture nd fixtures installed 

Grant H. SI " former'¥ of San’ Franeisco, and 

well knewn n j office appliances: circles o t 
coast, has moved to Los Angele where he will nmmre 
vent the Comptograp! Adding Machine vertigo 
yemtves &. the southern end of RI Egt Goat | 














BEVIN ON ADVANCE OF BLANK ; 
BOOKS. Write For PRICES on 


seriansl ta dhaacs ar toe 














likely soon to compel ; advance in blank 
k prices. W. D. Bevin, general sales | REPAIRED patra i ne 
IOOK S CY .; 2 rae Sali@Cs 
msteger fot the Benreis atte Goa JOHN ALLEN & CO. 
. 478- NEW 
pany ys, “It seems very likely that we I YPEWRI | ERS Somettes, os 
th y . 3 . Manufacturers of 
will have to make a general increase all the 
way d n the line in the near future. The Each machine is equipped witha ‘ Carbon Paper 
' new piater t is ely re- NS 
direct se of this increase is the advance meth gg OE so-cbcibed and : Rea 
n the price of paper stock. Other lines o re-varnished me oy Earbon: ne 
ring business in which paper is ‘ou can’t get as good a job any- uaranteed Non-Smut. 
| 1 ] | ] | b a Lt al Sap é arth for the I a ; Long-lasting, Clean Writings 
extensively used, have already been oblige: ee] arth for the mon y. 


to raise their prices in many instances The Special March Price List on Reque Ps Typewriter Ribbons 





papers used in blank book making are oj ey ——. setae > 
¢ e service an nsure sa’ 

the most varied grades manufactured, con tion to users. 

seque ntl iny increase in the price of anv Write For Samples 


WHOLESALE 


DEALERS IN 


ron 1; > . q 
ape! nmediately affects the cost of blank ; ~ TYPEWRITERS 
' ee 





a 
143 N. Dearborn St. CHICAGO, ILL. * 08 ie i Ties 
4 P alin. tt... ~ eet 





























SEQUEL TO INKSTAND SUIT. 
Tr] he | nited Sti: ites Supreme ( ‘ourt. on STERLING ERASERS—-OVER BOM SAVED 
fav 15. denied : ve f are a German Silver Shell containing & : 
ViaV f denied a petition for a writ of ce thin, flat Eraser which is fed forward as it 
tHorar Sle, ’ Swacte n> ¢ Receie becomes worn. Best for ink or typewriter. 
ae 1 by Frank M. Ashley of New Always sharp and always clean. Wil sot 
York in his patent suit agains & aunt cramp the fingers. n be used asa line 
- _ . . — ' the esata finder on note-book or manuscript and 

( Tatuy Company of Cincinnati, accord has other desirable features. Agents 

; a : va : wanted everywhere. Write for circular 
ing to the Cincinnati Enquirer. The Ohio and prices. Sample 25c. 

: TURNER BROS., 

Company was charged in the suit with in 1022 Arch St. Philadelphia, Pa. MERIT SELLS THIS ARTICLE 
fringement of a design and mechanical pat 
nt nkstands. The action is the sequel Do You Sell Typewriter Supplies? 


pe ri varying decisions of ,lowet Carbon Paper and Ribbon IF SO, HAVE YOU 


ourts, the most recent being that of thi 
Court Appeals, to the effect that the RUBBER 
Ashley structural patent was invalid. Ash 


ley then applied to the Supreme Court for | DUST-PROOF 


1 writ of certiorari, claiming the decision | | Hard Finish Carbon Machinery 
would invalidate about 50,000 other design | 17 ’ ‘ . 
. | years’ experience 


patents now held Che latest action refuses 
Special prices and discounts. We make covers for 
all machines. Cover fabric sample and 
catalogue on request. 


astties \shley, defendant in the suit, | — 
| 7 inal, || JOHN WALDRON COMPANY TYPEWRITER SPECIALTY CO., Inc. 


declares that the decision made is not final, 




















ind that further suits for infringements | NEW BRUNSWICK, NEW JERSEY 152 Chambers St., NEW YORK 
will be brought in other jurisdictions on the | 
basis onstruction patent No. 830,633 | 


ins, deacon tile 7HE NEW IMPROVED 
os spin Mtursern"tonen, se» | UNIVERSITY BOOK RING 


rporated for $1,400,000 x me Hawkins. S. § 
The Ring with the Deep Lecking Joint— 































Adams Ir nd J. G. Gray are ineorporators r 
7? A Feature Unknown to Other Rings 
M. B. Sargeant. formerly with the Fay-Sholes Com It meets every requirement for the temporary : 
any and later superintendent of the Emerson typ binding of student’s and stenographer s note 
writer factory, became general superintendent of the books, and various loose leaves. Simple, strong, 
plant of the Pittsburgh visible plant at Kittanning and neat. Made in four sizes. No. 1, 1} inches 
Pr m June J diameter, light weight; No. 1, heavy weight, 13 
‘Qaican inches; No. 2, 14 inches diameter, light weight; No. 2, ly’ 
rhe White Adding Machine Company has been in inches diameter, heavy weight Unjointed ring, 1% 
rporated at Nashvill rent fer $490,000. C. New inches diameter. Write for particulars. 
White president; S. S. Lord and C. H. Brandor . 
saeutiaie: Maen Cuan a a ae Otto Kellner, Jr., 4028 State St., Chicago 
i Charles Wales is general manager. It . Fally Protected 
tated that Mr. Wales is the same man who Patented Feb, 4, 1902 
which now bears his name 
rt ( . Addressing Company, Betz building, Phila 
cle vented Single-space underscorer for 
Multigray r Flexotype machines It is said there ODORLESS 
s no otl ngle-space inderscorer made 
a 
) nager of the Trademarks and Copyrights TYPEWRITER OG 
Go ] ~ tl gener es manager o 1e tova 
rep ter Company making a business tour of Te. ng 0 best pee pp A for Typewriters, 
ie antl “ae eS ney tal ing Machines an delicate machinery, 
Europe, a Et vis company’s many influentia Send your business direct te Chemically pure, gumless and color! 
foreign agents in most of the principal European cities Washingten. Saves me tiene and insures better service. Waetto to-day fer ives enemas 1 prices. 
ind study the business onditions abroad Mr Su h 
roeesed the Atlantic on t e Lusitania, and went ee Srecapeeet P ic MORTON MFG. co. 
to London first in order to pay his respects to the ears’ Active Practice Louisville, Ky., 
sre me the London office, at 75 a Queen Vi Seecialty :—Typewriting and Adding Machines * U.S.A. 
toria SS one of the mpany’'s mos important 
European branches, whi he will organize at once S UA | Export orders giv- 
ilong the me lines whi have been so conspicuous!) Address E. G. S I G G E R 4 en careful atten- 
suceesst t the various branch offices of the cor BGuite 88,M.U. Bidg., Washington, DC. tion. 
t ) n cities 














168 


Pe fo2 


ANCES 


_ 








CLASSIFIED INDEX TO ADVERTISERS | 





ADDING MACHINES. 


Burroughs Adding Machine Co 2 

Comptograph Co 21 

Dalton dding Mac hine Co - : . & 
ADDING MACHINE ROLLS. 

Rockwell-Barnes Co 1633 
ADDING TYPEWRITERS. 

Elliott-Fisher Co 13 

Moon-Hopkins Billing M: chine Co 11 

Remington Typewriter Co 7-20-24 

Underwood Typewriter Co ot) 
AGENCIES WA 

American Patent Stencil Co 170 

Billet & Cia 17 

Castelli, P., & Co 17 

Fournier Porquignon Louis 170 

Heythekker, Ww 170 

Odon, Gluck M 17 

Rex Co. 170 

roms Ww J 161 
sae RESTS. 

American Mfg. Concern 115 

BOOK RINGS. 

Adams, H. T 139 

Kellner, Otto 167 

Morden Mfg. Corporation 165 
BUSINESS SHOWS 

Annual Business Show Company 26 
CALCULATORS 

Arithstyle Co 155 

Mellicke Calculator Co 18 
CASH BOXES. 

Meilink Mfg. Co ao 
CASH REGISTERS. 

National Cash Register Co 145 
CHAIRS, OFFICE. 

Celina Specialty Co 131 

Cook, C. A Co 92 

Gunlocke, W. H Chair Co 23 

Johnson Chair Co 121 

Kohn, Jacob & Jos 101 

Marble, B. L., Chair Co 82 

Marble & Shattuck Chair Co 108 

Milwaukee Chair Co. 97 

Murphy Chair Co 87 
CHANGE MAKERS. 

Lamson Co. ¥ 133 
CHECK + 

Todd, G. W 132 
CLOCK. 

Phelps, H. D 72 
COIN WRAPPERS. 

Detroit Coin Wrapper Co 10-170 
COPYING DEVICES. 

Eureka Blotter Bath Co 169 
COSTUMERS. 

Kohn, Jacob & Josef lot 
CUSPIDORS. 

Ireland & Matthews 131 
DATING STAMP. 

Sanborn Dating Stamp Co 139 
DESK LAMPS. 

MeFaddin, H. G., & Co 124 
DESK SPECIALTIES. 

Melton-Rhodes Co 129 
DESKS. 

Bentley & Gerwig Furniture Co 101 

Cutler Desk Co 95 

Derby Desk Co gh 

Dietz, J. F. & Co 109 

Dornette, The J.. & Bros, Co 70 

Evansville Desk Co 10% 

Henderson Desk Co 121 

Leopold Desk Co - 111 

Marysville Cabinet Co 128 

Moon Desk Co .. 123 

Moore Bros 131 

Shelbyville Desk Co 13 

Tell City Desk Co 126 
DICTATION MACHINES. 

Dictaphone 23 

Edison, Thos. A., In 73 
DICTIONARY STANDS. 

Bal-Klos Mfg. Co 72 
DIES. 

Laganke, Chas. F 170 
DUPLICATORS COMPOSITION). 

Durkin, Reeves & Co 155 
DUPLICATE LETTER MACHINES. 

American Multigraph Sales Co 17 

Dick, A. B Co 75 

Underwood Typewriter (: 1 

Writerpress Co 77 
ENVELOPE OPENERS. 

Simplex Letter Opener C« 142 
ENVELOPE - 

Reynolds, H. J & Co 1 

Security Sealing & Stamping Machine ( 24 
SRASERS. 

Beeg Co 149 

Turner Bros 167 
EXPANDING ENVELOPES, 

Bushnell Alvah, Co 16 

Smead Manufacturing Company 141 
EXPENSE BOOKS 

Beach, E. H. , : 30 
EYE SHADES 

Texas Co. . 157 
FELT. 

Pn. Mis I aecaepanene 131 
FILING CABINETS, ‘METAL. 

Art Metal Construction Co 103 

Crown Metal Construction Co 126 

General Fireproofing Co 119 

Globe-Wernicke Co wo 

Safe-Cabinet Co wis rr 

Unit Steel Cabinet Co 128 


FILING CABINETS, WOOD. 
Automatic File & Index Co l 
Broome Mfg. Co 11-12 


Browne-Morse Co 
Globe-Wericke Co 
Company 
Roneo Co 
Shaw-Walker Co 


Wabash Cabinet Co 
Wagemaker Co Ltd 
Weis Mfg. Co 13D 
Yawman & Erbe Mfg. ‘ 
FILING DEVICES. 
Pratt Fastener Mfg. Co 
Smead Manufacturing Companys 


FOREIGN TRADE SCHOOL. 


Janssens School f Foreigr rrade 
FOUNTAIN PENS. 
D. W jeaumel Co 


Diamond Point Pen Co 
Morton, J 


GLASS FOR DESK “TOP. 


Chicago Mirror & Art Glass Co 
GUM TAPE MACHINE, 

King Specjalty Co : : 

Reliable Gummed Tape Co In 
HOTELS, 

Charlevoix, Detroit 

Commonwealth, Boston 

Herkimer, Grand Rapids 
INDEX GUIDES. 

Hub, J. C Mfze. Co 

Simonson, R. A., & ¢ 
INK PADS. 

Fulton Rubber Type Co 


Volger, B. G., Mfg. Co.. 
INKS, ADHESIVES, ETC. 


Carter’s Ink Co. 


Davids, Thaddeus, Co 

Higgins, Chas. M & Co 

San fe rd. Mfg. Co . 
INKSTANDS, 


Cushman & Denison Mfg. Co 
General Supply Co. 
Sengbusch Self-Closing 
Tatum, Sam’! C Co 
LETTER DISTRIBUTORS. 
Bristow, Frederick 
LITHOGRAPHIC SPECIALTIES. 
Black Litho. Co 
Goes Litho. Co 
LOCKERS. 
Terrell’s Equipment Co 
LOOSE LEAF. 


Anchor Loose 


Inkstand ( 


Leaf Mfg. Co 


Boorum & Pease L. L. Book Co 
C. S. & R. B. Co, .. : 
Hamacher-Hawkins Mfg. Co 
Heinn Co, 

irving-Pitt Mfg. Co 

Kalamazoo Loose Leaf Binder Co 
Mann Co., Wm 

MeMillan Book Co ‘ 

Plew & Motter Mfg. Co 
Proudfit Loose Leaf Co 
Sheppard, The C. E, Co 
Stationers’ Loose Leaf Co 
fenacity Mfg. Co 


rengwall Co 
MANUFACTURING UNDER CONTRACT 
Taft-Peirce Mfg. Co 
MEMO DEVICE, 
Dow, Willard W 
Roaneo Co. 
METAL OFFICE AND BANK EQUIPMENT. 
Armor-Clad Mfg. Co 
Art Metal Construction Co 
Crown Metal Construction Co 
General Fireproofing ¢ 
Moore Bros 
Safe Cabinet Co 
Unit Steel Cabinet Co 
MOISTENERS. 
Bal-Klos Mfg. Co 
NUMBERING MACHINES. 
Meyer & Wenthe 
OIL, 
Morton 
PAPER. 
Brown, L. L., Paper Co 
Crane, Z. & W. M 
Eaton, Crane & Pike Co 
Hampshire Paper Co 
Neenah Paper Co 
Weston, Byron Co 
PAPER FASTENERS AND 
Clinch Clip Co 
Clipless Paper 
O. K. Mfg. Co 
PATENTS. 
Siggers, E. G 
PEN AND PENCIL os. 
Va Valkenburg 


PENS 
treo 


Mfg. Co 


CLIPS 


Fastener Co 


Gaydoul (gold 
PINS. 
Creseent Press & 


PLAYING CARDS. 


Pin Co 


American Playing Card Co 

I S. Playing Card Co 
POSTAL SCALES. 

Polouze Mfe. Co 

Triner Scale & Mfg. Co 


MARKER. 


Iv ye { ~ 


PRICE AND SIGN 
Fulton Rub 

PROFIT- FIGURING TABLES, 
P. R. Lack 

PUBLISHERS. 
Business M Publisi g Co ~t 
Modern Methods 2 
Stationer and nter 

PUSHPINS. 

Moore Pus Pin Co 
RIBBONS AND CARBONS 
John Allen & Co 
Ault & Wiborg ¢ 
Buckeye Ribbon & ¢ 

Carter's Ink ¢ 
Columbia Ribbon & Carbon Mfg. ¢ 
Crown Ribbon & ¢ bon Co 
J. A. Heale & Co 4 
Indeliba Mfg. Co S 
International Carbo ’ 
Little, A. P 
Manifold Supplies Co 
Mittag & Volger 6 
Neely & Peacin 
Neidicl Proce Co ta 
Republie-Dedge Mfg. Co 2 
Smith, The S. T. Co 
Snelling & Sons 
Union Ribbon _& Carbon Co 
U. S. Typewriter Ribbon Mfg. Co 
Webster, I Ss Co 

RIBBON AND CARBON MACHINERY 


John Waldron (Cx 
RUBBER BANDS 
Davol Rubber ( 


RUBBER TYPE, 
Fulton Rubber 
RULERS, 
American Mfg. Concern 
SAFES. 
Meilink Mfg. Co go 
Victor Safe & Lo 
SALESBOOKS. 
Midzard Saleslip ¢ 
STAMP AFFIXER 
Extensive Mfg. ( 142 
Security Sealing & Stamping Machine (> 4 
STAMPS, HAND 
Meyer & Wenthe Te 
ee METAL FoR OFFICE MACHINE 
Adjustable Table 24 
Fowler-Manson Sherman Cvyele Co oe 


STAPLING MACHINES. 


Tvpe Co ~ 


Acme Staple ¢ 
STEEL ENGRAVING 

Kibn Brothers « 
SWING T. W. STANDS 

Weis Mfg. ( a oe 
TABLES, 

Broome Mfg, (« ‘ L 

Nounast Louis | 2 


St. John’s Table Co s 
Stow & Davis Fu tu Co 

TELEPHONE ATTAC HMENTS. 
Davol Rubber ¢ i 
Goodline Mfg Cr Che 124) 
Kracker. Sale oF 4 
Miller Rubber Cs " 
Oliver Mfg. C« 
Smith Selling & Ad 

TIME STAMPS. 
Ellis Time Stamp ¢ 
Follett Time R x 
Reliable Time Stamp Co 

TYING DEVICES. 
Pratt Fasten Mfg. Co 

TYPEWRITER CABINET. 
Marysville ¢ ‘ ) ON 
Toledo Metal Fu niture ( ”~ 


TYPEWRITER COVERS, 


vy. Co 


rypewriter Specialty Co 
TYPEWRITER CUSHIONS. 
Turton, C. M nae 2 


Typewriter Sundries Co ~ 
TYPEWRITERS, NEW. 
Blickensderfer Mfg. ‘ 


Elliott-Fisher Co 


Fox Typewriter ¢ 

Hammond we. Leek ter Co 

Oliver Typ ter Co I 
Reming 1 pewriter ¢ 

Roval Wepewstte a 

Secor Typewrite ( 

L. ¢ Smith & Bros Ty pewrite ( 


Standard Typewriter Co 
Underwood Typewriter Co 





Victor Typewriter Co 
TYPEWRITER PARTS 

—~ & | 

yodrich R F. Co 

Thorp & Mart 6 
TYPEWRITERS RE BUILT 

American Type Exchang 

American Writings Machin io 

General Typewrits Exchange 

Rebuilt Typewriter Co 

Typewriter Emporium if 

Underwood, B. D., Typewriter Exchange 2 


Wholesale Typewriter Co 
Young Typewriter Co 
UNDERSCORE FOR MULTIGRAPH. 


oO. K Addr 
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The Eureka Blotter Bath 


The Eureka Sanitary Copying Cloth 


constitute a perfect sanitary system of letter press copies. The impregnated 
stone composition bath affords an absolutely even distribution of moist- 
ure tothe cloth, atthe same time precluding bad oder, mustiness or mil- 
aew. The wire netin the composition makes the bath practically unbreak- 
able. They are furnished in all sizes from correspondence to waybill. 

The patent chemical surface cloth which ,we furnish with non-raveling 
edge, insures clean cut copies. 


There are more Eureka baths in use than al! others combined 


» 6215-17-19 Wentworth Ave., 


Sold Exclusively Through Dealers 
Write for the Eureka Booklet 


THE EUREKA BLOTTER BATH CoO. 


“ve 


ES BPS Se EP ee eee Sr EA <8 
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CHICAGO, ILL., U.S. A. 
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ADVERTISERS 








A G Plew & Motter Mfg. Co..........cceceeeeeees 14 
Acme Staple Co ix ..161 Gaydoul, Geo. P. S30 Pratt Fasbenter CAGE. Gb. 66s onncccnsdiovadenes 131 
Adams, H. T...... a hee 139 General Fireproofing Co 119 §=6©Preudht Loeeee Ltr Giivak cciecicscsceaineset 158 
Adjustable Table Co.............. 124 General Supply Co 129 
IR MMI sin oi o.ado's 5 tek 4as coos in 167. General Typewriter Ex. 16 R 
American Mfg. Concern................ce00: 115 Globe-Wernicke Co...... 90-91 Meheutt Tana: Gs ccc incscdacastansiess 4 
American Multigraph Sales Co........ 17 Goes Litho. Co...... 171 Reliable Gummed Tape Co., Inc...........++. 29 
American Patent Stencil Co............ 170 Goodline Mfg. Co., The.. . 120 Retinkio Tine GRA Gi. oc isdcccctscsntaces 159 
American Playing Card Co................ 153 Goodrich, B. F., Co., The 10 Remington Typewriter Co..............+. 7-20-24 
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ELASTIC BANDS 


ma) Red Treasu ry 
DAvOL PARA 


ALL ABSOLUTELY GUARANTEED MARUFACTURED BY 
WRITE For PRICES -<QiaerD a 








HIGHEST GRADE OF RUBBER GOODS ONLY 





/ \\ 

AND 74 TRADE MARK tu..* 
QUAKER BRAND THE STANDARD FOR ALL &RENDERS VoIcE PERFECTLY | f 
PURE GUM RUBBER GOODS Sravepen tres sary Ceres 3 

















N T S P. CASTELLI & CO. 


Via Dante 4, Milan, Italy 


< 
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NOTE—‘“‘Want” Advertisements are received 

















for this department at 4 cents a word. Mini- with splendid offices and show rooms are 
mum charge one doliar, payable in advance. open for exclusive agencies for Italy and Col- 
Only legitimate advertisements received, and onies in all new and practical office appliances. 
those relating to trade necessities. Best references. 
HELP WANTED. 
= |] F. W. HEYTHEKKER 
FOUR TYPEWRITER REBUILDERS, L. C. Office Appliance Dealer In 
Smith, Underwood and Remington Gooc 

wages, beautiful city; state age, machines, AMSTERDAM HOLLAND 
worked, and salary. Detroit Typewriter Co., Specially organized for the sale of smal] attractive 
Detroit, Mich. crticles, furniture, etc. Will be pleased to receive 

: . = aatalogs and prices from manufa@turers. Sole dealer- 
TRAVELING AND LOCAL SALESMEN TO ships preferred. Wholesale and retail. 


sell Transo (transparent face) envelopes 
Every business house a possible customer: ex- 
cellent proposition, commission basis Transo 


Paper Co., Chicago. . ; H U N G A ke Y 


TWO SALESMEN ON COMMISSION, ONE FOR 


























the Middle West and one for the South, to sell ws +4. 
our line bf Medium Priced Office Desks.’ When Gluck M. Odon 
writing give reference and territory covered. Ad- B 

2 udapest, VI. 

iress D-15, care of Office Appliances, Chicago. P ° 
; ees a : on Liszt Ferencz-tér 18. 
WANTED SALESMEN: AN ESTABLISHED is always open for novelties as Dealer or Agent. 

manufacturing concern wants experienced 
salesmen to sell Bank and Office Equipment 
Lithographing, Printing, Furniture and Fixtures, 
ete. Applications in detail will be confidentially Offi A li M f 
considered. Address Department O, the Dorsey ice ppiliance anufacturers 
Company, Dallas, Texas. 

° —s who want active representation by an established 

, " ST KY ~ : — house in Argentine Repub! ic, the most important 

AN ITALIAN AGENT FOR ONE OF THE market in South America, should write to 


standard American machines in Italy has place 

on his staff for an enterprising repairman who | 
would like to settle in Milan with a reasonable 
appointment. Speaking Italian is not absolutely 
necessary, although it would perhaps be an ad- 


§ ; } ha 
vantage. Good cpportunity for the right man. | 
Address L-14, care of Office Appliances, Chicago. 
. — a | THE REX CO., 


_FOR SALE. - Established Dealers in Office Supplies and Agents 


for an American typewriter, 


BILLIET & CIA., 


361 Reconquista BUENOS AIRES 











\ NUMBER ONE RONEO COPYING MA- | 


chine no wi ater—no Cc: arbon- oats Lg BAH | VIENNA, AUSTRIA 


time required by letter press; 











J ytyt &... Ey. a, Ad res | ne ye ready to consider agency propositions 
: _— | 1 1eTICa 12 acturers 
cheap in order to settle business. Address I-12, CORE SEAR ESNT TARAERCITETS 
care of Office Appliances, Chicago - 
FOR SALE—WHGLE OR PART OF WELL ° ° . 
established office supply business in southern Louis Fournier-Forquignon 
city Has agencies for well-known office de- TYPEWRITER DEALER 
vices, including leading typewriter Fine oppor- | 36 Sue des PetitecMeustes 
tunity for experienced man of energy with com 
paratively small capital Address D-16, car PARIS, FRANCE 
] > s. a | ‘ ‘ - . . . 
Office Appliance Chicago Is in the market for typewriter specialties 
pomee — and alliedsupplies for office use 


























Ss ES f 
re Sas ee ES => wi The American Patent Stencil Company CHAS. F. LAGANKE 
115 Sizes of the DETROIT 315 Bury New Rd., ene te 
A size to fit all U. 8. and Canadian Coin. MANCHESTER, ENGLAND High Grade Specialties, Models and 
mr Deprinedadrertinematter ree’ MMMM| | ‘The above house with a staff of up-to-date | | | ExPerimental Work, Special Tools 
871 Harper joo pearee ‘mien “PP ron, Ont. drummers are open to pur hase anvu p-to dat 2 Card Building, 118 St. Clair Ave, N. E. 
| | office and time saving appliances. Send catalog. | | | Correspondence Solicited. CLEVELAND, 0. | 
| 





FOR SALE. 





FOR SALE: NEW AND SECOND-HAND OF 

fice machinery and devices of all kinds and 
makes, including duplicating machines, address- 
ing machines, folding machines, envelope sealers 
stamp affixers, time recorders, gum tape sealers 
pencil sharpeners, check protectors, etc Also 
supplies. Write us before you buy. We have 
several real bargains. Collins & Co., 1324 Arch 
street, Philadelphia, Pa. 


BUSINESS OPPORTUNITIES. 





OPPORTUNITY IN FRANCE. A COMPANY OF 

large capital is being formed in France t 
push American office devices. The principals of 
the company are men of large experience wh 
know all the conditions of the French field and 
the French market American manufacturers 
who wish to establish exclusive agencies will be 
put in communication with the parties through 
Office Appliances Manufacturers who are dis 
posed to become stockholders in the compan 
will be furnished with all particulars 


THE PATENTEE AND MANUFACTURER OF 
a perfected office specialty which he has bee 
marketing alone for the past eighteen months 
and which carries several hundred per cent 
profit, realizes that the business now requires 
the attention of one or two more men and te 
such as can qualify, he will sell a half interest 

WITHOUT BONUS 

Less than $4,000 required; covering one-half 
of actual amount invested, including patents 
manufacturing equipment and sufficient stoc 
to sell for over $10,000 at lowest jobbing prices 

This proposition is open to closest investiga 
tion and is not a question of money, but the as 
sistance that can only be obtained where per 
sonal interests are involved. When replying 
mention business experience Address Q-l° 
care of Office Appliances, Chicago 


A SPLENDID OPPORTUNITY FOR INVEST 

ment in a well known stationery and printing 
house situated in the Pacific Northwest Addi 
tional capital necessary owing to rapid increass 
in business. A working interest if desired upor 
satisfactory showing of reputation and experi 
ence. Address Stayprint, care Office Applia 
Chicago. 


“MISCELLANEOUS. 


LEARN TO WRITE EARN 25 to $100 
ADVERTISEMENTS AWEEK 
We can positively show you by mall How To INCREASE YOUR 
SaLary Book mailed free. Page-Davis. Dep‘ 27, Chicago Ill. 


























THE CLINCH CLIP CO., 196 Seneca Street, 





Actual Size 


SOMETHING NEW CLINCH PAPER CLIPS 


Letter Carbon Disc 1,000, 30c—5,000, $1. 10 ,000, $2.25. 
All a above prepal 
A paper Disc, gun med on both sides, for attaching Letter to Carbon F. O.B. Buffalo, N. Y.—25,000 Clips to box—25,000, $2.50—50,000, 
answer. Doubles the capacity of your letter file over use of wire $4. 75—100,000, $8.50— 500, 000, $37.50. Also put up 250—500— 
clips—50c per 1,000—10,000, $4.00, both prepaid. 1,000 Clips to box for the trade. Ask for prices. 


BUFFALO, N. Y. 























INK is the link that 


< 
cinches many a trans- 5 
action of great Import- | 
ance for eternity. For | 
md 





this purpose use 


SANFORD’S PREMIUM 
WRITING FLUID 


THE PERMANENT INK 





SANFORD 
MFG. CO. 


Chicago New York 
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ORIGINATORS 


«N° PRODUCERS OF 
THE BLANAS 
OF QUALITY 
SAMPLES AND 
ese: ON 


PPLICATION~ 


[ITHOGRAPHED STOCK > Sock Gane 
sponges pone 9 BOND BLANKS : 


O es The Finest and Most (ompleteLine the Market 


jms CALENDAR PADS-1912 


| OUR LINE CONSISTS OF 


72 STYLES anv SIZES in ORIGINAL ano ARTISTIC DESIGNS 
SEND FOR CATALOGUE AND PRICES 
JANUARY FL NOW READY 


GOES UTHOGRAPHING CHICAGO 


Git’ Se CLARK STREETS 

















WE LITHOGRAPH FOR THE TRADE: Address Dept S . 
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You Can Control the Typewriter 
Business of Your Own Town 





New Local Agencies for the Oliver Typewriter 
n unoccupied territory are now ready for assign 
ment. 


Hundreds of men now have the opportunity of 


their lives—the chance to own a town. 


+ 


The lure of the overcrowded cities has blinded 
thousands of ycung men to the greater opportuni- 
ties that exist in smal! towns and villages 


‘he Oliver Typewriter Company has inaugur 
ated a nation-wide Local Agency System which 
makes these ‘owns loom large on the Opportunity 


Map 


The company will soon open up a larger number 
of smaller towns to Resident Agents, who will have 
Exclusive Control of all sales of new Oliver Type 
writers in their respective territories 
er considera 


rr. — = 
[his important move has been und 
15,000 Loca 


The success of the 
1 € 


tion for months h 
Agencies already established has conclusively prove: 
the wonderful possibilities of the small town, as wel 
is the large town and village field, as a market for 


Oliver Typewriters 


} 
i 
} 


We have arefully tabulated the result hown 
y every Lox al Agency 

These sales sheets show to a nn\ e net 
profits of each Local Age nt. 

he sales possibilities of all communities, from 
ities down to villages, have thus been accuratel) 


figured out 


We find that even the smallest town is a 
profitable field for a wide-a-wake Local Agent 
unareads Ol eocal Apgents in u ow 

H j } ‘ | ] Ag t t 


very hand 


cme incomes 


bird’s-ey 
enin t« 
permanen 
worth yo 


letermin: 


Addr 





Applicants 
employment. 


“Every Typewriter in Town 


an OLIVER!” 


At a surprisingly large number of points, ever 
typewriter in the town is an Ultver. 
So far as the sale of typewriters 1s oncernecd, 


the Oliver Local Agent OWNS THE TOWN 


e 


The Standard Visible Writer 


Think what it means to control the sale of a 


great business necessity like the Oliver Typewriter 


ina certain definite territory. 
The man who holds the Local Agency has a 


business of hts own, which pays in direct proportior 
to the time and effort expended. 


Spare Time or Full Time 


We do not require Local Agents to give their 
i 5 5 

exclusive services. 

Many Oliver Local Agents who took up the work 
im connection with other business, have more than 
doubled their earning power. 

Some have disposed of other business interests 
O as to give all their time to the agency. 

If you secure a Local Agency for The 
[ypewriter, the company will give you every p 


ble assistance. 

We train you in actual Salesmanship. Where 
necessary, we even help you close sali You get 
the full profit on every sale in your territory during 
the lifetime of your agenc) 

Exceptional ability wins promotion 


portant position 


wok explains our Age 
e-view”’ of the remarkable field for energetic, 


wns and villages. Whether you are “foot-loose”’ or 


tly engaged in busines r professional work, it w 
ir while to investigate Local Agency proposition. 
1+ tate their qualifications and preset 


are reque sted to state ju 


Selling experience n 
ition to succeed. 
all communicati 


Agency Department 























